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distilled exclusively from selected blooms of the superb red roses of Kazanlik 


It is only from these red roses, Rosa Damascena, that the finest Otto is obtained 
and then only when they are grown in certain favored districts of Bulgaria 
where the cultivation rests on the accumulated experience of centuries. 


The selection and distillation methods of Botu Pappazoglou & Co. are equally 
the results of long experience and OTTO OF ROSE d’OR for many years has 
» set a standard for purity and richness of odor value which others have found 


* it difficult, if not impossible, to equal. 


BOTU PAPPAZOGLOU & CO. - - Kazanlik 
UNGERER & CO., Sole Agents - - New York 
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Basical Odorant Principles 


of the utmost purity and standardized quality for use 
in the preparation of all scented products. 


Quasi-Natural Perfume Bases 


possessing interesting possibilities for the creation of 
new odors and the improvement of present ones. 
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FLOWER OILS” 


Rose, Lily, Violet, Jasmin, Tuberose, Orange Flower, etc. 


A perfume is only as good 
as the flower oils it is made 


from. 
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The use of BUSH’S 
FLOWER OILS insures 
the success of your perfume 


a 3 


or toilet preparation. 


Samples, Suggestions and 
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Prices on Application. 
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Ww. J. BUSH & Co., Inc. 


370 SEVENTH AVENUE, NEW YORK 


70 KILBY ST. 64 W. LAKE ST. 394 ST. PAUL ST. W:- 
BOSTON CHICAGO MONTREAL 
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We call your attention to the 
following of our Specialties: 


MUSK 


Tonkin and Sawko in pods or grains. 


Our long established connections in Shanghai being closer than purely com- 
mercial interests, enable us not only to offer prices which will compare favorably 
with those quoted to you by firms directly from Shanghai, but more particularly 
to guarantee you a reliable, choice quality. For Musk, more than any other article 
Civet, perhaps excepted, quality alone should be considered. In fact, the price 
is of little value without the Musk in your hands for approval, which is always 
the case with us. Many are the ways of adulteration, often so scientifically made, 
that an expert alone can detect same. We give you full guaranty for what you 
buy from us, pods or grains. Our importations, which are by far the largest of 
any firm here or abroad, demonstrate fully the appreciation of our customers and 


the truth of our statement. 


CIVET. Every word we say about Musk, we can only repeat for Civet, with 
the addition, that our G. L. special quality, stands without a rival. The strength 
and superiority, due to the purity and selection, are so acknowledged that the 
trade is willing to pay the high price necessary to obtain pure Civet, having about 
double the value of the market price of so-called prime Civet. You can only test 
Civet in tincture, no other test is reliable. Note the strength, but more particu- 
larly, the Musk-like character of the scent of a tincture made with our Special 
Civet, and you will never use any other. We can well say the majority of the 
American perfumers are now using our Special Civet. Unfortunately, the supply 
is comparatively limited. 


A Few Other of Our Many Specialties 


Geranium Bourbon and Algerian (only limited quantities). Lavender flowers 
(32-42% Ester) now distilled for us. Rosewood femelle (Bois de Rose), direct 
importations. 


ORRIS CONCRETE and liquid, our distillation. The liquid has fully 


the strength (and more) of the concréte, the wax (myristic acid) having been elimi- 
nated. 


YLANG-YLANG, Manila. We are sole-agents for the Julio Witte Brand, 
well known for its superior quality. The production of Ylang-Ylang in Manila 
has much decreased, the quantities shipped to us of the Julio Witte oil are not as 
large as we would like to receive. 


From the Bourbon Islands our resident agent ships us large quantities of 
excellent oil Ylang-Ylang. We have found that by careful fractionation we 
produce an oil of very high character. 


We further call your attention to our oil of Sandalwood, our distillation, 
Vetivert Bourbon and East Indian. Indol c. p. (original seal of the maker), 
Iso-Eugenol, Chlorophyll soluble in oil and alcohol, Otto of Roses, Batzouroff 
& Cie, Neroli, “La Sabrane” and last but not least 


La Sabrane Flower Essences, Concretes and Pomades. 


GEORGE LUEDERS & CO. 


427 Washington Street New York 
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L. GIVAUDAN & CO. 


Works at Geneva, Switzerland, and General offices: 36 Rue Ampere 
Lyons, France (18c) Paris 














General view of our factory at Vernier near Geneva, Switzerland 


We call special attention to 


Cinnamic Alcohol, erystallizable, 100% 


one of the chief constituents of Gum Styrax, from which we extract it. It has a very soft and 
tenacious odor and is an excellent fixative. 


Essence of Styrax 


extracted from the Gum, contains all the Ethers and Alcohols of the Styrax, is readily soluble 
in alcohol, colorless, much easier to manipulate than the Gum, and is also a desirable fixative. 


One pound of this Essence is equivalent to fifty pounds of Gum Styrax. We have a special 
quality for Soapmakers. 


GEORGE LUEDERS & CO. 


Sole Agents for U. S., Canada, Cuba and Mexico 


New York Chicago San Francisco Montreal 


Agents for Australasia—Carrying Stocks: 
Alfred Lawrence & Co., Ltd., 527 Collins Street, Melbourne, Victoria; 162 Clarence Street, Sydney, N. S. W. 
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FRITZSCHE BROTHERS, INC. 


82-84 BEEKMAN STREET, NEW YORK CITY 


— 


Your attention is specially requested to our new 


SOLID FLOWER CONCRETES 
Jasmine, Rose and Orange 


These are the purest natural odors, unaided and unfixed through blending. 
Not made with a view to price, but to give the highest degree of satisfaction. 


Our 


NATURAL LAVENDER OILS . 


are from the heart of the producing section, distilled in the most important, 
modern factory and are the finest produced on French soil. Stocks are in 
hand to meet requirements for all grades from the Barreme containing not 
less than 50% Natural Ester down to the U. S. P. Oils of 32-33% Natural 
Ester. 


TTT 


New arrival of Oil of 


FRENCH NEROLI PETALE, EXTRA 


is of unusual good quality. If you have had difficulty getting good Neroli, 
ask for a sample from this new stock. 


On account of the much higher duty which will be imposed on Synthetic 
Flower Oils, we respectfully urge users of Schimmel &° Co.’s standard 
Synthetics to lay in as large a stock as possible. We can make prompt 
deliveries at the lowest prices in years, 
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Sole Agents in the United States and Canada for 


SCHIMMEL AND COMPANY, Miltitz (.3%;,) Germany 
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A NEW product of our laboratories, 
£3 a soluble preparation of Rose 
Oil and its constituents which will 
dissolve clearly without requiring 
filtration. Aleohol 47% by volume. 
For the preparation of Rose Water, 
Packed in convenient 1 0z., 4 0z., 8 
oz., and 1 |b. bottles, or larger pack- 
ages if desired. Write for free test- 
ing samples, quantity sufficient to 
make up one half pint of Rose 
Water. 


Other MM&R Rose Products— 
TALC ROSE, for face powders and talcums. 
RED ROSE, for blending perfumes. 
ROSE SYNTHETIC (81412), for perfumes 


of a typical Rose type, or where the flavor 
and odor of the natural rose is desired. 


MAGNUS, MABEE & REYNARD 


INCORPORATED 
Perfumers’ and Soapmakers’ Materials 
257 Pearl Street 
New York, N. Y. 


Chicago, Ill. Boston, Mass 
8 So. Dearborn St. 101 Tremont St 


San Francisco, Cal. 
83 Natevaa St 
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NARCISSUS 


Largest 
Manufacturers of 
Di-Ethy! Phthalate 


A delicate, yet unusually penetrating Narcissus 
Flower Oil has been developed in the magnifi- 
cently equipped plant oO; 


The Fries eS Fries Co. 


Ie will be delighted to send you FREE a gen- 
erous sample of this superior oil if you write your 
name across your letterhead and send st to our 
offices. 


Ve would also like to tell you a little about our 
special Cold Cream and Talcum and Face powder 


oils. 


These are amazingly powerful, and are absolutely 
guaranteed not to discolor your product. 


Let our chemists solve YOUR problems 


CINCINNAT! 
U.S.A. 
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Containers f refinement 
in keeping 
with your product 


EAUTY, originality and exclusiveness char- 

acterize our package suggestions to a trade 
rightfully insistent upon the superlative in each 
and every detail. 


Years of endeavor in artful package making en- oa 
able us to sub- A} 
mit a record of r¢ 

accomplishment 7 

which will 

justify any con- 

tainer commit- 

ments, however 

intricate. 


Let our appeal 
for your favor, 
therefore, be 
measured by 
the notable 
products with 
which our con- 
tainers are 
identified. 


Metal PackaYe CorporationYNY Ff 
Sales & Executive Offices 110 E. 42™St. New York City 
TSC es age Ca 
Plants New York City, Baltimore, Brooklyn 
Chicago fe Sn MLL 
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OUR FACTORY AT MILLVILLE, NEW JERSEY 
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T. C. WHEATON CO. 
EXPERT BOTTLE BLOWERS 


MILLVILLE, N. J., U.S. A. 
NEW YORK OFFICE 
165 Broadway 
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What of 1923? 


As the dark international clouds roll by many 
a timid manufacturer stands in amazement—wait- 
ing to see what is going to happen—other manu- 
facturers allow the trade accelerations discovered 
in the closing months of 1922—-which outlook 
points will continue well along in 1923, to slacking 
up their efforts. Forward! The world’s straight- 
ening out of its uneconomic disproportions is not 
going to seriously affect America’s largely eco- 
nomic independence. 

We are given opportunities for the defence of 


honest standards in the intercourse of people 


opportunities to get business into safe channels 


where its flow will be steady, progressive and profit- 
able—opportunities to throw off pessimism and 
inspire confidence-—opportunities to demonstrate 
what America can accomplish when its subjects 
set their hands to do something opportunities in 
solving the problems which cast a somber hue 
upon the year’s threshold. 

The tendency of independence and isolation 
among American manufacturers must be cast off 
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co-operation among our manufacturing indus- 
tries, be it what it may, is quite the thing— too 
much co-operation 1s an impossible occurrence. It 
is in association alone that the individual finds his 
impulse. It is through the giving and receiving 
of ideas that expansion can be encouraged. The 
sooner this fact 1s recognized the better for our 


progress. No man can ultimately be successful 


who allows his ultra egotism of selfishness to play 
the game alone disregarding its effect upon others. 
Since the foundation of our business many years 
ago we have preached co-operation — we have 
co-operated with every manufacturer to the utmost 
our clients for instance, find us the clearing house 
for their manufacturing snags. No man can mas- 
ter every field of science regardless of its type. 
Criticism of business—if it carries sincerity 
instead of envy or some other minor motive will 
help the other fellow if we can diagnose the other 
man’s business illness even though at no gain to 
ourselveslet us be magnanimous and for the sake 
of America’s commerce unselfishly help—eventu- 
ally we are helping ourselves. We can’t allow 
business to be destroyed. 
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That we are taking steps forward along these 
lines is corroborated as we happily read of the 
First National Perfume, Toilet Article and Soap 
Exposition to be held in New York City at the 
71st Armory from April 9th to 14th inclusive, 1923. 
Just at the time of the Perfumers’ Convention. All 
together to make both the Convention and the 
Exposition a decided success. Every perfumer or 
allied industry manufacturer should unselfishly help 
in one way or another. 

Just one thought in conclusion to the Ameri- 
can perfumery manufacturer — during the world’s 
conflict, when European importations became 
extinct -when you were told that the goods you 
were using could no longer be obtained we Amer- 
ican manufacturers stood by you--sometimes at a 
financial sacrifice—just a sign of gratitude—and 
for your own protection don’t rush to change your 


formulas, utilizing European goods to supplant 


American made commodities. Europe, we might 
say is today embroiled in a serious struggle. Can 
anyone predict the outcome? It requires a good 
prophet. 
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COPYRIGHT, 1923, BY M. UPSHUR VON ISAKOVICS 
Synfleur Quality 


Standard Perfume and Flavoring Materials 


slew >. Manufactured in the United States of America 


Materials, which have been found indispensable in thousands of manu- 
facturing laboratories throughout the world. 
Materials, which impart the highest perfume value and 
intensity at the price. 
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ONCE USED—-ALWAYS USED 


These and many other Synfleur materials, which are responsible 
for the success of the most popular toilet preparations 
on the market, are at your service. 


See Latest Market Report for our Full Line. 


Synfleur Scientific Laboratories, Inc. 
c ; Founded iss9, by Alois von Isakovics 
' t ‘ Ih. Upshur von Isakovics, Pres. and Treas, 
Saws wash Monticello, New York, U. $. A. 
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HE manufacturer in search of a maker 

of decorated containers for his product 
considers several things. He studies equip- 
ment and resources, to be sure of adequate 
deliveries of well made boxes. He looks into 
past performances, checking accomplishment 
against promise. He studies men, to measure 
ability and ideals. 


At any rate, thus does American Can Com- 
pany hope to be judged. 


American Can Company 
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Blend Quality with Skill 





The skill of the ex- 39A or 39B, is of un- 
pert in flower oil surpassed purity. 
composition should Think of alcohol, 
be upheld by in-_ every drop of which 
eredients of highest has passed through 
quality. Thisapplies forty-four  distilla- 
to your alcohol base. tions. That is 
Lohocla alcohol in  Lohocla. 

either formulae 39, Let us send prices. 
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David Berg Industrial Alcohol Company 


Philadelphia, Pa. Branches in Fifteen Principal Cities 
New York: 527 Hudson Street Telephone Watkins 8430 


CLA 
LO LA SOHOL 
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Does Your Tube Reflect Good Taste? 


Just as you admire an artistically decorated tube, so will the 
buyer of your product. 


A good design—a well-made tube—a good product—are 
all of no avail if the printing on the tube is not 100% clear and 
well registered. 


Our reputation here and abroad is based largely on our Very 
fine clarity of decoration. 


Can you get along with less? 





A. H. WIRZ, INC. famoushed s isis CHESTER, PA. 


CHICAGO BRANCH OFFICE 
Cooper and Shuesler 
8 South Dearborn Street 


NEW YORK OFFICE 
30 East 42nd Street 
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Qure Tin, Fin- 
Coated, Lead 
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lhloboken, N. J. 
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IRENIA 


The products derived from Cyclo-Citral have ac- 
quired during recent years, considerable importance 
in modern perfumery. It is sufficient to mention 
Ionone and Methyl Ionone in order to emphasize the 
importance of this series of compounds, the presence 
of which is generally considered indispensable in the 
majority of fine perfume compositions. 


The use of these substances, though extensive, is 
not so general as the inherent interest of this class 
of compounds should warrant. This is because the 
derivatives of cyclo-citral already known (Ionone, 
Mythl Ionone) have so distinctly a violet character 
that they can scarcely be used in any quantity ex- 
cept in violet perfumes. 

In order for the violet note not to predominate in 
a compound of the cyclo-citral series, a derivative 
must be prepared having a very high boiling point. 


Such a product should be a fixative of the finest 
sort, applicable generally to compositions of widely 
different characters, and imparting to them only the 
remarkable finesse possessed by the substances of this 
group. 

Our first investigations along this line have already 
enabled us to perfect the preparation of two new ma- 
terials: 

METHYL IONATE (boiling point 140° at 12 mm. 
vacuum) having a characteristic odor recalling that 
of mignonette (Réséda). 


METHYL IRIDATE (boiling point 155° at 12 mm. 
vacuum) having a very agreeable fruity perfume sug- 


gesting Irone. 


The flattering reception accorded these new products 
when they were submitted to our clients has en- 
couraged us to continue our research in this field, 
and we have succeeded in producing two other new 
substances, the boiling points of which are 180° at 12 mm 
TacuhuM : 

IRENIA ALPHA 

IRENIA BETA 


This achievement has richly repaid our efforts, for 
these new perfume bases, besides having an exquisite 
odor and great delicacy, are remarkable fixatives, 
owing to their high boiling point. 


It is well known that odorous substances boiling at 
a sufficiently high temperature have great tenacity. 
To emphasize this point it is sufficient to mention our 
\LDEHYDE Cu (boiling point about 175°), the odor 
of which is so powerful that it can scarcely be masked. 


IRENIA ALPHA has a very flowery note, while 
IRENIA BETA possesses an equally valuable fra- 


grance of a wood or root character. 


The perfect stability and great odor-power of these 
substances, as well as their property of producing a 
delicate flowery total effect in bouquets, make them 
basic materials of the very greatest interest for the 
perfumer. 


DELPHI PRODUCTS, Inc. 


Natural and Synthetic Raw Materials for Perfumers 


CHICAGO 


572 W. Randolph St. 
Main 4762 


95 Beekman St., NEW YORK 


Telephone—Beekman 1514 
Cable Address—“Incense” 
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We want to draw your attention to the following points: 


1° Our goods are guaranteed pure. 
2° The quality, odor and strength are always the same 


Essential Oil of Bitter Almonds 
Natural, S. P. A. 
Essential Oil of Bitter Almonds 
Natural, U.S. P. 
Essential Oil of Sweet Almonds 
S$. 


Essential Oil of Geranium Algiers 
Pure 
Essential Oil of Geranium Bour- 
bon 
Essential Oil of Lavender Spike 
- * “ Lavender Alpa 
“ “ Lavender Mont 
Blane 


Essential Oil of Lavender 
Flowers U. S. P. 

Essential Oil of Lavender for 
Soaps 

Essential Oil of Neroli Bigarade 
Petales pure 

Essential Oil of Neroli Bigarade 
extra 

Essential Oil of Peppermint 
French 

Essential Oil of Red Thyme Algiers 

Essential Oil of Vetivert Bourbon 

Essential Oil of Vetivert Java 

Essential Oil of Ylang Ylang 
Manila 


SY NTHETICS 


Manufactured by 


ALBERT VERLEY, 


Isle Saint Denis (Seine) France 


“A. V. RENOWN” 


Acetates—Alcohols—Aldehydes 100% Pure— 

Phenylacetates — Propionates — Salicylates— 
Valerianates 

Acide Myristic, Purified 

Oil Cinnamon Ceylon 

Citronellol Ordinaire 


Methyl Acetophenone, 
Water White 
Methyl Anthranilate of 


Cyclo Citral (Lily Base) 

Geraniol 

Geraniol Palma Rosa 

Heliotrope Extra 

Heptine Methyl Carbon- 
ate 

Ionone Alpha-Beta 

Irenia Alpha 

Irenia Beta 


Methyl 


Methylnonylacetaldehyde 
100% 


Muguet Aldehyde 

Neanthone (Octyl 
Primaire) 

Nerol Pure 


CONCRETES 


Represent the full odor-value of the flowers from which they 
are extracted and are of the highest possible concentration. 


Rose de Mai Jasmin Orris 
ABSOLUTES 


Are identical with the Concretes but are the pure aromatic 
principle of the flower, undiluted by any foreign body and have 
greater strength, their ready solubility offering to the perfumer a 
satisfactory and quick method for arriving at results. 


Jasmin Mousse de Chene Orange Rose de Mai 


FIXODORS 


The fixodors represent in all their intensity the natural odors of 
the perfume bases from which they are extracted and are of 
highest possible concentration attainable. They are readily soluble 


in alcohol. EXTRAFLORS 


Their foundations were laid by an acknowledged French expert 
and are offered to the American perfumers as meritorious bases 
affording him an opportunity to build the superstructure in ac- 
cordance with ideas dictated by his individual requirements. 


ODOROLS 


Are identical in odor with Extraflors but manipulated to meet 
the requirements of manufacturers of toilet powders, creams and 


lotions. SURFLEURS 


They are scientifically compounded perfumes of artificial origin 
distilled in the presence of the flower bearing its name, thus enrich- 
ing the finished unit with a naturalness in aroma exceeded only 
by the flower itself. 


crassE J. MERO & BOYVEAU rrance 


Iridate Methyl Rhodinol Extra A. V. 
SYNTHETIC FLOWER OILS 


They are a combination of the absolute natural 
Grasse Essences with high class Aromatical Chemicals. 
They have been carefully studied and are the results 
of the thorough tests made by Albert Verley’s labora- 
tories, being successfully employed in perfumery, 
chiefly on account of the mutual actions observed 
between chemicals and natural essences in perfume 
compositions. 


PERFUMES FOR TOILET SOAPS 
Especially prepared to resist alkali reaction. 
ARTIFICIAL FRUIT ESSENCES 
Extraconcentrated 
The artificial fruit essences are obtained through the 
highest grade of concentration and are to be diluted 
in best alcohol in the proportion of 50 te 100 grammes 

per liter. 


ERSTE TYROLER LATSCHENOL-BRENNEREI 
BRUDER UNTERWEGER 
Thal-Assling (Tirol) 

Oil Pine Pumilio U. S. P. 

Oil Savin, Genuine U. S. P. 

Oil Juniper Twice Rectified, U. S. P. 

Oil Albietis Alba (Pine Needle, genuine) 
“Air Fresh Alp,” Pine Bouquet. 


DELPHI PRODUCTS, Inc. 


Natural and Synthetic Raw Materials for Perfumers 


CHICAGO 
572 W. Randolph St. 


95 Beekman St., NEW YORK 


Telephone—Beekman 1514 
Cable Address—“Incense” 
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The jazz of war is passing. The days of 
the beautiful have returned. 


Smartness of appearance, good taste and 
quality have played a big part in the holiday 
trade of last year. The appearance of the 
package means more than ever before. 
With factory in full operation we are able 
to make prompt delivery. 


Three designs—two for toilet waters and 
one for perfumery are presented. They are 
unusual in type and design and bear the 


‘marks of character. They are not expen- 


sive. 


The flower design bottle with the lattice 
work, is a smart toilet-water bottle es- 
pecially desirable for new packages. It has 
a flower-crowned stopper and holds three 
and one-half ounces. It is No. 285-314. 


MAIN OFFICE 
BALTIMORE,MD. 


The center bottle is a high-class glass 
straight line bottle of simple design and 
yet one of unquestionable merit. Favor- 
ing the imported bottle, it is of clear cut 
and polished glass and unusually beautiful. 


In one-ounce size it is known as bottle No. 
301-1. 


Of frosted cut and polished glass the tower 
bottle on the right is an unusual toilet- 
water bottle. It will not topple over easily 
and has an attractiveness that grows on one. 
This is the three-ounce size No. 299-3. 


These three bottles have smartness, are in 
good taste and are quality bottles. An ar- 
tist is kept constantly at work by us crea- 
ting new designs for stock and_ special 
brands. This is why these and our other 
bottles have distinction and character. 


NEW YORK OFFICE 
290 BROADWAY 


CARR-LOWREY GLASS CO.» 


———————— 





Bruno Court, S. A. 


Grasse, France 


Pomades, Essential Oils, Natural Concretes 


of Flowers, Floral Waters, Olive Oil, etc. 


Service Fixes Cost 


LOWER oils are like other 

products in that their cost is 
determined by the service that they 
render. ‘The service principle, so 
to speak, of flower oils is odo 
value. High odor value means low 
ultimate cost. Conversely, low odor 
value means high ultimate cost. 
There is consequently an obvious 
economy in buying flower oils on 
the basis of odor value rather than 
initial cost. 


High odor value is the predomi- 
nating characteristic of all Bruno 
Court natural flower products. The 
inclusion of a Bruno Court product 
in the formula means that the note 
to be scunded by that product will 
be given the utmost expression. This 


makes Bruno Court products inher- 
ently economical products to use. 


Jasmin, Rose, Orange, Violet, 
[uberose, Réséda, Cassie, Lily of 
the Valley, and Jonquille Bruno 
Court are deservedly popular among 
perfumers to whom quality is ever 
the primary factor in selection. 
Whether used in the form of pom- 
ade or of Concrete F, which offers 
a means of obtaining the results 
secured by the use of pomades with- 
out the time-consuming process of 
washing, they render a high degree 
of service at a remarkably low cost. 


We shall be glad to send samples 


of the products mentioned promptly 
on request. 


Exclusive American Agents: 
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In Paris: the Center of Things 


the heart of Paris 


at its liveliest 


where the pulse of France beats 
whence femininity is guided in its 
where aromatic products are given their cachei 
are our European offices and laboratories. Here, at 28 

Rue St. Lazare, within a stone’s throw of the Opera and the 
Rue de la Paix, birthplace of styles, fashions, and fancies, is our 
Here, 


fashions 


point of contact with our European sources of supply. 
in the very center of things, we observe and note everything that 
affects and interests the American perfume industry, from oils 
to the dernier cri in knotting gold cord around a package of 
perfumery. 

ona product be- 


Before a product is shipped to name “Morana”’ 


the United States, it is compared in comes a guaranty of quality. 
Paris 


standards 


our laboratories with the Into our European offices flows 


exacting that we have an unbroken stream of new products 


standards 


» 
_» 


established for it 
developed for products that must 
meet the requirements of that most 
discriminating and most critical of 
products: the 


users of aromatic 


Parisian perfumer. Unless a prod- 


uct meets our standards in every 


respect unless it passes every 
test to which it is put for quality 
and for applicability . . . it is 


rejected. As a consequence the 
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products that represent en- 


tirely original conceptions 
others that are improvements upon 
All of these are 


tested for quality and availability, 


existing products. 


the two bases upon which rests our 
selection of a product, be its source 
what it may; for, all things being 
equal, service, not name, is what the 


(It is 


interesting to note, by the way, the 


user is most interested in. 





number of aromatic products of ex- 
ceptional quality that are produc ed 
by manufacturers whose names, 
familiar enough to European per- 
unknown on 
Fre- 
this 
class makes but a very limited line 


But, 


centration or be it 


fumers, entirely 
this 


quently a 


are 
side of the water. 
manufacturer in 
of products. be it due to con- 
due to genius, 
what he makes is made superlatively 
Therefore his products de- 
the 


ful consideration that is given the 


well. 


mand and receive Same care- 


products of world-famous houses. ) 
Our European offices are con- 
cerned largely, but by no means ex- 


clusively, with the raw materials 


that are used by the perfumer and 
Hand in 


this interest goes an equally strong 


soapmaker. hand with 
interest in the multitude of products, 
bottles, 


that, in a 


such as boxes, labels, etc., 


sense, are as much raw 


materials to the perfumer as are his 


essential oils and aromatic chemi- 


cals. Through our association with 
the leading French and Bohemian 
manufacturers of 


designers and 


glassware we are in a position to 
supply glass containers of exquisite 
design and faultless make 

that is 


adapted to express the quality and 


glassware pre-eminently 


character of its contents. Through 
our intimate contact with the lead- 
ing Parisian ateliers we are enabled 


de- 


sirous of being put in touch with 


to be of service to perfumers 
the leading French designers. 


Lastly, to our friends who go 
abroad our Paris offices are at their 
disposal as a headquarters and as 
a source of information and help. 


The 


de vous voir ; 


American to whom “heureux 
is merely a collection 
of strange sounds in a strange land 
will detect in the ‘‘glad to see you” 
of our Paris associates a note as re- 


Home and 


sauce, 


miniscent of as turkey 


cranberry 
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P. Robertet & Co. 


Grasse, France 


Muguet 


bie dominant note in Rose and 
Lily compositions 1S imparted by 
the Lily base. Figuratively speaking, 
it may be called the soul of Rose and 
Lily perfumes. Ass such, its character 


exercises a powerful influence upon 
that of the composition: it may either 
make or break it. Consequently, in 
selecting a Lily base, all other con- 


siderations must bow to quality. 


As a Lily base Muguet Robertet 
a world- 


Known for the 


enjoys—and deservedly so 


famous reputation. 
results that it yields, it is essentially a 
product that is bought on the basis of 
“quality first.”’ 

Muguet Robertet is never sold in 
other than sealed original packages. 


We shall gladly send samples and 


prices upon request. 


€ 


Salv. di Dco. Rognetta 
Reggio-Calabria, Italy 


Bergamot 


URITY content 
body 


points that distinguish 


high — ester of essential oils. 


these are the Bergamot Rognetta is a product that 


Bergamot is decidedly worth while getting ac- 


Rognetta and account for the prefer- 


ence given it by discriminating buyers 


Exclusive American Agents: 


Geneial Offices 


NS E.27°" St New York City 


curopean Offices 


> » | 
25.Kue Stl 


Weslern Offices 


Ys |i \ St. ( 
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quainted with. Samples and prices 


will be sent promptly on request. 
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3057/3058 


lassware of 


“Distinction 


HE distinctive lines . . . the 
aptness with which contents of a 
dainty, esthetic character is suggested 
the unmistakable air of bon ton 
; give these perfume bottles a 
value that is out of all proportion to their 
modest cost. Prices will be sent promptly 
on application. Shipments made direct 
from stock in France. 
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Simplifying the Manufacture 
of Vanilla Extract 


HEREVER - flavors are eliminated, together with the losses 
used Vanilla leads. It is involved in these operations. 


> verse ay > xy flavors. , . . . 
the universal favorite Among flavors The basis of this new process is 


Its sales are several times greater Morana True Vanilla 10X. This 
cove ge of all _ flavors 10 = highly oonsanmenel product 
ined. It is a staple, quick-selling, of the finest and most carefully se- 
and constantly repeating item that lected Vanilla beans By merely 


commands attention from the stand- . 
: : the st adding grain spirits, water and 


points of sales and prohts. sweetening to taste, a fine, highly 
Until recently Vanilla Extract aromatic Vanilla Extract is pro- 
could only be made by a compli- duced that complies with all federal 
cated process, requiring much time, and state regulations and that meets 
considerable experience, and elabo- every requirement of the retailer 
rate equipment. and his customers. 
Now, however, Vanilla Extract Let us send you a sample of 
is being made by a simple, quick Morana True Vanilla /0X so that 
and economical process and without you can demonstrate to yourself 
the use of elaborate equipment. how easily and how profitably you 
Percolation, filtration, and aging are can now make Vanilla Extract. 
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NVENTIONS are sometimes 
stumbled upon accidentally. The 
quality of a product, however, is never 
It is invariably 
and 


hit upon by chance. 
the 
experience, 


result of painstaking effort 


concely ed 
Once 


‘the standard of quality striven for has 


of a carefully 


and jealously adhered-to plan. 


been attained its maintenance becomes 
an obligation—sometimes merely as a 
matter of good business; more 
ally, 


achievement 


gener- 


however, because of pride of 


Rhedinol Absolute Morana is a 
striking proof of the results achieved 
by undeviating adherence to a policy 
of which quality is the keynote. It is 
in every sense a master product a 
product that exemplifies the characte1 
of the output of the Morana labora- 
tories. 


Rhodinol Absolute Morana 1s a 
true reproduction of the active perfum- 
ing principle of the Rose. It is made 
by specialists in the light of the best 
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A Master Product 


practise. This means (1) distillation 
in accordance with European methods; 
(2) of the product in its 
purest quality; (3) absolute freedom 
from blending. 


isolation 


The dominant qualities of Rhodinol 
Absolute Morana are 
ness, undefiled by even the slightest 
its lack of 
its colorlessness 


its rosy sweet- 
suggestion of a by-odor 
any tendency to sour 

the tenacity of its initial sweetness 
even after drying out on the test strip. 
These characteristics stamp the purity 
of the product: they are the undeni- 
able proofs of its entire freedom from 
blending. In these modern types of 
odors of which Rose forms the base, 
light and delicately 
colored compositions, the use of Rho- 
dinol Absolute Morana yields results 
comparable only with those that follow 
the use of the natural product. 


particularly in 


We should like to have you put 
Rhodinol Absolute Morana to the test. 
lo assist you in doing so, we will 
gladly send you a sample upon request. 
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Christo Christoff 
Kazanlik, Bulgaria 


Otto of Rose 


NSURPASSED quality has 

always been the outstanding 
feature of Christoft’s Otto of Rose. 
[his quality has been raised to an 
even higher level of excellence by 
the superb character of the oil 
yielded by the last crop of roses. 
lo the perfumer to whom the 
Christoff brand is the standard by 


which he judges Otto of Rose, the 
present quality—to say nothing of 
the price—will prove a_ revelation. 
Christoff’s Otto of Rose can only 
be had in sealed original coppers 
containing either 4, 8 or 16 ounces. 
It is not repacked in this country. 
Samples and 


interesting prices 


will be sent promptly upon request. 


Th. Muhlethaler Co., Ltd. 


Nyon, Suisse 


Ambrettol 
Musk Xylol 100% 


Musk Ketone 100% 
Oleo Musk 


Samples and prices will be sent 


promptly on request. 


Exclusive American Agents: 


Geneial Offices . 
118 E.27 St New York City / 7 fh 
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me 


Société Chimique 


des Usines du Rhone 


Home Office 
PARIS 1 . 
HE use of our products by the lead- 


Factories 
St. Fons and Roussillon, 


| ing manufacturers of perfumes, of 
France. 5 : 
La Plaine, Switzerland ° e 
soaps and of toilet preparations who 
have set the standard throughout the 


world for high class products is proof 








of their superior quality and depend- 


able uniform purity. 


To the intrinsic merit of our prod- 


ucts is added consistent and dependable 





service and a sincere desire to meet the 


individual needs of our customers. 











RHODIA CHEMICAL COMPANY 
65 Fulton Street, New York, N. Y. 
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NAARDEN CHEMICAL 
WORKS, LTD. 


Synthetic Aromatic Chemicals 
and Essential Oil Derivatives 








Latest Specialty 


LILY OF THE VALLEY 


Unsurpassed in the True Character of the Natural Flower: Rich, 
Soft and Powerful 


Manufacturers of Heliotropine (Recrystallized), AUBEPINE, GER- 
ANIOL (Extra Fine), IONARDON, 100%, IONARDON Alpha 


Naarden Chemical Works, Ltd. 


NAARDEN, HOLLAND 


Sole Representative in the United States 


P. R. DREYER 


109 BEEKMAN STREET NEW YORK, N. Y. 
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BERTRAND FRERES 


Natural Raw Materials 
for Perfumes, Soaps, Ete. 





Specialties: 


FLOWER CONCRETES 
Liquid and Solid 


Absolutes and Pomade Concentrations 
Oils: Lavender, Rosemary, Spike Lavender, Thyme (White and 
Red) Neroli Petals, Petitgrain, Vetivert Java, Geraniums, Roses 


Resinoid Oak Moss, Etc. 


BERTRAND FRERES 


Established 1858 
GRASSE, FRANCE 


Sole Representative in the United States and Canada 


P. R. DREYER 


109 BEEKMAN STREET NEW YORK, N. Y. 
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M. L. Barrett & Co., Manufacturers, Importers, Merchants, Chicago 


“4; NNOUNCING recent 
! arrivals of various Es- 
sential Oils — shipments 
opportunely timed to 
enable us to benefit by 
the new tariff—clearing 


liberal lots duty free. 


Bots de Rose 
Geranium Bourbon 
Vetivert Bourbon 
Ylang Ylang Bourbon 


Confident of our position with regard 
to these Oils, we invite your inquiries. 
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M. L. Barrett & Co., Importers 


ESSENTIAL OILS —_ SYNTHETICS — BOUQUETS 


233 West Lake Street Chicago, III. 
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Collapsible Tube Talks 


The Importance of Taste in 
Overcoming Competition. 


OMPETITION is governed by taste as_ | Bass: 


well as price. | VE 
The container for your product—whether | ees. 
it be a large tube or a small sampling tube— | | 
j SOFTENS 


should show conclusively the superiority of 
your product. 


A collapsible tube, no matter how simple, or 
how large or small, if it is well made, distinc- 
tive in design, and beautifully lithographed, 
commands attention. 


Bond tubes may be had in any standard size 
ranging down to the small but important 
sampling tubes; and special sizes will be made 
to order. In all of them the same high stand- 
ard of workmanship, the same distinctiveness FUR T MED 
in design and the same beauty is to be found. me 





Regardless of size, Bond tubes are always 
in good taste—They are made to create sales 
for your product. 


Made of pure block tin. 








Bond Manufacturing Corporation 
WILMINGTON tt 2-3 DELAWARE 





Beauty of Design 


Substantial 
Construction 


Styles that 
Sell Without 
Sales Talk 


Quality and 
Satisfaction 
Guaranteed 


MH. L. 


ROOM 
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I Manufac- 
ture Metal 
Boxes Only. 


This policy enables 
me to put my whole 
etftort into helping 
my customers win 
bigger sales for their 
products. 





HEPPER 


1174, 200 FIFTH AVENUE 
New York, N. Y. 
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PARIS 
AUTIER FILS, 47. Rue 6@ Maubeuge 


nNew-y 
LAUTIER FILS 47, CLIT Street 


. CN 
MELBOURNE .RIO-DE-JANEIRO eta 


a 47 CLIFF ST., NEW YORK. N. Y. 


AMBRINETTE M. CO. 


SYNTHETIC AMBRETTE-SEED OIL 


CASTOREINE M. CO. 


SYNTHETIC CASTOREUM 


JASMIN BLANC M. CO. 


THE ABOVE ARE 3 OF OUR NEW 


Synthetics discovered in the laboratories 


of MOREL @ CO. 


If you want a new perfume you should work with these products. 
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Really Distinctive Vanity Cases 


Latest Refill Device. Compact _— 
Easily Inserted or Removed. Aan aay 
ca} ee NC 
No Loose Parts. A ene 
= 4 ss \ 
an \ 





Double Compact 2'% Inches 
Actual Size 


This big plant of the Bridgeport Metal 

Manufacturing Co. is completely equipped t 

manufacture metal goods of all descriptions. 
jal designs. All finishes. If you have a spe- 


cialty to be made send blue print or sample for 
quotation. 


The Bridgeport Metal Goods Mfg. Co. 


Established 1909 


Bridgeport, Conn. 
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Perfumers Raw Materials, 
Essential Oils, Chemicals 


Natural and artificial Flower Products 


HEINE & CO. 
NEW YORK 


52-54 CIiff Street 


FACTORIES 


NEW YORK LEIPZIG GROBA “‘is: GRASSE 


JY O-A 


ELEPHONE CABLE-ADDRE 
BEEKMAN I535 HEIKO NEW YORK 
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HEINE & CO. 


NEW YORK 


Telephone: Beekman 1535 


92-54 CLIFF STREET 


In 


a 


sunny 
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ist year 
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HEIKO-LILAC “A” 


Most modern base for Lilac compositions 


Novelty 


Full stock on hand. All orders can be filled promptly 


eike-Bileie 


HEIKO-BOUVARDIA HEIKO-LILY 
HEIKO-CYCLAMEN HEIKO-AZALIA 


Heiko Honeysuckle Heiko Rose 


Sweet and Lasting Synthetic Oil Rose 


Heiko Iridoron Heiko Jasminette 


Latest Artificial Violet Best colorless Jasmine 


Heiko Rose Moderne Heiko Pink 


Elegant base of the Parisian Type The Standard 


HEINE & CO. 


NEW YORK 


Telephone: Beekman 1535 


52-54 CLIFF STREET 
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—Beautiful 
—Neat 
—Individual 


These are the factors that make 
Goertz metal vanity cases pro- 
duce ready sales and bring repeat 
orders. 


Let us cooperate with you in 
making your package beautiful, 
neat and individual. 


AUGUST GOERTZ & CO., Inc. 


== BETTER METAL VANITY CASES 


276 Morris Avenue Newark, N. J. 
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High Grade Perfumery Bottles 


E strive to uphold in our pro- 
ducts the high standard exacted 
by this discriminating industry. 


Write us about any style of bottle 


SWINDELL BROS. 


BALTIMORE, MD. 
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NEW YORK OFFICE, 200 FIFTH AVENUE 
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Million 
Dollar 
Vanity 

Box Plant 
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Vanity 


Boxes 


Teme toby 


Quantity 
Design 


Saale 
Finish or 


Metal 


Standard-Finish 
Guaranteed 
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Gold Plated 
Nickel 

Gun Metal 
Says a 
Oxidized 
Black Bronze 
Etc. 
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The Trinity of Service 


is ever present when you place your manufacturing 
problems in the hands of the Trece Laboratories. 
You are in a position to obtain the essentials of 
saleable merchandise—boxes—attractive and dis- 
tinctive, with unusual artistic and mechanical fea- 
tures—rouge and powder compacts of the finest 
texture, pleasing perfume and that essential fluffi- 
ness that is the mark of quality merchandise and 
puffs,—well made and truly representative of a 
quality line. 


Not only is “Trece” in a position to offer standard 
packages at unusually attractive prices, but we are 
in a position to take off your shoulders the burden 
of assembling your own packages, or can supply you 
with the constituent parts of the complete package 

boxes, powder, rouge, puffs, lip sticks, eye brow 
pencils and cosmetics, in bulk, or as refill packages. 


Let “Trece” Samples Convince You. 


No Obligation Incurred. 


Trece Laboratories, Inc. 


134th Street & Willis Avenue 


Meadows and Tower, Western Representatives, 


82 W. Washington St., Chicago, IIl. 





New York City 
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A 

Complete 
Powder Puff 
Stacey 

Et 

bailtia cases 


Powder Puffs 
re 

Wool 
Eiderdown 
or Velour 
with 

Satin or 


Chamois Backs 


made in any 
individual color 
scheme to harmonize 
UTM cltim rem aise 
ma tetiam elit g 
trade name. 


Ot er a ns 
Colt ake 
Face Powder 
Bien ita sc: 
Eye Brow Pencils 
of the 
Finest Texture 
and Quality 
Our 
Specialty 


ME TelCaee tite ey a 
Color Guaranteed 
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Roure-Bertrand Fils 


Grasse (A. M.) France 


The point of greatest importance to the Perfumer is 
to have the most perfect floral products, and as light in 
color as possible. 

We are pleased to inform our friends that we can 
satisfy even the most exacting with our— 


PRIMESSENCES 
drawn directly from the flower through a new process 


which enables us to get rid of all but the finest and 
richest odoriferous principles of the flower. 


We can offer at present: 


PRIMESSENCES 


ROSE ORANGE FLOWER JASMIN 
GERANIUM OAK MOSS 
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It will be decidedly worth your while to become 
acquainted with these new and high class floral products. 
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Samples and quotations on request 
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ROURE-BERTRAND FILS 


(INCORPORATED) 


18 Cedar Street New York 
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Societe Anonyme des 
Etablissements 


Justin Dupont 


Argenteuil (S. & O.), France 


We wish to call your special attention to our standard products 
of superior and perfect quality, the result of studious researches 


and constantly improved methods in manufacturing. Our spe- 
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cialties offer to the perfumer a scale of perfumes of extraordinary 
variety of all the different flower odors. 


CTI Ty Wr Te 
"Or. evi ser) 
LIK =); 


ep 
3 
" 
30 
: 


a 


ey 


Cyclamen Fleurie 

Jasmin D, Jasmin Invar, Jasmin Nouveau 
Lilas Nouveau, Fleur de Lilas 

Phixia (Hydroxy Citronellal) 


Narcisse C.N., Narcisse Invar 
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Samples on Request 
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JUSTIN DUPONT, INc. 


18 Cedar Street New York 
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ENCOURAGEMENT 


HE placing of floral essences on the 
free list in the Fordney-McCumber 


Tariff Bill has permitted important re- 
ductions in the prices of HUGUES Aine 


FLORESSENCES AND 
HYPERESSENCES 


This latest development supplement- 
ing better crop conditions in Grasse and 
the traditional policy of HUGUES Aine 
of offering their products at the lowest 
prices consistent with the maintenance 
of their exceptionally high standard of 

quality make these essences available to the American per- 
fumer at unusually favorable terms. 

Nothing could be of greater advantage .to the. standing 
and reputation of American-made .perfumes than the in- 
creased employment of HUGUES Aine Floressences and 
Hyperessences in their composition and present quotations 
offer every encouragement to the perfumer who is desirous 
of making the best possible perfumes. 


UNGERER & CO. - HUGUES AINE 
NEW YORK GRASSE 
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They 
don’t 
‘shop around! 


Nowhere in this or any other 
country will you find a talc which is 


of such uniform quality and fineness as our Sierra 
Cloud and Sierra Snow. And— it never varies from 
year to year! This is, in a measure, One reason 
that we are still supplying talc to the best manu- 
facturers of toilet goods in the country. 
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Realizing that no manufac- 


turer can afford to sacrifice “quality” 
in his toilet goods articles, we bend every effort to 
supply them with a talc that is— 


—of uniform grade 
—packed in neat, clean 100-Ib. sacks 
— inspected at each process of manufacture 
—manufactured and mined by experts 
—free from dirt, coal dust, soot or cinders 
—never varying in fineness 

of satisfactory slip 


We know our product isright 


because these manufacturers keep 
sending us repeat orders. They don’t “shop around.” 
They know Sierra Cloud and Sierra Snow are 
dependable talcs. They enter right into their 
manufacturing processes. 


In the long run you'll save 
money if you don’t shop around. 


Sierra Talc actually saves you time and expense 
and our output assures you prompt delivery. 


Warehouses located in: 


New York Boston Philadelphia Detroit 
Chicago St. Louis San Francisco 


SIERRA TALC COMPANY 


La. LOS ANGELES, CALIFORNIA 
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New methods and 
perfected old ones— 


Our manufacturing processes have been a development. Crude at 
first—and then came the introduction of new methods and new machinery. The 
mills have been enlarged. The work is in charge of experts. The result is that— 


Sierra Snow and Sierra Cloud are being shipped to exacting manu- 
facturers all over the world. They are satisfied clients. They insist on Sierra Talc. 


Our business has grown. We are established. We advertise. We 


guarantee our talc. We protect the manufacturers who use it. 
Talc Rnows what is in each sack. The talc never varies. 


is ever found in commercial quantities. 


SIERRA CLOUD— 


Our Sierra Cloud brand is obtained from the 
very finest dust made in the grinding process. 
This dust is caught in the special dust collec- 
tors, and is the finest and fluffiest product we 
know of. An extra fine product for finer uses 
which passes through No. 25 silk bolting cloth. 


It is used in the manufacture of especially 
fine, high-grade toilet and face powder. 


Every user of Sierra 
It is as near pure talc as 


SIERRA SNOW— 

Our Sierra Snow is milled much finer than 
the regular commercial grades of No. 200 mesh 
talc. 

It is as light and fluffy as ordinary flour, so that 
it can be readily mixed with other powders when 
necessary. This property gives us a marked ad- 
vantage over talcs which are heavy and dense in 
consistency, and therefore difficult to mix. 


The qualities of these talcs is the same. They excel in many respects the highest 


grades of imported talc. 


Write for a sample of Sierra Cloud or Sierra Snow and prove our statement 


We can serve you from any of the 
following distribution centers: 


New York Boston Philadelphia 


SIERRA TALC CoMPANY :: 


Detroit 


Chicago St. Louis San Francisco 
Equitable Bank Building 
Los Angeles, California 
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Nowhere in this or any other 


country will you find a talc which is 
of such uniform quality and fineness as our Sierra 
Cloud and Sierra Snow. And—it never varies from 
year to year! This is, in a measure, One reason 
that we are still supplying talc to the best manu- 
facturers of toilet goods in the country. 


Realizing that no manufac- 


turer can afford to sacrifice “quality”’ 
in his toilet goods articles, we bend every effort to 
supply them with a talc that is— 


—of uniform grade 

—packed in neat, clean 100-lb. sacks 

— inspected at each process of manufacture 
—manufactured and mined by experts 
—free from dirt, coal dust, soot or cinders 
—never varying in fineness 

—of satisfactory slip 





We know our product isright 


because these manufacturers keep 
sending us repeat orders. They don’t “‘shop around.” 
They know Sierra Cloud and Sierra Snow are 
dependable talcs. They enter right into their 
manufacturing processes. 


In the long run you'll save 


money if you don’t shop around. 
Sierra Talc actually saves you time and expense 
and our output assures you prompt delivery. 





Warehouses located in: 


New York Boston Philadelphia Detroit 
Chicago St.Louis San Francisco 


SIERRA TALC COMPANY 


EQUITABLE BANK BUILDING 





New methods and 
perfected old ones— 


Our manufacturing processes have been a development. Crude at 
first—and then came the introduction of new methods and new machinery. The 
mills have been enlarged. The work is in charge of experts. The result is that— 


Sierra Snow and Sierra Cloud are being shipped to exacting manu- 
facturers all over the world. They are satisfied clients. They insist on Sierra Talc. 


Our business has grown. We are established. We advertise. We 


guarantee our talc. We protect the manufacturers who use it. Every user of Sierra 


Talc knows what is in each sack. The talc never varies. 


is ever found in commercial quantities. 


SIERRA CLOUD— 


Our Sierra Cloud brand is obtained from the 
very finest dust made in the grinding process. 
This dust is caught in the special dust collec- 
tors, and is the finest and fluffiest product we 
know of. An extra fine product for finer uses 
which passes through No. 25 silk bolting cloth. 


It is used in the manufacture of especially 
fine, high-grade toilet and face powder. 


It is as near pure talc as 


SIERRA SNOW— 
Our Sierra Snow is milled much finer than 


the regular commercial grades of No. 200 mesh 
talc. 


It is as light and fluffy as ordinary flour, so that 
it can be readily mixed with other powders when 
necessary. This property gives us a marked ad- 
vantage over talcs which are heavy and dense in 
consistency, and therefore difficult to mix. 


The qualities of these talcs is the same. They excel in many respects the highest 


grades of imported talc. 


Write for a sample of Sierra Cloud or Sierra Snow and prove our statement 


We can serve you from any of the 
following distribution centers :— 


New York Boston Philadelphia 


SIERRA TALC ComMPANY =:: 


Detroit 


Chicago St. Louis San Francisco 


Equitable Bank Building 
Los Angeles, California 
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PIERRE LEMOINE CIE» Inc. 
NEW YORK 





NEW STANDARDS 


“cc 99 
ape Sapora tb. ...... .$5.00 


Products 


A line especially adapted “Merveille” tb. eee .$10.50 


for Barber Supply Houses Products me... . 75 


Particularly produced for 6“ Fleurie” tb. b tisitis (elt ee $24.00 


high grade Toilet prepara- 


tions. Products ° 1 75 
For exquisite Perfumes and 6 P. L. ” tb. ee ee . $48.00 


rans Sarees we Products ° 3.25 
uperfine Oils based upon 
Natural Flower Productions “Grassfleur ” tb. eee $80.00 


and especially recom- 
mended for exclusive prep- Products 
arations. 


CAVALLIER FRERES GROLEA and SORDES 


HIGH GRADE NATURAL SUPREME QUALITY 
FLOWER PRODUCTS SYNTHETIC CHEMICALS 


BOBIN FRERES 


Manufacturers of Exclusive Perfume Bottles 


GEORGES FAURE LOUIS WERTH 





Distiller of High Grade Barréme 13, Rue Simon-Dereure, Paris, France 
LAVENDER OILS Matieres Premieres pour Parfumerie 


PIERRE LEMOINE CIE., Inc. 


Sole Selling Agents for 


United States, Canada and Mexico 





European Offices: General Offices: 


| 13, Rue Simon-Dereure, Paris 294 Pearl Street, New York 
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Coué Says: 


“Day by day in every way, etc. 

> Hundreds of manu- 
facturers also say, “Day by day in 
every way we are getting out a 
better and better product.” 


Agreed! But how about the tubes 


that carry the product to the con- 
SH E F FI E LD sumer? Do they match this super- 


product? Are they in every way 


equal to it in design and fitness? 
Are they mechanically correct? 
Will they stand up in daily service 


and make the consumer bless you? 


Call us what you will—experts, 
fans, craftsmen, no matter what, 
our business is tube building. 
When you specify Sheffield Tubes 
you can bank on getting tubes that ° 
are made from the highest grade 
tin that is mined. Besides, you get 
the benefit of our years of experi- 
ence. In short, it will pay you in 
every way from the very day you 
place your order for Sheffield 
Tubes. Write us. 


New England 
Collapsible Tube Co. 


New London, Conn. 


Chicago Factory No. 2 
3132-3134 South Canal Street 
Chicago, IIl. 
Telephone: Boulevard 1960 


“For Your Business’ Sake, Specify 
Sheffield Tubes” 
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SOCIETE DES PRODUITS DE SYNTHESE 
“SOPROS” 


Siége Social Nl > Offices and Works 


49 Rue Cambon IS B2Si- Mantes-sur-Seine (S & QO) 
Paris, France he : France 


MANUFACTURERS OF 


SYNTHETIC AND AROMATIC CHEMICALS 


TILLEUL 


HYDROXYCITRONELLAL C. P. 100% 
To fully appreciate this product as a Lily, Lilac or Bouquet Base, 
absolute purity is essential. We guarantee our product 100% 
Hydroxycitronellal. 


ORANGER FLEURS 


The true and refreshing odor, together with its great tenacity, 
makes the use of this base invaluable in all Orange Blossom odors. 
Guaranteed not to discolor any preparation. 


Above are but two leaders from the complete line of Synthetic 
and Aromatic Chemicals of our own manufacture, furnished in 
original sealed packages. Our quality and prices will interest you. 


Samples and prices will be cheerfully furnished by our sole American 
Agents. 


») 


E. M. LANING CO. 


Incorporated 
273 Water Street New York 


I 


MAW STUDIOS . 
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SUPREME QUALITY 


FLOWER OILS, BOUQUETS and NOVELTIES 


FOR 


PERFUMES, TOILET WATERS, 
POWDERS, CREAMS, ETC. 


MILYS 


This Bouquet Novelty is the latest original creation of our laboratories, highly 
recommended for its flowery fragrance, great strength and tenacity. 


Furnished in three bases for complete line. 
MILYS P. MILYS T. MILYS C. 
For Extracts & Toilet Water For Face Powder & Talc For Creams 
Per Pound. . .$28.00 Per Pound. . .$16.00 Per Pound. . .$14.00 
Trial Ounce... 1.85 Trial Ounce... 1.10 Trial Ounce.. 1.00 


Samples Cheerfully Furnished 


Write for our new Price List. Just issued. 


Our PERFUME BASES have helped As CONSULTING CHEMISTS, we 
many manufacturers to produce new offer expert advice and practical work- 
and successful lines. We specialize in ing Formulae for Toilet Preparations 


the creation of Individual and Catchy of any kind. Problems solved. Proc- 
Odors. esses perfected. Fees moderate. 


FRUIT FLAVORS COLORS 


True and Artificial Certified Technical 


PERFUMES and TOILET WATERS in BULK 


(For Manufacturers only) 


E. M. LANING CO. 


Incorporated 


Consulting—CHEMISTS—Manufacturing 
273 WATER ST., NEW YORK 


E. M. LANING, B.Sc., Pres. Cable Address: 
ROBT. C. PURSELL, P. D., Vice-Pres. “ « ” 
WM. H. BARLOW, Grad. Chem., Treas. / a EMLANING,” New York 
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H. EUZIERE & CO. 
GRASSE, FRANCE 


Absolute Flower Oils, Liquid and Solid Concretes, 
Pommades, Essential Oils and Resinoids. 


An exceedingly popular creation 


“ESSODOR” 
PAPAVER 


4 Novelty Base, possessing a Flowery Fragrance, Tenacity and Originality 
of Odor found only in “Essodors,” which are produced by our exclusive 
process, which eliminates the inert and non odorous materials, thereby insuring 


the MAXIMUM strength from the MINIMUM quantity. 


Sample of Finished Extract prepared from Essodor Papaver, with full 
information as to its economical cost will be furnished by our 


Sole American Agents 


E. M. LANING CO. 


Incorporated 


273 Water St. New York 


OIL LILAC V. 


An exceedingly popular vegetal type, recommended where exceptional 
strength is desired at lowest possible cost. 


Per Pound .... $6.00 Trial Ounce .... 55c 


OIL QUININE FRENCH 


A high class product for French type Hair Tonic. 
of 50% spirits. 


Per Pound .... $5.00 


14 ounce to the gallon 


Trial Ounce .... 50c 
OIL CORYLOPSIS S. 


A product of unusual strength, and flowery aroma for Taleums and Liquid 
Shampoo. 12 ounce to gallon shampoo. 4 to 6 ounces to 100 pounds Taleum. 


Per Pound .... $7.50 Trial Ounce.... 60c 


E. M. LANING CO. 


Incorporated 


273 Water St. New York 


Cable Address: “EMLANING,” New York 
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(M AQ) LIQUID COLORS 


(IMPORTED) 
Brilliant and Stainless 
FOR 


PERFUMES, TOILET WATERS, HAIR TONICS, Ete. 
Use only 14 oz. to 1 gallon. 


Freely soluble in alcohol—or water. 
Packed in Gallons, Pints and 2 oz. Bottles 


MAO-CONCENTRATES 


FOR TOILET PREPARATIONS 


Our Mao-Concentrates meet the demand for highly con- 
centrated flowery odors, and contain all necessary fixatives, 
ensuring their permanent fragrance. Over 40 different odors. 


Oo. A. BROWN CoO. Inc. 


246 PEARL STREET, NEW YORK,N-Y. 
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ANY ROUND PAPER BOX 


We have special facilities for man- 
ufacturing round Face Powder 
and Rouge boxes. 


Let us estimate on your next 
contract. 


All boxes can be furnished with powder container 


FUGENE K. PLUMLY 


N. E. Corner Broad and Federal Sts. 
PHILADELPHIA, PA. 
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TRY THIS: 


LILAC 654 


“Fresh as the spring morn” 


‘Essbro’ Series Flower Oils are built up on natural 

bases by a special process newly discovered by us. They 

are without a rival both as regards faithful rendering 
and lasting purity of odors. 


SAMPLE ON REQUEST. 
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—between Everclear Cologne Spirits and Spe- 


The unequaled purity of 
Everclear Cologne Spirits 
(denatured) insures an 
untainted fragrance for 
each and every bottle 
of your perfumes 


Branches & Warehouses: 


New York 

491 Washington St. 
Philadelphia 

112 North Front St. 
Baltimore 

655 West Pratt St. 
Boston 

45-47-49 Washington St. 

North. 
Buffalo 

(Sales Office, 491 Wash- 

ington St., New York) 
Cleveland 

1430-1438 W. Ninth St. 
Chicago 

1006-1012 S. State St. 
St. Louis 

213 Market St. 
Detroit 

1941-1963 W. Fort St. 
Kansas City 

26th St. ‘& Southwest 

Blvd. 
Minneapolis-St. Paul 

304 Pioneer Bldg., 

St. Paul 
Indianapolis 


Majestic Bldg. 








We shall be pleased to as- 
sist you in preparing and 
filing all papers necessary 
with the Internal Revenue 
Department to obtain per- 
mit to use Specially De- 
natured Alcohol. 


cially Denatured, Tax Free Formulae 39, 39A, 
39B, 39C and 40, made from Everclear Co- 
logne Spirits. That is because the denaturing 
chemicals are just as pure as Everclear Co- 
logne Spirits—and for perfumes there is no 
difference. 


Perfumers use Everclear Cologne Spirits (de- 
natured) successfully because it is an abso- 
lutely neutral and odorless spirit entirely free 
from aldehydes. 


And not only that, every barrel of it, every 
drum of it, conforms to this unequalled stand- 
ard for purity—a standard that is unfailingly 
maintained by exacting chemical tests both 
in the distillation of Everclear Cologne Spir- 
its and in the synthesis of the denaturants, 


Every bottle of your perfumes made with 
Everclear Cologne Spirits (denatured) will 
bring to its user a fragrance untainted—a 
fragrance that is exactly as it should be. 


And don’t forget that Everclear Cologne 
Spirits (denatured) costs no more than the 
ordinary denatured Spirits on the market. 


The American Distilling Co. 


Eastern Offices Western Offices 


491 Washington Street 1006 S. State Street 
New York Chicago 


Distilleries—Pekin, Il. 
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JULIAN W. LYON & CO. 


INCORPORATED 


NEW YORK 


en 
ai 
n| | a 
NON lh 


plane 
i] 


iy 


pry 


FLL 
Ret 


i 


Waa ca 
eee 


ret 


TOT) 
2) 
Un 


The growth of our business has necessi- 


tated the opening of a New England office. 
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We have appointed Mr. A. L. Drown, with 


headquarters at 173 Milk St., Boston, as our 


special representative. 
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MAIN OFFICE 


35 FULTON ST., NEW YORK, N. Y. 


Phone: Beekman 3046-3041-0657 Cable: Julyon, New York 


el 


PI 


a 
her 


Be 


on Th 
U 
C 


um 


NEW ENGLAND OFFICE: PHILADELPHIA OFFICE: 


A. L. DROWN C. H. CAMPBELL 


MANAGER MANAGER 
173 MILK ST., BOSTON, MASS. 689 Drexel Bldg. 


Telephone: Main 3126 Telephone: Lombard 3610 
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JULIAN W. LYON & CO. 


INCORPORATED 
Cite Atoms 35 FULTON STREET Seana 


“Julyon” New York Beekman 3040-3041-0657 


NEW YORK 


EXCLUSIVE AGENTS FOR UNITED STATES AND CANADA FOR 
SOCIETE ANONYME DES ANCIENS ETABLISSEMENTS 
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MAISON FONDEE EN 1820 


Matiéres Premieres pour la Parfumerie 
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PRODUCERS OF HIGHEST QUALITY 


CONCRETES — LIQUID ABSOLUTES—NOVA ABSOLUTES — 
POMADES—ABSOLUTES COLORLESS—RESINOATES 
ESSENTIAL OILS—FLORAL WATERS 
CONCRETE ORRIS FLORENTINE 
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SAMPLES AND PRICES WILL BE SENT ON REQUEST 
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COMPLETE STOCKS NOW CARRIED IN NEW YORK 
AND AT BRANCH OFFICES 
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NEW ENGLAND OFFICE: PHILADELPHIA OFFICE: 


A. L. DROWN C. H. CAMPBELL 
MANAGER MANAGER 
173 MILK ST., BOSTON, MASS. 689 Drexel Bldg. 


Telephone: Main 3126 Telephone: Lombard 3610 
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Essential Oils 
Aromatic Cheinicais 
Flower Oils 
Exclusive Agents for United States and Canad 
JULIAN W. LYON & CO. 
35 Fulton Street New York 
Chicago Agents of Julian W. Lyon & Co 
NEUMANN-BUSLEE & WOLFE, INC 
A 521-526 N. Sheldonstr. Chicago 
We keep Stocks at New York and Chicago of: 
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POLAK & SCHWARZ 


ZAANDAM, HOLLAND 


Established 1889 Cable address ‘‘Essence”’ 


] 
zy 
oS 


a": 
NI 


wr 
SH 


wel 
\ 


Manufactories at 


War 


auiilllllih 


reer | 


Zaandam and Hilversum (Holland) Bois Colombes (France) 


Na 


CE 
eae) 


nt 


Use our 


Phenylacetic aldehyde 
nd 


Toe 
ited 


» 
bo 34) 


neta 


Phenylethy! alcohol 


No better products to 
be had on the market. 


STOCK CARRIED IN NEW YORK AND CHICAGO 


Exclusive Selling Agents for United States and Canada 


JULIAN W. LYON & CO. 


INCORPORATED 


35 Fulton Street New York 


NEW ENGLAND OFFICE: PHILADELPHIA OFFICE: 


A. L. DROWN C. H. CAMPBELL 
MANAGER MANAGER 
173 MILK ST., BOSTON, MASS. 689 Drexel Bldg. 


Telephone: Main 3126 Telephone: Lombard 3616 


il 


' GL io a ee ae LL 
ORO aR TROT eM LAAT Ne er WOO 


é Pa H Lares SOS S 





SY » «i hee. ROTEL We yA mr Tt S ; Te a TT Renee Ty D 
SS CAFTA A Aa ee OL st eke ET 


De. bee ae Ste (il 


Ht 


ery | 


yy 
We 
Os 


AD) 


i 


NATURAL 


Hl] 
= 


62) 


eee | 
in 
Drrtiti 
= 
e 


gies 
K} 
tt 


FH 


y] 
y) 


WATE 
eet 


ERT 
oss wth 


ft 
es! 


yt * 
(Pe 
hed 
TTD 
tLe 
aS 


Try 
ade 
z 


JULIAN W. LYON & CO. 


INCORPORATED 


peaqy- 
i 
A 


Sesh 


{ 
A 


me 
UN 


Wy 
Th! 
FAR ae 


TTT 


NEW ENGLAND OFFICE: PHILADELPHIA OFFICE: 
A. L. DROWN Cc. H. CAMPBELL 
MANAGER MANAGER 


173 MILK ST., BOSTON, MASS. 689 Drexel Bldg. 
Telephone: Main 3126 Telephone: Lombard 3616 
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EXCLUSIVE AGENTS FOR UNITED STATES AND CANADA FOR 


LA ZAGARA 


REGGIO, CALABRIA, ITALY 
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PRODUCERS OF HIGHEST QUALITY 


OIL BERGAMOT OIL MANDARIN 
OIL LEMON U.S.P. OIL ORANGE U.S.P. 


COMPLETE STOCK CARRIED IN NEW YORK AND AT 
BRANCH OFFICES 


IN ORIGINAL UNOPENED CONTAINERS 
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SOCIEDAD ANONIMA MONEGAL 
BARCELONA, SPAIN 
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OIL LAVENDER ASPIC 
OIL ROSEMARY PURE 
OIL THYME WHITE U.S.P. 
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c. p. 100% 


MUSK AMBRETTE, c. p. 100% 
CHEMICAL WORKS ROERMOND 


AMERICAN OFFICE Wew york 
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The old favorite 


Lily of the Valley 666 


noted for its delightful delicacy 
and perfection sells steadily and 
in ever increasing quantities. 
A splendid buy at $40 a pound py ” 
a y 
and a magnificent complement ‘ AN 


to rose odors. I Wp \ 
WH] 
LAY MW 


Yowll like it. 
You need it. 


Order NOW. 
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Only that—nothing more 
It gives only the essential aromatic 
constituents of the oil—that’s why 
you want 
CANANGA D. I. 
Terpeneless and Sesqui-Terpeneless 
Its odor does not deteriorate. 


‘ 
\ 
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To see how wonderfully good a 
genuine Terpeneless and Sesqui-Ter- 
peneless oil is, try 


CANANGA D. I. 


a product made by 


MAREY & CO. 


38 Rue Lafayette, Paris 


whose lines are distributed through 
D. I. U.S. by us. 
( Terpeneless and , 
Sesqui - Terpene- 
less) 
OILS 
/ retain in your 
SS preparations e: 
/ YY, 


Y- 
y actly the odor that 
iV } 


AT - 
MAI 
WI) 

a 
| \| N yo 
i } /// 


A 
\ | Re KX Vy a 
MH ih dj sn’ di --f yi 
; ’ «the wi Ny 14 


i: arg 
ert 
IL 


you put m origi- 


' 
\ 


CA 


onl 
(FS 





“THE AMERICAN PERFUMER 


©O©0009O999HHSHO08 


Y y ‘ \ 
BERNARD-DUMAS & CIE 
CREYSEE (Dordogne) ESTABLISHED 1479 Ry a 
FRANCE ‘ ! : 

FILTER PAPER 
ROUND WHITE EXTRA STRONG—HARD AND SOFT 
Sizes (inches) 13, 15, 18, 20, 24, 26, 28, 30 
Rapid Filter Paper for Perfumes, Toilet Waters, Flavoring Extracts, 
Pharmaceutical Preparations and Fluid Extracts. 


Samples submitted on request. 


USINES CHIMIQUES DE BOURG JUNILLON, 


Valence -sur- Rhone 


Synthetic Perfume Raw Material:—Cyclamol, Neroli, Jasmone, Lilas, Violette Blanche, 
Ciprice, Moussol, Musc Xylene, Ketone, Ambrette, etc. 


STOCK OF THE ABOVE IN NEW YORK 


ORBIS PRODUCTS TRADING CO., Inc. 


General Offices: 215 PEARL STREET, NEW YORK 
Branch Office: 154 W. Lake St., Chicago 
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SUMMA 


DESCOLLONGES FRERES 
LYONS FRANCE PARIS 


RAW MATERIALS 
PERFUMERY AND SOAPMAKING 


'sseNnTIAL OILS — AROMATIC CHEMICALS 
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EXCLUSIVE SELLING AGENTS FOR UNITED STATES AND CANADA 


BENJ. FRENCH, INC. 


160 FIFTH AVENUE NEW YORK 
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TOMBAREL FRERES 
GRASSE 


SUPREME 
NATURAL FLOWER ESSENCE 


JASMIN ROSE 


ORANGE CASSIE 
TUBEROSE 





One step further than Absolute 
Just what you are looking for 


Our SUPREME products go further than Absolutes. As they are ' 
CLEANER and free from USELESS AND OFFENSIVE BODIES, 
greater quantities of Synthetics can be used than with Absolutes. 
SUPREME QUALITY, therefore, costs less than Absolutes. 


SUPREME is what the name implies, and stands for the highest quality. 


NATURE DOES NOT GROW STANDARDIZED FLOWERS. 


OUR NATURAL FLOWER ESSENCES ARE 
NOT STANDARDIZED 





American Agents 


Orbis Products Trading Co., Inc. 


215 Pearl Street, New York, N. Y. 
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The Very Latest in Vanity\c 


The Companion Vanity—Ready\Apr 


LL of the advantages of the double 

compact with the light weight and 

convenience of the single compact 
are combined in our new Companion 
Vanity. 

Both rouge and powder are accessible at 
the same time at one opening. A single 
mirror suffices for both. The swinging 
tray, containing the powder, locks securely 
but lightly in position absolutely preventing 
any possibility of the rouge mixing with the 
powder. 

The cost of refills is lower than the 
average. 

Available for delivery in quantities 
April 2. 





French CosmetiWl 


INCOMRAT) 


85 Crescent Avenut) Nez 
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Lip Sticks 
Nail Polish 
Eyebrow Pencils 
Compact Powders 
Compact Rouges 


Concrete Eyelash Dye 


If you are interested in a high grade product wnder your 
own brand, our enlarged facilities are at your disposal. 


anufacturing Co. 


NVCOMRATED 


nut\ New Rochelle, N. Y. 
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GRAIN ALCOHOL 


PURE . 190 PROOF . U.S.P. QUALITY . DENATURED IN ALL FORMULAE 


ALCOMOL 


Sp \ 
Wt ALCOHOL ae £ ano 


INDUSTRIAL ALCOHOL PLANT No. 19 \ / 
CINCINNATI, OHIO vt of 


SALES OFFICES —_— BRANCH WAREHOUSES nor 
229 RACE STREET, oe wee ee r 
71 WEST STREET, NEW YOR Y. 
541 SENECA STREET, BUFFALO, WW. ¥. 
622 SECOND AVENUE, PITTSBURGH, PENNA. 
180 NOKTH MARKET STREET, CHICAGO, ILLINOIS 
1 SOUTH GRAND AVENUE, ST. LOUIS, MISSOURI 
SCRANTON ROAD & GIRARD AVE., CLEVELAND, OHIO 
DELAWARE AVE., & GREEN ST., PHILADELPHIA, PENNA. 
KREKEL-GOETZ SALES & SUPPLY CO., GRAND RAPIDS, MICH 


Oho ct a a Ae: 


INCORPORATED 





OUR PERFUMES or toilet waters may 
have the delicacy and smoothness of the 
very best products of France at a cost of 
much less than when pure or refined spirits 
are used if our 39-B or 39-C alcohol is used 


as a vehicle. 


Made from triple distilled, charcoal re- 


fined, pure grain alcohol, blended with our 
own odorless, colorless and absolutely neutral 
diethyl phthalate, this absolutely odorless 
vehicle makes it possible to use smaller quan- 
tities of essential oils—a saving well worth 
consideration. 


We court your most exacting tests. 


Write for a Free Gallon Sample. 


Lawrencesurc, Inp.,U.S.A, 








BRANCHES: 


New York, N. Y. 


PHILADELPHIA, Pa. 


MILWAUKEE, WIs. 
Str. Louis, Mo. 


Los ANGELES, CAL. 


HAMMOND, IND. 


PITTSBURGH, PA. 


BUFFALO, 
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LAWRENCEBURG, IND.,U.S.A. 


Masks 


CINCINNATI, OHTO 
GRAND Raptps, MICH. 


ATLANTA, GA. 
OmAHA, NEB. 


LOUISVILLE, Ky. 
MINNEAPOLIS, MINN. 


Boston, Mass. 
Cuicaco, ILL. 
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Pierre Dhumezet Cie 
PARFUMS PREMIERS 


VALLAURIS A.-M. 


Jasmin Absolute 
Orris Butter 
Orris Absolute (Tentold) 
Orris Resinoid 


Pierre Dhumez et Cie, recog- 
nized the world over as the manu- 
facturers of the finest natural 
flower products, are situated at 
Vallauris (A.-M.), the heart of the 
flower growing industry of France. 
Although founded in 1845, the 
laboratories of Pierre Dhumez et 
Cie are equipped in the most mod- 


FRANCE 


ern style for the production of the 
highest class parfums premiers, 
especially Orris Liquid, Orris Con- 
crete, Jasmin, Tuberose, Mousse 
de Chene and French Otto of Rose. 
The artistic temperament of the 
floral connoisseur is manifest and 
Pierre Dhumez himself is the very 
embodiment of that spirit. 


We call especial attention to our 


Lilac F 


Rose C 


Of great delicacy, possessing the true odors of the Lilac and Rose 
respectively and of great lasting power. Samples and prices on request. 


FOX & CLARKECO., 


116-120 W. 32nd St., 119-123 W. 31st St. 


NEW YORK 


N. Y. 
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ISCO SILVER TALC 


Lustre — an Important Requirement in a 
Good Talc for Toilet Preparations 
Which is Often Overlooked 


USTRE in tale, as in the precious metals, is a physical characteristic 
difficult to measure, yet of considerable importance. Like the 


flute in an orchestra it plays a minor, but an important part. 


A good tale must have lustre but not be too lustrous. Face powder 
is employed to remove shine, not impart it, and to choose a tale with 
an exceptionally high degree of lustre, is to defeat in part the purpose 
of its use. The other ingredients used, particularly the zine oxide, 
cut down the lustre of the tale and make it less obvious, but even so, 
it is desirable to choose a tale which possesses this quality only to a 
moderate degree. A tale which leaves a noticeably shiny or greasy 
appearance when rubbed in is rather to be avoided. 

To meet the foregoing conditions, the more discriminating manufac- 
turers are insisting on Isco Silver Tale in which the most desirable 


quality of lustre is present. 


Stocks at 
Boston Baltimore New Orleans 
Philadelphia Chicago Cleveland San Francisco Los Angeles 


INNIS, SPE(OEN SCO. 


INCORPORATED 


MANUFACTURERS, IMPORTERS, EXPORTERS OF INDUSTRIAL CHEMICALS 
46 CLIFF STREET NEW YORK CITY 
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Just one of the jobs 
THE 


WORLD LABELER 


Puts this label on “TRILBY SOAP” and thereby 
stamps it as original and different. What have 
you got that would be bettered by a label? 


Bring Your Labeling Problems 


to 


Economic Machinery Co. 
HOBBS SQUARE - WORCESTER, MASS. 
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Trade Mark 


NADAL, DESPARMET & CIE. 


NANTERRE (SEINE), FRANCE 


OIL OF LAVENDER 


Contents of Ester have been until now the main factor in the classification and valu- 
ation of Lavenders. 

It, however, is not a sufficient criterion. 

As for “good Vintage” the influence of altitude and, moreover, of the SOIL, gives a 
more or less refined “BOUQUET.” 

A high percentage of Ester when counteracted by a “racy odor” cannot give a good 
oil. 


Our organization in the best centres of production in the Alps, where Mr. Nadal him- 
self has been going every crop season allows us to collect the finest oils, at the lowest 
prices. 

We offer three qualities, which positively show the thoroughly pleasing characteris- 


tics of OIL OF LAVENDER: 


LAVANDE RICHE—45/50% Nat. Ester 


This Essence possesses a rare finesse.and a bouquet of incomparable beauty which 
makes it very desirable for Perfumery and ideal for Lavender Toilet Water. 


LAVANDE FLEURS—35/40% Nat. Ester 


This quality is really wonderful in rich odor value and therefore strongly recommended 
for fine toilet Soaps. 


LAVANDE FORTE—26/32% Nat. Ester 


Recommended for Soap Industry. This quality reaped at the borders, where Laven- 
der and Aspic grow together, contains a large proportion of Essence of the Hybrid, 
known under the name of Lavandin, and is not U.S. P. It gives extremely good re- 
sults in the Soap Industry. 


SAMPLES AND PRICES FURNISHED ON REQUEST 


=< TTT 


Sole American and Canadian Agents 


BELGIAN TRADING COMPANY, INC. 


44 WHITEHALL STREET, NEW YORK CITY 


CHICAGO OFFICE: PHILADELPHIA OFFICE: 
Clarence Morgan & Co., 355 W. Ontario Street Douglas W. Stewart, 2205 Walnut Street 
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HORTUS- NEROLIUM 


Cooperatives of the Perfumery Flower Growers 
PEGOMAS VALLAURIS GOLFE JUAN 
FRANCE 





Why you should buy 
HORTUS & NEROLIUM FLOWER PRODUCTS: 
LOWEST PRICES: 


No overhead. 


No transportation expenses, factories being located right 
in the fields. 


Concentration of production in large up to date plants, 
reducing manufacturing expenses. 


No capital to remunerate. 

Being Flower Growers they take no profit over the market 
price of the flowers. 

Direct Sale to Customers. 


HIGHEST GRADE: 


Products prepared with FRESH CUT FLOWERS, not 
fermented by storage or transportation. 


Compounding or adulteration strictly forbidden by their 
charter. 





DISTRIBUTION FOR UNITED STATES AND CANADA: 


1’ il BELGIAN TRADING COMPANY, Inc. 


44 WHITEHALL STREET, NEW YORK CITY 


CHICAGO OFFICE PHILADELPHIA OFFICE 


Clarence Morgan & Co., Douglas W. Stewart 
355 W. Ontario St. 2205 Walnut St. 
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IMPORTED PERFUME VIALS 


A Profitable Medium 
_ to Sell More Perfumes 


HESE attractive vials come 

striped or plain with elon- 
gated leak-proof glass stoppers, 
with nickel slip or gilt screw caps. 
Their forms vary to’ suit every 
need. Quality and finish the 
“very best”. Write for samples 
and quotations specifying style 


desired. 


BELGIAN TRADING COMPANY, Inc. 


44 Whitehall St., New York City 





Philadelphia Office—Douglas W. Stewart, 2205 Walnut St. 
Chicago Office—Clarence Morgan & Co., 355 W. Ontario St. 














HYDROXY CITRONELLAL—100% 
GERANIOL 
CITRONELLOL 





A. M. TODD COMPANY 
KALAMAZOO MICHIGAN, U. S.A 
Established in 1869 




























Is your package a worker or a drag on 
your product’s sales? How can you 
find out? 


How does your package—in the com- 
pany of its competitors—impress the 
consumer? 


Do you know how your present 
package can be made to increase its 
. 1 
selling value? 


Naturally, you are interested in such ques- 
tions which bear directly on the success of 
your product. Every manufacturer of a 
packaged product is interested. 

And that’s why so many manufacturers 
are writing for ‘‘ Testing the Merchandis- 
ing Value of a Package.’’ We have re- 
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If you have a package 
you will want this book 


ceived over 2,500 letters asking for copies! 
> 


Here are some of the important subjects 
covered. How packages are scientifically 
selected in the Gair way; the significance 
of size and shape; how an obsolete pack- 
age may be modernized without affecting 
the product’s prestige; the part cclor 
combinations play; how human interest 
appeals may be capitalized; how various 
items of one line may ke related through 
desi¢n. 

If you will fill out the coupon below and 
mail it to us before the edition is exhausted 
we shall be glad to send you a copy free 

Gair service covers every essential of 
package merchandising: Folding boxes, 
Labels, Lithography, Corrugated and 
Solid fibre shipping cases. 


ROBERT GAIR COMPANY 


350 Madison Avenue, New York 


CHICAGO » PHILADELPHIA 





» BOSTON » BUFFALO 


Robert Gair Company, Dept. A 
350 Madison Avenue, New York 


“Testing the Merchandising Value of a package.” 


| 
Kindly forward at once acomplimentarycopy of your | 
| 
| 


Your name 
Firm name 
Street 


City.. 
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N “AKLAR” SUPER LIPSTICK 7 Retait 
CW. HAND DECORATED 


Illustrations are 3 j Send for 
actual size a Samples Today 


A superfine polished metal case fitted with a lipstick of finest quality. Hand deco- 
rated in fifty attractive floral designs. Special designs executed to your order. 


An appealing novelty at a popular price 


The same high quality that marks all products from the AKLAR laboratories,—plus 
the beauty of hand decoration in colors. 


A complete line of Rouge and Face Powder Compacts, 

Lipsticks, Eyebrow Pencils, Nail Beautifiers, etc. 
Appreciating the cooperation of those good friends whose patronage has necessi- 
tated the enlargement of our laboratories, we are pleased to announce that, with 
greatly increased facilities, we can now cover your wants promptly. 


ADOLPH KLAR 


Manufacturer wed Importer 


5 East 19th Street New York City 


, ) | 


CAS, fe} OSES 


we wr se 3,e ae TAZ 
as 


wer 


as. as 


= <a ae 


- 


ao 











TD RR iaa ice RR RE Ry 


LES USINES 


SWITZERLAND 


Premier Manufacturers of 


Synthetic Aromatic Chemicals 


for 


Perfumes, Soaps and 
Toilet Preparations 


Made under the personal supervision and after processes of 
PROF. A. KAUFMANN, tormerly Professor of Organic 


Chemistry, University of Geneva. 


aa Nl 


RE MERE 


Exclusive Representatives 


J. E. DOCKENDORFF & CO., INc. 


20 Broad St., New York 
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Wi ;HETHER examined 
f Case <3'2 fromthe viewpoint 
253 of purity, uniform- 
ity, quality or of supreme 
odor value the synthetic 
aromatic chemicals manu- 
factured by 


Usines “ALLONDON” 


fulfil every requirement 


of the most progressive 
and artistic producers of 
high grade perfumes, soaps 
and toilet preparations. 


Exclusive Representatives 
J. E. DOCKENDORFF & CO., INC 


20 Broad St., New York 
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The Puff that Adds 
Beauty to the Package 





HE feeling which permeates the 
entire Cosin organixation that 


each powder puff and purl edge 





compact puff produced must add to 
the high reputation achieved by 
this company since tt was founded, ts 
in a large measure responsible for the 


present superiority of our products. 








The Cosin Co. 


Office and Salesroom: Factory: 


200 Fifth Ave., New York Newark, N. J. 
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No. 224 Frosted Stopper 
For use with 8 oz. Toilet Water, No. 509 








SUPERIOR 

QUALITY 

BOTTLES 
for 


PERFUMERS 








gep~ Our new catalogue is now ready. If 
5 os. Fetes Water you have not received one, kindly 


No. 509 : 
us. 
Stopper No. 296 Frosted advise 


MILLVILLE BOTTLE WORKS 


Main Office and Factory 


MILLVILLE, N. J. 


NEW YORK PHILADELPHIA CHICAGO BOSTON SAN FRANCISCO 
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will Save You Money! 


ANY a new client has said to us: “Now, my idea of a Label ts something like 
this’—submitting a design that he subconsciously has seen elsewhere and which 
has impressed him, “Has the suggestion any merit?” 


< 





Our artist might readily have replied, “Why, yes; it’s a pretty border, neat panel”—and so 
on; “we'll rush the order right through.” That would be the quick, the easy way. But— 
when the Label was produced, and perhaps advertised extenswely on the market, then it very 
likely would be found to be virtually a facsimile of another Label already used on some 
cheap, gaudy bottle or package, Costly lawsuits even might result; or, at least, a substantial 
loss in merchandising prestige and efficiency—entailing an actual loss of money. That és 
NOT the KRAUSE way. 


KHRALNE 


—for your entire protection—are made from genuinely new designs, 
originated by our skilled artists and checked up by our Label authori- 
ties. They are made specially for you—are yours for all time—are 
registered easily. There can be no “come-back”! 
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WISE BUYERS WILL BE THERE TO BUY 


First National 
Perfumery, Toilet Articles and Soap 


Exposition 


to be Held in New York City 
DURING 

CONVENTION WEEK 
AT THE 


SEVENTY -FIRST ARMORY 


Park Avenue and 34th Street 


April 9 to 14, Inclusive, 1923 


Interesting exhibits visualizing the progress made in every 
branch of this great industry will be attractively arranged 
under one roof. 


This big National Exposition for American Made Per- 
fumery and Toilet Articles, Soaps and Appliances is your 


show—your opportunity. ‘Write for fu// information. 
Under the Management of the 


NATIONAL EXPOSITION COMPANY, Inc. 
Executive Committee’s Office, 
3rd_ Floor 
Telephone PENNSYLVANIA 5700 Hotel McAlpin 
Extensions 334 and 336 B’way and 34th Street 
New York City 
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PROGRESSIVE EXHIBITORS WILL BE THERE TO SELL 


In the heart of the exclusive shopping 
district. Five minutes walk from Conven- 


tion Headquarters at the Biltmore Hotel 
SEVENTY-FIRST ARMORY 


It is Easier to do™ 
More Sales ( His Business with 
at Less Cost mat’ HE | ee Buyers who 
Plus - | ) Seek You 
National {Tail | than with those 
Publicity ET i t= Whom You 


Have to Seek 


Most centrally located Exposition Building in New York opposite the 
Vanderbilt Hotel—3 minutes walk from the McAlpin and Waldorf. 


WHERE THE 
Manufacturer, Wholesaler, Retailer and 
Consumer will meet to Transact their Business 


The Exposition will carry a tremendous amount of industry 
publicity and propaganda to the Trade and Public and you, by main- 
taining a suitable Exhibit at the expense of a few hundred dollars, 
can capitalize this Big Movement, for THE GOOD OF YOUR 
BUSINESS. 


All communications should be sent to and business transacted 
through the Executive Committee’s Offices, Suite 332, Hotel McAlpin, 
New York City, Telephone Pennsylvania 5700, Extensions 334 and 336 


NATIONAL EXPOSITION COMPANY, Ince. 
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Leadership 
Is Not All Privilege 


Leadership also imposes 
its Obligations 


ND it is in the established reputation for ful- 
filling these obligations that lie the advantages 
of dealing with the Passaic Metal Ware Co. 


To be looked upon as the manufacturers of the most 
attractive, the most serviceable, the most original 
and the most sales producing containers—to be paid 
the compliment which leadership earns—encourages 
manufacturers of toilet preparations to expect un- 
usually high standards in workmanship and in per- 
formance. It rightfully leads one to expect a rare 
degree of quality, a finer container and a higher 
order of service, for such is always expected of a 
leader. 


As the leader and one of the pioneers in the manu- 
facture of Lithographed tin containers, the Passaic 
Metal Ware Co. offers leadership standards, leader- 
ship service and leadership values. This you may 
rightfully expect and this we pledge. 


Passaic Metal Ware Co. 


“ Containers That Sell Your Products” 


Passaic, N. J. 

















THE AMERICAN PERFUMER 


S 


Stock Packages 
or Special Designs 


FOIE OT 


HE Cold Cream Jars illustrated on this page are 
simply taken at random from our stock line of this 


ware 


In the Toilet Water, Talcum Powder and Perfume field 
we also offer a wide range of choice and many effec 
tive designs 


The sales value and pulling power of many of these 
stock bottles has been demonstrated over a period of 
years. WVe recommend them for your consideration 


If you are searching for a perfume or toilet creation that 
is new and out of the ordinary, however, why not have 
our designers submit something for your approval? We 
are sure they can please you 


Hilinvis Glass Company 


General Office - ALTON, ILLINOIS 


We have 
devoted 
manufacture 
bottle s for 
trade. Ground 


peg stoppers also a sf 
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~UNGERER PROTECTION 


HE new Tariff Act has profoundly affected the various classes 

of odorant materials used by the manufacturers of perfumes, 
cosmetics and soaps. Some of these materials have been placed on 
the free list while others bear almost prohibitive duties. 


The Ungerer policy looks always to the interest of the customer. 
On products which are now free of duty we have endeavored to give 
our customers the full benefit of the lower prices thus made possible. 
On the more numerous items which will suffer from higher duties we 
are protecting our customers against advances and supplying them 
at the old prices so far as our present stocks permit. 


UNGERER & CO. NEW YORK 


OIL ALMONDS, 


SWEET, TRUE 
“Staff Allen’s”’ 


R the production of Oil Almonds, Sweet, True, Stafford Allen & Sons select 
the finest Italian and North African almonds, carefully dried to avoid moulding 
during shipment. 


The Kernels are carefully cleaned to remove adhering dirt, then ground and pressed 
in scrupulously clean hydraulic presses, the expressed oil being carefully filtered. 


The exceptional quality of Oil Almonds “‘StaffAllen’s’’ is due to two factors; 
fastidious choice of almonds and the cold pressing process in which no heat is applied, 
thus sacrificing the viel’ to produce the finest possible oil. 


STAFFORD ALLEN G&G SONS London 
UNGERER & COMPANY New York 
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FOREIGN TRADE OF OUR INDUSTRIES GOES 
FAR OVER $33,000,000 FOR 1922 


the official printed i 


issue of the gigantic growth, of the 


eer 
November 


perfumery, toilet 


gures which we in our 
American 
goo and allied industri within re 
s, it is a pleasure 


cent 


veal simply in the matter 


of foreign trade, leaving out many comparatively minor 
in 1922 is over $10,000,000 ahead of 1921. 


the 


items, that branch 


igures for but 


import 


year are given on exports, 


made on 


Id up by the gov 


conservative estimates have had to be 


which have been he 
to the 


‘ ‘ 34 
following table 


gures rnmental delay 


total show1 


mentioned, 


due new riff adjustments 


sum just but 
inclusion of c 
terials, 


subject to 


movements of 


The f 


ubsidiary 


would run the 


up still higher. 


tota Lures are 


official revision in imports: 


nports 
é 


Perfumeries, cosmetics, etc. Reeds 
Lemon at ther essential oils... .. 
Tale 

Soap 


Vanilla beans 


$8,600,000 
4,500,000 
370,000 
815,000 

2 200,000 


[x ports— 


Perfumeries, cosmetics ‘and toilet preparations. 
Soaps, manufactured 
Peppermint and other 
Flavoring extracts 


6,3{ 19 400 
8,913,110 
883,815 
761,284 


essential oils 


Total 


On another page we 


$33,352,609 
are printing some timely news about 
our foreign trade, especially 
metics, 
The figures are given and additionally 
for the edification of our readers engaged in these lines will 
be found the first published statement dividing our foreign 
exports, not only as to close classification of products, but 
giving in each division the country of destination. The table 
which we print will afford a subject of study for a great 
many of our readers, even those who do not desire to cul- 
foreign connections, It will enlighten those of our 
friends who have sought similar information respecting the 
toilet industries domestically. 


as it concerns perfumery, cos- 
toilet goods and other branches of our industries. 


calendar year’s total 


tivate 


Until the Census Bureau follows the example of the 
3ureau of Foreign and Domestic Commerce it will be a 
difficult objective divide for statistical purposes the 
various items of manufactures which our industries turn 
out, but which are not exported. 


to 
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BUSINESS MEN MUST PAUSE IN RUSH TO 
STUDY ECONOMICS’ LESSONS 


Almost everybody is in the hustling, hurrying multitude 
that measures success by the rule of dollars, with no thought 
of the trade 
future. 
to know the history of trade and financial periodical waves 


problems involved and their effects upon 


It really is of vital importance for all business men 


and to gather a sufficient insight into them to help as a 
their own present and future activities. It is a 
but to associates and 
friends in trade, as well as to the entire Nation. Nobody is 
Eco- 


guide to 
duty not only to themselves, their 
being accused of wilful neglect, but the subject of 
nomics has the suggestion of complexity and abstruseness 


that often may cause busy persons to postpone, if not cancel, 


closer acquaintance. As a matter of fact, the study of 
Economics and action upon the deductions which most 
naturally may be derived is now an element of success. 


It is worth while pausing to read the extremely important 
paper which we are printing on page 535 of this issue on 
“Is a New Period of Inflation in Sight?” The author, Mr. 


Roberts, is one of the most prominent financiers and ob- 


servers of trade and financial conditions in the country and 


has been connected with large enterprises. Besides 


his bank connections he is Chairman of the Advisory Com- 
the of 
has 


many 


American Chamber 
New York, 
entered into a campaign of education on this vital element 


mittee of comparatively new 


Economics, Inc., 30 Irving place, which 


in accelerating our present trend toward greater prosperity. 


The trouble with a great many of us is that we do not 
stop to think about general conditions of the past and 
present features of foreign and domestic trade, except pos- 
sibly within narrow limitations, forgetting that the whirl 


of commerce is like a wheel, always revolving in an un- 
certain orbit, like a loose tire on a motor car that may 
roll along for some time before it makes the final trouble, 
unless the driver appreciates the danger. Economics is al- 
most as simple, if one can get properly interested, and of 


vastly greater importance. Mr. Roberts’s paper shows ex- 


actly what it is. The Chamber recognizes the fact that 
few of us in active business have the time to sit down 
and separate from our own. pressing work the maze of 
information necessary to solve the Nation’s problems and 
take advantage of the consensus. That is something that 
the Chamber of Economics aims to supply to American 
trade and we most cordially endorse its purposes. 

In Mr. Roberts’s article some of our readers will say 


“Why we knew that.” But the test is 
not on what they may have known, but whether they have 


about some things: 


assembled in their minds all of the points and whether they 
have concentrated the information into a business policy and 
then acted upon it. It is all simple enough in a way, but 
like Mr. Roberts and to get 
the great American business world to think on the broad 


it needs men his associates 


basis that is going to help everybody. 


TENTH FOREIGN TRADE CONVENTION 


The Tenth Convention of the National Foreign Trade 
Council will be held in New Orleans on May 2, 3, 4, 
according to announcement of O. K. Davis, Secretary of 


the Council. In 1921 New Orleans was the second port of 
the United States in import importance in the country. As 
in previous years, leading foreign traders from every part 
of the United States and in every line of industry will at- 
tend the convention. 
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FAILURE TO ADVERTISE ENDS CAREER 
OF FAMOUS HISTORIC FIRM 


(London Cable to the New York Herald) 
Because of its failure to continue advertising the 
famous shoe polish firm of Day & Martin, which 
won a place in literature, is selling out. The man- 


aging director made the statement attributing the loss 
of business to insufficient advertising, for during its 
most successful years the company advertised per- 
haps as extensively as any other concern in Great 


Britain. 

It was with Day & Martin’s polish that Charles 
Dickens caused Sam JV eller to polish the boots of 
Mr. Pickwick, and references to the firm are also 
to be found in the works of Carlyle, George Eliot, 
Thomas Hood and Bret Harte. It was Dickens’s 
aversion for a rival firm that caused him to boom 
Day & Martin. In his boyhood days the famous au- 
thor had been an employee of the rival firm, where 
his work was to paste labels on pots of polish. The 
wage he received was so small that he never forgave 
his employers 





PRIZE WINNING “BEAUTIES” MIGHT BE 
MUCH IMPROVED BY COSMETICS 


Miss America and Miss Canada stood out in the glare of 
New York daylight at high noon on January 20 in front 
of the City Hall. 
“beauties” of their respective countries. 


Both have been proclaimed the prize 
Mayor Hylan, kind 
and generous, gave them the once over and felt sorry that 
some of the girls in Flatbush, Brooklyn, and on Manhat 
East Side had 


bestowed the arrogant titles, but he gave the two girls a 


tan’s great not been in the contest which 
few words of cheer on their trip to Montreal, where both 
were to take part in a carnival. 

Miss America, whose name need not be used, took par- 
ticular pains to announce (she is 17 years old) that “never 
in all of her life” 


One of the big Irish policemen in the offing remarked loud 


has she “used cosmetics of any kind.’ 
enough for the Mayor and others to grin: “She needs som 


badly, and if this is a prize beauty I am going to enter 


some of the real colleens we have around in Corlear’s 
Hook in the next contest.” 
Miss Canada, who was silent on cosmetics, caught the 


crowd. If she wore cosmetics they did not show, but at 


any rate she shone superior to her little American foe of 


beautifying devices. The two girls had a busy time in the 


Hall 


simply courtesy to another country, it was curious that the 


city after their City reception and whether it was 
girl who was silent on cosmetics received more plaudits 
than her companion who defended herself from using them 
that Miss 


lead on 


Anyway perfectly disinterested observers said 


Canada, with or without cosmetics, had a strong 


first place in any “beauty” contest. 


PROHIBITION AND CHEWING GUM 
A survey of chewing gum dealers in Pittsburgh has re- 
vealed that the advent of prohibition has considerably re 
duced the sale 
have noted, more 


of chewing gum to men. So far as dealers 
women are chewing, neither needing nor 
caring to camouflage their drinks. The opinion of half a 
dozen of the largest gum dealers was that “man no longer 
to cover t 


cared ip his drinks, consequently he did not: buy 


The increase in the use of gum among women was 
attributed by several dealers to the fact that women who 


smoking 


gum.” 


smoke always use gum, and many women now art 


ey 
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LATE HOLIDAY GREETINGS AND VIEWS FOR 
1923 TOILET GOODS SYMPOSIUM 


Some of our holiday greetings were delayed in the mails 


é and failed to arrive in time for mention last month. From 


India comes a handsome illustrated card, carrying the good 


wishes of B. Swaramerchar, of Essenflour Products, Ltd., 


Mysore. 

Fernand Javal, of Houbigant, Paris, voiced his heartiest 
wishes for 1923 and Mr. and Mrs. Louis Roure joined in 
forwarding their cordial seasonal sentiments. 

Two fine calendars for 1923 also were in the delayed 
mails. One from the Forbes Lithograph Mfg. Co., Boston, 
is an office pictorial calendar, bearing a faithful reproduc- 
tion of an oil painting portraying an exciting moment dear 
to the heart of every fisherman. 

The other, from Carranza & Co., Inc., printers, New York, 
is adorned by a “Fair Santa Claus,” which is reproduced 
from the popular painting of Frederick Duncan. 

The following views on the outlook for 1923 were too 
late for inclusion in our Toilet Trades Survey: 


Finds Foreign Competition Diminishing 


FF. T. Gordon, Secretary and Treasurer of the Western 
tboratories, Inc., Chicago, Ill.: We are pleased to report 
outlook for the year exceptionally 


l 


business good and the 


bright. Competition from foreign sources is getting less and 
our business on perfumes and toilet requisites is growing 
nicely 
Soap Business Advances in January 
Chas. S. Pearce, Vice-President of the Palmolive Co., 


Milwaukee.: Present conditions seem to be about on a par 
with last year. As far as our own business is concerned, 
January 1923 will be considerably in advance of 1922. 
Toilet Exposition Should Provide Impetus 
Larkin Co., Inc. (J. A. Handy), 
anticipate fairly good conditions, at least for the spring and 
summer. The National Perfumery, Toilet Articles and 
Soap Exposition, April 2 to 9, should provide an impetus 
to our business and be an excellent business proposition for 
you also, especially since it comes during convention week 


CUSTOMERS’ NAMES NOT A TRADE SECRET 

The courts often have had to pass on questions regarding 
the protection of employers from the use of technical or 
business secrets or other information gained by employees 
The 


latest case to arise has just been adjudicated by the Mary- 


who afterwards become associated with competitors. 


land Court of Appeals, which holds that a business firm 
cannot restrain a former employee from soliciting the trade 
customers for himself 
took the that 
secrecy was not involved necessarily, as any one could keep 


of complainants’ as a competitor. 


The court ground violation of business 
tabs on the movements of complainant’s salesmen and make 
In the case at bar it was held that to re- 
strain the former employee from calling on firms he had 
previously visited would oblige him to give up friends and 
acquaintances he had made in the trade and thereby tend to 
“destroy the freedom of employees and to reduce them to a 


up a calling list. 


industrial servitude.” The decision of course 
would not apply to other employees than salesmen, but it 
encountered in 
protecting one of the most valuable assets of a firm—its list 


of patrons. 


condition of 


is interesting as showing the difficulties 


INDEX FOR THE PERFUMER, VOLUME XVII. 
XVII of 
REVIEW, 


The Index of Volume THe AMERICAN PER- 


FUMER & this 


issue, will be printed and distributed separately to those of 


ESseNTIAL Ol which ends with 


our readers who will send in their requests for copies 
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OUR ADVERTISERS 


THE MERTZ AGENCY 
Advertising, 
Los Angeles and Chicago. 


\MERICAN PERFUMER & ESSENTIAL Ol Review, 
14 Cliff Street, New York, N. Y. 


Subject: Renewal Sierra Tale Contract. 


Gentlemen: The 2-page inserts in two colors which 
we have placed in THE AMERICAN PERFUMER & Es- 
SENTIAL Ort Review for the Sierra Tale Co., of Los 
Angeles, have proven so resultful that we are author- 
ized by our client to place another renewal order. 
We felt that it was rather questionable whether we 
could produce the desired result by using THE AMER- 
PERFUMER, ViZ 


ICAN reach manufacturers of toilet 


preparations in such a way as to sell them on the 


use of this superior domestic tale in the face of the 
very keen foreign competition 
This third 


you, is the best evidence that the advertising has been 


order beginning our client's year with 


successful in accomplishing this rather difficult re- 
sult and we are fully satisfied that our client will re- 
ceive increasing returns as the cumulative effect of 
this campaign is felt 

Thanking 


you have rendered at all stages of this work, we are, 


you for the splendid co-operation that 


Yours very truly, 
THE Advertising, 


L. H. Mertz. 


Mertz AGENCY, 





HIST! ASTROLOGY IS “AGIN’” COSMETICS! 


Apparently it is not enough that the serio-comic sen- 
sational supplements of the Sunday papers, the so-called 
Health Columns and the prohibitionists have made 
the Nation bone dry and seek new fields 
trying to send cosmetics into 


who 

to conquer, are 
the discard, for a new blow 
The astrologers now are against 
the use of perfumery, face powder and lipsticks, as well as 
all of the dainty toilet preparations that are so dear to 


has fallen on the industry 


Here is the cruel death sentence in the Daily 
Horoscopes of the New York Morning Telegraph, whose 
theatrical readers, at least, both men and women, must have 
read the horoscope with proper horror: 


femininity. 


“Women are to be lured away from the use of 

prognosticated, through the popu- 

larity of some new fashion and the introduction 
of a novel treatment of the skin.” 


cosmetics, it is 
] 


Men actors, reading the horrorscope a second time to 
convince themselves they were not dreaming, must have 
breathed a sigh of relief on finding that only women were 
under the dire spell, although having misgivings that the 
might be getting the worst of it through 


sterner sex 


Astrology. 
Meanwhile, the advertising pages of the Sunday supple- 
ments continue to exploit whole pages of the advantages 


of perfumery and cosmetics, so perhaps the astrologists 
have been looking through a reverse lense in their glasses. 





Roger W. Babson, the noted statistical expert and busi- 


ness observer, who is a regular contributor to this journal, 
wing to say on the present conditions of trade 


1923 


has the folk 


for 


and the probabilities 


“T have just completed my annual trip to some twenty- 
six leading cities in the United States and Canada. The 
question I was asked most was ‘When can we expect pros- 
perity?’ Many people are waiting for boom times and 


seem to feel there will be no opportunities until such 
; i ike. The 


10 can make money only during a boom is 





times con This is a great mist concern 





Or 11dl\ 









only a 314% efficient. He is depending on a rise in 
prices to make up for his own poor management. 

“The truth is the biggest opportunities for bargains com 
during periods of readjustment. Then is the time when 
men of urage and constructive ability are most needed 
Consequently the opportunities for reward then are greatest 
This is the same fact that I so persistently during thx 
dark days of 1921 and early 22. Persons who had the 
courage step in and buy have already made handsome 
profits 

“Today students are divided int wo ¢ regarding 
the business outlook. One group believes that the improve- 
ment of the last few months will continue and that we now 
may be entering an extended period of prosperity. The 
other group, however, stands on the proposition that action 
and reaction in business are equal; in other words, that the 
present period uf readjustment in business must be con- 
tinued until it ha ympensated for the preceding period of 
over-expansion. I believe that those of the second group 
are right and the others are wrong. 

How Some Great Fortunes are Made 
“The opportunities worth while consist of more than 


scalping a speculative profit. Those parasites who wait for 


some one else to do the work and then try to climb on for 
the reward seldom make much money. The big fortunes are 
made by doing something which other people are afraid to 
do or do not want to do. This is why I say that there will 
be plenty of opportunities in 1923, although the readjust- 
ment area continues. The fact that we are now in the latter 
half of the 
today will 
ditions are 

“During December 2,000 business concerns in the United 
States and Canada went into bankruptcy; in the year 1922, 
26,000 concerns went into bankruptcy. Out of this total of 
failures probably at least 50% represent opportunities to 
buy in a business when it is at its worst and to build it up 
to success. In our library are the names of about 44,000 
concerns which have defaulted in the payment of their 
securities. These names actually exist, and the number 
which I give is more than an estimate. After analysis of 
these names I have made certain deductions, but these 
figures are estimates. Out of every thousand new concerns 
entering business 800 fail, reorganize, or change manage- 
ment at least once. Out of every thousand concerns enter- 
ing business 200 fail or reorganize at least twice, while 
out of every thousand concerns entering business 50 will 
fail or reorganize three or more times. This suggests that 
one should be wary of new concerns and new securities, 
but it also means that existing concerns in trouble are very 
good bets. 

“If the above estimates are correct these statistics show 
that 80% of the new concerns get into trouble, while only 
25% of the reorganized concerns get into trouble. This 
especially applies in the case of securities, thus making the 
securities of reorganized companies very attractive. As a 


readjustment means that those who get bargains 
have a shorter time to wait before general con- 
again in their favor. 
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BABSON SURVEYS TRADE OPPORTUNITIES OF 1923 


large number of companies will be reorganized this year, the 
man who invests his money in 1923 in a factory, in a store, 
or in securities, stands a far better chance of winning than 
if he invested during a year of over-expansion. 

“Persons should keep their eyes open for bargains in their 
own local communities. Instead of searching for opportu- 
nities away from home it may pay you to look over your 
local field very investor should plan to place a part 
of his funds in his own home town. From experience I 
have learned that when proper care is taken in making such 
investments they are highly satisfactory. 


irst. 


Depression Can be Prevented 


‘There is a great deal of misunderstanding about the so- 
called business ‘cycle. The word has been caught up for 
lack of a better description of the alternating periods of 
over-expansion and depression It not only is incorrect, 
but has led many to take a rather fatalistic attitude toward 
usiness. They seem to feel that they are bound to 
wheel of revolving conditions. The idea that we must have 
pe riods of over expansik n and depression every few years 
is entirely untrue. In this sense there is no such thin 
a business ‘cycle.’ It is as unreasonable as to say that a 
man must be well for a given length of time and then sick 
for a time. What we do know is that if one overworks and 


the 
Line 








abuses his health, then he must undergo a period of sick- 
ness or rest to make up for his excesses. This is merely 
the application of Newton’s Law of Action and Reaction 
If, however, he has the good sense to work at his normal 
capacity and avoid excesses he does not have to suffer 
reactions, 

“The same applies to business. There is no circle of 
events through which business absolutely must pass. The 


trend of business depends upon what people do. When the 
majority try to get more than they give, over-expansion 
results, and this in turn demands contraction and readjust- 
ment. Moreover, history indicates that in every instance 
the reaction corresponds to the amount of previous over- 
expansion. If, however, there had been no over-expansion 
there would have been no need of readjustment. The way 
to prevent business depressions is to keep business at its 
normal rate of prosperity—in other words, prevent the infla- 
tion and over-expansion which make depressions necessary. 

“The ‘normal’ prosperity of any nation depends upon the 
development of its resources and the efficiency of distribu- 
tion. As these two factors are increased the people of that 
country can have more prosperity,—that is, they can have 
more of the comforts they desire. This, however, is the 
only way in which the real welfare of any people can be 
improved,—by producing more goods and distributing them 
with less waste. Still, when you look back over our busi- 
ness history, you see a continuous series of fluctuations 
above and below this line of ‘normal’ prosperity. 


Time to Let Spring Contracts 


“Persons who are planting new building this spring will 
do well to let contracts during the next few weeks. It is 
true that building materials are still high. Nevertheless, 
a large amount of new work is being planned, and it is 
doubtful if any better prices can be expected before the 
latter part of 1923. Figures show a very heavy amount ol 
new construction under way. When the rush begins in 
April and May, prices are likely to be somewhat higher than 
at present. Moreover, contractors will have more work on 
their hands and will be less inclined to make terms. 
Eventually building costs will be very much lower than 
they are today. Within the next three to five years we 
should expect to see a reduction of at least 30% under pres- 
ent prices. Building, however, which must be started this 
spring should be contracted for without delay.” 


Interesting Henry Ford Note 


It is evident that Henry Ford has not yet visited the 
Ford Agency which does business opposite the end of 
Queensboro Bridge in Long Island City. On one of the 
trucks in the display window are the words, “I. Green- 
baum, Meats and Fine Poultry.”—N. Y. Telegraph. 
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BIG GROWTH OF OUR,FOREIGN TOILET GOODS TRADE 


Surprisingly Good Figures Shown for American Exports in 1922 and New Tables Given on Outside Expansion for 
Use of Manufacturers—Essential Oils Show Large Gains 


Herewith is our Washington correspondent’s extremely 


interesting review of American trade in exports for the 
1922. While little 


interested in the figures on some other materials the re- 


entire calendar year our readers are 
view emphasizes, in making comparisons, the fact that our 
clients are not only leading but blazing the way to better 
and more business, which, as the Nation’s progressive move- 
ment has become cumulative, is a strong sign of the times 
and an augury for still greater achievements in perfumery, 
cosmetics and toilet preparations. For those of our readers 


who would like to know about the distribution of our 


products in foreign countries the Bureau of Foreign and 
Domestic Commerce has issued recently an analysis for 
months of the latter of last We are 
printing the panorama of this trade for November, which 


three part year. 


is the latest and most comprehensive of the series. 





WASHINGTON, Feb. 17.—Chemicals and allied products 


commodity which there 
While the in- 


crease in the entire chemical group amounted to only 1.4 


formed one of three groups in 


were increased exports in 1922 over 1921. 


per cent, the increase in the case of perfumery and toilet 
waters, cosmetics and other toilet preparations amounted to 
about 33 per cent. 

The aggregate value of exports of all chemicals for 1922 
was $106,101,562, as compared with $104,639,941 in 1921. 

Exports of perfumery and toilet waters, cosmetics and 
other toilet preparations were valued at $6,309,400 in 1922, 
as against $4,756,946 in 1921, 

The Chemical Division of the Bureau of Foreign and 
Domestic Commerce in summarizing exports for 1922 an- 
alyzes exports of perfumery and toilet preparations as 
follows 

“Practically the whole world affords a market for Ameri- 
can toilet preparations. The United Kingdom is America’s 
best customer, with near-by Canada and Cuba proving their 
importance as markets for articles of this kind. 

“Of this group dentifrices—and American dentifrices are 
quite generally conceded to be of superior quality—play a 
leading part, with sales to other countries totaling 4,026,935 
pounds, valued at $2,403,497, about one-half of which was 
sent to England, Scotland and Ireland. The Far East ranks 
next in importance, with Australia receiving 290,422 pounds, 
$137,659; the Philippine Islands, 152,176 pounds, $91,591 ; 


British India, 128,498 pounds, $104,797; China, 124,824 
pounds, $73,079; Japan, 80,931 pounds, $62,965; New Zea- 
land, 68,913 pounds, $40,570; Dutch East Indies, 59,124 


pounds, $38,568, and the Straits Settlements, 22,016 pounds, 
$18,655. That Latin America is also a worth-while market 
is shown by the fact that Cuba took 165,989 pounds, $117,- 
067; Argentina, 118,278 pounds, $106,537; Brazil, 112,594 
pounds, $74,816, and Chile, Peru and Mexico, each over 
20,000 pounds. It is interesting to note that 70,000 pounds, 
valued at $62,789, of dentifrices were sent to British South 
Africa, while considerable quantities were shipped to Eu- 
a 60,230 pounds, worth $26,562, to the Netherlands 
alone. 








“The Philippine Islands proved to be the largest consumer 
of American talcum and other toilet powders in 1922, having 
received 927,924 pounds, valued at $248,220, out of the 
3,652,604 pounds, worth $1,397,674, shipped to all countries. 
On a value basis the United Kingdom ranked next with 
$408,252 and Australia third with $189,454, but this order is 
reversed when quantities are considered—respectively 408,- 
252 and 474,014 pounds; British South Africa was fourth, 
with 316,347 pounds, $136,967; Cuba fifth, with 286,624 
Pounds, $102,341, and Canada sixth, with 247,013 pounds, 


$97,472. Japan, Argentina, New Zealand and Jamaica all re- 
ceived shipments of talcum exceeding $20,000 in value. 

“The United Kingdom leads among buyers of American 
creams, rouges and other cosmetics, taking nearly one-fourth 
of the 1922 total shipments of 2,071,263 pounds, valued at 
$966,133. Canada was second, with 299,486 pounds, worth 
$170,681, and Japan third, with 288,905 pounds, worth $165,- 
233. Australia (110,285 pounds, $58,163), Cuba (79,999 
pounds, $57,711) and Argentina (116,823 pounds, $55,688), 
were other important purchasers in 1922. 

“No single country stands out preeminently as a buyer of 
\merican perfumery and toilet waters, sales being quite 
generally distributed throughout the world. <A study of the 
relation to value of sales to the several countries indicates 
that certain grades of perfumery and toilet waters are more 
suitable in some markets than in others. Relatively cheaper 
grades are more in demand in British West Africa (which 
received 59,132 pounds, valued at only $14,359, in 1922), 
Cuba (57,273 pounds, $39,139), and the Straits Settlements 
(55,214 pounds, $13,424); while the better qualities are re- 
quired in Canada (which took 28,110 pounds, valued at 
$39,014, in 1922), the United Kingdom (59,582 pounds, $37,- 
940) and Australia (44,248 pounds, $39,044). Total ex- 
ports of this class for 1922 amounted to 726,489 pounds, 
valued at $504,167.” 

Exports of essential oils which are not classified with 
chemicals and allied products, but under the heading of 
“Other Vegetable Products” increased during 1922. A com- 
parison of essential oil exports is included in the following 
paragraph from the Bureau of Foreign and Domestic Com- 
merce summary : 

“A 10 per cent increase over 1921 is recorded for crude 
drugs, essential oils, and dyeing and tanning materials, the 
total value rising from $5,888,577 to $6,451,422. Ginseng is 
the most important commodity of this class, constituting 
approximately one-third of the total, or $2,334,993 (repre- 
senting 202,722 pounds), in 1922. Sales of peppermint oils 
exceeded those of 1921 by 23,698 pounds and $34,029, the 
total for 1922 being 128,606 pounds, valued at $298,743; and 
sales of other essential oils, by $52,838, with a 1922 total of 
$585,072. Exports of logwood extract dropped from $589,- 
756 to $448,713, and of other dye extracts from $1,203,155 
to $459,861.” 

The total value of exports of all kinds of merchandise 
during the calendar year 1922 was $3,831,516,735 as against 
$4,485,083,356 during the calendar year 1921. Although a 
decrease from the previous year, the 1922 total constituted 
a considerable increase over the pre-war year of 1913 when 
exports were valued at $2,484,018,292. Figures relative to 
imports for the year 1922 have not as yet been made public. 


Soap Trade Statistics on Exports for 1922 


Soap exports for the year 1922 complete make a remark- 
able showing, in a way, which seems to indicate that the 
industry again is on the high road. The totals for the 
twelve months are as follows: Toilet or fancy soaps, $2,869,- 
007; laundry soap, $4,694,406; other soap, $1,349,697; total, 
$8,913,110. This is $124,175 less than the 1921 total of 
$9,037,285. 

There are some curious points in the soap end and they 
seem to indicate that the balance has turned toward this 
country’s industries. In November, 1922, the total ex- 
ports showed a gain of $124,717 over the 1921 returns. In 
December 1922, the export gains were $154,282, the figures 
being: 1921, $708,817; 1922, $860,099. These two months 
helped to raise the result. 


Perfumery Exports Segregated for the First Time 


The Bureau of Foreign and Domestic Commerce began 
in January a year ago to separate some of the export items 
that had been grouped previously under the general heading 
of perfumery, cosmetics, etc., and since then, on new exports, 


9 . 






















































































































s been possible to separate some of the chief items, but 
l v, when the w system has been working tor 
ive ssible Under the new 
irra ment detaile I re available showing the 
st xports by « es hese statements 
a ) O rand N have come out prac- 
all e same time While the are many minor ditf- 
t e Noven survey is freshest and quite 
nt e as « ers \t ] table 
we g¢ herewith tor 2 found 
‘ | October and Septem e pur- 
pos ( ll tables can be see Ucto- 
) i lis 4 
1 ts stics I N Vembde ire as ll Vs 
, 1 ” her 
y toe 
reba 
c rs ple he i s 
> 4 
l Is : 
Ne 4 891 
No 5 
S 32 1 
Sw 1 
Sw an 
717 f 447 of 183 Q 
~ 4,11 
re 1s ¢ 
Cat M ‘ \ 78 487 725 
a) € O 609 9 5 S54 34 8,866 
Pr e P . 47¢ 18 g 7 5.588 
Br. ( Yukor 4 )1 
» i Ss 47 5 57 
s k 477 5 
G 65 352 
Hy < 165 582 
N g l¢ 4 2 169 
i 785 ( 1,64 2,472 
Salva 5 14 
Me g 7 R24 005 
Ny 67 192 
Be x 85 66 
. 2,58 4 ,928 355 
7 l ( 521 514 
) W I S 200 27 
1 2 6,941 
) R 627 716 
) We I s 7 79 135 
4 61 63 
I S X 8 4 194 
\re 8 6,677 562 
Q 12¢ 
( 4 7 
' ¢ ] 3 
é 22 
4 1,113 
¢ 64 
47 
( 
5 4 
) 
New Senator Wants Fewer and Simpler Laws 
al S land. the 1 nited State Senat 
stat i I a 
) unle : { lid | 


THE AMERICAN PERFUMER 





CUBA FINE FIELD FOR EXPLOITING OUR 
PERFUMERY AND COSMETICS 


The use of powders, rouges, creams, and other first ai 


to beauty is practically universal in Cuba, says Harriet Wi 


liams, of the American trade commissioner’s office in Cuba, 


who being a we should know what she is talki 
The 
cellent, says Miss Williams in a report to the Department 
of Commerce, but the Cuban public has been so long accus- 
tomed to I'rench toilet accessories that considerable adver 
will have to be done to wean Cuban women away 
from their inherited preference for the productions of Paris 
\lready America has overcome France in the matter of fine 
soap, but in the matter of perfumery and cosmetics France 
still holds the palm, or more accurately, the face, in the 
Cuban trade. 

Practically all the face powder sold is white, though Miss 
Williams that some brunette powder is consumed, 
conformably to the natural Cuban complexion. Pink powder 
is not wanted at all. The popular French powder is com 
posed of oxide of zinc, kaolin, tale powder, carbonate of 
magnesia, and rice powder with a superior element of frag- 
rance mixed in. The French powders are beautifully boxed; 
some are put up in crystal containers. The demand for so- 
called liquid powders is large and constant. These prepara 
tions are the customary mixtures of glycerin or witch-hazel 
and rose water, with carbonate of chalk, carbonate of mag- 
nesia, and oxide of zinc. 

Of rouge all types are sold, but the cake form is the most 
popular. The shades are the same as in the United States; 
in the cheaper grades a light brilliant rouge color 1s pre- 
ferred. Some liquid lip rouge is sold. Lip sticks and eve 
brow pencils are the same as in the United States. 

The best known cream is a French glycerin preparation 
which has been on the market many years. It is under- 
stood to f powdered arrow-root, glycerin, rose 
water, pulverized oxide of zinc, tincturé of benzoin, and 


and man 


about. market for these commodities in Cuba is ex 


tising 


states 


consist of 


tincture of panama. 
There is a wide range of makes and odors of perfumes 
and toilet waters, the preference being, apparently, for 


chypre, amber, and other heavier oriental types. 

The so-called medicated soaps are sold, especially borated 
and other sorts designed to correct oiliness of the skin w 
the warm climate of Cuba induces. Highly perf 
French soaps sell well, but are less popular than American 
medicated ck Liquid and Frencl 
shampoo powder have a considerable sale. 

Every kind of tooth paste and powder is seen 
ket, American makes predominating. 

The use of pomades and brilliantines for the hair is mot 
common than in the United States. The French brilliantines 
with a vaseline base predominate. The prevailing hair watet 
1 


IS Cau de 





insers shampoo soap 


mn the 


quinine 


Imports of perfumery and essences into Cuba amount 


a little over $2,000,000 a year in value, and of soap to over 
$2,200,000. Imports from the United States in eleven mont! 
of 1922 have been as follows: 
Perfumery and toilet waters, $53,059; talcum and 
1 $270,304; creams, rouges, etc., $74,093; dentrificcs, 






; other toilet 
St way to 


ons, $85,321; soap, $291,966 


sales, Miss Williams says, 1s 


prepar 


increase 





the medium of one of the large beauty parlors, 
where an effort would be made to interest the customers in 
| , f American novelties 1 


irticles Some would 


new of the recent U 
certainly meet with success if properly introduced, she thinks 


Under paragraph 105 (b) and (c) of the Cuban tariff 
duty on the ordinary grade of toilet soap is levied 1 th 
rate of $9.10 per 100 kilos (kilo = 2.2046 pounds), while on 
t r grades ips, including the perfumed and 
medicinal irieties. the duty is $15.60 per 100 kil 

Perfumer essences, etc., are assessed under par igraph 
106 as follow Merchandise the value of whic! is less than 
$1.25 per | $0.195 per kilo; merchandise exceeding $1.25 
per kilo in value—$0.195 per kilo plus 1914 per cent ad 

n 
in ses | uni ences, soaps, etc., are valued as 
follows under paragraph 306 Those made ot wv ods 
or leather, lined with silk and similar material $0.78 per 
kil cases made of common wood, cardboard 1s —$0.208 
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CONGRESS ENDING, TARIFF AND ALIENS ARE ON TAPIS 


Slow Work Getting Action on Definition of Competition—Bureau of Raw Materials Gets Busy for Soap Industry— 


Conference on Containers—Trade 


WASHINGTON, lebruary 17.—Legisl ding for 
partial return of alien propery is hanging fire in Con 
eress during the closing weeks of its session, which « 
n March 4. The Winslow bill as reported to the House 
irom the committee on interstate and foreign commerce 
ntains a new provision providing for the return to the 


\liet Prep rty 


licensed or 


riginal owners of all patents held by the 


een 


Custodian except those which have 


ire involved in litigation in which the government is a 
party. It is estimated that about 7,000 patents would be 
turned under this provision. It would not apply to the 


sold by the Alien 
Foundation and whic 


dye and chemical patents Property Cus- 


todian to the Chemical 1 are involved 


een 


those 
and Navy 


y Departments 
Winslow bill 


lormer 


in litigation or to 
to the War 
The 


patencs 


that hav assigned 


1 ¢ 1 


provided that none of the 


enemy alien 


original 


seized from owners should be 


returned at this time. There was a sentiment in the ccm- 
mittee for returning a greater amount of property, and this 
was one of the amendments made to the original bill. 
The section of the bill relating to the return of patents is 
as follows: 

and (10) of sub- 
section (b) of this section shall not apply to 
mark, 


claim thereto, conveyed, transferred, assigned, or de 
to the Alien Property Custodian, or 


“Subsection (g) and paragraphs (9) 
any patent, 


trade print, therein or 


label, copyright, or right 
livered 
seized by him, or to 
the proceeds received from the sale, license, or other dispo- 
sition of any such patent, trade mark, print, label, copyright, 


Alien 


return to the 


or right therein or claim thereto; but th Property 


Custodian is authorized and directed to 


person 


entitled thereto, whether or not an enemy or ally of enemy 


and regardless of the value, any 
label, right 
as been conveyed, transferred, 


patent, trade mark, print, 


copyright, or therein or claim thereto, which 


issigned or delivered to the 


\lien Property Custodian, or seized by him, and which (1) 


has not been sold, licensed, or otherwise disposed of under 





the provisions of this Act, and (2) is not involved (at the 

me this subsection takes effect) in litigation in which the 
United States, or any agency thereof, is a party.” 
Would Return Large Sums to Aliens 

I ill as reported to the House provides for the return 

t e former owners of all property of the value of $10,000 

Al ie return of a like sum to the owners of trusts 

vhost ize exceeds $10,000. There are approximately 

28,000 trusts held by the Alien Property Custodian valued 

t s than $10,000. It is estimated that t total amount 

etur l o this authority w 1 approximate 


provision of the bill is that on and after 


t any income accruing to the various trusts 
remitted by the Custodian to the former owners or their 


beneficiaries. It is estimated that this would mean the pay- 


5.000.000 annuali 





wwners of nearly $ 





Another new provision permits partnerships or a ( 
tions icquire property if their ipal place of 
is Outside of Germany, Austria, or Hungary and the ma 


jority of the individuals of Ger 

This includes cer- 
7 
i 


owned by 
\ustrian or Hungarian nationality 


tain banks 


ir stock 1s not 


ind corporations in these nations which formerly 





Board Is Active. 








were part of t \ustr vari npire and those 
tions oO \ h are Polish Yanish territ ry 
\lsace in ft French te I 

The ts f s fron n obt Y 
the return of the | S it Grover ( 
Bergdoll, whose prope ed by t present (4 
todian The bill exy ower of the Custodian 
deciding expatriation his relates to nationalized 





\mericans who were c in Germany or Austria at th 
outset of the war and whose pr was seized and wl 


yperty 


k 
have not given satisfactory explanation to the State Ds 
partment that they did not expatriate themselves 
our Democratic members of the committee on interstat 
and foreign commerce filed a minority report urging tl.« 


return of all alien property at 


headed by Representative 


This minority group 
Rayburn of Texas, contended that 
it is contrary to precedent of international law to retain 
private property as a guaranty of claims against a foreign 
government. The bill approved by the majority retains 
the bulk of the property as a guaranty of the payment of 
the claims which are to be adjudicated by the Mixed Claims 
Commission. 

\lthough the Administration is supporting the Winslow 
bill, it is doubtful if it can be enacted into law at this 
ession of Congress. While the bill is scheduled for passage 
in the House the Senate calendar is so congested that there 
is little likelihood of action in the upper branch of Congress 


once, 


Tariff Commission’s Work Delayed 


Owing to the illness of one of the members and the 


absence of another the Tariff Commission has been delays 
in its investigation under the flexible provisions of the new 
tariff law. The commission now has eight or ten 
readiness for field investigations. All of these cases relat 
to commodities in the chemical schedule of the tariff law 
The tentative program is to go ahead with field investi 
ions of these cases and defer public announcement of th 
nature until after the public hearing stage is reached. 


It had been expected that announcements would be mad 


cases 








before this time of the date of public hearings on the 
first cases of this character. The disposition of the mem- 


for th 
gathering full 


ers of the commission now is to have investigators 
commission spend a mon six weeks 


° 
cases are docketed ior 

































data before the publi he rc 

Reasons given for keeping the cases under cover as long 
is possible are that by so doing the industries under in- 
V will be less subject to business ) i 
if certained that it is evident that no changes s 

warranted the cases can be dropped without pu 
tention being’ given to them at all. 

Members of the commission complain that they hav t 
received proper support from other bran s of the gov- 
ernment. Not only btaining ded 
funds from Congr 1 was not cor 
sidered adequate. buildings m 
mission has delayed an urge 
request for additional space for the offices for con 
sior \s yet no hearing m is availabl 1 stiga 
tions also have been delayed beca fala f ar s 

r th vestigating staff 

Split on Definition of “Competition” 

Conferen s ha I ral weeks 1 
tive to new regula tar prod 
rrovisions of the mpossible f 
mporters and n cate of com 
petitive and not administering 
the provision of 





i proviso that wl ticl 
manufactured in take 

n the United Stat on 
charges, etc. The the 





manufacturers de 
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opinion as to what constituted competitiveness that they 
would not attempt it and that the Treasury Department 
should promulgate a regulation carrying into effect its con- 
struction of the law and especially the facts necessary to 
constitute competitiveness, 

Tentative drafts of the new regulations have been pre- 
pared by John J. Donnelly, special deputy appraiser of 
merchandise at the port of New York, who has consulted 
with Ernest W. Camp, chief of the Customs Division, and 
other officials of the Treasury Department. 

Besides dealing with the question of competitive and non- 
competitive articles the new regulations will contain various 
definitions and instructions for the guidance of customs 
officials. The appraisers will have wide authority in de- 
termining the value of dyes. The question as to whether a 
dye is competitive or non-competitive is important in de- 
termining the value. 

The Department of Commerce has issued the first of a 
series of monthly tabulations of imports of dyes through 
the port of New York. The first statement shows that 
during January dyes totaled more than 179,309 pounds, 
valued at $185,544. The list gives the character of the dye, 
the amount imported, and the foreign manufacturer. It is 
expected that the monthly service, which has been arranged 
by the Chemical Division of the Bureau of Foreign and 
Domestic Commerce in collaboration with the Chemical Sec- 
tion of the Tariff Commission, will be of great value to the 
industry. 


Olive Oil Foots Ruling is Held Up 


The Treasury Department has withdrawn temporarily a 
ruling that imports of olive oil foots are dutiable following 
protest by soap manufacturers who use this material. Olive 
oil foots always have been imported duty free, and it was 
definitely understood at the time of the consideration of 
the new tariff law that the product would be continued on 
the free list under paragraph 1,632 relating to “olive oil 
rendered unfit for use as food or for any but mechanical 
or manufacturing purposes.” Customs officials, however, 
ruled that a 10 per cent duty should be applied under para- 
graph 1,457 relating to “Waste not specially provided for.” 
Representatives of the Bureau of Raw Materials for Ameri- 
can Vegetable Oils and Fats Industries appeared before cus- 
toms officials to protest against the ruling and as a result 
further consideration is being given to the question. 


Bureau of Raw Materials Busy 


The Bureau of Raw Materials has urged the Department 
of State and Department of Commerce to do everything 
possible to obtain favorable consideration by the Spanish 
government for American products. It is stated that enor- 
mous increases in duty on products of vegetable oil indus- 
tries which are shipped to Spain from the United States 
will become effective when the commercial treaty between 
Spain and the United States expires next November under 
an announcement by the Spanish government tn November 
5, 1922. These increases in duties will range from 100 to 
300 per cent. The duty on cottonseed oil will be increased 
by 200 per cent and on certain classes of soaps by 300 per 
cent. 

The Bureau of Raw Materials also has been closely 
watching the situation relative to increased duties imposed 
by Mexico on soap which will become effective in cha 
ber. The Bureau has received word that petitions have 
been addressed to President Obregon by the Mexican 
soap makers requesting a further increase in duty to 
double the former rate. American exports of soap to 
Mexico have amounted to as much as 50,000,000 pounds 
in favorable years. 


Conference on Uniformity of Containers 


As a result of a conference held under the auspices of 
the Division of Simplified Practice of the Department of 
Commerce surveys are being made with a view to determin- 
ing the feasibility of elimination of varieties and sizes of 
glass, metal, paper and wood containers. Among the 100 
manufacturers, distributors and users of containers who 
participated in the conference were representatives of the 
Flavoring Extract Manufacturers’ Association of the United 
States, the Glass Containers’ Association, the American Spe- 
cialty Manufacturers’ Association, the National Distributors’ 


Association, and others interested in the subject. The result 
of the various surveys is to be reported back to the Depart- 
ment of Commerce through standing committees appointed 
to deal with the four major groups of containers. 

The committee dealing with glass nes is headed by 
I. T. Jennings, of Peoria, Ill., of the Glass Containers’ Asso- 
ciation. This committee will send out questionnaires to 
various national associations and others interested in the 
production and distribution of glass containers. A. L. Wil- 
son, of Chicago, is head of the wood container committee. 
Soap is among the commodities shipped in wood containers 
which is involved in the study to be made. J. P. Dowling, 
of Chicago, is head of the committee on paper and fiber con- 
tainers, while H, A. Baker, of the American Can Company, 
is head of the metal container committee. 


Perfume Atomizers Ruled to be Taxable 


Deputy Internal Revenue Commissioner A. C. Holden, 
head of the sdles tax unit of the Internal Revenue Bureau, 
recently ruled that certain perfume atomizers ornamented, 
mounted or fitted with precious metals or imitations thereof, 
or ivory, when equipped with tops of gold or imitations 
thereof, are taxable under section 905 of the Revenue Act 
of 1921 when sold by or for a dealer or his estate for con- 
sumption or use at 5 per cent of the amount for which 
so sold, 

Consular Bill Has a Chance to Pass 


The Senate Committee on Foreign Relations has reported 
w orably the foreign service bill which was passed recently 
by the House without amendments, and its sponsors hope 
to obtain action before the end of the session. Under the 
bill the diplomatic and consular services would be con- 
solidated into a single foreign service and better salaries 
would be provided. President Harding and the State De- 
partment have approved the bill. 


Federal Trade Board’s Work 


Federal Trade Commission reports on ‘February 1 as 
having served a formal complaint of charges of false and 
misleading advertising on the Sizz Chemical Co., Inc., et al., 
St. Louis, cleansing compounds. 

A misbranding complaint was served on Hyman & Zaslar, 
New York City, toilet articles. For alleged boycott on soap 
products, a complaint was served on the Pennsylvania, New 
Jersey & Delaware Wholesale Grocers’ Association. 

An order to cease and desist from disparagement of a 
competitor’s goods was issued against John Bene & Sons, 
Inc., Brooklyn, N. Y., hydrogen peroxide. A complaint 
against H. A. Metz & Co., New York City, was dismissed. 


Parcel Post Between the United States and Mexico 


Effective February 1, 1923, parcel-post packages received 
in Mexico from the United States, or vice versa, which are 
forwarded to another post office in the country of address, 
will be subject to an additional postage charge at the rate 
applicable to the domestic service of the country, pursuant 
to an agreement with the postal administration of Mexico. 
This charge is to be collected from the addressee unless 
prepaid, and is in addition to the delivery fee. 

The Mexican Government also now imposes a charge of 
50 per cent (instead of 25 per cent as formerly) on all mer- 
chandise imported into Mexico and 25 per cent on all 
merchandise exported from Mexico by parcel post over the 
regular tariff rates charged on the merchandise involved. 


Indian Essential Oils Offered 


A distiller of essential oils of various kinds in Mysore 
State, India, is desirous of getting in touch with American 
importers and manufacturers using these oils, particularly 
eugenol and thymol. Interested firms may obtain further 
information upon application to the Chemical Division, Bu- 
reau of Foreign and Domestic Commerce, Washington, D. 
C., mentioning file No. 6433. 


Beeswax Imports and Exports 


Imports of beeswax into the United States during the 
fiscal year ending June 30 amounted to 3,196,883 pounds. 
By far the largest supply came from Portugal, 1,151. 109 
pounds. Exports were 103,475 pounds during the same 
period, mostly to Canada, which bought 60,843 pounds. 
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SECRECY IN ALCOHOL RULE REVISION 


IS CRITICIZED 


Legitimate Industrial Interests Do Not Understand the Mystery Which Enshrouds the Prohibition Unit’s Policy— 
Crounse and Brokmeyer Issue Important Statements 


WASHINGTON, February industries 
are somewhat concerned over a pending revision of regula- 
tions No. 60 relating to the use of non-beverage alcohol. 
A circular sent out by Acting Prohibition Commissioner 
James E. Jones late in January announced that such a re- 
vision was in progress and invited suggestions for changes 
from representatives of the different associations interested 
in the subject and also from prohibition enforcement officers 
throughout the country. Such suggestions were to be sub- 
mitted in writing to the prohibition commissioner not later 
than February 15. 


17.—Alcohol-using 


The formal notice was as follows: 
“A draft of a revision of Regulations 60 has been made 
in the division of interpretation of the office of counsel, in 
which draft are incorporated all additions or amendments 
to the regulations as originally issued. 
made by the representatives of certain 


Request has been 
permittees to be 
permitted to make suggestions in connection with the pro- 
posed revision of the regulations. Suggestions in writing 
recommending specific proposals for change with reasons 
therefor will be welcomed by the office and should be sub- 
mitted at the earliest possible date. To receive adequate 
should be addressed to 
Washington, D. C., attention 
Division of Interpretation’ and be received in the office not 
later than February 15, 1923,” 

Officials of the prohibition unit in response to inquiries 
as to the scope of the 


consideration such 


‘Prohibition 


suggestions 
Commissioner, 


revision declare that no radical 
changes are contemplated and that the purpose is chiefly 
to codify the present regulations, amendments, and rulings 
into a single comprehensive document. There has been no 
general codification of the regulations since the issuance of 
regulations No, 60 about three years ago, and the 
tion has 


situa- 
somewhat confusing as a result of the 
amendments and rulings made since that time. 
Prohibition officials seek to minimize any talk that special 
significance is to be attached to the 


become 
numerous 


codification of out- 


standing regulations. 
Tightening of Screws on Industry Is Feared 
The notice, however, did not limit the scope of the re- 
part of the 
may be 


vision, and there is a 
using alcohol that 
“tighten the screws” 


fear on the industries 
upon to 


upon the legitimate users of alcohol. 


this occasion seized 


It is recognized that there is a distinct tendency on the 
part of the prohibition enforcement officials to tighten the 
regulations applying to the use of industrial alcohol. 


According to the notice sent out by the prohibition 
commissioner the revision affects only regulations No. 60 
applying to pure alcohol used for non-beverage purposes, 
and does not include any revision of No. 61 
relating to denatured alcohol. 

It is the expectation that the promulgation of the new 
regulations will be delayed for probably two months while 
the numerous suggestions submitted by enforcement of- 
ficials of the various states and by 
consideration. 


regulations 


others are receiving 


The question of submitting suggestions has been under 
consideration by the various organizations whose members 
use industrial alcohol. In general, these organizations have 
hot attempted to submit suggestions of an important char- 
acter, but have requested that before the new regulations 
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are issued an opportunity be given to the interested indus- 
tries to comment upon them. Officials of the division of 
interpretation of the prohibition unit have refused to fur- 
nish copies of the tentative revised regulations as thus far 
prepared, informing the various organizations that criti- 
cism should be made with existing regulations as the basis. 


Revision Is Being Done in Secrecy 


Thus far no assurance has been given that there will be 
an opportunity to examine the final draft of the new regu- 
lations before their promulgation. No hearings are in 
prospect during the consideration of the new regulations. 

A letter sent by E. C. Brokmeyer, general attorney for 
the National Association of Retail Druggists, to Secretary 
of the Treasury Mellon urging an opportunity to examine 
the new regulations in advance of their promulgation re- 
flects the view of the different groups of alcohol users. 

Mr. Brokmeyer’s letter follows in part: 

“A request that this association be favored with a copy 
of the draft of the revision of Regulations 60 prepared by 
the division of interpretation in order that an opportunity 
be afforded to address criticism to this particular draft was 
met with the suggestion by Judge Britt that this associa- 
tion use existing regulations as a basis for its criticism. 
This has been done ever since Regulations 60 were pro- 
mulgated and even when Regulations 60 were in process of 
making. Former Commissioner Kramer was considerate 
enough to furnish the organized drug trade and pharmacy 
with a tentative draft of these regulations for criticism. 
Although the department did not see fit at the time to adopt 
all of the suggestions of the trade and profession, it did 
avail itself of much of the practical experience, information 
and advice proffered at the time. This policy of co-opera- 
tion naturally tended to and did promote law enforcement. 

“The tendency, however, under the present administra- 
tion, has been in the other direction. There seems to be 
more and more of a disposition to ignore the constitutional 
rights of users of alcohol and other liquor for medicinal 
and industrial purposes and impose greater restrictions even 
in the face of persistent protests of legitimate interests. 

“These interests have had experience with the prohibition 
unit in the revision of various provisions of Regulations 60. 
You probably are aware of the revision of the bond regula- 
tions. This extended over a period of more than six 
months. Innumerable conferences were held. Briefs galore 
were submitted. While the final result furnished some re- 
lief, it was in the form of an alternative proposition and 
has not given satisfaction. Similar experience was had 
with the revision of those provisions of Regulations 60 
governing the dispensing of medicinal preparations con- 
taining potable spirits unfit for beverage purposes upon 
physicians’ prescriptions. The prohibition unit was shown 
how this provision of the regulations violated the National 
Prohibition Act, which expressly exempts such prepara- 
tions, but the illegal provision remains in Regulations 60. 

“Tf your department really desires to co-operate with the 
legitimate business and professional interests affected, and 
treat the public served by those interests as the public 
deserves to be treated, it will furnish those who are in- 
vited to criticise with a draft of the revision of Regulations 
referred to in Prohibition Circular No. 165. Not only 
did the preceding administration seek and avail itself of 
the co-operation of these interests in drafting Regulations 
60, but Congress accepted their assistance and utilized their 
suggestions in enacting the National Prohibition Act, as 
well as the Harrison Narcotic Act. In view of this un- 
questionable experience we think we have a right to expect 
sincere co-operation on the part of the present administra- 
tion.” 


Crounse Issues Warning on Permits 
W. L. Crounse, Washington representative of the National 
Wholesale Druggists Association, has sent out to members 
a memorandum relative to an inspection by field agents of 
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the plants and records of all 
beverage alcohol. The 
not only of a 


non- 


consist 


using 
will 
manufacturing plants, 
but an examination of records to determine whether a 
manutacturer has all the permits required by law and 
whether he has complied with regulations concerning re- 
perts on alcohol received by him. Embarrassment 
he members of the assi 
prohibition officials in connection 
local field agents 
erning manufactur- 


manutacturers 
inspection, he states, 


general survey of the 


has been 
clation, 


caused to some of the it 1s 


stated, by the fact that 
with 
all the 
ers whose 


ions in progress have sent to 
papers on file at Washington con I 
establishments are to be inspected. Pending the 
return of these papers to Washington it has been difficult to 
obtain action on applications for permits 

Mr. Crounse calls attention also to information 


inspect 


re ceived 


to the effect that a number of concerns holding permits to 
manufacture [ S. P. and N. F. preparations have been 
making other products, chiefly flavoring extracts and soda 


specialties, upon the assumption that these products 


fountain 
are covered by the U. S. Pharmacopoeia or National Form 


ulary The confusion has been due, according to Mr. 
Crounse, to the fact that in the revision of the Pharma- 


NEW BATCH OF BAD BILLS 


\ fresh wave of proposed legislation born 


iniquitous 


partly of the hysteria over prohibition “enforcement” and 
partly from the bucket shop frauds which startled the coun 
try within the last year, is sweeping the country In its 


wake, this legislation proposed, but is 


has not only been 


ictually in danger of becoming law in a number of states 


and will be decidedly karmful to the verfumery, cosmetics, 


flavoring extracts and allied industries 

For exampk In South Carolina, House Bill No. 40 
] f drugs and preparations, including per- 
Section 2 of 


regulates the sak 
fumes and toilet articles containing alcohol 
this law unlawtul for any person, firm or corpora- 
tion to sell or offer for sale any medicines or toilet prepara 
tion or any other preparation whatsoever containing alcohol 
to be used as a It is also provided in Section 3 
that every dealer handling flavoring extracts, toilet articles 
or medicinal preparations containing alcohol must obtain a 
license and pay a fee of $15 Section 4 of the bill would 
require each dealer to put up a bond of $1,000 

Thomas J. Hickey, of Lannen & Hickey, counsel for the 
Flavoring Extract Manufacturers’ Association, pointed out 
that it is very necessary that this bill be defeated 

In Missouri, Senate Bill 124 is felt to be vital to the flavor- 
ing extract business as Section 9 of the bill would prohibit 
the sale of many soft drink flavors and syrups, as well as 
many medicinal preparations. The iniquitous feature of the 
bill is that it is unlawful for any person to sell or offer for 
sale any extract, tincture, or other extract pur- 
ported to be manufactured for use as a flavoring extract 
* * * which shall contain more than 10% by volume of 
alcohol 

In Washington State, House Bill 44 is in effect a bill 
which should have the attention of manufacturers of 
antiseptics, disinfectants, washes and similar products. The 
ill gives a new definition of drugs, expanding the word so 
as to include among many other things, perfumes 
metics. Therefore, if this bill finally becomes a law, manu- 
facturers of perfumes, will find themselves 
subject to all of the exasperating rules and regulations gov- 
erning the sale of drugs and medicines 

In North Carolina, Senate Bill 116 places the 

ug pharmaceutical preparations in a 
pharmacy. The bill is not regarded as very serious. 

In Texas, House Bill 253 makes it unlawful to manufac 
ture or sell any toilet preparation or flavoring extract con 
taining 2% or more of alcohol by volume except on a pre- 
scription of a licensed physician 

In Kansas, Senate Bill 47 and House Bill 73 generally r 
tricts the sale of many cosmetics to registered pharmacists 
for re-sale 

In North Dakota, Sehate Bill 371 takes up a number of 
matters which directly atiect the flavoring extract industry. 
\n analysis of the bill has been made by Thomas J. Hickey, 
for the Flavoring Extract Manufacturers’ Associa- 


makes 


beverage 
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copoeia in 1900 and 1910 certain of the products wert 
eliminated, and pharmacists and chemists of the old school 
in some cases are still under the impression that th 
products in question are still official. The manufacturers 
therefore, are advised to check up the products they ar 
making to determine whether they are using non-beverag¢ 
alcohol in the production of unofficial preparations without 
the protection of a special permit. Supplemental permits 
may be obtained under which the goods not embraced in 
the U. S, P. or N. F. may be manufactured. In case it is 
found that unofficial preparations are being manufactured 
without supplemental permits during the course of inspec 
tion by prohibition field agents, the manufacturers are ad 
vised to make application immediately to the local prohibi- 
tion director for the necessary supplemental permit regard- 
less of any proceeding that may be threatened by field agents 
or prohibition directors on account of previous failur: 
ybtain the permit. In making application, Mr. Croun 
says that it should be accompanied by a letter to the pr 
hibition director stating that the goods in question had 
made without a special permit, but in faith 
the assumption that needed permits had been obtained. 


AFFECTING OUR INDUSTRIES 


tion, in which various jokers are pointed out. It is impos 
sible to analyze the bill within the scope of this article 

In Alabama, House Bill 248 imposes a sales tax on soft 
drinks of lc on each 5c sale 





good 





In New York, House Bill 354 amends the penal law 
relation to careless distribution of medicines, drugs 
chemicals. This bill as drawn would have prevented the 
distribution of tooth paste and kindred articles. Section 
1747 reads in part as follows: 

“Any person, firm, or corporation, who distrib 


causes to be distributed, any free or trial samples of 
medicines, drug, salve, ointment or other chemical comp 
for human internal or external use by giving away, leavi1 
the same exposed on the ground, sidewalk, porch, doorwa 
letter boxes, or in any other manner, shall be guilty of n 
demeanor punishable by a fine not exceeding 
offense, but this section shall not apply to the delivery 
distribution of samples of such substances to the trade o1 
physicians by manufacturers or wholesale dealers.” 

The effect of this bill would make it illegal to sample 

ne except physicians or the trade with tooth paste, salves 
etc. Through the prompt action of George H. Neidlinger 
president of the Peerless Tube Co., Assemblyman Robert k 
Livingston, who introduced the bill, was persuaded to amend 
the bill so as to remove the objectionable features. 

Up to the time of going to press, none of the bills was in 
immediate danger of being passed. In a number of instan 
they had not even reached the second reading in the as- 
semblies. The Proprietary Association, the National Whol 
sale Druggists Association, the Flavoring Extract Manufac 
turers Association, and the American Manufacturers 
Toilet Articles have been active in protecting the interests 
of their members. 

The American Manufacturers of Toilet Articles, in parti 
ular, have taken a firm stand in opposition to the so-called 
State Trade Commission Bill, assembly 202 and senate 118 
and on January 26 the executive committee adopted resol 
tions advocating vigorous opposition to the bill. The most 
serious faults found with the bill have been pointed out by 
the Merchants’ Association of New York. 

This bill, which may become a law, according to the ass 
iation analysis, would subject every corporation dcing 
any business within this State, whether or not 
any combination or association, to supervisory and invest! 
gatorial control by a proposed State Department of Trade 
and Commerce of practically unlimited jurisdiction an 
power. 

This proposed State Trade Commission, and ever 
ber, officer or employee to whom the Commission may 
gate these unprecedented powers, may exercise them in an) 
way that it, they or he finds convenient to “aid in the 
tion, development and improvement of the business « 
facturing, producing, storing, marketing, transporting, and 
distributing articles and commodities in general use,” or to 
“investigate the cost of such articles and commodities and the 


supply and selling price thereof.” 
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IS A NEW PERIOD OF INFLATION IN SIGHT?" 


GEORGE E. ROBERTS, Chairman Advisory Committee, American Chamber of Economics, Inc., Outlines Sound 
Basis for Prosperity in Timely Survey of Nation’s Trade and Resources. 


[here is considerable discussion and difference of opinion 


as to whether another period credit inflation and rising 


is under way or in sight. The prices of many com- 


prices 


modities are tending upward, wage advances signify higher 
industrial costs, and the volume of bank loans is now increas- 
ing. These signs may indicate nothing more than recovery 


from depressed conditions, but when such developments run 
they inflation. What is the 
difference between legitimate and wholesome expansion and 


far enough are symptoms of 


the unhealthful state which is called inflation? 


It is a familiar fact that the course of business, instead of 


running evenly and steadily year after year, tends to run in 
cycles, with greater confidence and activity in some years 
than in others. The actual difierence in the volume of pro- 


duction between good years and bad is not so much as might 
be thought, but the fluctuations are sufficient to cause an im- 
int bad years, and to 


During a period of falling 


portant amount of unemployment in the 
seriously affect prices and profits. 
prices and depression, consumers economize and postpone 
that the 
below the 


While 


is being made, 


dealers hold off 
falls 
of their purchases 


from purchases, so 
that is, 
with 


expenditures, 


amount of buying below normal, 


average one year another. 


this situation exists an accumulation of wants 


which when released later on tends to raise demands above 


what would be a normal average, thus creating the condi 
tions for another reaction. 

During the period of depression, when buyers are holding 
off to see how low prices will go, prices usually go below 


the normal and remunerative level, particularly if supplies 
were large when the down turn began. A period of depres 
sion is a period liquidation, both of goods and of loans; 


when revival begins the public has need to do an unusual 
amount of buying, banks have large capacity for loan ex 
pansion and interest rates are low. The exhaustion of old 
stocks, and easy money thus prepare the way for revival 


Wages also undergo some reduction, or, at least, labor costs 


are reduced by increased efficiency and choice of the bes 


workers. 
While 
them 


influences combine to 
the 


falling, all 
hold off, 
nt, industry 


prices ar¢ carry 


lower: buyers creditors press weaker 


debtors for loss of 


slackens and the 
On the 
all influences tend to help the 


paym«e em 


ployment curtails consumption. other hand, when 


conditions begin to mend, 


situation. Rising prices stimulate buying, industry quickens 





and as the wage rolls swell, consumption increases. This 
development, together with the rise of wages, prices and in 
terest and the increase bank loans that naturally go with 
it, is legitimate, wholesome, expansion, 


When Inflation Begins 


belie f in a 
sanguine 
deficit in 
work that accumu 


When contidence is completely regained and 
engthy period of prosperity is established, the 
speculative spirit develops. It is stimulated by the 
many kinds of goods and constructional 
lated duri | -pressi be | 

lg during the depression. Consumption having been b 

Ow normal for a time, the demand now above normal 
and stimulates the industries to the limit of their capacity 


rises 


( 
It does not stop there, but tries to drive them beyond their 
— 

.*Reprinted from the letter of the National City Bank of New 
y rk, with Iditions for subscribe to “F _iet s for Exe tives.” 


capacity. Various phenomena develop now: dealers double 
their orders, expecting them to be scaled down, or duplicate 


them with different producers ; manufacturers build and equip 
new factories to enable them to take care of the business 
that seems to be in sight, and raise wages to attract labor 
from competitors or from other industries; advancing costs 
make it necessary to use more bank credit 

By this time the situation is becoming abnormal. The de- 
mand for nearly everything is above the supply, and above 


the normal or average demand, to which in 
prices are surely adjusted. It is stimulated 
lative anticipations and by competitiv« 
credit. 

The banks respond to 
say they want credit for 
trade, but if production 
the industries, additional credit 
for labor and materials, and dri 
and higher. This in inflation: the use of credit as pu 
ing power in the productive capacity of 
dustries. It does not increase production; it simply 
wages and prices until the bubble 

[f comparison is made with the situation before the war, 
conditions are now inflated, but this is not chargeable to tl 
slight expansion which has taken place in the last few weeks 
\s compared with the standard of value, wages and the gen- 


the long 1 
largely by 
buying, 


Sper 


supported 


the appeals oi their 
legitimate needs 
already 


customers, W 
producti 

has reached the capacity 
simply finances competition 
ves wages and 


prices higher 





excess OT! 


1 
collapses. 


eral price level are high, although all prices are not above 
the pre-war level 
The Present Situation 
rhe present discussion, however, is not about the relation 
rf credit and prices to the pre-war level, but about their 
tendencies at present and in the near future. Prices have 


had a very considerable fall from the top, and a slight re- 
covery from that fall, but this gain cannot be called secondary 
inflation. It looks like the recovery that always comes when 
the old stocks are exhausted and industry gets fairly under 
way again. The fall of prices was uneven and in some cases 
too precipitate, and the curtailment of industry was tox 
to permit of supplying the necessary demands. 
Although the war-time was anything but a period of de- 
pression, some of the effects were similar to those resulting 
from a period of depression. Industry in some lines fell be- 
hind the normal growth of the country, creating a deficit of 
supply, or accumulation of demand. This is true in house- 
building, in the construction of railway equipment, and in 
some other lines, and a revival has occurred in those lines 
It is due to imperative needs, rather than to a belief that the 


great 


bottom has been finally reached in construction costs, al- 
though the feeling doubtless prevails that prices are not 
likely to go lower until the existing shortage is in large part 
made up. The advance of wages is due in part to the re- 


vival of industry, but in large part to the immigration act 
It is quite evident that abnormal conditions in som: 
the industries are directly influencing prices at this time 
The of iron and steel is mainly due to the coal strike, 
which has affected all industrial costs. 
The new tariff act oo higher duties upon some con 


rise 


modities that figure in the price tables and they are affected 
in price by the increase 
There is nothing about the attitude of buyers of gen 


merchandise that indicates a desire to anticipate future wants 
They are buying cautiously, for immediate 
fighting advances, which is just the opposit 
attitude when inflation is under way. 

The increase in the demand for credit thus far has h 


needs 


e€ of the 


chiefly to carry stocks and securities. The list as 
was very low a year ago, and with the decline of interest 
rates many of them could be carried at a profit on the basis 


of their earnings, and those which represent propertic 
structed before the war show very high intrinsic values 

compared with the cost of constructing similar properti 
it present prices of labor and materials. The rise of stock 











































































and bonds signifies that capital is accumulating, and also that 
there is faith in the country’s stability and progress, despite 
depressing world conditions. 

But even though inflation is not yet manfest, do not indica- 
tions forecast it, and are not conditions so favorable to it as 
to make it almost inevitable? That is the question in the 
minds of many careful observers. 

It is true that conditions are very favorable to an inflation 
of credit. All the machinery and equipment necessary for 
the manufacture of a great supply of credit are at hand. We 


have a great number of independent banking institutions, 
actively competing with each other for customers, and the 
most effective way that ever has been found for winntng 


customers is by liberality in granting credit. These banks, 
as we have shown above, have liquidated a great amount of 
credit in the last two years, and while they have shifted a 
large part of it into securities, they will be glad to sell the 
securities as fast as the market will take them, if they can 
employ the funds in the service of their banking customers 
and to bring new customers. 

Furthermore, the Federal Reserve banks are now liquidat- 
ed down to very small holdings, with their gold reserves 
at the highest point in their history, and have the capacity to 
grant more credit than ever before. And, finally, gold is 
steadily flowing to this country from the new production of 
the world, and will continue to do so as long as exchange 
rates are in our favor as now. 


Conditions Favor Inflation 


These are the conditions that make for easy money, and 
we have never yet had easy money in this country that in- 
flation did not come out of it. There is no such central con 
trol over bank credit in this country as in countries wher 
the banking business is handled by a comparatively few cor 
porations operating numerous branches. The Federal Re 
serve banks have no control over the member banks until 
the latter begin to re-discount, and then only by means of 
the discount rate, and popular pressure is always strong for 
a low rate. 

There seems to be nothing in sight to save us from in- 
flation, but an indisposition of the public to borrow. The 
mere presence of ample gold reserves in the vaults of the 
Federal Reserve banks will not inflation. It only 
serves as the possible basis. Somebody must borrow the 
available credit, and use it in buying things to such an ex- 
tent as will produce the conditions that characterize infla- 
tion. 

Those who say that inflation is imminent, bank upon the 
belief that the American people never have permitted such an 
opportunity to go long unutilized, and that it is not possible, 
with their optimistic mentality, for them to do so 

One reason for doubting that the country will swing 
readily into another inflationary jamboree is that so little 
time has elapsed since the last one. Wounds are still fresh, 
memories are vivid, and, moreover, there are many people 
with whom recuperation has not proceeded so far as to en- 
able them to play an aggressive part in a new movement. 
History repeats itself in matters of this kind, but usually 
with intervals which provide a considerable group of new 
actors. There would seem to be reason to believe that most 
of the business men who passed through the experiences of 
1920 and 1921 will want to make a very careful study of 
probabilities before they commit themselves to extensive 
obligations on a level of prices much above the present one 
It is one thing to go along doing business within close range 
of your own capital, able to liquidate rapidly, but that policy 
does not make for inflation. It takes great borrowing to 
make inflation. 

As an answer to the argument that the importations of 
gold make for inflation, it is to be said that it would be most 
unwise to build a great fabric of credit on a temporary 
foundation. If this influx of gold should put prices un, by 
the same logic an effluex of it would put them down. Noth- 
ing can be more certain, than that the present situation in 
which gold came to the United States in one recent month 
from 31 countries, is abnormal and cannot be permane 
Like every other excess it will have to be corrected later. 
If the world ever is to get back to normal trade conditions 
there must be a redistribution of this gold, to enable cur- 
rencies and exchanges to be stabilized. 

If, then, it is necessary to the establishment of permanent 


cause 
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prosperity that we shall give up some of this gold, what is to 
be said of the policy of using it forthwith as the basis of 
credit? It may be that the speedy way to bring about the 
redistribution is to have an inflation of credit and prices, 
thus curtailing our exports and increasing our imports, bu 
who wants to personally share in creating the indebtedness 
that this will require? Our imports have been increasing 
and our exports diminishing, and there is no upward tend- 
ency of wages and prices abroad corresponding to that which 
has started here. 


Prices Over the Long Run 

It is affirmed very positively in some quarters that the pre- 
war price-level is gone forever, and it may be readily agreed 
that there is no prospect of an early return to it. The 
fluctuating prices that we have had since the war, however, 
have been the product of abnormal conditions, while the 
price-level of pre-war times was the natural result of the 
freeplay of all economic forces over a prolonged period, and 
nothing is more certain than that, given similar conditions 
permanently, economic laws will tend to repeat similar re- 
sults. The mills of the gods grind slowly, but they make a 
tolerably sure job of it 

The fact that some of the chief factors in the present re- 
vival are traceable to the war, as the great activity in the 
building trades, should inspire caution about assuming that 
present prices, particularly in those lines, are permanent. 
The building shortage presumably will be made up eventual- 
ly, and when it is rents will come down. It is even possible 
that the price of mining coal may not always be as high as 
it is, and coal and transportation costs are leading factors 
in the present price level. 

Furthermore, it must be borne in mind that in the long 
run the price level must be related to the standard of vatue. 
During and since the war much bank credit has 
forced into use as purchasing power that the effect has been 
to depreciate the value of all money. including gold itself, 
until gold is not the actual measure of value. The proof o' 
this is seen in the decline of gold production. <A persistent 
falling off in the production of gold in the long run will work 
for lower prices, if gold is to be restored as the basis of the 
international exchanges. This influence, however, is not 
operative so long as practically all the gold production of the 
world is flowing to the United States 


so peen 


Wages, Prices, Living Standards 

One reason given for holding that the old price level never 
will return is that labor has become highly organized and 
never will consent to lower its standard of living. It is also 
pointed out that wages were not reduced to the pre-war level 
after the Civil War. It is pertinent to say, as to the’ last 
argument, that prices were reduced. Wages depend at last 
upon production, and if production can be increased in the 
coming years as it was after the Civil War, so that goods 
are cheapened, consumption increased, and the demand for 
labor thus increased, not only will there be no occasion to 
reduce wages, but it would be impossible to do so even if 
labor was unorganized, 

On the other hand, unless production is cheapened, the 
standard of living is not raised for the wage-earning class 
by pushing up wages, because the cost of living rises with 
them. It is perfectly futile—foolishly so—to look for the 
general improvement of social conditions by merely raising 
wages in terms of money. To talk about it is nothing but a 
habit of mind 

There are no gains from raising money-wages except as 
there are inequalities in the advances, some groups of work- 
ers getting their compensation raised at the expense of others. 
Such benefits are neither general nor permanent, for in the 
long run the economic law will find a way of equalizing 
conditions. 

The State of Agriculture 

Another reason for thinking that inflation is not likely 
to come at this time is that such a state of industry and trade 
activity must be general, including all the important indus- 
tries. There must be reciprocity among the industries. They 
must exchange products upon the terms to which population 
in the several industries is adjusted, if employment is to be 
full and permanent. Agriculture is largely dependent upon 
foreign markets for an outlet for its products and foreign 


(Continued on page 558) 
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CO-ORDINATION OF SALES AND ADVERTISING EFFORT: AD- 


VERTISING WHICH HELPS SALESMAN SELL THE DEALER, 
AND HELPS THE DEALER SELL THE CONSUMER 


By LEROY FAIRMAN, Merchandising Advertising Expert, New York 


[HIRD OF A SERIES OF 


\ccording to the ancient proverb, the love of money is 
the root of all evil, but a motion to change the word “love” 
to “lack” 


of business men. 


would be enthusiastically seconded by a majority 
Particularly by the thousands who have 
seen a promising young business curl up, fall by the way- 
side and perish for the lack of a few thousand dollars 

I have heard it said many times that if a proposition is 
good enough it will finance itself; also, on the other hand, 
that if a proposition is good enough there is no difficulty in 
money to finance it 


raising the But feeding a young busi- 


ness on its own fat is ton slow a process for most of us 
and outsiders who consent to furnish the necessary capital 
generally manifest a desire to control the business—with the 
ulterior purpose of slipping a well greased pair of skids 
under tlie original owner. 

It is not the purpose of this article to tell the manufac- 
turer how to get the money, but I do want to point out 
what happens when a commodity is placed upon a crowded 
market without enough money behind it to give it a fair 
start in life, and what happens when the available capital is 
unwisely expended. 

Here, for example, comes Mr. Eureka with a new skin 
lotion, better, something, take 


it from him, that will in time put the others fellers out of 


something new, something 
business, 

One Way of Starting a New Business 

First, Mr. 

manufacturing facilities. Second, money 

shops around until he finds a bottle that “will do,” but which 

would be much more suitable as the container for a horse 


Eureka provides conservative but adequate 


being scarce, he 


liniment. Third, money being still scarcer, he gets Cousin 
Laura, who once went to an art school, to design a label 
for him and has it reproduced in one color on cheap paper. 
His percentage of error, up to this point, is .666. 

But, anyway, he has his goods, bottled and labeled. That's 
something. The next question is, how to sell ‘em? 

Mr. Eureka hires him a sales manager—a jim dandy, a 
humdinger. Until the proposition gets going good the sales 
manager will have to be his own selling force, and he packs 
his grip and plunges out into the middle west, where he 
“knows the trade.” 

By brute force, the sales manager gets some goods on the 
druggists’ shelves here and there—usually on the strength 
of hazy promises of advertising “a little later.” The callous 
populace of the towns where the goods are stocked show 
a shocking indifference to them, no reorders come in, the 
feet of the humdinger sales manager begin to chill, and Mr. 
Eureka’s business machine begins to creak and wobble. 
Then he reluctantly faces a problem which he knew had 
to be met sometime but has been trying to sidestep—adver- 
tising. And there’s no money to advertise with! 

The business graveyard is crowded with the tombstones 
of businesses which have gone through precisely this ex- 
perience, and perished miserably. 

Sometimes Mr. Eureka makes an attempt to solve the 
advertising problem without spending any real money. He 
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gets out cheap circulars for distribution through the drug 


stores. These remain on the druggist’s counter for a day 
or so and then disappear. He gets up some window dis- 
plays which, because there is no advertising to tie up with 
them, seldom get in the windows at all unless the salesman 
puts them there—in which case they stay until he gets out 


of town, 


His Advertising Vanishes Too Quickly 
Sometimes Mr. Eureka gets a couple of hundreds of 
dollars ahead and runs a few small newspaper ads where 
he thinks they will do the most good. Before people have 
a chance to realize what they are about the two hundred 
is used up and the advertising disappears. 

These 
may prolong Mr. Eureka’s misery for a time, but the ul- 
timate result is the same, and the gravediggers get on the 
job and plant his face lotion under six feet of gravel. 

But what is Mr. Eureka to do—how shall bi 
disastrous errors? 

A critical career shows that, 
to begin with, he was in too much of a hurry. That is a 
fault; the face lotion looks good, thousands of 
people must be waiting and longing for it: we are fever- 
ishly impatient to see it going out, to see it advertised, to see 
the money come rolling in. And so, like Mr. Eureka. we 
pick up a bottle that “will do” and adopt a label that is 
“good enough for the present’”—quite overlooking the fact 
that a package and label are mighty difficult and expensive 
things to change, and that they should be selected for all 
time and not as a makeshift. 

Mr. Eureka, therefore, should have made haste slowly; 
he should have searched and experimented until he was sure 
that he had a package that he would be willing to live with 
all his life, and that he and his heirs and assigns could be 
proud of and satisfied with forever and a day. 

Having made sure of this, Mr. Eureka should have care- 
fully counted his pennies, and figured out how far he could 
go with both sales effort and advertising, shoulder to shoul- 
der and hand in hand. If he lacked pennies enough to carry 
on this co-ordinated sales and advertising effort for at least 
a year, he should have cast about for some means to get 
more pennies, and possessed his soul in patience until he 
got them. 

That may sound harsh, but it is the truth. I could name, 
right here and now, at least a dozen good products which, 
within my personal knowledge, have gone to temporary if 
not eternal smash within the past few months because 
their owners depended upon the estimated results from the 
first three months’ advertising to finance them. This can 
always be done on paper; sometimes it has been done in 
fact, but nine times out of ten it won’t work. It is not safe 
to launch a new product without money enough to finance 
it for at least a year, and this financing should include 
enough money to advertise thoroughly in at least a small 
territory. 

Having gathered his pennies together, Mr. Eureka should 


makeshift, unbusinesslike excuses for advertising 
avoid these 
short 


examination of his 


common 
















































































































have determined to sell only where he could advertise, and 
lvertise only where he had sold. You might read that 
sentence over again; it sounds simple, but it contains a 


il and fundamental business principle 


A Safe and Sane, But Effective Way to Begin 


et 


us suppose that Mr. Eureka and his face lotion abide 
in the city of Reading, Pa. Reading is a good town, and 
Mr. Eureka should begin both selling and advertising right 





a vim Within reasonable distance, there are such live 
and lively cities as Harrisburg, Lancaster, York, Scranton, 
Wilkes-Barre and others, all a promising market for a face 
lot 

ver ! { these cities is amply covered by good news- 
papers, papers which reach out into the surrounding towns 
and villag \nd they are all within a day’s journey of 
Read 

seems sort of commonplace and humdrum to begin to 
sultivate territory right around the home town. It is 
much more edAciiing and spectacular to tell the world 
through the Ladies’ Home Journal and the Pictorial Re 


is thrilling to think of millions of women reading 


about the Eureka Face Lotion; of hundreds of thousands 


jemanding that wonderful preparation at the drug stores 
in 48 states, and of hundreds of druggists writing and tele- 
graphing tl bbers, urging them for the “love of Mike,” 


to ship five gross of that face lotion for ‘everybody is go- 
ing crazy about it.” A beautiful dream; a dream that is 
costing the manufacturers of America millions of dollars 





; lream that never comes true 

So we earnestly urge Mr. Eureka to parcel his pennies 
to two neat piles of equal volume, resolve to spend one 
es work in home territory and the other pile for 
advertising, and then see how much ground he can cover 


vith those pennies—sternly reminding himself that they’ve 


Benefitting by an Expert’s Experience 
His advertising agent will, after due thought and inves- 


tigation, tell Mr. Eureka just how thinly he can spread his 
money—with safety. He will show him how to concen- 
trate his work during the heavy selling seasons for face 


lotions, and how to scrape along with few insertions of 


mal . during the off seasons. He will tell him how 
nerc dise his advertising—how to “sell” it to the re 

tailer, and how to secure the co-operation of the newspapers 
which it is to appear 

The next step is to prepare the introductory advertising 

umpaign, write it, illustrate it and put it into type. This 
should be done before the selling work begins. 

Now Mr. Eureka is “all set” to do business. His sales 
men are ready to call on the retailers in the first city to be 
covered, tell them just what is to be done, and show them 
the advertising that is going to appear 

Dealers know what advertising is and what it will do 
They can size up a campaign quickly enough. They will 
realize that there is going to be a demand for Mr. Eureka’s 
face lotion in their town, small at first perhaps, but a de- 
mand nevertheless, and they will willingly put in a few 
bottles Armed with these actual orders, the salesmen 
should now call on the jobbers, who will not refuse to stock 
an article which is already selling and which is going to 
be advertised [The newspapers will gladly cooperate by 
sending their merchandising men to call on the trade, and 
will keep an eye on the situation after the salesmen have 


gone away It is for their interest that every channel for 
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the movement of the goods is kept open and well oiled, the 
more successful the proposition is the more certain they are 
of continuously increasing advertising revenues from it. 

If Mr. Eureka has a good article and is selling and adver- 
tising it properly he will, in a few weeks, begin to get back 
a little of his money, though he should not count upon it in 
his financing plans. Before the year is out, he will probably 
be able to cover more territory with his co-ordinated sales 


und advertising effort than he had originally figured on 


Vital Information Gained Speedily 

\t any rate, in a year’s time, without involving himself 
in debt, he will have ascertained the following vitally im- 
portant things: 

He will know whether his goods are right 

He will know whether his name, package and labels ar 
right 

He will know whether his prices and discounts are right 

He will know whether his advertising is right, and, if 
it is wrong, he will have the opportunity to make the neces- 
sary changes before he has wasted a lot of money 

He will know how much it costs him, per item, to sell his 
goods 

He will know the class of people to which his product 
appeals most strongly. 

He will know the length of time it takes for the aver 
drug store to dispose of a dozen bottles 

He will know the annual consumption of his goods pet 
thousand population. 

Isn’t is worth while to find out all this as early in the 
game as possible? Isn’t it the sane, businesslike thing to 
make haste slowly, and keep out of national advertising, 
and feeble attempts to secure national distribution, until 
these basic facts and figures have been definitely determined ? 

But, you may say, it would take Mr. Eureka half a cen- 
tury to cover the country in this slow, plodding way, financ- 
ing himself after the first year from the profits of his 
business 

It won’t be necessary to plod any longer. Mr. Eureka 
can incorporate his business, and upon the showing he has 
made dispose of enough stock to enable him to go ahead 
on more ambitious lines, without sacrificing or jeopard 
the controlling interest in his business 

He will find too, that his sound, conservative methods have 
attracted the favorable attention of his bankers. Nowadays 
the banks are actually seeking out those of their customers 
who are handling their affairs in a businesslike manner, and 
stand ready to help them 

Mr. Eureka’s books, at the end of the first year, will tell 
just the kind of story the banker likes to read, and if his 
own bank isn't sufficiently progressive to get behind him, 
he will have no difficulty in finding one that will. 

In most respects, all of the foregoing sounds rather ele 
mental. No doubt it is. Nevertheless, there are thousands 
upon thousands of manufacturers, in every line of business, 
who are at this moment riding for a fall by following a 
precisely opposite course, spreading limited capital out too 
thin, rushing into national advertising before they are ready. 
depending upon sales which do not materialize and profits 
which they will never see. 





Doubles Its 1923 Advertising Appropriation 
The Herpicidé Co. of Detroit, Mich., announces that its 
advertising appropriation for 1923 will be double that of any 
preceding year. The company has been in existence iwenty 
six years, and it attributes its ever-growing business to the 
non-failing pulling power of United States mewspapers 















BIG WEEK SOON FOR PERFUMERY, COSMETICS AND SOAPS 


A. M. T. A. Gives Hearty Approval to Great Exposition in Its 29th Convention Period in April in New York City 


Active preparations are under way to make the twenty 
inth yearly meeting of the American Manufacturers of 
Toilet Articles at the Hotel Biltmore, New York City, 
April 10, 11 and 12, a record one in every way. It will be 
the first annual meeting of the old Manufacturing Perfum- 
ers’ Association under its new name. Coincidentally the first 
National Perfumery, Toilet Articles and Soaps I xposition 
will be held at the 71st Regiment Armory, Park avenue and 
34th street, New York City, the dates being April 9 to 14 
The close liaisen of these two important events make it 
probable that the industry will receive a new impetus and 
much other benetit 


\ meeting of the Executive Board of the American Manu- 
facturers of Toilet Articles was heid on February 21 at 
which time the plans for the forthcoming meeting were dis- 
cussed. While no announcement has been made as yet re- 
garding the program it is known that the committee is work- 
ing on some very interesting and vital phases of the in- 
dustry which will be adequately covered by special papers 


and by reports of the various chairmen of the committees. 


In order to induce a large attendance, the association is 


working on a plan to obtain a rebate in 


who attend the 
manager of the 


railroad fares for 
Frank K 


announces 


meeting 
association, 


out of town members 
Woodworth, business 
that if 250 members come to the meeting from points 50 
miles beyond New York City and get in touch with the 
business manager soon after their arrival, it will be possible 
to get a reduction of 50% on the return railroad fare. Th 
association has received assurance that the railroads will 
grant this reduced rate provided the usual certification forms 
are properly filled in by members who come from out of 
town 

The entertainment this year promises to be of especial 
interest and the selection of Walter T. Hathaway as chair 
man of the Entertainment Committee, and as members of his 
committee, Edward V. Killeen, A. F. Kammer, Burton T 
Bush and Louis Spencer Levy, the invitation of the 
association will act secretary, is regarded as particularly 
fortunate. The include a theatre party on the evening 


who at 
as 


plans 


of April 10 and the annual banquet on the evening of April 
12, with the attendant features which have made these affairs 
so enjoyable in the past. The evening of April 11 will be left 


open so that me ‘mbers may attend the exposition. 

With the official and unqualified endorsement of the Na 
tional Perfumery, Toilet Articles and Soaps Exposition by 
the executive board of the association on January 26, the 
big national show devoted to our industries has received an 
impetus which is bound to make it an unusually successful 
affair. In the endorsement of the exposition, the associa- 
tion does not obligate itself in any way financially, but it has 
asked the earnest cooperation of all members in being 
exhibitors and to be keenly alive to the opportunity of what 
the show means to the industry. In a bulletin to members, 
the association points: out that the exposition will insure to 
our industries the important recognition to which it is en- 
titled by buyers throughout the United States and also by 
the consuming public. The association also points out the 
necessity of attractive and active exhibits that will convey 
a message of artistic merit and quality, on the grounds that 
this will form a basis for a campaign of educational propa- 

ganda to offset pernicious legislation in many states and to 
arouse people to the usefulness of many toilet articles of 
comfort and hygiene that they may not now fully apprecis ite. 

In giving its unqualified endorsement, the executive board 
of the association specified that all foreign manufacturers 
of perfumery, toilet articles and soaps are to be included in 
the exposition as a matter of comparison and interest. Ac- 
cordingly, foreign manufacturers and importers have been 
invited to make exhibits so that the show will be absolutely 


complete and will represent the entire industry of both this 
and foreign countries. 


its 


tt 


In order to insure the most desirable attendance at the 
show, it has been decided finally to sell general admission 
tickets at the box office for 50 cents each. Trade tickets 
will be sold to exhibitors in quantities of 100 or over at the 
rate of 25 cents each, which will include the war tax. These 
tickets are for distribution to wholesale and retail buyers 
Employees’ passes will be issued upon receipt of a written 


application from exhibitors lo fac 
of mail, the delivery of telegrams, etc 
to register all exhibitors and 


ilitate the distribution 
it has been arranged 


employees at the Bureau of 





Information where both temporary and permanent addresses 
will be on file. Accordingly, the bureau will act as a general 
bureau of information 

The show will open Monday, April 9, at 3 o’clock P. M 
and each day thereafter at 1 P. M. and will close at 11 P.M 
every day up to and including Saturday, April 14. The 
exposition company reports that it has received a great 
many requests for space but as yet has not made assign 
ments. Up to February 15 spaces had been assigned the 
following exhibitors 
Harriet Hubbard, Ayer, Inc. Colgate & Ce 
323 East 34th St., lersey City, N. J 
Ne W York, N we . 

Cheramy, Inx 

\. P. Babcock & Co 102 West 72nd St., 
501 | ifth Avenue New York, N. ‘ee 
New York, N. \ Florasynth Laboratories, I 
Daggett & Ramsdell Olmstead & Starling Aves 
214 West 14th St.. Unionport, N. Y. 
New York, N. Y. Leigh Chemists, Inc 
Richard Hudnut 501 Fifth Ave., 
113 West 18th St New York, N. \ 
New York, N. Y Pope Publishing ¢ 
Mulhens & Kropff 225 Fifth Ave 
25 West 45th St New York, N. \ 
New Y« rk, N. ¥ Frederick Stearns & C 
Peerl SS Tube ( Detroit. Micl 
Locust Ave Che Perfumer Publishing ( 
sloomfteld, I. 14 Cliff St. 
George Schmitt & C New York, N. Y. 


ee tts. 6 ad 
253 Maujer St., Northam Warren Cory 


Brooklyn, N. Y. 114 West 17th St., 

Trece Laboratories, Inc New York, N. Y. 

134th St. & Willis Avi S. S. White Dental Mfe 

New York, N. Y. New York, N. Y. 
Manufacturers are especially urged to get in toucl ith 

the National Exposition Co., Hotel McAlpin, New York 

City, at. the earliest possible moment in order to insur 

reservations and an allotment of space in the exhibit. 


Salesmen’s Association for One Big Chemical Show 


Salesmen’s Association of the American Chemical In- 
dustry has endorsed the plan for one big chemical exposi 
tion, putting the final veto on the idea of either holding 
two rival shows or none at all this year. The committe 
which looked into the matter made a unanimous report in 
favor of supporting the regular Chemical Exposition, aft er 
its members had gone into the subject exhaustively and had 
found that the man: igement was not only ready but eager to 
do everything possible, financially and educationally, to mak 
the show more appealing to certain branches of the industry 
than had been known to be the case. The report of the com- 
mittee is exhaustive and lengthy, showing careful study of 
the situation and giving cogent reason for its decision. The 
report has been printed in full in many journals and its 
conclusions having already been adopted by most of our 
readers prior to the report being made it does not seem 
expedient to reprint it. The committee is entitled t 
credit for clearing away the last obstructions to a good 
chemical show. Fe members were: Williams Haynes, chair- 


man; George Dunning, J. Wrench, A. C. Kalbfleisch, 
Walter Goff and John W. Boyer, ex-officio 












































NEW OFFICERS FOR THE A. Ph. A. 


The board of canvassers of the American Pharmaceutical 
Association announces the election of the following officers: 
President, H. V. Arny, New York, N. Y.; first vice-pres- 
ident, L. F. Kebler, Washington, D. ‘C.; second vice-pres- 
ident, F. E. Bibbins, Indianapolis, Ind.; third vice-president, 
W. Bruce Philip, San Francisco, Cal.; members of the 
council, J. H. Beal, Urbana, Ill.; Charles H. LaWall, Phil- 
adelphia, Pa., R. P. Fischelis, Newark, N. J. 

These officers were elected for the official year 1923-1924 
and will be installed at the annual convention to be held next 
September in Asheville, N. C. 


Pfeiffers Lead P. C. of P. Drive with $25,000 


A goodly representation of the New York city and north- 
ern New Jersey alumni of the Philadelphia College of Phar- 
macy met at the Waldorf-Astoria Hotel February 2 for the 
purpose of organizing the district to aid the expansion plan of 
their Alma Mater and enjoy a gooddinner. Samuel W. Fair- 
child was toastmaster and Rear Admiral Wm. C. Braisted, 
president of the college, outlined the campaign for a $2,000,000 
fund to build and endow the college’s proposed new group 
of institutions. Dr. Charles H. LaWall, Dr. E. Fullerton 
Cook, Dr. Joseph W. Sturmer, Prof. H. V. Arny, G. A. 
Pfeiffer, president of Richard Hudnut; Virgil Coblentz, 
David Costello, Horatio N. Frazier, B. T. Fairchild and Rob- 
ert S. Sherwin were among the speakers. 

Great enthusiasm prevailed and subscription cards were 
distributed and plans made for raising the New York and 
Northern New Jersey quota of the expansion fund. Mr. 
Pfeiffer and his brother, H. J. Pfeiffer, led off with a 
contribution of $25,000 for the cause, amid the plaudits of 
the assembled savants. 


Dr. Herty on Synthetic Chemical Outlook 


There now exists an American synthetic organic chemical 
industry, in position of sufficient strength to insure against 
any suffering through lack of foreign chemicals, said Dr. 
Charles H. Herty, president of the Synthetic Organic Chemi- 
cal Manufacturers’ Association of the United States, in an 
address on “The Present Status of the American Synthetic 
Organic Chemical Industry,” before the northeastern section 
of the American Chemical Society at the Engineers Club, 
at Boston February 9. Dr. Herty said that with an Ameri- 
can synthetic organic chemical industry ready to supply 
practically the entire needs of the country, the American 
consumer would scarcely feel the result of the complete 
stoppage of German colors, so well has the American in- 
dustry progressed during the six years of its existence. He 
said: 

“The new year opens upon two avenues of co-operation 
which will lead the industry to permanent success; co- 
operation with the Government in carrying out the pro- 
visions of the Tariff act, and co-operation with the consumer 
in supplying his needs to the very best of our ability at the 
lowest possible prices.” 


New Chemical Institute Started 


The American Institute of Chemistry was organized at a 
meeting of local New York chemists at 381 Fourth avenue 
on January 22. It aims to include only chemically trained 
men who measure up by education and experience to the qual- 
ifications set for membership. It will function along the same 
lines as the Institute of Chemistry of Great Britain and the 
Canadian Institute of Chemistry. The Institute will seek to 
perform for the qualified chemist the same service as that 
of the Bar Association for the lawyer and of the Medical 
Society for the physician. 


Dr. H. C. Byers in charge of the department of chemistry 
of Cooper Union and Dr. Lloyd Van Doren, a chemical 
patent lawyer, are respectively president and vice president. 
C. K. Simon, president Dye Products & Chemical Co., 200 
Fifth avenue, New York, is treasurer. The secretary is 
Lloyd Lamborn, editor of Chemical Age. 
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NEW YORK ALLIES ENJOY FUN 


Perfumery, Soap, and Allied Industries of New York 
held one of its most interesting and best attended meetings 
at Murray’s, on the evening of January 26, when about 100 
members gathered to enjoy the famous Murray cabaret, 
some special entertainment provided by the officers, and 
stories told by Edwin Sefton, William H. Green and others. 

There were no speeches and no business matters were 
discussed. The affair was wholly social and was therefore 
thoroughly enjoyed. The February meeting will be held 
at Murrays, Wednesday evening, February 28. 


Synthetic Organic Chemical Makers Meet 


“The burden of proof that American valuation is feasible 
rests on organic chemical manufacturers,” said former Judge 
Marion DeVries in an address on the tariff before a meet- 
ing of the Synthetic Organic Chemical Manufacturers’ Asso- 
ciation recently. Judge DeVries is tariff counsel to the asso- 
ciation. The meeting, held at the Pennsylvania Hotel, this 
city, was followed by a luncheon. 

In making the point, Judge DeVries asserted that Ameri- 
can valuation only applies to paragraphs 27 and 28 of the 
tariff law, which have to do with organic chemicals, and 
therefore is of vital interest to the members of the associa- 
tion. Section 515, he said, invests domestic manufacturers 
with the right and duty to keep in touch with the customs 
authorities with a view to rendering them all possible co- 
operation. 


American Chemical Society Program 


At the spring meeting of the American Chemical Society 
to be held at New Haven, April 2 to 7, one of the features 
will be a symposium to be conducted by the Division of Dye 
Chemistry to tell of the accomplishments of American chem- 
ists in the dye industry during the world war. The sympos- 
ium will be so complete that it is expected to include a 
history of pre-war activities also. R. Norris Shreve of this 
city is in charge of this section of the program. The Division 
of Agriculture and Food Chemistry will hold a symposium 
on insecticides and fungicides. Dr. F. C. Cook, Bureau of 
Chemistry, Washington, D. C., is in charge of this feature. 


N. Y. Drug-Chemical Section Committees 


Edward Plaut, Lehn & Fink, Inc., chairman of the Drug 
and Chemical Section, New York Board of Trade and 
Transportation, has announced the appointment of the com- 
mittees for 1923. Among the chairmen are these: Member- 
ship—Carroll D. Smith, Carroll Dunham Smith Pharmacal 
Co.; Legislation—Dr. Henry C. Lovis, Seabury & Johnson; 
Importers of Drugs and Chemicals—S. B. Penick, S. B. 
Penick & Co.; Importers of Essential Oils—Frederick E. 
Watermeyer, Fritzsche Brothers; Tares—Irving McKesson, 
McKesson & Robbins, Inc. 


Philadelphia Drug Exchange Elects 


At the sixty-second annual meeting of the Philadelphia 
Drug Exchange, held last month, Milton Campbell, of the 
H. K. Mulford Co., was elected president and Walter V. 
Smith, of Valentine H. Smith & Co., became secretary. 
C. Mahlon Kline, of the Smith, Kline & French Co., made 
an interesting report on prohibition, narcotics and the tariff. 
J. F. Pound, of the Dodge & Olcott Co., reported on volatile 


oils. Resolutions were passed honoring John N. Limbert 
and other members who had died. 


The annual dinner was held at the Bellevue-Stratford 
Hotel. A. B. Kelley acted as toastmaster. 


American Pharmaceutical Manufacturers 


The annual meeting of the American Pharmaceutical 
Manufacturers’ Association will be held at Altamonte 
Springs, Florida, March 19, 














































THE PREPARATION OF AROMATIC CHLOROMETHYLENIC 
DERIVATIVES 


By DR. G. BLANC, Grasse, France* 


When, inside of a suitable solvent, like carbon bisulphite 
, <a 
OH 


into aciton on benzene in the presence of zinc chloride, there 
is a production of benzyl chloride according to the reaction. 


CH, <Cl +C.He=H,0+GHCH.CI (*) 


for example, we call chloromethylic alcohol Cl 


’ 

At the same time, we observe the formation of products 
of a more advanced condensation, diphenylmethan or resins, 
the quantity of which will increase with the proportion of 
benzene employed. By operating on other hydrocarbons 
such as toluene, xylene, etc., the yield in chloromethylenic 
derivatives ceases to be interesting. Moreover, the prepara- 
tion of pure chlormethylic alcohol is an operation disagree- 
able enough in itself to induce one to look for a process 
of obtaining the chloromethylenic derivatives in a more easy 
way. 

When a current of chlorhydric gas is passed through ben- 
zene holding fine powdered trioxymethylene in suspension, 
this latter will disappear progressively, and, after a few 
days, a separation of water occurs. By fractionating, we 
obtain with a weaker yield, benzyl chloride. The formation 
of the chloride derivative is much plainer with toluene. 

‘he addition of condensation agents such as sulphuric 
acid, antimony chloride or zinc chloride, will accelerate the 
reaction considerably and make the proceeding really prac- 
tical. Among these, the zinc chloride will yield the best re- 
sults. Trioxymethylene can be advantageously replaced 
with a commercial 40% formol solution. 

The binding process is not very easy to determinate. We 
know, however, by the Grassi-Maselli experiment that 
chloromethylic alcohol, by reacting on the benzene in ex- 
cess will yield diphenylmethan. Now, in the process we 
are just dealing with, in spite of the enormous excess of 
hydrocarbon used, the derivatives of this kind will appear 
only when at the same time zinc chloride overreaches a 
rather high rate. 

Moreover, the chloromethylic alcohol, which is tolerably 
unstable in contact with water does not form readily, espe- 
cially when a 40% formol solution is being used. Accord- 
ingly, we may conclude with some probability that the re- 
action does not begin with the formation of chloromethylic 
alcohol. 

Hereafter, we will mention the operating modus observed 
for a certain quantity of hydrocarbons as well as the re- 
sults obtained. 

Benzene 


In a large necked flask, fitted with a “Witt” agitator 
and presenting the possibility of being brought to the tem- 
perature required, 

600 gers. of benzene 
60 gers. of trioxymethylene 
60 grs. of powdered zinc chloride 


are introduced. The agitator is brought into motion and a 
swift current of hydrochloric acid is passed through, while 
the temperature is being maintained simultaneously around 
60°. When hydrochloric acid ceases to be absorbed, which 
occurs after about 20 minutes, the reaction is ended. Dur- 
ing the rest, the product will separate into two layers: The 
upper part is to be decanted, washed with water and then 


*Gustave Blanc, Docteur es Sciences de l'Universite de 
Paris, Collaborateur du Dictionnaire Wurz, and Origina- 
tor of the Blanc & Bouveault reaction (phenyl ethyl alcohol), 
Supervised during the war the French factories manufactur- 
ing all chemicals used for warfare purposes. Dr. Blanc is 
head of the research laboratories of Morel & Co. and Lautier 
Fils, Grasse, France, and is one of the leading French 
chemists of the present time, 

Grassi & Maselli, Gazz. Chim. Ital. T. 28, 2 P. 398. 


*It is absolutely compulsory to remove all the zinc with the help of 
alkaline solutions. Without this precaution, a nearly total resinifica- 
tion would occur during the fractionating process. 


with diluted caustic soda (*) dried with calcium chloride 
and finally fractionated. We isolate easily 200 grs. of pure 
benzyl chloride, boiling at 70° (H=15m/m), which corre- 
sponds to about 80% of the theory. 

About 10 grs. of a gleaming crystallized body, corre- 
sponding to the formula C,H,Cl, sparingly soluble in alcohol 
and melting at 100° are drawn from the upper parts. When 
boiling with diluted permanganate, it will be transformed 
into terephtalic acid. It is therefore the para dichloro- 
methylbenzene. 

—CH,Cl (-1-) 
CoHe <cHci (4) 
obtained by fixing into para of a second CH,Cl on the 
benzene nucleus. We will see later on that on the mono 
substituted benzene nucleus, the group CH,Cl will always 
ix into para in comparison to the initial substitution. Final- 
ly, we find among the products boiling at an higher tem- 
perature a little diphenylmethan and fluorescent bodies. 

By increasing the proportion of zinc chloride, the upper 
products will correlatively increase; by diminishing it, these 
latter will practically disappear; but, at the samé time, the 
yield in benzyl chloride will diminish. It is possible, as I 
mentioned above, to work on a 40% formol solution. The 
following proportions will yield a result sensibly similar 
to the preceding: 

Benzene 400 grs. 
Formol at 40% 70 grs. 


Zinc chloride 100 grs. 


We find, however, a little more diphenylmethan. This lat- 
ter is to be observed especially in operations that are con- 
ducted slowly. As an instance, it is possible in the course 
of a reaction lasting about 10 hours to obtain diphenyl- 
methan with a 70% yield. Zinc chloride will then be re- 
acting in the manner of aluminum chloride. 


Toluene 


Condensation is easier with toluene than with benzene, 
and the proportion of zinc chloride can be sensibly lowered. 
We can use, for instance: 

800 grs. toluene 

60 grs. trioxymethylene 

30 grs. zine chloride 
By fractioning, two chief products are isolated: One boil- 
ing at 80° (2 m/m) and the other at 115-117 (2 m/m). 
There are but very few products of an higher boiling 
point. 

The first one (230 grs.) will transform easily into alde- 
hyde by the Lauth-Grimaux method. This latter, oxydized 
with silver nitrate and caustic soda, will yield an acid 
melting at 176°, identical with para toluic acid. The 
chloromethylenic derivative obtained in the reaction is there- 
fore the para derivative 


CH; (-1-) 
CHs CHCl (-4-) 


The second one (20 grs.) most likely constituted by the 
mixture of 2 isomeres 


CH;CsH;(CH.Cl), 1. 3. 4. and 1. 2. 4. 


does not yield either by hydration, 
crystallized product plainly defined. 


M. Xylene 


The operation is conducted in the same conditions as by 
toluene. We can use also 


Xylene 70 grs. 
Formol (solution at 33%) 180 grs. 
Zinc chloride 140 gers. 


225 grs. of the chloromethylenic derivative looked for, boil- 
ing at 115° (15 m/m) also 15 grs. of a product boiling at 
155° (15 m/m) are obtained, which latter is not long in 
solidifying into a white star-shaped mass, which, after being 


diluted into boiling alcohol, will yield fine needles melting at 
93°. 


or by oxydation any 
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The constitu of the chloromethylenic derivative is 
clearly proved by its transformation into aldehyde and, after- 


wards, into acid with the help of silver nitrate and caustic 
1 


tion 


soda. We obtain an acid which after crystallizing in formic 
acid, will melt at 126°, which is precisely the melting point 
of xylic acid 1. 3. 4 

(CH CeCe 1. 3. 4. 


therefore fixed into para in connection 
with one of the groups CH 

Concerning the solid product melting at 93°, it is con- 
stituted dichloro derivative (CH;),CeH.,(CH,Cl), 
1. 3. 4. 6. each one of the group CH,Cl placing itself into 
para in relation to each one of the methyl groups. 

In fact, when it is submitted to a moderate oxydation 
with the help of permanganate at 4% we transform it into 
an acid very much similar to terephtalic acid and not melt- 
ing sharply at about 

This will yield 
crystallizes in a mixture of 











325 





which 
flat 


easily a dimethylic ether 
benzene and ligroin into 


acid 


needles, melting at 76° identical with the dimethylic ether 
yf the 1-346. dimethylphtalic acid 
CH 
CH.CO 
CH 
( ( 
Ethylbenzene 
Vy Starting with 


500 gers. ethylbenzei 
trioxymethylen 


chloride 


we easily isolate 200 grs. of the chloromethylenic derivative 


OU ers 
40 ers. zine 


3 





CyH;sCseH.CH,Cl boiling at 95-96° under 15 m/m 

This body is a para derivative; in fact, by a successive 
transformation into aldehyde and acid, we obtain an acid 
melting at 112° identical with para ethylbenzoic acid.‘ 

Cumene 

The condensatior tf cumene with rmaldehyde in the 
presence of hydrochloric acid and zine chloride occurs it 
nearly the same conditions as in the case of ethylbenzene. 
The yield reaches about 75% of the theory in chloro- 
methylenic derivative C;H;CsH,CH,CI boiling at 100° under 
14 m/m As in the preceding case, we have to deal with 


If, in fact, we boil it with lead nitrate 
iuth-Grimaux method, we transform it 
oxime of which melts at 58 

is being oxydized by the silver 


the para derivative. 
according to the L: 
into paracuminic aldehyde, the 

Moreover, this aldehyde 


nitrate and the caustic soda into an acid which, after ré 
crystallization in formic acid is identical with para cumini 
acid and, like the latter, melts at 115-11¢ 
( { 
C.H 
Chlorobenzene 
‘he condensation is obtained with some difficulty, but it 


is possible to isolate, although with but a weaker yield, the 
para chloromethyl chlorobenzene: Cl.CsH,CH,Cl 1. 4. melt- 
ing at 30°, which by further exydation by a permanganate 
solution is converted into chlorobenzoic acid Cl.CsH,CO,H 
1. 4. melting at 235 


Cymene 
According to the few examples we have just seen, we 


know that the substitution of CH,Cl occurs always into 


‘Schnapauff, Deutsche Ges. T. 19 1 
*Aschenbrandt, Lieb. An I 16, 1 
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para in connection with the pre-existing substituting group 

We further know by the example of toluene, that a sec- 
ond group CH.Cl can fix itself on the benzene nucleus 
spite of the substitution into para being impossible. 

It was interesting to look for the position in any easy 
case, like that of hydrocarbon possession 2 different alcoyles 
different in 1. 4. The experiment was made with cyme: 
500 grs. of the hydrocarbon have been treated in the usual 
conditions with 60 grs. of arioxymethylene and 60 grs. of 
zine chloride in the presence of a current of hydrochloric gas 
We thus obtain, after two rectifications, 205 
product boiling well at 120° under 12 m/m. 

In order to determinate the constitution of this derivative, 
we have transformed it into aldehyde. This latter is a 
colorless liquid boiling at 128° under 15 m/m. The further 
oxydation with silver nitrate and caustic soda will convert 
it into a solid acid sparingly soluble in formic acid but much 
more in acetic acid. By crystallization in a mixture of both 
these solvents, we separate easily needles which possess a 
constant melting point at 68-69°. 


grs. ot a 


Claus’ mentions 69° as being the melting point of meth- 
ylisopropylbenzoic acid 1, 4. 2. obtained by oxydation of 
cymylglyoxylic acid by means of an acid solution of potas- 
sium permanganate. It is most likely that there is an 
identity, and that the position of the carboxyl group in the 
that of the CH,Cl in the 


acid, and consequently chloro- 
methylenic derivative, is in ortho with reference to CH 
CH 
CH.Cl 
CP 
The mother liquors of the acid melting at 68-69° yield 
in small quantity a thick, non-crystallizable residue which 


is probably an eutectic mixture of the methylisopropylben- 
zoic acid 1. 4, 2. with the isomere 1. 4. 3., which latter is 
being originated from 1. 4. 3. chloromethylenic derivative 


formed concurrently with the 1. 4. 2. derivativ 
Naphtalene 
For securing the condensation, it is advisable to requir 
the help of a solvent. The petroleum essence boiling at 


ibout 100° will yield good results. We can start with 500 





grs. of naphtalene dissolved in its weight of essence, 60 
grs, of trioxmethylene and 60 ers. of zinc chloride. The 
yield in chloromethylenic derivative will reach about 190 grs 
It is a lorless liquid which will cause a burning sensa- 
tion the skin and which boils at 145-146° under 6 m/n 
Scherlet D. Cl res. T. 24 p. 3930) mentions 167 169 
der 30 m/m for the derivative. 
\ \ 
\ 
} 
\ 
\ 
CH,Cl 


It is in fact this derivative, because the ebullition with the 
solution of copper nitrate will turn it into an aldehyde 
boiling at 155° under 12 m/m, the exime of which melts ai 
98° as indicated by Brandis for the melting point of th 
naphtobenzoldoxime. (D. Chem. Ges. T. 22 p. 2150.) 

Moreover, this aldehyde is oxydized by the silver nitrate 
and the caustic soda into an acid which, after recrystalliza 
tion in formic acid, melts at 160° like the naphtoic acid 
(Stohman, Kleber & Langbein, Journ, fiir prakt. Chen 
T. 40 p. 137.) 

The chloromethylenic derivative obtained by the action 0! 
the chlorhydric acid and of the formol upon naphtalene in 
the presence of zinc chlorid is therefore the derivative 





5] 1. fiir Prakt. Chem, T. 43 p. 
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(From Our Own 
February report on 


region : 


GRASSE, February 5.—Following is the 
flower products and essential oils in this 
Orange Flower 


As mild weather conditions continue to prevail in these 


parts, it does not appear likely that the orange trees have 
been injured by cold, and if February turns out to be as 
mild as January, there will no longer be any danger 01 


severe frost, and a good crop of flowers will be practically 
assured next May. 

There is a fairly good demand for all orange products, 
except Neroli, sales of which have become somewhat slack, 
subsequent to the political events in the Ruhr territory, and 
in view of the fact that the Cologne concerns are unable 
to obtain supplies of this article. Sales of solid products, 
pomades and perfumed oils are normal. 

The action of the Coty concern against the 
people came up last month in the Commercial 


Nerolium 
Court of 
Grasse. 

The Nerolium concern argued that it is not subject to 
the jurisdiction of the Grasse Commercial Court, on the 
ground that, whereas its main office is located at Vallauris, 
the Commercial Court of Antibes should have jurisdiction 
Counsel for Coty, founding his argument on the nature of 
the terms of payment, payments having been made in Grasse, 
and on the provisions of an article of the Commercial Code, 


from which it appears that the competent court in cast 
of litigation is the court located in the place or district 
where the payments are made, was successful in his argu- 


Court of Grasse de- 


Nerolium concern will 


having the Commercial 


Whereas the 


ment and in 
clare itself competent 


10t put in an appearance in the Court of Grasse, judgment 
will be rendered against it, but in default, and an appeal 
will be taken to the Appellate Court of Aix 
Rose 
Rose products may be said to have been completely sold 
out by this time. The last sales were effected at rather 
high prices, and it would at present be a difficult matter 





to secure consistent solid and liquid essences, even at 
comparatively high prices 

The few scarce articles which are rilable very 
small amounts consist of pomades, will undoubtedly 


be sold out within a month. 

As the rose bushes have not been damaged by the 
at least not up to the present time, their growth appears 
to be normal. There will be no overproduction, but by 
next May prices may be expected to have advanced to fi 
ures at least 100 per cent higher than last year’s market 


price S. 


cold, 





Jasmine 


Jasmine has set in during 
have 


been 


A large demand for products 
the last few days. Very large transactions been closed 
and the supplies of the last crop have practically 
exhausted. Prices of Jasmine products may be expected 
advance very materially next summer. 

Supplies of Italian lard (pork fats), 
used during the war because they could 
are now commencing to arrive once more 
quantities of several full train loads. 

During the last few years, the Grasse manufacturers have 
had some trouble and annoyance in using supplies of pork 
fat or lard shipped from America. Various supplies of 
pomade were damaged by using this kind of lard, which 
had been poorly refined and proved to be unable to with- 
stand the summer heat. 

Supplies of unsalted belly fat are now commencing to 
come in, and as this material will be refined on the spot, 
it will give satisfactory results, while the flower pomades 
will also be of materially superior quality in the future, by 
reason of the fact that the. lard prepared on the spot, with 
the use of processes originated in Grasse, will be absolutely 
neutral and made up of exceedingly fine particles. 

In view of the favorable rate of exchange, the cost price 
of the hog belly fat is materially lower than that of the 
American brands of lard, and the manufacturing perfumers 
will thus be doubly benefited by proceeding in this way 


ae 
which 
not be 
in Grasse, 


were not 
imported, 


in daily 


FEBRUARY REPORT ON GRASSE FLORAL PRODUCTS 


CORRESPONDENT ) 


Tuberose 


There is still a normal demand for tuberose products. As 
the supplies of last year’s crop were not exceedingly large, 


there will | be left-overs in the market at the opening of the 
coming season, and prices will therefore probably remain 
on a par with those paid for last year’s output. However, 
there will probably be no advance in the prices of these 
products 
Cassie 
Che supplies of Cassie products now in the market are 
very limited. Last year’s crop was small, and the demand 
could only be met by having recourse to foreign material 
ind more particularly to Syrian Cassie. 
Violet 
Chere is no crop of Parma Violets. The few flowers that 


the growers managed to gather are being bought up at 
very high prices, which make the cost price of the prod 
ucts so high as to render them unsalable. 

Victoria Violets are less scarce, but they are nevertheles 
selling at a very high price. The Nice, Cannes and Mont 
Carlo florists are paying high prices for these flowers, and 
manufacturers are consequently unable to follow suit, at 
least as far as the prices paid at the opening of the blossom 
ing season are concerned. The crop available for perfumery 


purposes will be very small, and prices presumably will 
rather high. 
Mimosa 
We are now right in the midst of the harvest, and tl 
entire countryside in the neighborhood of Grasse, and mor 


particularly that part of it extending between Grasse and 
the Montagnes de 1’Esterel (Mountains of the Esterel 
comprises one vast yellow field that calls forth the admira 
tion of people from abroad 

The culture of the Mimosa has become one of very great 
importance during the last years, for not only is a 
large part of it consumed by the Grasse perfumery industry, 
but the flowers are being exported to an 


from year to year. 

This flower is so much in vogue on the Riviera that th: 
city of Cannes organized some days ago, in co-operation witl 
the Administration of the Municipal Grand Casino, a s 
called Mimosa Festival, which met with great success. Thi 
entire city was decorated with these pretty yellow clusters 
there were Battles of Flowers, and the carriages were deco- 
rated with Mimosa until they resembled veritable sheaves of 
this flower 


several 


increasing extent 


The earliest flowers, which bring more than 8 francs pet 
kilogram, are being devoted preferably to the export trade, 
and along towards the end of the season of bloom the per 
fumery industry will handle the flowers that remain, which 
should then be full-blown blooms 

Hyacinth 

The earliest flowers are now beginning to come in. They 

are now pushing through the soil underneath the large olive 


trees of Grasse, and their beautiful sky-blue color makes a 
lovely contrast with the silvery shade of the olive trees and 
the soft grassy sod all around them. 

In a few weeks now the perfumery industry will begin 
to handle these small flowers that give off a sweet perfume 
Large automobile trucks loaded down with basketfuls of 
hyacinths will carry thousands of kilograms of flowers to 
the works, where they will serve to impart to the petro 
leum ethers the sweet effluvia of the earliest flowers of 


the springtime, of which they are the faithful forerunners 
Geranium 


The rise in price of the essence of the Reunion has not 
caused a rise in quotations for geranium essences of Algeria 
and Grasse. Many of the consumers of the Reunion 
geranium are of the opinion that the present rise is solely 
due to speculative manipulation and are discontinuing the 
use of this product, which will unquestionably result in an 


(Continued on page 558) 








HIGHEST COURT DECIDES IMPORTERS’ TRADE MARK RIGHTS 


United States Supreme Tribunal Ends Bourjois Case in Favor of Owners Here—Canadian Jurists Uphold German 
Owners’ Claims in Pebeco Case—Le Blume-Coty Suit. Marks Time 


The Supreme Court of the United States has handed down 
United States 


a most important decision affecting the 

trade mark rights of importers in a suit brought by A. 
Bourjois & Company, Inc., against Anna Katzel. The de- 
cision, which was delivered by Mr. Justice Holmes, con- 


tains the essential features of the litigation and hence is 


quoted in full, as follows: 
infringement of the trade 


Patent Office 


“This is a bill to restrain the 
marks ‘Java’ and ‘Bourjois’ registered in the 
of the United States. A preliminary injunction was granted 
by the District Court, 274 Fed. the order 
was reversed by the Circuit Court of Appeals, one Judge 
275 Fed. Rep. 539. \ write of 
granted by this Court. 257 U. S. 630. In 
jois & Cie., E. Wertheimer & Cie. Successeurs, 
ness in France United States, 
plaintiff for a large sum their business in the United States, 


Rep. 856, but 


certiorari was 
1913 A. 
doing busi- 
sold to the 


dissenting. 
Bour- 


and also in the 


with their goodwill and their trade marks registered in the 
Patent Office. The latter related particularly to face pow- 
der, and included the above words. The plaintiff since 
its purchase has registered them again and goes on with 
the business that it bought, using substantially the same 
form of box and label as its predecessors and importing its 
face powder from France. It uses care in selecting colors 
suitable for the American market, in packing and in keep- 
ing up the standard, and has spent much money in adver- 
tising, &c., so that the business has grown very great and 
the labels have come to be understood by the public here 
as meaning goods coming from the plaintiff. The boxes 
have upon their backs: “Trade Marks Reg. U. S. Pat. 
Off. Made in France—Packed in the U. S. A. by A. 
Bourjois & Co., Inc., of New York, successors in the U. S. 
to A. Bourjois & Cie. and E. Wertheimer & Cie.’ 

“The defendant, finding that the rate of exchange en- 
able her to do so at a profit, bought a large quantity of 
the same powder in France and is selling it here in the 
French boxes which closely resemble those used by the 
plaintiff except that they have not the last quoted state- 
ment on the backs, and that the label reads ‘Poudre de riz 
de Java, whereas the plaintiff has found it advisable to 
strike out the suggestion of rice powder and has ‘Poudre 
Java’ instead. There is no question that the defendant 
infringes the plaintiff’s rights unless the fact that her boxes 
and powder are the genuine product of the French con- 
cern gives her a right to sell them in the present form. 

“We are of opinion that the plaintiff's rights are in- 
fringed. After the sale the French manufacturers could 
not have come to the United States and have used their 
old marks in competition with the plaintiff. That plainly 
follows from the statute authorizing assignments. Act of 
February 20, 1905, c. 592, § 10; 33 Stat. 727. If for the 
purpose of evading the effect of the transfer it had arranged 
with the defendant that she should sell with the old label, 
we suppose that no one would doubt that the contrivance 
must fail. There is no such conspiracy here, but apart 
from the opening of a door to one, the vendors could not 
convey their goods free from the restriction to which the 
vendors were subject. Ownership of the goods does not 
carry the right to sell them with a specific mark. It does 
not necessarily carry the right to sell them at all in a given 
place. If the goods were patented in the United States a 
dealer who lawfully bought similar goods abroad from one 
who had a right to make and sell them there could not 
sell them in the United States. Boesch v. Graff, 133 U. S. 
697. The monopoly in that case is more extensive, but we 
see no sufficient reason for holding that the monopoly of 
a trade mark, so far as it goes, is less complete. It deals 
with a delicate matter that may be of great value but that 
easily is destroyed, and therefore should be protected with 
corresponding care. It is said that the trade mark here is 
that of the French house and truly indicates the origin 
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of the goods. But that is not accurate. It is the trade 
mark of the plaintiff only in the United States and indi- 
cates in law, and it is found by public understanding, that 
the goods come from the plaintiff although not made by it. 
It was sold and could only be sold with the good will of 
the business that the plaintiff bought. Eiseman v. Schiffer, 
157 Fed. Rep. 473. It stakes the reputation of the plaintiff 
upon the character of the goods. Menendez v. Holt, 128 
U. S. 514. The injunction granted by the District Court 
was proper under §§ 17 and 19 of the Trade Mark Act. 
Act of February 20, 1905, c. 592. 
“Decree of Circuit Court of Appeals reversed.” 


PEBECO TRADE MARK CASE ENDS 


From Ottawa comes the news that the appeal in the 
Pebeco” trade mark case has been withdrawn. Lehn & 
Fink, Inc., of New York, sought to have expunged from the 
Register of Trade Marks of the Dominion of Canada, the 
word “Pebeco” as registered in the name of P. Beiersdorf 
& Co., of Hamburg, Germany, and to have the same regis- 
tered in their own name as a specific trade mark to be used 
in connection with the manufacture and sale of tooth paste. 
The argument was heard in Exchequer Court of Canada by 
Mr. Justice Audette, who gave judgment in favor of P. 
Beiersdorf & Co. An appeal to the Supreme Court of Canada 
was entered by Lehn & Fink, Inc., but the withdrawal gives 
P. Beiersdorf unrestricted ownership of the trade mark. 

The trade mark ‘‘Pebeco” was registered in Canada in 1907 
in the name of P. Beiersdorf & Co. In 1903 an agreement 
was entered into between the petitioners’ predecessors, Lehn 
& Fink, and P. Beiersdorf & Co. The working arrangement 
was continued till 1909, when further contracts were 
entered into between them in regard to the manufacture and 
sale of “Pebeco” tooth paste. 

This arrangement was continued until 1917 when the 
United States declared war against Germany and the con- 
tract was automatically ended through the provisions of 
the Enemy Trading Act. Certain property of Beiersdorf 
& Co. was seized by the Alien Property Custodian and trans- 
ferred to Lehn & Fink, in May, 1919. 

No such interference with the respective rights of either 
parties was made by the Canadian Government and the 
judge found there was nothing in any of the agreements 
whereby the ownership of the trade mark either in the 
United States or in Canada was mentioned. The judge 
found that the Canadian trade mark did not pass under the 
sale of the Alien Property Custodian and, therefore, re- 
— in the ownership of those who first registered it in 
Canada. 


Le Blume vs. Coty Injunction Case Undecided 


Decision has as yet not been made by Judge Learned Hand 
in the U. S. District Court for the Southern District of 
New York on the motion of Le Blume Import Co., Inc., to 
procure a preliminary injunction restraining Coty, Inc., B. 
E, Levy, American agent, and Henry C. Stuart, acting 
Collector of the Port of New York, from interfering with 
the importation of French perfumes and cosmetics. This 
injunction was sought as a counter move to the suits filed 
recently by Coty against a number of American concerns 
who re-bottled French perfumes. Acting Collector Stuart 
is named as co-defendant because the importation of 
“Origan” perfumes was in his official possession at the time 
Coty instituted legal proceedings against the number of 
importers. 

It is expected that the opinion of Judge Hand will decide 
the question as to whether or not Coty Inc. have the ex- 
clusive right to the name “Origan” insofar as perfumes are 
concerned. 

The Le Blume Import Co., Inc., are American agents for 
D’Heraud’s Origan perfumes, and Coty in his defense pro- 
tests against the similarity of the name “Origan” to Coty’s 
L’Origan. The case was argued January 31 and supple- 
mentary briefs were filed February 10. 
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OFFICIAL REPORT OF FLAVORING EXTRACT 
MANUFACTURERS’ ASSOCIATION 


Gordon M. Day, president of the Flavoring Extract Manu- 
the United States, 
ciates on the board of officers of the association have been 


facturers’ Association of and his asso- 


extremely busy with its affairs during the last month. 


Chairman R. H. Bond, of the Legislative Committee, and 


Thomas j. 


have had their time fully occupied. 


Hickey, executive secretary and attorney, also 
Congress and the State 
legislatures are being watched carefully. 

Mr. Day has issued the following regarding the status ot 
the industry and the business outlook for 1923: 

“In our industry the last three months of 1922 showed a 
decided renewal of activity, and concerns throughout the 
industry, with an advance in some raw materials staring 
them in the face, were able to do a fair amount of business 


“The 


return for his labor, and unemployment has decreased to a 


wage earner has been receiving a fair amount in 


minimum, Large industries in the country are practically 
sold up, and with this outlook ahead 1923 should show a 
very fair outlook for the manufacturers. 


‘The 
farmer will have a 


that the 


crop, and, with business conditions 


outlook is fine, statistics show 


big 


farm 


as 


improving as they are, should be able to secure a fair re- 
turn for the same 
“Unless some most unexpected situation should occur, 


business should continue to improve and increase during the 
first six months of the year without fail, and, in all prob- 
ability, for the entire year. 

“The general merchant throughout the has re- 
duced his stock to 


will be no trouble in having a good and successful year. 


country 
a minimum and it would seem that there 


Readers of this section will find news of interest in our 
Washington correspondence, in our page review of General 
Legislation and in our Trade Notes. 


Prizes Offered for Articles on Spices 

The American Spice’ Trade Association has announced a 
scheme for promoting greater use of spices. The associa- 
tion has offered a first prize of $100 and other prizes amount- 
ing to $300 more, for the most meritorious article pub- 
lished in any American paper or periodical before October 1 
showing the healthfulness and importance of increased use 
of spices. 

George H. Carter, general manager of the D. & L. Slade 
Co., 189 State street, Boston, is chairman of the committee 
in charge. The judges will be Dr. Harvey W. Wiley of 
Good Housekeeping, Miss A. L. Pierce of the New York 
Tribune, and Mrs. M. D. Chambers of American Cookery. 

3esides Mr. Carter the committee is composed of N. L. 
Schmid, Woolson Spice Co., Toledo; F. E. Stillman, J. H. 
Forbes Tea & Coffee Co., St. Louis; C. A. Thayer, Austin, 
Nichols & Co., New York: C. L. Newton, Newton Tea & 
Spice Co., Cincinnati. They have under preparation a book- 
let giving the history of and facts in regard to raising and 
Preparing spices for the market. 
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SODA WATER FLAVORS MANUFACTURERS 

Harry Whittle, of Philadelphia, president, and Thomas J. 
Hickey, of Chicago, secretary and attorney, together with 
the of the National Association of 
\lanufacturers of Soda Water Flavors, have kept up their 
activities during the last month 


legislative committee 
for the in- 
Secretary Hickey 
has collected information about the bills introduced in the 
legislatures and other subjects, and has transmitted the same 
to the these 
measures directly affect the soda water flavors industry un- 


eee 
in looking out 


terests of the association and of members. 


members with recommendations. Some of 


favorably and measures are being taken to defeat them, in 
which work all of the members and their friends and cus- 


tomers are expected to join with vim and vigor. 


MANUFACTURE OF EXTRACTS IN 1921 


The Department of Commerce announces that according 
to the Bureau of value of 
products of establishments engaged primarily in the manu- 
facture of flavoring extracts amounted to $33,046,000 in 1921 
as compared with $30,117,000 in 1919 and $11,380,000 in 
1914, an increase of 9.7 per cent from 1919 to 1921, and of 
190.4 per cent for the seven-year period 1914 to 1921. In 
addition to the value of products of the classified industry, 
flavoring extracts to the value of $14,544,000 in 1921, $11,- 
287,000 in 1919 and $4,763,000 in 1914 were reported as 
subsidiary products of establishments assigned to other in- 
dustries. 

The establishments in the industry were widely distrib- 
uted throughout the United States, reports being received 
rom 34 states. New York was the leading state, with &4 
establishments and products valued at $9,230,000, or 27.9 per 


cent of the total value of products for the industry. 
. ? 


to 


reports made Census the 


In July, the month of maximum employment, 2,257 wage 
ners were reported, and in January, the month of min- 
imum employment, 1.844 the minimum representing 81.7 per 
cent of the maximum. The average number employed dur- 
ing 1921 was 2,054 as compared with 2,188 in 1919. 
The statistics for 1921, 1919, and 1914 are summarized in 


the following statement. The figures for 1921 are prelim- 
inary and subject to such change and correction as may be 
found necessary from a further examination of the orig- 
inal reports. 
19211 1919! 19141 
mber of establishments eeee 334 324 248 
Persons engaged 3,410 4,183 3,128 
Proprietors and firm members 259 356 332 
Salaried employees 1,097 1,639 1,335 
Wage earners (average number) 2,054 2,188 1,461 
Salaries and wage eeeecescees $5,227,000 $4,678,000 $2,229,000 
SENS dclannece ee 2,808,000 3,013,000 1,540,000 
Wages iinncas a ..-- 2,419,000 1,665,C00 689,000 
Paid for contract Ri hace wens 18,000 15,000 2,000 
Cost of materials 18,680,000 19,410,000 6,308,000 
Value of products 33,046,000 30,117,000 11.380.000 
Value added by manufacture? 14,366,000 10,699,000 5,072,000 


1 Statistics for establishments with products valued at less than 


$5,000 are not included in the figures for 1921. There were 110 es- 
tablishments of this class, reporting 38 wage earners and products 
valued at $277,000. For 1919, however, data for 129 establishments 

this class, reporting 28 wage earners and products valued at 


$271,000, and for 1914, 176 such establishments, with 93 wage earners 
and products to the value of $372,000, are included in all items with 
the exception of “number of establishments.” 

2 Value of products less cost of materials. 


45 


































































546 





CANADA’S NEW FOOD RULES AFFECT OILS 
AND FLAVORING EXTRACTS 


The Canadian regulations for labeling sealed packages of 
food (section 5 (f), food and drugs act, 1920) went into 
effect January 1, 1923. <A declaration is required on all 
packages sealed by the manufacturer or producer bearing 
the name and address of the firm or individual, stating the 
contents of the packages in terms of weight, measure, or 
number, and the coloring and preservatives used, 

Secretary Jacobs, of the Canadian Pharmaceutical Asso- 
ciation, supplies the following information of importance to 
\merican manufacturers who send foods and flavoring ex- 
tracts into the Dominion: 

“The new Pure Food & Drug Regulations demand that 
‘extract’ be the official title for any liquids used in flavoring, 
and set down the following official strength: Almond, 1%; 
Cassia, 2% ; Clove, 2%; Anise, 1% ; Orange, 5%. The C.F. 
is not yet recognized by the Health Department and conse- 
quently Lemon must be 5% instead of 244% as in C.F. No 
dose can be put on the foregoing; they must be always 
labelled ‘Extract,’ and in the case of Peppermint if made 3% 
in accordance with: these regulations, it must be called ‘Ex- 
tract’ and no directions given, or if labelled ‘Essence’ it must 
have the letters U.S.P., be made one in ten, and may then 
bear directions as to use. Study these carefully. Prosecu- 


tions are being conducted. Salad Oil: Label must state 
what oil is used. Sweet Oil Must be Olive Ojl. As 
to Camphorated Oil, it bust be B.P. strength and made 


from Olive Oil or else if made from Cottonseed Oil desig- 
nated U.S.P. Wintergreen:—3% and in this and any other 
if artificial oil is used, the word artificial must be part of 
the title, and in as large letters as the rest.” 

Following is a summary of the labelling requirements of 
the Dominion Pure Food and Drugs Act 

1. A flavoring extract, intended for the purpose of flavor- 
ing food, is a solution of correct strength, as hereinafter de- 
ined, of sapid and odorous principals derived from an 
aromatic plant or parts of a plant, with or without its natural 
coloring matters, and conforms in the name to the plant 
used in its preparation, 

2. The usual solvents employed in the preparation of 
flavoring extracts are ethyl alcohol, water and glycerine. In 
the event of any other solvents than ethyl alcohol, water and 
glycerine being used, such solvents shall be harmless to 
health, and their names shall be plainly stated on the label. 

3. Solutions of natural or synthetic preparations such as 
vanillin, coumarin, benzaldehyde, methyl salicyate or other 
sapid and odorous compounds, more or less resembling sub- 
stances found in plants, or absolutely identical with these, if 
harmless to health, may be sold for flavoring purposes, if 
properly labeled so as to make it quite clear that they are 
not extracts as above defined. : 

The word “Artificial” or “Imitation” shall appear on the 
main panel of the main label in type as large and conspicuous 
:s that used in any other word on the label 

4. If an extract be fortified or strengthened by having 
such natural or synthetic preparations as are referred to in 
the immediately preceding paragraph added to it, the fact 
of such addition shall be clearly stated on the label, or the 
vord “Compound” or “Mixture” shall be used to describe 
it. 

The word “Compound” or “Mixture” shall 
label in type as large and conspicuous as 
other word on the main label 

Under the Ontario Temperance Act the sale of an extract 
is limited to 2% ounces to a consumer, sale is 
made to a hotel or restaurant, which can buy not more than 
three eight-ounce bottles at a time. required 


to keep records of sales 


appear on the 
that used in any 


unless the 


Retailers art 


No Inspiration in This Flavoring 


An instance of brevity leading to ambiguity is seen in the 
headline in an American contemporary, “Soda Water Flav- 
rs Manufacturers.” This refers to the activities of the Na- 
ional Association of Manufacturers of Soda Water Flavors, 
and not. as might be supposed, to the effects of “Pussy- 
footism” on the industrialists of the U. S. A—London Oil 


and Color Trades 


Journal, 


THE AMERICAN PERFUMER 


PURE FOOD AND DRUG NOTES 


In this section will be found all matters of interest con- éd 
tained in Feperat anv Strate official reports, etc., relating 
to perfumes, toilet preparations, flavoring extracts, soaps, etc. 





Notices of Judgment Given Under Pure Food and 
Drugs Act by the Secretary of Agriculture 


Among the Notices of Judgment given under the Federal 
Food and Drugs Act, Nos. 10,851 to 11,000 inclusive, sent 
out recently by the Bureau of Chemistry, Washington, D. C 
the only ones of special interest to our readers concern olive \l 
oil. There was one fine of $25, three seizures were con- 


demned and ordered sold, eleven were condemned and or- geri 
dered destroyed. One seizure was ordered forfeited and aS | 
given to a charitable institution. MM. 
Bill to Define Butter Passes in House Dru 

A Federal standard for butter, which has been under dis hai 
cnal 


cussion for many years, would be definitely determined on 
the basis of an 80 per cent butter fate requirement, by a H 


bill passed by the House. The measure, which now goes Wic 
to the Senate, would define butter as a product made exclu 

sively from milk or cream, or both, with or without com 

mon salt, and with or without additional coloring matter, | 
and containing not less than 80 per centum by weight, of of t 
milk fat. Sponsors of the legislation said it would do away —_ 
with the “impracticable and unenforceable” 82% per cent du 


butter fat standard. 


Food Inspection Decisions 185 to 191 


Henry C, Wallace, Secretary of Agriculture, has pri 
mulgated in the form of Food Inspection Decision 185 to 191 
the new standard definitions announced on soda water flavors, / 
oils, fats and condiments that were printed on pages 500 and 
512 of our last issue. 


Exports of Extracts and Juices Drop 


Government reports up to December 1, 1922, give thi 
value of exports of flavoring extracts and fruit juices as 
$729,762 for the 11 months, as against $801,771 for the 
same period in 1921. November exports were $33,482, as 
against $40,302 in November, 1921. 

Artificial Coloring of Foods 

The Bureau of Food and Drugs of the Department 

Health, City of New York, is conducting a thorough survey 


of the food manufacturing industries for the purpos: 
procuring information regarding the use of colors in foods 


It has been found that certain sausage, frankfurter, and act 
cake manufacturers are using coal tar dyes in their products ce 
for fraudulent purposes. When instances of this practice “nh 
are found recommendations are made to the Corporatio j ing 
Counsel that prosecutions be instituted. When artificial low 
colors or dyes are found in a food factory, which are evi 7 of 
dently intended to be used to deceive the public, these col a 
will be embargoed, and, unless the use of color is cis¢ 
tinued, the permit under which the factory is operating will per 
be revoked wh. 
Better Olive Oil in New York e : and 
Olive oil conditions in New York City have improved ¢ } I 
greatly. The January Health Department report for the ma 
previous month showed only one adulterated specimen out ide: 
of twenty-one samples analyzed in the chemical laboratory a 
Dr. McGill Retires from Office DES tics 
Dr. A. McGill, Chief Dominion Analyst since 1907, has in 
announced his retirement. He was the chief promoter of! 181 
the present Canadian Food and Drug Act. 
$22,000,000 in Potential Pineapple Flavor i if 
; . ; : tive 
\dvices from Honolulu sum up the pineapple situatior 
in the islands as follows: Hawaii's gross income from pin ) low 
apples of the 1922 pack will be about $22,000,000, or almost : ern 
e e . c hicl 
half of the estimated value of the 1922 sugar outturn, whi Ma 


is $51,500,000 





















































reneral 


chairman of the board, James E. Davis; secretary 


is making 


dustry 





Detroi 


manager Harry T. 


Michigan Drug Co., esident and 





has elected as p 


T 
Carver, who retired January L 


is vice-president and secretary of Farrand, Williams & Clark 
M. O. 


Williams 


rug Co., 


took the 
which will give 


vice-presidency of the Michigan 
his other 
V ice president and 


William 


him more time for 


rests Other officers elected were 


H. Dodds; treasurer and assistant general manager, A. S. 


Fred A. and general manager 


New Rochelle, 


experience in the iIn- 


Schwannecke, treasurer 


Mig. Co., 


wide 


yf the French Cosmetic 
rood usé¢ ot his 
these days, dividing his time between the 

plant and the 
York office of the 


In order 


Rochell 
New 
company. to keep 
personal con 


Mr. 


utilizes i 


in constant 


act with both places 


Schwanneck« 


speedy sedan of which he 
is an expert driver. The 
same desire tor immediate 


action at the right time 


which led him to preter a 


speedy automobile to the 


flexible and less de 


less 
pendable schedule of the 
New York, New Haven & 
Hartford Railroad, has 


F, A 


SCHWANNECKI 


been characteristic of his 


activities ever since he first began his business careet 


manufactur 
Fol 


as a cost clerk and accountant in two large 


ing plants which positions he held for five years 


lowing this he was in the drug sundries department 
of Park & Tilford for two years, and later joined Coty 
as a salesman. His experience in the sale of Coty 
perfumes took him into all parts of the United States, 
where he met and became acquainted with the needs 


and desires of dealers in perfumes and cosmtics. 
the Mr. 


make a trip abroad. He plans the tour in order to get 


Early in Summer Schwannecke expects to 


ideas for new specialties which his company proposes 


to offer to the American trade. One of the new special 


the about to offer is announced 


pages 46 and 47 of this 


ties which company is 


in a two-page advertisement on 


issue 


P.R 


tive for several European essential oil and aromatic chemical 


Dreyer, 109 Beekman street, New York representa- 


houses, is making a business trip through the middle. west 
ern states. He New York 
March 1 


expects to return to around 
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C. A. B. Zook, 


} hr Y 


of the Pennsylvania Soap Co., Lancaster, 
een enjoying a brief respite from the rigors of 


Pa., has 
fogs, in the balmy clime of Florida 
friends in the North: “Weather 


snow and sleet, rain at 
He writes from Delray 


ne and warm: about &0 


her. J, ks 


importing drug merchants, 


sident of J. L. Hopkins & Co 


Hopkins, pre ; 
I New York City, has returned 


to his desk after an absence of eight weeks, due t illness 
He is now much improved in health 
Arthur Charles Stallman, president of Arthur Stallman 


& Co., 282 Pearl street, Ne 


ude drugs, 


w York City, wholesale dealers 
me, 6 Urban street, Mt. Ve 
on, N. Y., February 8, fol- 


lowing an 


«ile d at 


illness of only a 
veek. 

Mr. Stallman was born 
eptember 22, 1871, 


S 
York City, 


Ol the 


and was 





late John 


who 


Stallman, 
ber of the 
& | ulton. 
in 1908 


Was a 


mem 


firm of Stallmaz 


His 


and the 


father died 

irm 
1912. Mr 
Stallman founded 
Stallman & Co., and kept in 


with all the af- 


dissolved. In 


rthur 


touch 
airs of the 
the time of his death. 


ictTive 





company up to 


Late A. C. STALLM 


DH 


Mr. Stallman was very well known in the trade and 
Was active in the Druachem Ciub and the New York 
Athletic Club as well as in the social and civic life of Mt 








Vernon, in which he took much interest. 
held at his 


by a large number 


Funeral services 


wert home February 10, and were attended 


of men in the drug and allied trades t 
had endeared himself by his 


whom he honesty, integrity and 


winning personality 
which M1 


many years a member, passed appropriat 


The American Spice Trade Association, of 


Stallman was for 
solutions which were forwarded to the family. Mr 
son, Arthur C 

r r Wil 


Ingerer, of Ungerer & ( 


survived by his wife 


Stallman, 18 years of age. Mrs 


Stallman is and his 
Stallman is a sisté 


liam G. Ungerer and [red H. [ 


). E. 


Co., Inc., 20 


Dockendorff, president of J. E. Dockendorff & 
New York City, 


Les U 


sailed on the O 


Broad street exclusive 


representatives for sines Allondon, Geneva 


Switzerland, ympic February 10 for 


a six weeks’ business trip to England, France and 


Switzerland. 
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Many of the exhibits at the machinery and container 
show held at Atlantic City in the week of January 22, 
in connection with the sixteenth annual convention of 
the National Canners’ Association and allied organiza- 
of the 


appliances are adaptable and in use in the industries in 


tions, were of interest to our readers, as many 


which we are especially concerned. 

The American Can Co., as customary, took a promi- 
nent part in the convention and exhibition, being repre- 
sented by F. J. Small, of 120 Broadway, New York. 
The company entertained the members with a surprise 
and the 


dance Garden 


party on Pier, besides giving 
away appropriate souvenirs. One of the features was 
an address by H. W. Phelps, vice-president of the 


American Can Co., and there was an interesting paper 
on the canned food industry delivered by George W. 
Cobb, the assistant general manager of sales. 


Alton, LIL, 


glass containers for food products, ranging in size from 


Illinois Glass Co., of showed samples of 

five gallons down to half-ounce capacity, this being a new 

feature comparatively of the big company. 
Metal New York 


a wide variety of tea, coffee and spice containers. S. C. 


Package Corporation of showed 
Cooling, sales manager of the company, was in charge. 
Owens Bottle Co., of Toledo, Ohio, made a fine dis- 
play of its products as of interest to the canners and 
others. 
The Co., -of 
had a very attractive exhibit, including a new vacuum 


Karl Kiefer Machine Cincinnati, Ohio, 
catsup filler and numerous other filling devices, besides 
other machinery of utility for bottlers of all industries. 

National Seal Co., of 


array of products protected by its duplex seals, samples 


Brooklyn, showed a startling 


of which in many varieties were exhibited. 
Economic Machinery Co., of Worcester, Mass., made 
World Label for 


handling body and neck labels, or either alone, on glass 


a good display of its machines 
or fiber. 

Pfaudler Co., of Rochester, N. Y., presented samples 
of its glass lined metal equipment for manufacturing 
purposes, which attracted much favorable attention. 

Filler Machine Co., Inc., of Philadelphia, Pa., exhibited 
its “Superior” fills 


appliance which four containers at 


once automatically and other devices. 
Taylor Instrument Companies, Rochester, N. Y., had 


old 


time thermometers, for they record and control as well 


on view its temperature instruments, which outdo 


as indicate the degrees of variation in temperature. _ 

The McKenna Brass & Manufacturing Co., Inc., 
Pittsburgh, Pa., had a the “Haller” 
automatic filling machines, which it manufactures. There 
interested the 
D. M. Hauger, manager of the Haller branch 
of the company, was responsible for the exhibit. 

The United States Bottlers’ Machinery Co., of Chi- 
cago, exhibited its outfit, giving three 
bottling services in one equipment, and other specialties. 

The Automatic O. & J. Machine Co., of Worcester, 
Mass., had an exhibit of its labeling machines, which 


large exhibit of 


were crowds around machines much of 


the time. 


combination 


are designed for bottles as well as other containers. 
The Fred H. Knapp Co., of Yonkers, N. Y., made a 
display of labeling, wrapping and boxing machines. 
Tacks Manufacturing Co., Utica, N. Y., had on view 
adhesive products, including a bottle labeling machine 
gum for which superior qualities were claimed. 
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Edward Ermold Co., New York, presented the new 
Ermold labeler, a machine with numerous good points. 

National Labeling Machine Co., Inc., Long Island 
City, N. Y., made an exhibit of its special machinery. 


Owing to ill health, Daniel G. Reid, for many years the 
dominating factor in the American Can Co., has resigned as 
Chairman of the 


Board of Directors, but will continue a 


member of the board. F. S. Wheeler becomes Chairman and 


H. W. 


with the business since before the American Can Co. was 


Phelps, President. Mr. Phelps has been identified 
formed, having been one of the proprietors of the Union 
Can Co., which was acquired by the American Can Co. at 
Harry Craver has been elected 
Franklin The 
annual report for the year ended Dec. 31, 1922, showed a 


the time of its organization. 
a director to succeed Rudolph, deceased. 
balance of $10,433,350 available for the capital stock which, 
after allowing for dividends on the preferred shares, was 
equal to $18.30 a share earned on the $41,233,300 common 
capital stock outstanding. In 1921 the company reported 
a surplus of $4,027,861, which, after preferred dividends, 
was equal to $2.76 a share on the common stock then out- 
standing. The 1922 net earnings were $14,898,925 as against 
$7,020,261 in 1921. 

New York office employees of the American Can Co. held 
their annual dinner the Pennsylvania Hotel on 
February 2, with an attendance of about 700 persons. 


dance at 


Owens Bottle Co. has declared the regular quarterly divi- 
dend of 50 cents a share on the common stock and an extra 
of 25 cents. This is the equivalent of 12 per cent annually, 
although it is not officially indicated that the higher rate 
will be The regular $1.75 quarterly preferred 
dividend was declared, All dividends are payable 
\pril 1 to stockholders of record March 16. 


permanent. 
also 


Pallas Manufacturing Co., Inc., which has been located 
it 71 Spring street, New York City for the last two years 
has outgrown its old quarters and is now located in its 
attractive new home at 463 East 133rd New York 
City, where it is announced complete facilities for manu- 
metal 


street, 
facturing vanity cases, lip stick holders, eyebrow 
pencil holders and similar specialties are provided. The 
the f 
powder puffs since its inception announces that it 
better prepared than ever to supply the needs of its cus- 
The new 
only much more space than the old one in Spring street, 


company, which has specialized in manufacture of 


will be 
tomers in the new plant. factory affords not 
but the equipment and lighting arrangements are such as to 
facilitate the manufacture of the company’s products. 
S. B. Kaiden who founded the company is still its active 


head and he is the George 


Gussoff. 


assisted in management by 


Readers of Procter & Gamble Ivory soap advertising are 
heing asked whether they desire to have a certain character, 
Sally Jollyco by name, continue to have a role in future ad- 
vertising, This request tucked away in space measuring 
two inches square and reads: “To all Jollyco Fans: Do 
you want Sally to stay? Sally Jollyco says she doesn’t 
want to be talked about any more in Ivory soap advertise- 
ments. You can help us to change her mind by writing 
her a letter right away. Address Miss Sally Jollyco, 14th 
floor, 120 West 42nd street, N. Y. C.” 





W 
aske 
esta! 
Pro 
exec 
died 
The 
$3,7. 
shar 
The 
New 
Sinc 
shar 


Frie 
visi 
he 
an 
bus 


ize 





the 
op 
pa 
M1 
M1 
to 

inc 


ag 
tri 


tic 
pr 














William Procter and Rodney Procter, of this city, have 
asked the Surrogates’ Court for a judicial settlement of the 
their father, Harley T. Procter, formerly of 
Procter & Gamble, soap manufacturers, of which they are 
executors. Their mother, Mary Elizabeth 
died April 22, 
Their accounts as executors show that the estate is worth 
$3,758,203, in which the largest asset is a block of 21,006 
Procter & Gamble valued at $2,586,678. 
The estate also holds stock of the Standard Oil Company of 
New Jersey, which is said to have a value of $250,000. 
Since the death of Mrs. Procter the sons and a daughter 


estate of 


Procter, who 
was the chief beneficiary under the will. 


shares of stock, 


share the estate. 

Ralph Bloom, special representative of the Fries & 
Fries Co., Cincinnati, Ohio, was in New York recently 
visiting the New York branch at 242 Pearl street and 
he dropped in at the Editor's and breathed 
an air of optimism based on the company’s expanding 


sanctum 
business. 


Carr-Lowrey Glass Co., Baltimore, Md., who special- 
ize very largely in perfumers’ bottles, etc., will move 


their New York office on 


April 1 from 290 Broad- 
way to 27 East 42nd 
street. The New York 
office was established at 
the former address twenty- 
three years ago by the 
late William W. Lowrey 
who died in 1915, and 
associated with him from 


1900 until his death, was 
Mr. A. F. Kammer 
succeeded in the manage- 
ment of the office and has 


who 


director 
the 


since been made 


and vice-president of 


A. F. 


KAMMER 
company. 


The Carr-Lowrey Glass Co. have always been among 
the leaders in the development of the industry and in co- 
operating with American manufacturers in the proper 
packaging of their products. In with this work, 
Mr.Carl Hilgenberg, president of company, and 
Mr. Kammer made a trip to the 
to study European conditions in all branches of the 


line 
the 
Continent last year 


industry. 


Mr. and Mrs. J. Clifton Buck week- 
end at Atlantic City recuperating from a trip to the 
“Golden” West. They were in Southern California dur- 
ing early January and had the unusual bad luck to strike 
a period of cold and unpleasant weather. Mr. Buck is 
an officer of the California Milk Products Co., Gustine, 
Cal, who make casein products, and is also an officer of 
Smith Kline & French, Philadelphia, Pa., wholesale and 
manufacturing drugs and pharmaceuticals. 


spent a recent 


W. H. 
ager of Morana Inc., New York, recently made several 
trips to the Mid-west and reports the marked rejuvena- 
tion of business that started early last fall shows every 
Prospect of developing into a wave of marked prosperity 
throughout the territory he has visited. 


Rowse, second vice-president and sales man- 
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Approximately 100,000 Christmas cards were found to be 
the New York City Post Office, which 
covers only the Boroughs of Manhattan and The Bronx. 


undeliverable at 


J. R. Watkins Co., manufacturers of toilet preparations, 
flavoring extracts, etc., Winona, Minn., have sold $2,500,000 
of 6 per cent serial gold notes to the Harris Trust & Sav- 
and Continental and Commercial Trust & 
Savings Bank, both of Chicago, and the Minnesota Loan & 
Trust Co, The Watkins concern began business in 1868 and 
has been built up on its earnings until it now has total 
assets listed at $8,500,000, the present securities 
being the first ever offered to the investment public. 

Current assets amount to $7,190,860, while current liabili- 
ties are $1,055,796. The company has $2,500,000 preferred 
stock and 150,000 shares of common stock of no par value, 
but with a book value of $2,620,466. The net profits for 
the fifteen years from 1908 to 1922, inclusive, after payment 
of United States and Canadian taxes, have averaged $821,- 


ings Bank the 


issue of 


884, being five and two-fifths the interest requirements. 
Elmer M. Quirk, whose photograph is reproduced here- 
with, for some time has been engaged in covering New 
York City 


Parento, 


for Compagnie 
Inc., of Croton- 
making his 
headquarters at their New 
York offices, 505 Fifth ave- 
nue, 
made 


on-the- Hudson, 


Announcement is now 
that Mr. Quirk has 
been placed in charge of the 
Compagnie’s territory in the 
vicinity of Philadelphia, Bal- 
timore and Washington and 
hereafter he will make reg- 
ular trips from New York 
to those cities. Mr. Quirk 
is well equipped to render 
satisfactory the 
manufacturers of perfumery 
and other toilet goods in his new territory, for he has had 





[ELMER M. QuiIRK 


service to 


considerable experience in the allied industries, both in the 
manufacturing and selling branches. In his additional field 
he will have opportunities to enlarge his circle of friends 
and acquaintances. 


Kolmar Laboratories, Milwaukee, Wis., whose initial 
appears on 125 an- 


nounce that they have moved into larger quarters in 


announcement advertising page 


the residence section of the city. The company reports that 
it has evolved a new plan for shipping rouge and powder 
compacts in bulk, 


The Coca Cola Co. for the quarter ended December 31, 
1922, earned a net income of $960,141, before deducting 
Federal taxes, which after preferred dividends is equal to 
For 
the year 1922, the net income was $7,148,459, which after 


$1.57 per share on 500,000 shares of common stock. 


preferred dividends, is equal to $12.89 per share on the com- 
mon Total were $20,825,493, while the 
profits from operations amounted to $7,330,236. Last year’s 
total sales were about 15,500,000 gallons. 


stock. receipts 


Gee-Go Wonder Soap Co., of Atlanta, has won its suit 
in the Federal Court for the recovery of $822.65 wrongly 
assessed as a toilet preparation tax on its product. 


end f Herbert Krani treasurer of the Kranich 
remical Co., Brooklyn, N. Y., will be glad to learn of 
is marriage on February 15 to Miss Helen Lange, daugh- 
Ir. and Mrs. Henry Lange of Brooklyn, The cere 
101) is performed by the Rev. J. C. Stevenson, rector 
of St les Church, and w ttended only by immediate 
en of the fami] \ugu Kranich, father of the 
ridegroom acted as best man, and Henry Lange, father 
the gave his daught marriage 

Following the ceremony, the couple departed for a wed 
ling tour which included Washingt Baltimore, Rich- 
mond, Annapolis, and points of historical interest in Phila- 
lelphia, after which they returned to Brooklyn where they 


ire keeping house at 567 East 22nd street 


Polytech- 
in chemistry 


Mr. Kranich was graduated from Brooklyn 


Institute in 1920 after having 


specialized 
Se coud 


nical 
served as Lieutenant in the 


the Philade Iphia 


During the war he 
Munitions 
Western 


a year and a 


Ordnance Department in Army 
has been affiliated 


Headquarters He with the 


Electric Co. and Kirkman & Sx 
half ago, he 
with his father, 
Arthur 


ns and about 


founded the company which bears his name, 


Augustus Kranich as president and his 


incle, Kranich as secretary 


loseph I 


Stummer, B. Sc., Ph. G., 
with the Anglo-Americat 
1 for the last 


has embarked in 


who was formerly 


onnected Pharmaceutical Cor- 


poration an three vears with Parfumerie 


Rigaud as chemist, business for himself 


is a manufacturing and consulting chemist, with offices at 
201 Fulton New York City. Mr 


in compacts and other cosmetic specialties and in 


street, Stummer will 


Spec iali ¢ 
tallation of plants Mr 
New York College of Pharmacy 


May, 1913, and in May, 1919, he 


Stummer was graduated 


a with honors in 


was graduated from 


Cooper Union with a degree of B.Sc. in chemistry, having 
completed the regular six years’ course. His initial an- 
nouncement appears on advertising page 74 
S. Bb. Kaider secretar\ ind treasurt Solar Labora 
ries, 329 East 29th street, New York, was one of the 


influential factors in makin fourteenth 
of the New York Consumptive Relief League, 
held at the Waldorf-Astoria Hotel on 


January 27. Mr. Kaiden is Chairman of the Membership 





annual ball 


Inc., which was 


and is assisted by a coterie oft 


who have 


ommittee of the league 


energetic men and women, him to make 


a gain of 250 in membership in the The cause 


ome recruits, 


is a good one and Mr. Kaiden w 
perfumers, begat in their own 
Iowa, February 2. With a 


intends to 


Dusiness 


plant in Iowa City, capital stock 


f $50,000 the company ture a complete 


manutac 
and toilet 


general manager, 


line of flower perfumery preparations. J. L. 


Plum, president anc has had fifteen years 


1 
of experience and A. S. Northup, vice president and chem- 
spent more than the perfume and other 


t 
aboratories of Detroit. J. L. ( 
urer, is a son of W. D. Cannon, who 


successful perfume and cosmetic business in Iowa City 





and treas- 


anno! sec 


retary 


rmerly conducted a 


Reiff & Philadelphia, announce their appointment as 
sole A in territorial agents *hilipp Bauer & Co., 
Germa ind the allies mpany, the N. V. Transatlan- 

sche Handel-Maatschapp f Germany and Holland 
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One of the most beautiful inserts of its kind ever pul 
lished by this journal appears between advertising pages { 
16 and 17 of this issue, where Morana Incorporated describes 
the products and specialties offered and the service ren- ¢ 9} 
dered by the company. The art and color work is of a 1 
high order, setting off to good advantage the interesting SI 
text matter which is contained in the eight pages that con s. ‘ 
pose the insert 
\ttention is called to the attractive insert of the Hender- 
son Lithographing Co., Cincinnati, Ohio, which appears L 
between advertising pages 122 and 123 of this issue. The st 
ybverse side consists of an attractive design on which sam W 
ple stock labels made by the company are placed so as d 
to give an idea of how they appear on bottles. On the i 
reverse side there is a picture of the factory and a brief 
description of the service rendered by the company. ¢ 
sinaaheete il 
\ protest of Leo Shapiro & Co., of Minneapolis, in the h 


matter of tablets classified as toilet preparations at 60 per 
cent. ad valorem under paragraph 48 of act of 1913, but 
which were claimed to be dutiable only at 25 per cent under 
proviso of paragraph 17, was sustained in a ruling handed 
down by the United States Board of General Appraisers 
in New York. It was found that the tablets in question had 
medicinal properties. 

Charles L. 
and general manager of the Potter Drug & Chemical 
Corporation, Malden, Mass., has been elected president. 

George R. White, who ‘died 
Hamilton will continue his supervision of 


Hamilton, for many years vice-president 


He _ succeeds early ,last 
Mr. 


the firm’s sales, which include “Cuticura” soap and oint- 
Samuel M. Best has 


year. 


ment and other drug products. 


been elected vice-president. 





Synfl Laboratories, Inc., Monticello, N. Y 

ntinue i rt between advertising pages 8 and 9 

ie intere on trade conditions which have been 
1 promine of their recent announcements. In the 
sert in this issue the prospects for business in 1923 ari 

ssed with a perspicacious appreciation of eventualities 


New Y 


mal 





Reiser Co., hair nets, soap, etc., moved its 





office recently to 220 Fifth avenue, Manhattan. Its 
facturing plant continues to be in Brooklyn Borough. 





W. F. Mitchell, of the Procter & Gamble C 
as a recent business visitor to San Francisco 
Dr. Caswell A. Mayo, of the William S. Merrell Co., j 

Cincinnati, addressed the Cincinnati Chemists’ Club recentl) t a} h. 
on the “Newer 


turer. 


Problems of the Pharmaceutical Manutac- 


1 1 ' hi 
Alcohol Co., this 


S. Industrial 
city, have been established in Philadelphia and Pittsburgh 
They are conducted by the U. S. Industrial Sales Co., Inc 7 
The Philadelphia offices and warehouse are at 141 North 
Front Richardson. J. 1 


oe ° ° ° f 2 
Whitescarver is manager at Pittsburgh, at room 916 Bes- 
} 


the U. S 


Direct branches of the U 


street, in charge of Glenn E. 


semer building. These branches also represent 








Industrial Chemical Co. 




















































[he San Francisco Stirring Rod (a significant and ap- 


propriate title for a clever and live drug journal) 


historical edition, 


comes 
> to us in its January form with a special 
giving a review of the drug business in l'rancisco, 
1850-1923. Of the 140 pages 64 are devoted to a splendid 


souvenir insert in celebration of the 


San 


ty-third 
sary of the Langley & Michaels Co., whose name 


re known to most of our 


sevel 


anniver- 
and fame 
readers. It is with this part of the 
The 


the firm early in 1850, housed in a canvas tent, by 


number that we are most concerned starting 


} 
special 


Charles 


T 


' ' 
Langley 


and Augustus Hogg, is told as a prelude to the 


steady growth and ultimate success of a house that literally 
California 


an impor 


was built on quicksand in the old days, but 


defied the proverb and is now tant and prosperous 
institution. 

It is quite impossible to compress the 64 pages of inter- 
Langley & Michaels Co. 


into this department, but it can be truly said that the firm 


esting historical matter about the 
has sailed like the staunch ship it exemplifies through storms, 

earthquakes, ires 
and other banes of 
business in a won- 


derful way. From 
a tent to one of the 
nest seven story 
trade buildings in 
San Francisco 
would be enough 


ordinarily but the 


intervening freaks 
of Nature that 
caused so much 


devastation on the 


Pacific Coast make 


the accom plish- 
ments of this firm 
worthy of high 
sfaise. GC. F 
president 

the company, 
following the pre 


cedents of his fa 
+} 





been an 


ver, has 


important factor in 


MICHAELS 


affairs and 


GrvVas 
has held high office in the National Association of Whole- 
sale Druggists, being now Chairman of the Board of Con- 
trol. W. L. 


1880. 





Pattiani, vice president, entered the firm’s em- 


ploy in An illustration is given of the fine large dis- 
play room of the perfumery and toilet section, as well as 


of other features and the personnel of the big establishment 


ai i W. G. Baudoin, manager of the sundries 
t " yearly eastern buying trips. 


held 
vention in New Orleans to celebrate the opening of the com 


department, makes 


Palmolive’s sales force recently a two days’ con 
pany’s new branch in that city, as well as the appointment 
of Marcus Marlan as division sales manager for the South 
ind J. G. Banner as division 


in New Orleans. Mr. Marlan 


il 
the St. Louis office and Mr. Banner has been 


manager with headquarters 


unti 


recently was head of 


issistant man 


ager in Pittsburgh. Both have won laurels in the Palmolive 


Besides the convention a banquet and a 


The c 


sales organization. 


mpany now has 


theater party added to the interest 


23 branches in the United States 
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Illinois, Kentucky, Arkansas an 


Salesmen from Missouri 


the three-day annual sales conventio1 


Drug Co., 


elsewhere attending 
of the J. S. Merrell 


all spoke very favorably of the 


St. Louis, in Christmas week 
business outlook for 1923 


The 


and a get-together banquet at th 


in their respective territories convention included 


daily 


St. Louis 


gatheri 


Club. Ret 


lunch 





whose 


by 


resentatives of manufacturers 


goods are exclusively distributed in this territory 


1 
Saies 


Merrell Drug Co. addressed group meetings of the 
Chambers and H. | 
Milwaukee: IF Wo d- 


Quinlan, Dunn Fountain 


men. The speakers were: Gurth F, 
k, R A. Johnston Co. 
side, Western '‘Co., Chicago; W. J. 

Pen Co., New York; W. VU. Bacon, McKesson & Robbins, 
New York > na K. Withers, 
Mo.; L. Wairus 


George, Davol Rubber Co., 


Rothroc f the 


Roberts Cone Co., St. 
Mfg. Co., 


Prov idence, R. 


Joseph, 
Decatur, Ill.; E. J 
I.; E. Fis 
1, ly Co., Indianapolis, and H. C. Marvin, of Owen Bottle Co., 
Tol do. B. E president of Chappelow Ad- 
vertising Co., St Hill Blockett, of the Lord & 
spoke on advertising topics. 

Merrell Drug Co. are 


G. Gr iy, 





Chaprelow, 
Louis, and 
Thomas Agency, Chicago, 


The officers of the J. S George 


Anticipation Smile, or the Power of Bottles 












iF} H/ Ii 


Soe 





Smythe, the photographer, has an unfailing ruse to get a 
pleasant expressi 1922, Harper & Bros 


From “Bottles” published by Illinois Glass Co., Alt 


Copyright, 


R. Merrell, Merrell P. 
Walbridge, first vice-president treasurer; Hubert S. 
Merrell, Jr., Edward F. Schlueter, 
secretary; Cyrus W Richard T. 


All of these officers addressed their sales 


] 


president and general manager; 


and 
second vice-president ; 
Merrell, director : Dunn, 


ales managet 


. + h ] t 
rce a ne closing 





session 


Diamond Drug & Extract Co., 


issued a warning to prospective customers against unlawfully 


Wilkes-Barre, Pa., recently 


diverting the use its flavor products 


Tenn., 
line of toilet preparations, have elected the 
following Sr., president; W. T 
Warren, Jr nd treasurer; W. J. 
vice-president, and J. M. Ing, 


Trevathan is a director. Charles F. 


Paris, manufacturers of the 
officers: J. R. Rison, 
secretary a Holman, first 
second vice-president. D 
Sofga, formerly with 
the Plough Chemical (¢ of Memphis is manager of the 


Paris concert 
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Fritzsche 





Brothers, Inc., 82-84 Beekman New 
York City, held their annual entertainment at the Hotel Bos- 
sert, Brooklyn, 


street, 
on the evening of January 20. It was at- 
tended by employees of the company and in addition to the 
feast provided, an interesting program was provided by R. 
R. Redanz, chairman, and the members of the committee 
This included a piano selection by Mrs. 
McNamara and 


of arrangements, 
O. Meyer and vocal selections by John F. 
William 


highly popular feature and congratulations were offered to 


Barnes. An elimination dance proved to be a 
Miss Sophie Anderson and A. Anderson who won the prizes. 

Short 
president, and Julius Koehler, secretary of the company. 
One of the events of the evening which contributed to the 
affair was the singing of old 
Favors distributed to those 


addresses were made by F. H. Leonhardt, vice- 


success of the 


songs by 


complete 


time those present. 
who attended the affair consisted of bon-bon baskets for the 
ladies and electric flash lights for the men 

The officers of the company, all of whom were heartily 
interested in the dinner and dance, are: F. E. Watermeyer, 
president; F. H. Leonhardt, 


secretary and William A. R, Welcke, treasurer. 


vice-president; Julius Koehler, 


Parento, Inc., Cro- 


J. H. Hall, 


ton-on-the-Hudson, N. Y., has installed in his office a radio 


president of Compagnie 
outfit for the 
This is the first essential oil house, so far as 
feature 


benefit of the company’s employees at the 
noon hour. 
we have learned, that 
of interest for its workers. 


has taken up wireless as a 
It is a neat bit of enterprise. 


R. & G. Soap and Supply Co., Binghamton, N. Y., has 
filed a certificate for its voluntary dissolution, 

Stockholders of the J. B. Williams Co., of Glastonbury, 
Conn., have ratified the action of the directors calling for 
increasing the capital stock from $250,000 to $1,000,000 by 
means of a stock dividend of 300 per cent. The par value 
of shares is $100. 

Directors of V. Vivaudou, Inc., New York, have declared 
a dividend of stock of 
the company, which Wall Street believes indicates that the 
annual rate will hereafter be $2 per share, although a recent 
announcement suggests the expectation of a $3 rate before 
1923 ends. The dividend is declared payable March 2 to 
stock of record February 19. The-last previous dividend 
paid by the company was 25 cents a share on January 2. 
1921. for January estimates ship- 
ments at with $408,751 
1921. Orders on hand aggregated $1,539,986, compared with 
$567,479 for January, 1921. 


50 cents a share on the common 


The company’s report 


$625,668, compared for January, 


E. A 258 Broadway, New York City, be 
gins on advertising pages 73 of this issue the first of a 


kinds of 


offers for use of 


Bromund Co., 


series of announcements describing the various 
beeswax and kindred products which it 
cosmetic manufacturers, The company’s factory is located 


at Elmsford, N. Y Western 
agent, with offices at 918 Hartford building, Chicago, III. 


and Frank B. Tracy is its 


Arthur C. Trask, for twenty years with the Marden, 
Orth & Hastings Co., has been elected president of the 
Falk Co., 
fatty acids, Pittsburgh, and Victor J. Poll has been made 
vice-president. The Chicago equipment of the M. O. H. 
has been moved to Carnegie and added to the Falk plant. 


Inc., importers and manufacturers of oils and 
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Martha Matilda Harper, Inc., Rochester, N. Y., and an 
associate member of the American Manufacturers of Toilet 
Articles, is planning a national advertising campaign to 
introduce Miss Harper’s method of treating the hair into 
the homes of the country, Until now there has been no ad- 
vertising either of the Harper Method, or of the Harper 
Mascaro Tonique and other preparations for the hair man- 
ufactured by the firm, all of which have been pushed by 
means of Harper Shops, operated by graduates of Miss 
Harper’s college in Rochester. There are now about 300 Har- 
per Shops, six being in New York City, scattered through 
the country, with a few in Canada and in Europe, all in- 
dependent, but managed precisely as if Miss Harper were 
present personally, something unique in enterprises of this 
kind. In our October issue last year we printed a picture 
of Miss Harper and an illustration of her fine new labor- 
itories in In Printers’ Ink Monthly for Feb- 
ruary, this year, there is a very interesting article on Miss 


Rochester. 


Harper’s plans, headed: “Developing a Personal Service 


into a National Business.” 

William Gunther, secretary and treasurer of Geo. Schmitt 
& Co., Inc., well known Brooklyn lithographers, sailed on 
the President Roosevelt February 10 for a short business 
trip to the Continent. 

Henry L. sued V. Vivaudou, Inc., in the 
Supreme Court of New York to recover $3,200 damages for 
an alleged failure of the defendants to live up to a contract 
for a supply of metal boxes. Two causes of action are 
given in the complaint. In the first, it is alleged that an 
agreement was made for the manufacture and delivery of 
100,000 Mai d’Or 
bezel for the aggregate 


Heiter has 


boxes with mirrors and 
$7,000. A sketch for a 
cover design was to be delivered to the defendant and it is 


round rouge 


sum of 


alleged that this was done, but it was never approved and 
no shipping instructions for the completed boxes were given. 

The based on an agreement 
whereby Mr. and 


second cause of action is 


agreed to manufacture deliver 
100,000 Mavis double compact boxes with mirrors and bezel 
for the aggregate sum of $12,000. It is alleged that the 
plaintiff purchased brass for the manufacture of the boxes 


and proceeded making them but that no shipping instruc- 


Heiter 


tions were ever given, and without any just cause or provoca- 
tion, the defendant cancelled the agreement. 

A general denial is entered by the defendant in the answer. 
It is expected that the case will come on for trial early in 


April. 


H. H. Replogle has resigned as manager of the Inter- 
mediates and Certified Food Color Divisions of the National 
Aniline & Chemical Co., to take the sales management of the 
Wamesit Chemical Co., Lowell, Mass. 


G. P. Metz and E. R. Pickrell, both of H. A. Metz & Co., 
Inc., New York, have been spending several weeks visiting 
in Germany, England and France. 


Kenneth C. Allen, of Stafford Allen & Sons, Ltd., essential 
oils, London (of which firm Ungerer & Co., New York, is 
the American representative), and who visited this city last 
August on his way to the Orient, has passed through Japan, 
China and the Straits Settlements and is now visiting the 
firm’s agencies in India. His tour of the Far East was 
planned to occupy six months. 


q! 
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“T return to France with happy assurance that financial 
America at least is somewhat optimistic with France in her 
occupation of the Ruhr,” said M. Fernand Javal, head of 
the Paris house of Houbigant, perfumers, just before sailing 


from New York January 30 on the Berengaria. “Of course, 


[ have listened to many contradictory opinions, but my two 
weeks’ stay in this country has brought me in touch with 
bankers. They look upon France's action as the only good 
usiness solution of a situation that resembles very closely 
1 business predicament that is faced in just the same way 
n every day business in America. 

“What does the 


»wes him money and it not only refuses to pay it, but has 


\merican business man do when a 


sent all its cash and securities for deposit to foreign banks? 


fe consults his lawyer. His lawyer tells him that the only 


recourse he has is to attach the debtor’s property, a security 


hat payment will be made. And this is done forthwith 
American bankers with whom I have talked told me of 
numerous similar transactions that are taking place daily 
in your great country.” 

M. Javal said that, from correspondence received from 
Paris written as late as January 19, there was no indica- 
tion that the Ruhr occupation was disturbing the regular 
run of business. His Paris partner reported that the per- 
fume factories were all active, and that orders came uninter- 


ruptedly, notwithstanding the situation nor the season of 


the year. His visit to this country, he explained, was for 


the purpose of arriving at plans for enlarging production 


France and of facilitating transportation to meet an in- 


creasing demand in America. 


Harry J. Fine, of the Fine Products Co., Pittsburgh, 
Pa., has begun marketing an “alco-heal” 


( 


fluid, 


rubbing 
which contains 93 per cent of specially denatured alcohol 


and is odorless. The preparation is described as being 


doubly a “Fine” product. The present supply is absorbed 


by local wholesale drug houses, but the company is plan- 


ning to market the product extensively. 


Radium Remedies Co., Pittsburgh, Pa., is putting out a 
face cream and toilet soap for: which it makes a claim that 
both are highly radio-active. The demand, it is asserted, 


is already running up into the tons. 


Charged with attempting to counterfeit the trade mark 
of “Mary Garden” and the singer’s portrait for face powder 
labels, Jacob Blitzstein, 35, ink salesman, of 83 Gerry street, 
Brooklyn, received a sentence of 30 days in the workhouse 
on January 19, in the New York Court of Special Sessions. 
Testimony showed he ordered 10,000 bogus labels. The 
trade mark is owned by Henri Rigaud, perfume manufac 
turer, 90 Beekman street. 
Robert B. French, for 1 with Marx & Rawolle, 
and well known in the glycerine and chemical industries, 
has been appointed Eastern sales manager for the Harshaw, 
Fuller & Goodwin Co., of Cleveland, succeeding the late 
Thomas M. Starkie. 


5 years 


Oakley & Co., manufacturing perfumers, 339 Fifth avenue, 
New York, are among the new members who have joined 
the Fifth avenue Association. Other new members include 
Herman L. Brooks, perfumes, 714 Fifth avenue and the 
Hepner Toilet Co., 137 West 44th street. 
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Elie Nadal, senior partner of Nadal, Desparmet & Cie 
Nanterre, 


France, accompanied by Leon Danco, vice- 


president and treasurer of the Belgian Trading Co., 


44. Whitehall New York and 
Canadian agents for the company, sailed on the France 
Mr. Nadal 


conditions in this 


street, City, American 


impressed 


had 


he plans to 


February 21. was very much 


with which he 


country been 
and 
return to the United States early in June to 
the trade in this Mr. 


abroad for two months, combining business and pleasure. 


studying since his arrival January 3; 
again visit 
Danco 


country. expects to be 


He will, of course, visit the firms for whom his company 
Italy. 
Trading 


business trip to Chicago just 


is American and he 


i.e 


Co. returned 


agent 


also plans a trip to 


Lamoureux, sales manager for the Belgian 


from a short 





in time to wish his associates “bon voyage.” Mr. 
Lamoureux was very much encouraged by the outlook 
1 the Chicago territory. 

L. M. Goldsmith, 321 Broadway, New York City, 
announces on adv sing page 89 that he is now offer 
ing special service for manufacturers of tooth paste. 

[he C. E. Ising Corporation, manufacturers of per 
fumery synthetics, th factory and main office at 
Flushing, N. Y., advise that they have appointed the 
new firm of Vietor & Hosken, 160 Pearl street, New 
York City, as sole selling agents of the United States. 

Mr. Vietor was a partner in the firm of Rockhill & 
Vietor, liquidated last May, and has had wide training 


industries. 


vice-president of the 


and experience in the chemical and allied 


William 
Ralph L. traveled in 
Europe, China and Japan establishing branches and also 
and 


Hosken was formerly 


Fuller Co., and for five years 


buying selling chemicals, dyes, oils, etc. 


The firm of Vietor & Hosken are also exclusive agents 
for the .. Ltd., Tokio, Japan, 
who are the largest manufacturers of quinine salts. 


Hoshi Pharmaceutical Co 


Stockholders of the Meyer Brothers Drug Co., St. Louis, 
have elected the Presi- 
Carl F. G. Meyer; vice-presidents, Otto P. Meyer, 
Stanley B. Simpson; treasurer, Adolph C. Meyer; secre- 
tary, John C. 


following officers and directors: 
dent, 


Vaughan; assistant secretary-treasurer, Gus- 
tave J. Meyer; assistant treasurer, E. J. 
directors, Otto P. Meyer, Adolph C. Meyer, Stanley B 
Simpson, Tyrrell Williams, John C. Vaughan, Edward P. 
Schrader, Carl F. G. Meyer. 


Habegger; other 


The experiences of Madame Helena Rubinstein, for quarter 
of a century a beauty specialist in many parts of the world, 
including London, Paris and New York, are told in an in- 
teresting article by Allison Gray in the American Magazine 
for December. Mme. was born in Poland, 
studied medicine in Germany and has lived in Australia 
and the Orient, but now divides her time among her estab- 
lishments in this country and abroad, living chiefly in New 
York City. In the article she discusses cosmetics from 
practically all angles affecting both men and women, point- 
ing out the dangers of excessive use and showing the 
benefits derived from the common sense employment of 
Nature’s aids to health, comfort and beauty. 


Rubinstein 
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C. H. Bourguet. manager of the American branch of 


Lautier Fils, Grasse, France, made a trip to Canada recently. 
Mr. Bourguet is very much encouraged by the development 
of the business of Lautier Fils since the establishment of 


its own branch here nearly a year ago 


Frank Kay and H. Bennett, formerly with the Branscombe 
Chemical Co., have begun business on their own account as 
the Emerson Chemical Corporation, 98 Chambers street, New 
York City. 


Espiem Co., which has been located at 62 Grand street 
for four years, has moved to larger quarters at 153 West 
15th street, New York City. 
Edward A. Rosenberg are the partners interested in the 
They specialize in the Little Bo Peep brand of 


Samuel L. Pomerantz and 


business. 
powder puffs. 


Net profits of the American Druggists Syndicate for 
1922, after setting up reserve, amounted to $430,920, com- 
pared with a loss of $883,568 in 1921. C. H. Goddard, presi- 
dent of the syndicate, reports that January, 1923, sales 
showed an increase of more than 50 per cent over sales for 
the same month last year. 

Jersey burglars have a fine sense for scents. They 
recently visited Joseph Meyer's drug store in North Bergen 
and took away $500 worth of his finest perfumery. 


Southern Soap Co., a new $100,000 concern, of Shreve 
port, La., has just begun to distribute Sunshine soap prod- 
ucts in Arkansas, Texas and Louisiana. A temporary plant 
is in operation on the Mansfield road. The officers of the 
W. A. Vickers, president; R. L. Mayfield, 
J. M. Grimmett, secretary and treasurer; 
Jones, Mrs. J. E 


company are: 
vice-president ; 
directors, John N. Sandlin, Claude L. 


Rhea and T. W. Robertson. 


H. W. Cole, 
the Insecticide and Disinfectant 
tion, recently left Barrett & Co., 
president of Baird & McGuire, Inc., 
infectants, etc., at Holbrook, Mass 


president in 1921 and a governor later of 
Manufacturers’ Associa- 
this city, to become vice- 


manufacturers of dis- 


N. J. Smith, for the last year the very efficient assistant 
to Miss Mary R. Cass, president of the F. N. Burt Co., 
Ltd., Buffalo, N. Y., has joined the sales forces of the 
establishment, picking up, in a measure, the threads of work 
left by the late Harry A. Antram. Mr. Smith, although 
young, has been with the Burt company for ten years, and 
his experience in the box manufacturing department, as 
well as his knowledge of the Burt office routine, ought 
Frank H. Potter 


succeeds him in the front office as assistant to Miss Cass 


to make him a very efficient salesman. 


Skvor Drug Co., an old institution of Cedar Rapids, Iowa, 
has been reorganized as the Skvor Chemical Products, Inc., 
M. Skvor; vice- 

president and general manager, R. S. George; secretary and 
Messrs. George and Zimerman, 


with the following officers: President, J. 
treasurer, G. Zimerman. 
both formerly of Chicago, have had wide experience in sales 
and advertising. Mr. Sxvor has developed several specialties 
which the new company will manufacture and push ex- 


tensively 


Advices from Amsterdam report that the N. V. Oli 
fabrieken Insulinde, of that city, has gone into liquidatio: 
a fact which will be regretted by the company’s friends i: 
\merica. The Nederl Indische Handelsbank is the liquidator 


Dr. W. S. Beekman, of the Puyallup Laboratories, Puyal- 
lup, Wash., announces that the plant has undergone a re 
organization and a branch will specialize in crushed and 
whole fruits and extracts, chiefly for the fountain trade 
The company has sent us a handsome souvenir of the great 
Rainier National Park, one of the wonder regions of th 
The Puyallup Laboratories and 
fruit canneries are situated in the fertile and beautiful 


North American continent. 


Rainier Mountain Valley. 

N. A. R. D. Journal prints illustrations of the exhibits 
made at Detroit by the Frederick F, Ingram Co. and the 
Armour Soap Works. The Ingram booth contained a 
miniature stage, with draperies and curtain. A figure rep- 
resenting a famous movie star emerged from and disap- 
peared into a cosmetic jar at half minute intervals. The 
Both con- 
cerns played up their specialties in toilet supplies to great 


Armour display also was complete and varied. 


advantage. 


Scranton Distributing & Manufacturing Co., manufac- 
turers of extracts, have moved from 504 Lackawanna avenue 


to Penn avenue and Walnut street, Scranton, Pa. 


\ list of the principal dealers in drugs and toilet prepara- 
tions in Naples, Italy, may be obtained by applying to the 
Chemical Division of the Bureau of Foreign and Domestic 
Commerce, Washington, and referring to file No. 748735. 


Globe Soap Co., Cincinnati, has filed papers to establish 
a branch office in Birmingham, Ala., and will invest $25,000 
in its business in the State. 


William W. Briggs, formerly with the American Optical 
Babbitt, Inc., 
His predecessor, H. B 


Co., Southbridge, Mass., is now with B. T. 
New York, as advertising manager. 
Esselin, is now assistant to C. O. Bridwell, sales manager 


of the O. J. Gude Co., New York. 


The Consulate of Belgium in New York City, announces 


the organization by the City of Brussels of the Fourth An- 
nual Commercial Fair, which is to be held April 9-25 next 
year. Information concerning regulations and charges for 
space may be obtained either from the Committee of the 
lair, Maison des ducs 19, Grand’ Place, Brussels, Belgium, 
trom the Belgian Consul, 25 Madison avenue, New York. 

The advertising accounts of Richard Hudnut, New York, 
and of the Sanitol Chemical Laboratory Co., dentifrices and 
other toilet preparations, of St. Louis and New York, have 
been placed with the Newell-Emmett Co., Inc., New York. 

Belcano Products Co., San Francisco, maker of cosmetics, 
has placed its account with the Lockwood-Shackleford Co., 
of Los Angeles and San Francisco 


St. Croix Soap Mfg. Co., St. Stephen, N. B., which has 
been in existence for half a century, is planning an adver- 


tising campaign for its Surprise soap powder. 


‘ 
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NEWS NOTES FROM GRASSE 

We are pleased to note the award obtained at the Mar- 
seilles Colonial Exposition by Lautier Fils, of this city, in 
the form of a Diploma of Honor for Unrivaled Excellence 
of its Syrian perfumery products manufactured in its Bey- 
routh Works. This concern has been classed in the foremost 
rank—a Member of the Board of Examination, 

Mr. Alphonse Morel, a partner in Lautier Fils and Morel 
& Co., who is already a Member of the Chamber of Com- 
merce, has just been appointed Counsellor of the Foreign 
Commerce of France. 

The same honor has also been accorded to Mr. Honore 
Guichard, manager of the Société Schmoller & Bompard, 
who is already president of the Syndicat des Parfumeurs 
Alpes 


Mr. and Mrs. Alden Scott Boyer, president of Boyer’s 


des Maritimes. 
Chemical Laboratory & Co., of Chicago, who have been 
spending several months at Grasse, have returned to America 
by the steamer France which was due to leave for New 
York on February 8. 

We sorry to the Madame 
Veuve Muller, the mother of Mr. Auguste Muller, partner 


are very report decease of 


in Bertrand Fréres. 


NEW PUBLICATIONS, PRICE LISTS, ETC. 
Acts. Published by the United 
States Tariff Commission; 379 pages; copies at 30 cents 


CoMPARISON OF TARIFF 
can be had from the Superintendent of Documents, Govern- 
ment Printing Office, Washington, D. C. This publication 
contains the paragraphs of the dutiable schedules and free 
list of the Tariff Act of 1922, together with the correspond- 
The 
provisions of special tariff acts subsequent to 1913 and of the 


ing provisions of the tariff acts of 1909 and 1913. 


Emergency Act of 1921 are indicated in footnotes to the 
items affected. The volume is fully indexed. Its value for 
comparison and other reference purposes is indicated by 
the fact that all tariff legislation in the last decade is con- 
veniently grouped by subjects in one volume. 

“A PLtea TO AMERICAN WOMEN” is a timely brochure 
which really is a message to them on the importance of 
chemistry to our every-day and national life. It is spon- 
sored by Mrs. Thomas G. Winter, president of the General 
Federation of Women’s Clubs; Mrs. Herbert Hoover, na- 
tional president of the Girl Scouts and others prominent 
in similar societies. It should circulation 


among the fair sex. It comes from the General Federation 


have a wide 


of Women’s Clubs, 1,734 N street, N. W., Washington, 
oC 
“Business SIDE OF CHEMICAL MANUFACTURING,” by 


Charles Wadsworth, 3d; “HANDLING THE FINISHED PRoD- 
ucts oF INDustRY,” by Graham L. Montgomery, and “Nas- 


CENT PHASES OF SOME Basic CHEMICAL INDUsTRIEs,” the 


latter being a symposium of ten articles by authors of 
prominence in the scientific world, are three reprints of con- 


tributions published in Chemical and Metallurgical Engi- 


neering, New York. They are well worth perusal and 
preservation by those interested who have not seen them 
in that journal. 

STANLEY MANuFAcTuRING Co., Dayton, Ohio, sends 


us two leaflets describing the Stanley line of greeting 
cards, enclosure seals. A 
feature of one of the leaflets is the list of suggestions 
for using the seals. 


cards and metal Christmas 
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BOOK REVIEWS 
INDUSTRIAL ORGANIC CHEMISTRY, Samuel P 
LL.D., and Louis J. Matos, Ph. D. 
707 pages, 141 illustrations; numerous 
fifth edition 


Sadtler, Ph. D 
Octavo 6x9 inches, 
tables; maroon 
cloth covers; Philadelphia, 


price, $9.00. 


revised ; 1923; 

\ number of the more important chemical industries 
groups of related 
simple language so as to be 


r 
or 


treated in this work in 


understood by those 


industries are 


not spe- 
cially trained in chemistry. 

\ companion volume on industrial inorganic chemistry is 
in contemplation by the authors. The scheme of the book 


makes it convenient because raw materials which serve as 


the basis of industrial treatment are described, after which 


processes of manufacture 


and 
both intermediate and final, 


composition in 


are given in outline ex- 
plained, and then the products, 


their 
illustrated by the table of 


are characterized in many cases as 


analysis. Finally, the most im- 
portant analytical tests and methods which seem to be of 
value either in controlling the processes of manufacture or 
in determining the purity of the product, are given. 

The book contains sixteen chapters and an appendix in 
which are given the metric system, physical and chemical 
constants 


of fixed oils and fats, alcohol tables and similar 


useful data. Among the chapters of particular interest t 


the trades reached by this journal are the following: Fats 
and Fatty Oils, Essential Oils and Resins, Fermentation 
Industries and Natural Coloring Matters. Numerous re- 


lated industries are also covered so that the book 


in a fairly comprehensive way industrial chemistry, in so far 


covers 


as its organic branch is concerned 


THe ReEcOvERY oF VOLATILE SoLvENTS, by Clark Shove 


Robinson, Assistant Professor of Chemical Engineevine 
at the Massachusetts Institute of Technology; formerly 
chemical engineer with E. B. Badger & Sons Co., author 


of “Elements of Fractional Distillation.” First edition. 


The Chemical Catalog Company, Inc., 18 East 24th 
street, New York City. 8vo., 188 pp., $2.50 
Lord Kelvin has said that we know nothing about a 
phenomenon until we can calculate its magnitudes. It is 
upon this firm basis of quantitative data that the subject 
of volatile solvent recovery is developed in the present 
volume. \ comparison of this book with almost any 


“technical book” of thirty or forty years ago, especially 


in the field of chemical technology, will reveal the fact that 
chemical engineering has risen out of the cloudy realm of 
rule-of-thumb, tradition and “hunch” into the clear sunlight 
f exact science, 

The book is 
fundamental notions and developing the special concepiions 
are applied. The first six chapters treat of ele- 
mentary principles, chapters VII-XI discuss the recent de 
velopment of solid adsorbents, chapters XTI-XX cover con- 
densation by cooling and compression, while the last four 
chapters deal with recovery by scrubbing. 


a modei expository style, beginning with 


as they 


As an appendix 
we are given abstracts of 218 papers and patents pertain- 
ing to the subject of solvent recovery, and a table of vapor- 
ization data for forty-five compounds which may be used 
as solvents. The digest of periodical and patent literatur: 
is a feature which adds greatly to the value of the book, 
and its inclusion sets an example which might well be fol- 
lowed by authors of works on special technical subjects 
Professor Robinson has very nearly attained the golden 
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mean between the rigorously scientific point of view and the 
practical exigencies of industrial conditions. He has, more- 
over, achieved the maximum of brevity consistent with clear- 
The book is 
and no effort is made to “popularize” the subject, or to evade 
the béte noire of At the same time, all the 
The 


flawless, as is 


ness in presentation. for chemical engineers, 


the calculus. 


“short cuts” or practical approximations are given. 


author's style is excellent, and his English 


so rarely the case in technical books 


If any adverse criticism can be made of this volume, it 


would be of the disproportionately large space given to 


the subject of adsorption by solid media, a method which 


iS. as y not widely applied. The great promise of thes 
. bi i 


methods for the immediate future, however, and the lack, 


n them, probably justi 


alleged that 


general tre: 
some of 
¢ mention of certain pro- 

rts of the 


The author’s strict 


book, 


his unbiased point of view, 
would be 


_ 
specia 


indeed absurd 


subject like 
yf the 


names 

juipment 

recovery have 
evaporation 


} 


from the material in which it has been used, 


nt fractional distillation of the recovered 


o separate it from the absorbing liquid or from 


Stances present, [his is because these subjects 


r’s opini already been treated ade- 
‘essible works 

y of the subject of the recovery of volatile 

and the sane judgment of the author of the pres- 


| 
soivents, 


ent volume, are both attested by the final sentence of his 
preface: 
“Finally, the author wishes to repeat that in all his ex- 
field of solvent recovery, there were no two 
that the solution 


in every case was different from every other solution. It 


perience in the 


problems that ever came up alike, and 


is necessary to handle each individual problem on its own 


merits, basing the solution on the experience gained in 


previous work, tempered by a proper application of the 


principles of chemical engineer 


Duptey H. GRANT. 


by W. H. Cousins, editor 
Pharmaceutical Journal; 191 
published by Arthur S. 


“Cuz; Iams, Po—EMS AND PAPERS,” 


of the Southern pages ; 
price $3, plus postage, 10 cents; 


Mathis, Dallas, Texas. 


Many of our readers need no introduction to Walter 
Henry Cousins, the George Ade of American pharmacy. His 
I ams have been commented upon all over the country and 
many of his poems and prose articles have been reprinted 
in newspapers and magazines in America and abroad. His 
writings bristle with originality, sentiment, humor, satire 
and quaint philosophy in picturing life as seen from the 
autho:’s many perspectives. Often a single sentence con- 
tains the essence of all of these attributes and there runs 
throughout practically all of his verse and prose a peculiar 
charm which is exemplified in part in this extract from a 
large bunch of “I ams” that are gathered together in this 
volume for the edification of lovers of “horse sense” philoso- 


phy, tinged with pathos or caprice, invoking tears, or 
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smiles, or both, as this new Walt Whitman’s whim may 


move the reader: 


1 am a bouquet that may be placed in the,hands of 
the living but not on the bier of the dead. 

I drive anger from the face of the fighting man, 
fear from the lips of a child and arrest the despon 
dent thrust of self-destruction. 

I am the emblem of universal friendship, a token of 
love and the greatest asset of the business world 

[ have averted murder, prevented suicide and 
brought hope to the slough of despond. 

I have changed poverty to opulence, gloom to glad- 
and turned right-about the those 
whose feet had taken hold on hell. 


ness courses of 
I lighten the burden of the struggler, temper the 
day of toil and illuminate life’s darkest hours. 
[ am that with which a beggar has bought a crust 
of bread, the traveler a draught of water and the 
chantress the throne of a king. 
I Am a Smile 

brief review it is impossible to do justice to Walt 
is’s varied effusions, for scarcely any subject of hu- 
have facile pen and 


st seems to escaped his 


versatile mind. The collection of his gems is worthy of 


i place in every library, for in its well printed pages may 


be found food for cheer and inspiration as rare as 


good, which is saying a great deal, but not too much. 
NEW INCORPORATIONS 
is] take 


desirable’ to 


1 Deam 7 — nies os - f 
(Our readers who may wish to advantage of 


that it ts write, 


adwised 
one of the names mentioned 
in the incorporations. Except in the case of the incorpora- 
tion of old firms, the postal people may not have 
for addr of 
K, O. D, Sales Co., Rochester, N. Y., soaps, radio outfits, 
M. Ryan, 
Attorney, J. Egelson, Rochester. 

Co., disinfecting 
powders, $50,000 capital stock, has been incorporated in 


send circulars, to ore than 


read) 
reference new business enterprises.) 
$5,000 capital stock, has been incorporated by F. 
J. Medlock, E. G. Ross. 
Beyer-Frey Chemical polishing and 
Delaware by Thomas Beyer, John H. Frey, John Hill Byrne, 
(U. S. Corporation Co.) 
Za-Rex Food Products, Inc., Boston, Mass., pure fruit 


Lancaster, Pa. 


syrups, etc., $500,000 capital stock, has been incorporated 
by Maurice S. Walker, president and 
Simons, clerk, and Anna Walker. 

Prism Soap and Chemical Co., Manhattan Borough, New 
York City, $50,000 capital stock, has been incorporated by 
F. C. Battistella, 49 West 97th street, F. Manouso, J. Jordan. 
Attorney, S. Falk, 291 Broadway. 

Citrosol Laboratories, Inc., 130 Market street, Newark, 
N. J., manufacture toilet articles, $100,000 capital stock, 
has been incorporated, 

W. H. Crawford Co., 1411 Fleet street, Baltimore, Md., 
manufacture flavoring extracts and medicines, $100,000 capi- 
tal stock, has been incorporated by George Harriman. 

Warren Products Co., Inc., 57 William street, Newark, 
N. J., manufacture toilet preparations, $125,000 capital 
stock, has been incorporated. 

Sure Grow Hair Tonic, Manhattan Borough, New York 
City, $5,000 capital stock, has been incorporated by M. M. 
Wyckoff, L. I, Davidson. Attorney, M. Wyckoff, 56 West 
45th street. 

Pine Tree Barber Supply Co., Portland, Maine, $10,000 


treasurer; I. E. 
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capital stock, has been incorporated by Ruth C. Donaldson, 
South Portland, president; David J. 
Havener. 


Donaldson and Rex 
Co., 
stock, has been incorporated by G, Oliver 
Letford and W. A. Diffee. 

Valsam Products of America, Manhattan Borough, New 
York City, toilet preparations, $20,000 capital stock, has 
At- 


Colorado Soap 


Johnstown, Col., $100,000 capital 
Price, W.E 


been incorporated by Z, Schwartzman, A. Sampedro. 

D. Schwartzman, 16 Gates avenue, Brooklyn. 
Manhattan New York 
$20,000 capital stock, has been incorporated by C. A. 
Attorney, J. L. 
Laboratories Companies, Manhattan 


torney, J. 


Skournu, Borough, City, soap, 
Levy, 
L. Hi. Lezarus. Isrel, 27 Cedar street. 
Lashbrow Borough, 
New York City, make cosmetics, $50,000 capital stock, has 
E. Freshill, E. Zeph, H 
P. Cullom, 165 Broadway. 
239 Ninth 


articles, 


been incorporated by J. 
Attorney, N. 

Hayfay Laboratories, Inc., 
York, N. J., toilet 
has been incorporated with capital stock of $400,000. 
Mass., 
preparations, food flavors, etc., $15,000 common stock, 
Theodore N. Bouvier, 


Chester T. 


F. Reynolds. 


West New 


preparations, etc 


street, 
manufacture 
Bouvier Laboratories, Inc., Haverhill, perfumes, 
toilet 
been incorporated by 


Valling, 


and attorney, all of Haverhill. 


has president ; 


George E. treasurer ; Woodbury, clerk 


1 


Cincinnati, Ohio, $1,000 capital stock, 
George A 


Emmert Soap Co., 


has been incorporated by TF. L. Emmert and 
Dornette. 
Marcelle Laboratories, Inc., Boston, Mass., 


$25,000 common 


essential oils, 


lavoring extracts and stock, has 


syrups, 
been incorporated by Benjamin Ginsberg, Boston, president ; 
Joseph Weiner, Bos- 


rkowitz, 315 


Bernard Bernstein, Boston, treasurer; 
ton, clerk. Attorney, A. J. Be 
building, Boston. 

Logan 


Pemberton 


Mass., 
syrups, $600,000 preferred stock and 6,000 shares of com 
mon stock 
William A, 
West 


caster, 


Johnson Co., Boston, extracts, flavors, 


incorporated by 
Mat- 


Lan- 


without par value, has been 


Emery, Melrose, president; Frederick R. 
Henry H. Fuller, 


officers Gordon 


tern, Somerville, treasurer; 
the and 
Macleod, Dorchester, Boston; Thomas \ 


ton; Walter F, Wyeth, Newton 


clerk; directors, Joseph 


) 
90S 


Johnson, 


IN MEMORIAM FOR DEPARTED FRIENDS 

BASKERVILLE, Pror. CHARLES, New York, February, 1922. 

Beacu, JAMES, head of the old National Manu- 
facturers’ Association, Dubuque, Iowa, February, 1918. 
Fairchild & Shelton, 
soap manufacturers, Bridgeport, Conn., February, 1917. 


Soap 


FarRCHILD, HeNry C., founder of 


Fets, JosEPH, soap manufacturer and single tax advocate, 
Philadelphia, Pa., February, 1914. 

Fox, MAvrice, the original shipper of vanilla beans from 
Guadeloupe, February, 1919. 

Harris, FRANK E., founder of the Harris Extract Co., 
Binghamton, N. Y., February, 1912. 

Hess, Cuarzes D., Hess Co., perfumers, Rochester, N. Y., 
February, 1908. 

Hoop, Cuartes I., Lowell, Mass., February, 1922. 

KAHLE, JoHN WESLEY, president Mfg. Co. 
Seattle, Wash., February, 1918. 

KIRKMAN, ALEXANDER S., Kirkman & Son, soap manu- 
facturers, Brooklyn, N. Y., February, 1912. 


MarsHAtt, HERMAN AUGUSTIN, soap manufacturer, Clin- 
ton, Mass., February, 1910. 


Crescent 


5357 


Proctor, J. K., long time president of the Philadelphia 
February, 1920. 

PyLe, JAMES, founder of the Pyle Pearline Co., Shady- 
side-on-Hudson, N. Y., February, 1912. 

SEVENE, HENRI, managing director Société Chimiques des 
Usines du Rhone, Paris, February, 1917. 

STEARNS, FREDERICK, of Frederick Stearns & Co., 
facturing chemists, Detroit, Mich., February, 1907 

WALTKE, WILLIAM, Louis, Mi 
February, 1916. 

WESTEN, EpwarpD, president of the Edward Westen 
& Spice Co., St. Louis, 


WILLIAMS, 


Textile Machinery Co., 


manu- 


soap manufacturer, St 
le a 
February, 1917. 

WitttaMm C., long head of the 


1916. 
(eR a 


Mrs. George Hall 


Hall, 
identified 


Michigan Drug 


Co., Detroit, February, 


widow of Geor 


Mrs. Julia Dool 


a perfume chemist and with vari 


ms, survived him by a little less 


Hall 


than twe 


died in the Ossining Hospital 


January 27 


second operation within a brief time for appendicitis 


illness began only six days the end 


ejrore 


Mrs. Hall’s death was a shock to many 


and herself, and there 
James H 


Parento, Inc 


1usband was mucl 
Hall, who is 


\ddington 


Parento, is°a 


president 
Doolittle, 

brother. 
Hall's relatives, 
street, Utica, N. Y., on January 30 


tferings from 


Compagnie Funeral services were 


held at the home of Mrs 708 Oswego 


There were floral 
old friends of the departed couple 

Mrs. Clarence F. Booth 
\nnie Estelle Maphet Booth, wife of 
Larkin Co., Buffalo, N. \ 
home, 52 Woodward avenue, in that city. 


Booth was born in Newport, 


Mrs 


Booth, of the 


Clarence 
. died on February 
Mrs. 


Ky., March 17, 1862, and was 


at their 


married in September, 1883. Besides her husband, 


Mrs. Robert W. 
Arthur J. 


the fol- 
Smith, Mrs. 
Miss Emily 
Booth, Frank M. Booth, Donald L. Booth and Earl L 
Mrs 


lowing children survive her 


\lbert C. Finley, Mrs. Dr. Smith, 


. Booth. 


Booth by her amiable qualities had won 


a large circle 
ot friends and her death elicited much sympathy for the 
bereaved family. 

Obituary Notes 


George Elliott 


Inc., this city, 


Brown, vice-president of Swan & Finch, 
24 at his home in 
Conn., after a brief illness, aged 54 years. 

Paul R. E. Goetz, for 24 years chemist for the Rome 
Mfg. Co., Rome, N. 
with his wife recently. 


died January Norwalk, 


Soap Y., was stricken while dining 
He also is survived by a son, Paul, 
Jr., who is completing his studies in chemistry in Germany, 
and two daughters, Mrs. Emmons Hamlin, of New York, 
and Miss Ruby Goetz, in Cleveland, O. He was a Scot- 
tish Rite Mason and belonged to other societies. 

Palmer H. Jadwin’s 
Inc., wholesale druggists, this city, died at his home in 
Brooklyn recently, aged 54. 

Frank H, Galbraith, the Yahr & Lange 
Drug Co., Milwaukee, and long identified with the Middle 
West wholesale drug trade, died of paralysis in January. 
He was 67 years of age and leaves his widow. 


Jadwin, president of O. H. Sons, 


secretary of 


Herbert L. Carpenter, retired Boston wholesale druggist, 
died in January in his 70th year. 

Willis G. Depew, sundries manager for I. L. 
Co., Ltd., New Orleans, died on January 20. 


Lyons & 
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IS NEW INFLATION PERIOD IN SIGHT? 
(Continued from page 536) 
prices fix the prices even in this country for most of the 
important crops. It is impossible to raise the prices of these 
products by a mere expansion of credits at home. 

This means that the farmers are largely outside the scope 
of an inflationary movement, and non-participants in the 
benefits. They are within its scope, however, so far as their 
own purchases are concerned. Their purchasing power is 
curtailed by every advance of prices in the other industries. 
Thus they not only fail to benefit by the movement, but they 
become a drag unon the movement, their purchases dimin- 
ishing. Will there be buying power enough and confidence 
enough to carry inflation forward without the farming class ? 
Can the country get into an exuberant state of prosper! 
with such a one-sided participation ? 

It is urged that the increased wage payments will greatly 
increase consumption, but the increases are all added to what 
somebody must pay, and count just as much for the restric- 
tion of purchases as for increasing them. 


A Sound Basis for Prosperity 

If we accept the very substantial revival of business which 
has taken place in 1922 as a natural recovery from an ex- 
cessive curtailment of industry in 1921, and a natural result 
of progress made in restoring the equilibrium between the 
several branches of industry, by reductions in some quarters 
and advances in others; and if we endeavor in a spirit of 
harmony and co-operation to restore the equilibrium more 
completely, in order to obtain such a free and full inter- 
change of goods and services that everybody shall be em- 
ployed and production shall be to the limit of capacity, we 
may hope to have a better year in 1923 than in 1922. That 
is the method by which prosperity is achieved. 

On the other hand, if the public generally becomes pos- 
sessed of the idea that a boom is coming, and is willing to 
borrow and spend upon that belief, it is possible that a short 
course of inflation may be run, It is always necessary to 
take into account not only what conditions actually are, but 
what the majority of people think about them. In the long 
run, however, it remains true that only a balanced prosperity, 
which includes all classes and is based upon economical pro 
duction and just and reciprocal relations can be permanent. 
Wage advances that make the situation more one-sided than 
before will tend to choke off the distribution of products. 


CAGE THE BOTTLE THROWER 
Fred S. Rogers, of McMonagle & Rogers, wholesale drug- 
Middletown, N. Y., 
solution and a very simple one too, for the elimination of 


gists, of offers a very interesting 
bottle throwing at baseball games, says Bottles. Previously 
there was an article in Bottles, on the baseball fan, who ex- 
presses his displeasure with the umpire’s decision or a 
player’s error by hurling a soda bottle at the offender from 
his seat in the grand stand. A sporting writer in the 
Chicago Tribune, was quoted saying that bottle throwing 
at baseball games might be stopped if the sale of soft drinks 
were confined to stands on the main floor. Needless to say, 
if this proposal were put into effect, it would greatly de- 
crease the sale of beverages at baseball games. Hence, 
Bottles thought it a subject for the Association of American 
Bottlers of Carbonated Beverages to consider. 

Mr. Rogers somes to bat with the simple question: 

“Why not screen the grand stands all the way around 
just as most grand stands are now screened back of the 
catcher’s position?” And, pray, why not? Quite a few 
letters were received on this subject, but this offers the most 
simple and logical solution. 


An Expert Who Overshot His Mark 
(From the London Oil & Color Trade Journal.) 

An oil man writes to an American journal: “I am dis- 
gusted with experts. I sent a sample of water from 
the well on my lease to an expert analyst. He reports: 
‘Sir, you have Bright’s disease.’ ” 


DESIGNS PATENTED 
(Continued from page 561) 


of New York. (Filed Apr. 14, 1922. Serial No, 1,758.) 
Term of patent 14 years. 


PATENTS GRANTED 


1,442,528.—Vanity Case. William G. Kendall, 
N. J. (Filed June 29, 1920. Serial No, 392,851.) 
(Cl, 132-82.) 

1. The combination with a vanity case, of a member dis- 
posed therein and dividing the case interiorly into compart- 
ments in each of which is to be received a cosmetic pad or 
the like, and means carried by and extending at opposite 
sides of the member for supporting cosmetic sticks or the 
like. 

1,442,529.—Partition for Vanity Cases. 
dall, Newark, N. J. (Filed Oct. 14, 1920. 
848.) 3 Claims. (Cl. 132-82.) 

1. A partition for vanity cases and the like comprising 
side members formed to embrace articles to be retained with- 
in the case, and a web connecting the said side members. 

1,443,542.—Beauty Box. George Kollstede, Providence, 
R. I., assignor to V. E. Black Company, Incorporated, a 
Corporation of Rhode Island. (Filed Feb. 12, 1921. Serial 
No. 444,280.) 2 Claims. (Cl. 132-83.) 

1. In a box of the character set forth, a hollow body, a 
cover, a hinge connecting the body and cover, and a housing 
comprising a top, a pocket in the top, and a resilient pe- 
riperal flange slidably embraced by the body and provided 
with a socket receiving the hinge. 

1,444,.741—Powder Puff. Elizabeth 
Lockport, N. Y. (Filed June 30, 1922. 

3 Claims. (Cl. 132-785.) 

1. As a new article of manufacture, a main powder puff 
having receptacle thereon of flexible material, draw strings 
for closing said receptacle, and applicator puffs at the ends 
of the draw strings. 


Newark, 
2 Claims. 


William K. Ken- 
Serial No. 416,- 


Guenthean Giles, 
Serial No. 571,964.) 


GRASSE REPORT FOR FEBRUARY 


(Continued from page 543) 

immediate and very appreciable weakening in the price. 

There is no real reason to warrant the present Reunion 
prices, as they are now higher than the prices of the 
Algerian geraniums, which yield a perfume twice as strong 
as the other product. It would not be at all surprising if 
there should be a decline of 40 per cent before long in 
Reunion, especially if the constimters do not encourage the 
present rise. 


Mint 


The dizzy rise of the pound sterling has led to an ap- 
preciable over-bidding for the oils of foreign mint, but, 
very fortunately, the consumption of it is not very impor- 
tant. The oil of Grasse mint is still interesting for over- 
seas countries, in view of its price, which, in consequence 
of the exchange rate situation, proves to be very low for 
American and English consumers. 


Lavender 


The demand is always active and a slight rise is to be 
expected, inasmuch as there is only about one-fifth of the 
last crop left. 


Thyme, Rosemary, Sage, Aspic 


There is nothing of particular interest to relate with re- 
spect to these oils. The demand continues unchanged, 
without either a rise or a decline to report. 

The rise in the products of Spain puts the French oils in 
a position of advantage, 


Summary 


There is a resumption in business to be reported, and 
this would be still more important if present political con- 
ditions had not caused a temporary stoppage in transactions. 
Nevertheless, the exports from Grasse are important, and 
there is great activity in almost all of the houses. 
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KIKI Pattie Dates Orange Blossom GERANOX!DE JAMENCa Sealol Travelette 
—e 170, 533 6697 116, 4K ‘ 
, NOTE TO READERS Montreal, Quebec, Canada. (Filed July 20, 1921. Used 
seagate 
: This department is conducted under the general super- since May 2, 1921.) ae ee . : 
, vision of a very competent patent and trade-mark at- 151,858—The VanCamp Packing Company, Inc., Indian- 
torney. This report of patents, trade-marks, designs is apolis, Ind. (Filed Aug. 16, 1921. Used since Dec. 8, 1920.) 
compiled from the official records of the Patent Office —Soap. 
in Washington, D, C. We include everything relating 153,236.—John Herbert Browne, Aldwich, London, Eng- 
to the four co-ordinate branches of the essential oil in- land. (Filed Sept. 23, 1921. Used since June 10, 1908.)— 
dustry, viz.: Perfumes, Soap, Flavoring Extracts and Face Creams, Face Powders, Hair Tonic, Bath Crystals, 
Toilet Preparations. Hair and Flesh Tonic Water, Perfumed Oils, Perfumes, and 
Of the trade-marks listed, those whose numbers are pre- Perfume Extracts. 
ceded by the letter “M” have been granted registration under 153,613.—R. Odell & Sons Company, Newark, N. J. 
the Act of March 19, 1920. The remainder are those applied assignor to The Odell Company, Newark, N. J., a Corpora- 
for under the Act of February 20, 1905, and which have _ tion of New Jersey. (Filed Oct. 1, 1921. Used since June, 
been passed tto publication. 1918.)—Hair Tonic. : 
Inventions Patented are designated by the letter “P.” 153,615.—R. Odell & Sons Company, Newark, N. J., 
Designs Patented are designated by the letter “D.” assignor to The Odell Company, Newark, N. J., a Corpora- 
All inquiries relating to patents, trade-marks, labels, "07,0! New Jersey. (Filed Oct. 1, 1921. Used since June, 
; copyrights, etc., should be addressed to 1918 )—Hair Tonic ; 

é ; PATENT AND TRADE-MARK DEPT. han Can ee a nr yp ene Detroit, Mich. 
Perfumer Pub. Co. inc n in COC onrrte 
TRADE-MARK REGISTRA I 156,904—Andrew Jergens Company of California, Bur- 

TIONS APPLIED FOR bank, Calif. (Filed Dec, 19, 1921. Used since Nov. 19 
v1 (Act of Feb. 20, 1905). 1921.) —Toilet Soap. 
, 130,663—A. Engelhard & Sons Company, Louisville, Ky. _157,330.—David Mason, doing business as Elinette Co., 
(Filed Apr. 5, 1920. Used since Mar. 1, 1902.)—Coffees, New York, N. Y. (Filed Dec. 30, 1921. Used since Aug. 
Teas, Extracts for Food Flavoring Purposes, Canned Fruits, 15, 1921.)—Toilet Preparations—Namely, Toilet Water, 

Canned, eueie, Canned Fish, and Rice. Powder, Cream, Perfume, Lip Stick. 
1 /1.—Smith, Kline & French Co., Philadelphia, Pa. 158,203.—Charles J. Wallace, doing business as C. J. 
: frees Aug. 27, 1920. Used sirice Aug. 8, 1917.) —Talcum ye & Co., Duluth, Minn., assignor to C. J. Wallace 
| o., Inc., Duluth, Minn., a C ati f Mi e 
1 toot 5 —E. Schueller, Paris, France. (Filed Feb. 28, Jan. 20, 1922. Used Foti | ig 1 1921.) Hand tien 
sed since Sept. 8, 1908.)—Soaps. Toilet Water, Face and Talcum Powder, Perfume, Rouge, 


130,694.— Jules Lequy, doing business as Artemisia, Nail Polish, Mouth Wash, Tooth Paste, and Tooth Powders. 





560 


159.847.—L. Chatham, Sr., Products Company, Milwau- 


kee, Wis. (Filed Feb. 27, 1922. Used since Dec. 10, 1920.) 

Soaps 

161,372.—The New Zealand Refrigerating Company, 
Limited, Christchurch, New Zealand. (Filed Mar. 28, 1922. 
Used since Aug. 24, 1905.)—Tallow largely Used in Soap 
Making 

161,400.—Model Barber Supply Co., Peoria, Ill. (Filed 
Mar. 27, 1922. Used since about Mar. 1, 1920.)—Massage 
and Face Creams, Shampoos, Toilet Waters, Talcum 
Powders 

161,774.—The Fries & Fries Company, Cincinnati, Ohio. 


1922.)—Lotions for 
External Use 


l sed since Feb l, 
Alcohol for 


1922 


Particularly 


(Filed Apr. 5, 
External Use, 


162,762.—Thomas F, Naughtin, doing business as T. F. 
Naughtin Co., Omaha, Nebr. (Filed Apr. 22, 1922. Used 
since 1912.) —Bakers’ and Confectioners’ Supplies—viz, Food- 


Extracts, Doughnut Flour, Malt Sirup for Food 
Spices, Nut Meats, Cocoa, Cornstarch, Gelatin, 
Molasses, Milk Powder, Condensed Milk, Meringue Powder, 
Marshmallow Powder, Lemon Oil, and Cottonseed Oil. 
163,167.—Frederick F. Horst, doing North- 
west Chemical Co., Bellingham, Wash. (Filed May 1, 1922. 
Used July, 1921.)—Washing Tablets, Washing Com- 
pounds, Windshield Cloths, and Chemically-Treated Polish- 
( 


Flavoring 
Purposes 


business as 


SIC 


ing Cloths 

163,612 M. E. Brinckerhoff, San Diego, Cal. (Filed 
May 10, 1922. Used since Jan, 1, 1917.)—Toilet Lotions. 

163,886.—Joseph Henry Karp, New York, N. Y. (Filed 
May 15, 1922. Used since May 1, 1919.)—Nail Bleach, Nail 
Cake Polish, Nail Stone Polish, Nail Paste, Cold Cream, 
Vanishing Cream, Massage Cream, Tooth Paste, Face 
Powder, Talcum Powder, Complexion Powder, Tooth 


Toilet Water, Skin Lotions, Witch-Hazel, 
Satchet Powder, Lip Stick, Rouge, Hair Tonic, Glycerine, 
Rose-Water, Almond Cream, Astringent, Brillantine, Bay 
Rum, Powder, Florida Water, Hair Dye, Peroxide of 
Hydrogen, Powder and Liquid Hair Whitener, Lemon 
Cream for Bleaching and Whitening the Skin, Henna Sham- 
poo, Cuticle Cream, Cuticle Salve, Tar Shampoo, Cocoanut 
Oil Shampoo; Medicated Salve fer Cuts, Burns, Sunburn, 
Blisters, Piles, Chafing, and Abrasions; Eyebrow Pencil, 
Nail-Bleach Paste, Nail-Bleach Liquid. 

165,.411.—Perkins Products Co., Hastings, Nebr. (Filed 
June 12, 1922. Used since Apr. 28, 1922.)—Toilet Prepara- 
tions—viz, Vanishing Cream, Massage Cream, Cold Cream, 
Rose-Leaf Jelly, Benzoin and Almond Lotion, Face Powders, 
Talcum Powder, Foot Powder, Perfume, Toilet Water, De- 
odorant, Hair Remover, Lip Rouge, Rouge Compact, Dental 
Cream, Hair Tonic and Liquid Hair Shampoo, and Medicinal 
Preparations—viz, Toothache Drops, Corn and Wart Remedy, 
Carbolic Salve, Castoria, Sirup of Figs and Senna; Liniment 
used for Sprains, Bruises, Sore Muscles, Lumbago, Back- 
ache, Rheumatism, Sore Throat, and Headache; Healing 
Oil, Cough Sirup; Vapor Ointment Used for Colds, Croup, 
Pneumonia, Coughs, Sore Throat, Tonsillitis, Catarrh, 
Whooping Cough, Bronchitis, Asthma, Piles, Burns, Sprains, 
and Surface Inflammation; Aspirin Tablets, Laxative Cold 
Tablets, and General Tonic Tablets and Constitutional Tonic. 

165,460.—Patrician Olive Oil Corp., New York, N. Y. 
(Filed June 13, 1922. Used since May 25, 1922.)—Olive Oil. 

166,368.—Edward J. Hatton, doing business as Hatton 
Mfg. Co., Chicago, Ill. (Filed July 1, 1922. Used since 
Sept. 9, 1921.)—Hair Tonic. 

166,652.—Crysto Soap Co., Aurora, Ill. (Filed July 10, 
1922. Used since May 25, 1922.)—Mineral Soap. 

166.969.—Acme Flavoring Co., Portland, Oregon. (Filed 
July 17, 1922. Used since Feb. 1, 1918.)—Food Flavoring 
Extracts 

166,970.—Thomas H. Adams, doing business as Cushman 
Drug ‘Co., Vincennes, Ind. (Filed July 17, 1922. Used since 
1912.)—-Salve or skin Balm Which is an Antiseptic Dressing 
in Ointment Form for Burns, Flesh Wounds, Scalds, Bruises, 
Insect Bites, Eczema, Sores, Croup, and All Inflammations. 
and Which May be Effectively Used in the Treatment of 
Catarrh, Tetter, Ringworms, Boils and Piles, and Which 
May be Used to Soothe and Allay Skin Irritations After 
Shaving. 

167,135.—Annette Lanzet, doing business as Lanzette 
Laboratories, San Francisco, Calif. (Filed July 20, 1922. 
Used since Dec, t, 1921.)—Face Cleanser Consisting of a 


Powder, Perfume, 


Foot 
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Specially-Prepared Tissue Paper Applied to the Skin for 
Removing Excess Oil, Face Cream, Talcum Powder, Face 
Lotion, and Massage Pad Consisting of a Pumice-Stone 
Preparation Used for Checking and Removing Superfluous 
Hair. 

167,153.—Arthur Winarick, New York, N. Y. (Filed 
July 20, 1922. Used since Sept. 15, 1921.)—Face Powders, 
Face Creams, Perfumes, Toilet Waters, Rouges, Hair 
Tonics, Dentifrices, Tooth Powders, Deodorizing Prepara 
tions, and Sachet Powders. 

167,178.—Joseph Henry Kark, New York, N. Y. (Filed 
July 21, 1922. Used since May 1, 1919.) —Powder, Liquid, 
Paste, and Bar Bleaches for Hats, Shoes, and Fabrics; 
Powder Bleach, Tooth Bleach, Skin Bleach, Carbonate Mag- 
nesia Powder, Oxalic Acid, Sodium Thio Sulphate, Sodium 
Aluminum Sulphate, Citric Acid, Button Bleach, Paste 
Bleach, Powdered Carbonate Magnesia, Corbonate Mag 
nesia Technical, Sho Bleach, Clothes Bleach, Mouth Bleach 
Oil Bleach, White Henna Powder, Flowers of Sulphur, 
\lum, Dye Bleach, Sulphate Tattric, Feather Bleach, Straw 
Bleach, Liquid Bleach, and Cotton Bleach. 


167,218.—Guillaume Bailet, Hendon, London, England 
(I iled July az. 1922. Used since Cet. 20% 1918. ) Dyes for 
the Hair. 

167,270.—Wm. Schield Mfg, Co., St. Louis. Mo. (Filed 


22, 1922. Used since July 12, 1922.)—Lye 


July 1 
The E. C. Harley Company, Dayton, Ohio 


167,397. 


(Filed July 26, 1922. Used since July 15, 1922.)—Toilet 
Creams, Perfumes, Toilet Waters, Toilet Lotions, Face 
Powders, and Talcum Powders. 

167,398.—The E, ‘C. Harley Company, Dayton, Ohio 
(Filed July 26, 1922, Used since July 15, 1922.)—Toilet 
Creams, Perfumes, Toilet Waters, Toilet Lotions, Face 
Powders, and Talcum Powders. 

167,399—The E. C. Harley Company, Dayton, Ohio 
(Filed July 26, 1922. Used since July 15, 1922.)—Toilet 
Creams, Perfumes, Toilet Waters, Toilet Lotions, Face 


Powders, and Talcum Powders. 

167,500.—W. & H. Walker, Inc., doing business as Thomas 
Chemical Co., Pittsburgh, Pa. (Filed July 27, 1922. Used 
since June 19, 1922.)—Alcohol Rubbing and Bathing Prepa 
ration, 

167,783.—Otto Karl Quast, doing business as The Nix-Lix 
Co., Spokane, Wash, (Filed Aug. 3, 1922. Used since July 
9, 1922.)—Hair Tonic and Dandruff Remedy. ao 

168,004.—Philomena Schmalz & Co., 
Aug. 9, 1922. 


) } Pitcairn, Pa. (Filed 
Used since July 18, 1922.)—Hair Restorer. 


168,075.—The Snowdust Company, New York, N. 
(Filed Aug. 10, 1922, Used since June 25, 1922.)—Wash- 
ing Compound. 

168,417.—Harry Karton, doing business as Purity Chemi- 


cal Co., Philadelphia, Pa. (Filed Aug. 18, 1922. Used since 
July 27, 1922.)—Face Powder, Rouge, Toilet Creams, Toilet 
Powder, Perfumes, and Sachet Powder. 

168,430.—William J. Popp, doing business as Fort Orange 
Chemical Company, Albany, N. Y. (Filed Aug. 18, 1922 
Used since Aug, 1, 1922.)—Hand Soap. — 

168,515.—J. E. Curran Corporation, New 
(Filed Aug. 21, 1922. Used since Aug, 8, 1922.)- 
Remedy, Toilet and Skin Preparation. 

168,528.—Edward J. Hatton, doing business as Hatton 
Mfg. Co., Chicago, Ill. (Filed Aug. 21, 1922, Used since 
Aug. 14, 1916.)—Hair Tonic. 

168,535.—Edward F. Koss, doing business as Koss Prod- 
ucts, Washington, D.C. (Filed Aug. 21, 1922. Used since 
Jan. 1, 1922.)—Antiseptic and Cooling Lotion for Use After 
Shaving. 

168,588.—The New Zealand Refrigerating Company, 
Limited, Christchurch, New Zealand. (Filed Aug, 22, 1922. 
Used since July 30, 1896.)—Tallow Largely Used in Soap 
Making. 3 

168,629.—Charles G, Boyd, Bethlehem, Pa. (Filed Aug. 
24, 1922. Used since Aug. 17, 1922.)—Foot Powders. 
_168,725.—George Pagonis, doing business as George Pago- 
nis Co., New York, N. Y, (Filed Aug. 26, 1922. Used since 
July 1, 1922.)—Hair Tonic, Toilet Waters, Colognes, and 
Cold Creams. 

168,745.—Lenna Therress Alexander, Tulsa, Okla. (Filed 
Aug. 28, 1922. Used since June, 1922.)—Hair Tonic. 
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168,952—The J. B. Williams Company, Glastonbury, 
Conn. (Filed Aug. 31, 1922. Used since November, 1902.) 
-~Preparation for the Hair and Beard. 

168,956.—Chesebrough Manufacturing Co., 
New York, N. Y. (Filed Sept. 1, 1922. Used 
26, 1912.)--Petroleum Jelly and Preparations Thereof. 

169,167.—F red H. Gross, Wilkes Barre, Pa. (Filed Sept 
7, 1922. Used since Aug. 18, 1922.)—Shaving Cream in the 
Form of a Soap Paste Used Before Shaving 


Consolidated, 
Nov. 


since 





169,230.—Toilet Products “A” Company, New York, N 
Y. (Filed Sept, 8, 1922. Used since June, 1920.)—Bay 
Rum. 

69,357 Glenco Chemical Co., 7 roy, N. YY. (Filed Sept 
12, 1922. Used since Feb, 1, 1922.)—Cleansing Powder 

69,641.— Marshall Field & Company, Chicago, Ill. (Filed 
Sept. 18, 1922 Used since March 26, 1912.) Sachet Pow 
der, Face Powder, Vanishing Cream, Talcum Powder, Com 
pact Face Powder, Compact Rouge, Cold Cream, Lip Stick, 
Bath Salt, Eyelash Beautifier, and Vegetale. 

169,837.—Ralph W., Whitaker, New York, N ( Filed 
Sept 22, 1922. Used since Sept. 5, 1922.) Hair Dressing. 

69,878.—The Stomatol Company of America, Highland 
Park, Ill. (Filed Sept. 23, 1922. Used since Sept. 1, 1922.) 
—Liquid Shaving Soaps. 

69,980.—Merck & Co., New York, N. \ (Filed Sept 
27, 1922. Used since Aug, 11, 1922.)—Talcum Powder 

70,022.—A. J. Krank Mfg. Co., St. Paul, Minn, (Filed 
Sept. 28, 1922 Used since Oct. 21, 1910.) Face Lotion. 

170,049.—United Drug Company, Boston, Mass. (Tiled 
Sept. 28, 1922. Used since Dee. 8, 1921.)—Perfume FEx- 





tract, Toilet Water, Cleansing and Vanishing Cream. 


170,056.—Continental Drug Corporation, St. Louis, Mo 
(Filed Sept. 29, 1922. Used since Jan. 1, 1920.)—Toilet 
Articles and Preparations—Namely, Vanishing Cream, Cold 
Cream, Extract (Perfume), Toilet Water, Lip Stick, Eye 
brow Pencil, Rouge, Compact Powder, Talcum Powder, 
Deodorant, Depilatory, Face Powder, and Nail. Polish 


doing business as Parfumerie 
Lubin, Paris, France. (Tiled Sept. 29, 1922. Used 
March, 1920.)—Perfumes, Toilet Waters, Face Powder, 
Talcum Powder, Face Lotion, Face Cream and Rouge 

170,084.—Paul Prot & Cie, doing business as Parfumerie 
Lubin, Paris, France. (Filed Sept. 29, 1922. Used since 
June, 1912.) —Perfumes, Toilet Waters, Face Powder, Tal- 
( Cream, and Rouge. 


170,083 Prot & Cie., 


Paul 


since 


cum Powder, Face Lotion, Face 

170,085.—Paul Prot & Cie, doing business as Parfumerie 
Lubin, Paris, France. (Filed Sept. 29, 1922. Used since 
June, 1912.)—Perfumes, Toilet Waters, Face Powder, Tal- 
cum Powder. Face Lotion, Face Cream, and Rouge 

170,087.—Paul Prot & Cie, doing business as Parfumerie 
Lubin, Paris, France. (Filed Sept. 29, 1922. Used since 
Oct., 1920.) —Perfumes, Toilet Waters, Face Powder, Tal- 
cum Powder, Face Lotion, Face Cream, and Rouge. 


170,153.—Louis Philippe, Inc.. New York, N. Y. (Filed 
Sept. 30, 1922. Used since 1913.)—Tooth Paste and Tooth 
Powder. 

170,168.—Waukee Company, Indianapolis, Ind. (Filed 


Sept. 30, 1922 . Used since April 15, 1921.)—Hair Dressing 
in Liquid Form to be Rubbed into the Hair and Scalp. 
170,202.—Ray O. Lee, Kansas City, Mo. (Filed Oct. 2, 
1922. Used since Dec. 5, 1921.)—Dentifrice. 
170.229—V. Vivaudou, Inc., New York, N. Y. (Filed 
Oct. 2, 1922, Used since Aug. 29, 1922.)—Rouge and Face 
Powder in Compact Form. 


170,256.—Nature Products Company, Tonopah, Nev. 
(Filed Oct. 3, 1922, Used since Aug. 4, 1922.)—Tooth 


Powder and Tooth Paste. 

170,343 —The Sopura Soap Products, Inc., New 
N.Y. (Filed Oct. 5. 1922. Used since Sept. 26, 
Laundry and Toilet Soaps. 

170,390.—Alexander Karpman, doing business as 
Manufacturing Company, New York, N. Y. 
1922. Used since June 14, 1922.) —Perfumes. 

170.410.—Standard Oil Company, Incorporated in New 
Jersey, Bayonne, N. J. (Filed Oct. 6, 1922. Used since 
July 29, 1922.)—White Mineral Oil. 

170,493—Virginia C. B. Lambert, doing business at Ozark 
Chemical Co., Arcadia, Mo. (Filed Oct, 9, 1922. Used 
since Sept. 7, 1922.)—Nail Emolient or Polish. 


Rochelle, 
1922.)— 
Kiki 
(Filed Oct. 6, 
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170,531.—Latheral Soap Company, Tampa, Fla. (Filed 
Oct. 10, 1922. Used since May 28, 1922.)—Soap. 
170,533.—Morana, Incor loing business as Com 
pagnie Morana, New York, } (Filed Oct. 10, 1922 
Tsed since Sept. 1, 1918.)—Odorifere Products Suitable 
for Use in the Production of Soaps and Perfumes 
170,550.—Security Drug Co., Alameda, Calif. (Filed Oct. 
10, 1922. Used since June 1, 1921.)—Hair Shampoo, Dar 
druff Remover, Hair Tonic, and Scalp Cleanser 
170,654.—LeBenart Import C Inc., New York, N. \ 
(Filed Oct. 12, 1922. Used since Jan. 1, 1922.) —Perfumes 








Toilet Waters, Liquid Brilliantines, Solid Brilliantines, Fac 
Powders, Toilet Powders, Sachet Powders, Face Rouges 
Lip Rouges, Lip Sticks 

170,697. — Alfred T. Silene, Cambridge, Minn iled O 
13, 1922. Used Since Oct. 1, 1922 Hair Saver and H 
Darkene y. 

170,710.—Colgate & Company, Jersey City. N. J. (Filed 
Oct. 14, 1922. Used since May, 1922.)—S 

170,810.—Julius Ehmann, doing business as Oliveine La 
ratories, Newark, N. J. (Filed Oct. 17 22. Used si 
June, 1922.)—Hair Tonics 

170.816 Golden Ra Mar ictu g , Philad Ip! 
Pa. (Filed Oct. 17, 1922. Used s March, 1922.)—Hait 
Tonics. 

170,893.—Nubright Company, Concord, Calif. (Filed Oct 
18, 1922. Used since Jan. 1, 1922.)—Washing Powder 

171,249—The Bonnie-B Company, Inc., New York, N. 
(Filed Oct. 27, 1922. Used since Feb. 15, 1921.) —Powder 
Puffs 

171,171.—Richard Hudnut, New York, N. ¥ (Filed Oct 
25, 1922. Used since Oct., 1916 Cleansing Creams, Van 
ishing Creams, Perfumes, Face Powders, Toilet Waters 
Talcum Powder, Cold Creams, and Tooth Powder Put Uy 
in Combination Packages or Cases Containing Two or More 
of the Products to Which the Trade-Mark is Applied 

171,180.—John H. Martin, « business as Dermavel 
Laboratories, New York, N. Y. (Filed. Oct , 1922. Used 





since July 28, 1922.)—Toilet Preparations—viz., Toilet Clay 
171,333.—Lionel T1 Inc. New York, N. Y 
(Filed Oct. 28, 1922. Used since Oct., 1921.) —Perfumes 


TRADE-MARK REGISTRATIONS GRANTED 
(Act of March 19, 1920). 


These registrations are not subject to opposition. 


163,536.—Agnes J. Smith, Washington, D. C. (Filed Aug. 
7, 1922. Serial No. 167,899. Used since May, 1907.)— 
Hair Tonic. 

163,544—V. Vivaudou, Inc.. New York, N. Y. (Filed 
Aug. 24, 1921. Serial No. 152,146. Used since Aug. 10, 
1921.)—Face Powders and Rouges. 


163,546.—Weichsel Laboratories, Dallas, Tex, (Filed 

Dec. 7, 1921. Serial No. 156,427. Used since Jan. 14, 1921.) 
\ Chemical Preparation for Use as a Skin Curative. 
163,830.—C. Alexander Murray, doing business as Upton 

Supply Company, Pawtucket, R. I. (Filed Sept. 5, 1922. 


Serial No. 169,068. Used since August, 1914.)—Shampoo 
>oap. 

163,855.—Pennsylvania Soap Company of Lancaster, Pa., 
Lancaster, Pa. (Filed Oct. 14, 1922. Serial No. 170,727. 
Used since 1912.)—Soaps. 


163 860.—Morris Crupain, New York, N. Y. 
10, 1921. Serial No. 148,927. 
Powder Puffs. 


(Filed June 
Used since January, 1917.)— 


DESIGNS PATENTED 


61,829.—Bottle. Fernand Javal, 
April 7, 1922. Serial No. 1,618.) Term of patent 14 years. 

61,840.—Bottle. Albert V. Baxter, Warrington, England, 
assignor to Erasmic Company Limited, Warrington, Eng- 
land, a Corporation of Great Britain. (Filed Feb. 2, 1921. 
Serial No. 442,000.) Term of patent 3% years. 


Paris, France. (Filed 


61,917—Perfume Container. Frederick G. Manners, 
Trenton, N. J. (Filed Apr. 12, 1922. Serial No. 1,698.) 
Term of Patent 3% years. 


61,918.—Bottle. Frank J. M. Miles, New York, N. Y., 
assignor to Cheramy, Inc., New York, N. Y., a Corporation 


(Continued on page 558) 

















AUSTRALIA 
1 Phe 


the following goods: 


Government 
Unde r 


from 


\ustralian 


duty), when imported 


all sizes 


BULGARIA 


Graham Kemper, in a recent 


following ¢ xports of 


ing been declared at 


I 3 es, valued at $148,- 


rth $48.660 


trom 


garia 


bout $20,000 in 1920 and 


United States. 


Imports of I into Bul chiefly Ger- 


many and Austria, were valued at a 
None was received from the 


$48,000 in 19 


CHINA 


PERI CosMETICS AND Soaps.—Statistics of Hong- 


kong’s trade just received from Consul General William H. 


MERY 
Gale show these comparative facts: 

1920, £80,276; 1921, 
1921, £290,505. 
1920, £321,043; 


not reported separately. 


Imports of cosmetics 
£70,224. 


per fume ry : 
1920, £389,886 : 


and Exports of 


Same: 


1921, £92,227. 


Total soap imports : Ex- 
ports of 

Of cosmetics and perfumery the details of imports from 
the three leaders follow for 1921: From the United States, 
£25,006, a falling off of £15,000; from the United Kingdom, 
£14,005, a £3,000 ; £5,898, a loss of 
£1,000. It will be seen got some of the 


American and Japanese trade in these articles. 


soap are 


gain of from Japan, 


that the British 

Common soap imports from the three leading nations in 
1921 United States, £803, a drop 
from the previous year of £9,000; United Kingdom, £7,954, 
a decrease of £62,500; Japan, £7,771, a falling off of £79,000. 
fancy and toilet soaps the United States re- 


were divided as follows: 


In supplying 
tained first place, with £8,947, but suffered a loss of £24,- 
366; United Kingdom, £8,267, a drop of about £7,000; Japan, 
£4,190, a decrease of £1,200. 


ECUADOR 


ForEIGN TRADE EXCHANGE ControL.—lIn an effort to con- 
trol exchange, the exportation of all merchandise from Ecua- 
dor (including parcel-post shipments) is under license, all 
duties being required to be paid in foreign currency and all 
exoprts to be invoiced with prices estimated in foreign cur- 
rency. All foreign drafts obtained from exports must be 
turned over to the Government through the consulting eco- 
nomic commission at a rate fixed daily by this commission. 
The rate is governed by the selling price of cocoa in the 

(Continued on page 564) 


THE MARKET 
Essential Oils, Aromatic Chemicals, Etc. 


The essential oil industry is going at a much faster pace 


than it was a month ago, if reports received from all quar- 
reliable. So [ 


neral position that it is difficult to explain 


rs of the trade are many conflicting factors 


dominate the g 
with any degree of accuracy why so many products have 


safe generalization utilized by some observers 
called 


oils have experienced a steady upward movement, re- 


gone up. A 


. 1 1 
Is that the 


market is under-supplied. All of the so 


sulting from the scarcity and rising trend of the raw ma- 


attention of the trade generally has focused 


which has driven oil of citronella to the 


in several years. There is very little of the 
‘ffered from Ceylon, although future shipments 
held at 71 


+ +) ’ 22 
quotation ot &3 


island ar« cents, while for tl 


hipment cents is being named. 
trade is in more or less of a quandary over the situation 
active 


evival of demand for the various citrus oils at 


ar is unusual but consumers have been 
products with the result that prices are 
orange oil 


The 


tension in clove oil has been relaxed as reports of a shortage 


lemon, while 


at around 85 cents for 


has experienced an advance of fully 25 cents. recent 
have been highly camouflaged, 
while the Department of Agriculture has withdrawn. its 
vigil as to imports of the spice so that fairly liberal quan- 
titi 


in the spice were found to 


ties have again become available for use by the oil pressers. 
News developments from abroad have been more or less 
sensational, but do not appear to have shaken confidence one 
iota in the strength of the general business situation in 
\merica. On the contrary the strength of the banking posi- 
tion here has enabled brokers to borrow upwards ot $2,000,- 
000,000 from the banks to expand their markets. The 
tial oils, like all other commodities, are feeling the 

of this situation, though indirectly. For the time being at 
least we are not dependent upon foreign outlets for our 
manufactures, so that the only significance attaching to the 
rumblings from the Ruhr is the probability that a drop in 
exports some months from now may encroach on potential 
proiuts. 

Lively buying features all floral products. Oil of gera- 
nium is meeting a wide demand at prices ranging from $5.50 
to $9 for the Bourbon and Algerian with the Turkish avail- 
able at the usual concession. It is hardly expected that 
lower prices will rule on any of the flower oils, although for 
the time being the irregularity of the French monetary unit 
is regarded as disquieting. A general upward movement 
appears on foot in the various rose products. The better 
qualities of lavender oil are getting scarce on spot, prices 
showing resulting firmness. American perfumers are under- 
stood to be negotiating for the purchase of large blocks of 
the principal French, Turkish and Algerian products and 
their competition with English buyers is stimulating an 
advancing market. 

With the exception of citronella and the rose products 
price changes as a rule have not been violent. On the con- 
trary the tendency has been towards gradual firmness. 
Consumer buying on a broad scale which started late in 
November of last year following the passage of the tariff 
bill is expected to gain headway as we launch into the 

(Continued on page 564) 
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ESSENTIAL 
mond, Bitter, per lb.. 
mont, S. PF. Bix cnc 
mond, F. F. C. “art” 
mond, Sweet True 
mond, Apricot Kernel 
mber, crude 
mber, rectified........ 
myris, balsamifera 
Anise, “lead free U.S.P” 
Aspic (spike) Spanish.. 

l‘rench 
Bay, Porto 

West Indies 
Bergamot, 35-36 per cent 
Birch sweet N. ( 

Penn. and Conn.. 
Birchtar, crude 
Birchtar, rectified..... 
Bois de Rose, Femelle 
tate. U, S: PF. “TX” 
Cajeput, Native U. S. 
Caialinus as 
Camphor, Jap, “white’ 
Cananga, 
Cananga, Java, 
Caraway Seed, recti 
Cardamon, Ceylon 
Carvol ... ate 
Cassia, rectified, U 
Cofar Leak .ccccccceces 
Cedar Wood 
Celery err reer ee ee 
Cinnamon, Ceylon 
Citronella, Ceylon 
Citronella, Java.... 
Cloves, Bourbon..... 
Cloves, Zanzibar.... 
Copaiba 
Coriander 
Croton 
Cubebs 
Cumin 
Dillseed 
Erigeron 
Eucalyptus, 

Aus. “U. S. 
Fennel, Sweet Pat 
Geranium, Rose Algerian 
Geranium, Bourbon.... 
Geranium, Turkish 

(palma rosa) 
Ginger 
Gingergrass 
Guiac (Wood) 
Hemlock 
Juniper Berries, rectified 
Lavender, English...... 
Lavender, U.S.P. “IX”... 
Lemon ed eae ts 
Lemon “Calif”...... 
Lemongrass 
Limes, distilled 
Limes, expressed 
Linaloe ..... 
Mace, distilled 
Mirbane 
Mustard, genuine....... 
Mustard, artificial...... 
Neroli, Bigarade, Petale 

Extra 
Neroli, Bigarade, Petale 

Nutmeg 

ponax 

Orange, bitter 


A 
A 
A 
A 
A 
A 
A 
A 


Java 
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PRICES IN THE NEW YORK MARKET 


(Quotations on this page are those made by local dealers, but are subject to revision without notice because of the 


present unstable conditions.) 


(See last page of Soap Section for Prices on Soap Materials.) 


OILS 
$4.50 


] UO a 
27 
10.00 
15.50 
73 
85a 
2.75(a 
] &5 a 
40a 
22.50 
1.15@a 
6.25(a 
12.504 
4.75 
1.15 


45 
1.40 
8.004 
6.50 


“J 


a 
(a 


sin 


bo 


Wa 
Wa 
75a 
20) a 
OOfa 
25a 
85a 


rmaut 


» 


S 


3.50 
1.10 


~~ 


75a 
95 a 
60a 
1.75€ 
2 40a 
I95@ 
15@ 
17.00@ 
3.00@ 


65 
2.00 


2.50 


175.00@200.00 

125.00@150.00 
95a 
28.00@ 
2.25@ 


Urange, 

Indies 
Orange, 
Orange, 
UOriganum, 
Orris 


imitation. . 
Root, concrete, 
hive) 


do 


(Oz. ) 


Orris Root, concrete, 
mestic 


Orris Root, absolute 


Peppermint, 
*etit Grain, - 
Petit Grain, 
‘ine Needles, from Pin 
us Syl 
Bulgaria 
mary, Frencl 


vestris 


) 
LOS! 





Xosemary, Spanisl 
Rue 

sage ior “e 
Sandalwood, East India 
Sassafras, artificial..... 
iatural.. 
Krench.... ~ 3 
Root..... 16.00 
2.604 
1.60 


Sassafras, 
Savin, 50a 
Snake 
Spearmint 
Spruce 
Tansy 8.004 
Thyme, French, red....  1.25@ 
Thyme, French, white.. 1.50@ 
Thyme, Spanish, red 1.00@ 
Vetivert, Bourbon......  5.50@ 
East India..... ... 30.50 
Wintergreen, Southern.. 4.50(a 
Pennsylvania 5.25@ 
Wormseed ............ 425@ 
Wormwood ceneees ' 8.00@ 
Ylang-Ylang, Manila 30.00 
Ylang-Ylang, Bourbon.. 


7.00 
DERIVATIVES AND CHEMICALS 
Acetophenone 


Amyl Salicylate, 
Amy! Salicylate, 
\nethol 

Anisic Aldehyde, 


Domestic 


8.50 
46.00 


Benzaldehyde, 

U.S.P 
Benzaldehyde, 

domestic eS ee 
Benzyl Acetate, domestic 
Benzyl Acetate, foreign 
Benzyl Alcohol 
Benzyl Benzoate 
Borneol 
Bornylacetate 
Bromostyrol <eas 
Carvol Venaiewtucaced 
Cinnamic Acid......... 
Cinnamic Alcohol “Solid” 
Cinnamic Aldehyde 
Citral C. P 
Citronella, domestic... . 
Citronella, foreign 
Cumarin, natural 
Cumarin, artificial, 

mestic 


@ 
85a 
3.50@ 
4.25 
4.75@ 
8.75@ 
3.00 
16.00 
3.50@ 
2.85@ 
12.00@ 
12.00@ 
15.00@ 


I. 
1.751 
1.85 
l. 
3. 


umarin, artificial, 


Imethane 
iphenyloxide 


Linnamate 


Ipneny 


Indol, ¢ | 
[so-Butyl-Salicylat 


Linalool 


Para 
Salicy late 


tte 


reso 


Methyl 


Musk Ketone 
Musk Xylene 
Nonylic Alcohol 


Phenylacetaldehyde 
Phenylethylic Alcoh 
Phenylacetic Acid 
Rhodinol, Domestic 
Rhodinol, Foreign 
Satlrol 

omatol, C. P.... 
Te rpin¢ ol, C4, | 
Terpineol, C - 
‘erpiny! Acetate 
hymol 


1 


dom. 
imp. 


Tonka Beans, Para 
Tonka Beans, Angostura 
Vanilla Beans, Mexican 
Vanilla Beans, cut 
Vanilla Beans, Bourbon 
whole gia kenee 
Vanilla Beans, Bourbon 
cut 
Vanilla Beans, 
yellow label 
White label gigas 
SUNDRIES 
Alcohol cologne spts, gal 
* A mbe black 
Ambergris, gray 
Chalk, precipitated 
Civet horns 
Lanolin hydrous 
Lanolin anhydrous 
Menthol mE 
Musk, Cab., pods. . (0z.) 
Musk, Cab., grains (o0z.) 
Musk, Tonquin, grain (0z.) 
Musk, Tonquin. pods (o0z.) 
Orris Root, Florentine, 
whole 
Orris Root, 
granulated 
Rice Starch 
Talc. Italian 
Talc. French. ..... (ton) 
Talc. domestic .... (ton) 


*Nominal. 


rorTris 
reris, 


(Oz. ) 


powdered 


4 50 


ae 
2 23a 


85a 
5.50 
80a 
4.25¢a 
3.004 
3.004 
5.00 
2.50(a 
9 Ota 
ne 

4 50a 


2.50 


yminal 


nominal 


tH} 

50a 
9 Oa 
40.004 


nominal 


9.50 
9.00 
5.50 

18.004 

18.00 


55a 
2/.U0la 


M/(a 


9.25 


60 
.60 


nominal 


yc 


1.4 (@ 
4.00 
5.50 


43a 


95@ 
2.00 
12.00(4 
7.00 


3,254 


3.00@ 


1.80@ 


? Sa 


4.77@ 
10.00 
28.00@ 

03@ 

2.65 

21@ 


25a 


9.00@ 


17.00 
47 


1.00 


2.25 
18.00 
7.50 
3.50 
3.50 
2.00 
2.50 
4.90 


05 


27 
31 
9.50 


nominal 
nominal 


37. 00@ 
23.00@ 


O8@ 


.10@ 
16@ 
45.00@ 
25.00@ 
18.00@ 


37.50 


23.50 


.09 
All 


60.00 


50.00 
40.00 
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(Continued from page 562) 


Spring months. It is true that concessions are granted here 
and there in special instances to stimulate sales, but instances 
of actual scarcity have become more numerous of late so 
that the question of delivery has rivaled that of price. 
Broken up as the current month is by two national holidays, 
some observers nevertheless vouchsate the opinion that Feb- 
ruary wiil witness a further extension of the gains shown 
during January. 

Reports received from the centre of the Michigan-Indiana 
peppermint and spearmint growing sections predict a short- 
age for 1923, this being based on the lack of snow in those 
parts. Many of the herbs which were saved for the Spring 
planting have frozen. Buying both of peppermint and spear- 

practically ceased in the country. 


1 


mint oils has 


Aromatic Chemicals 


Importers of synthetic aromatic chemical products con- 
tinue at and sevens over the question of American 
valuation despite all attempts by well posted importers and 
even Government authorities to satisfactorily elucidate para- 
graph 28 of the 1922 Tariff Act. Not only are they unable 
to even upproximately what rate of import they wili 
have to pay, but they are now encountering all sorts of 
difficulties in the matter of definitely ascertaining which 
products and how many items are manufactured 
by the various producers in this country. The presence of 
large stocks which were brought in betore the 1922 Tariff 
Act was passed has not yet ceased to be an influence ap- 
parently, for considerable quantities of such material are 
still available. Importers not then provided for are in as 
much of a quandary as ever and are refraining from indulg- 


sixes 


guess 


separate 


ing in any extensive import operations until they have more 


accurate information about the future. Good buying has 
been a feature in vanillin at prices ranging from 45 cents 
upward. Coumarin is meeting a demand from the 
flavoring extract trade. A jump in terpineol to 58 cents 
a pound is a feature of some note. 

\ number of other products show upward tendencies, an 
advance of 50 cents a pound having been scored in benzal- 
dehyde F. F. C. domestic, while bromostyrol is up 25 cents, 
cinnamic alcohol solid $2, C. P. citral 10 cents, phenylethylic 
alcohol $1 and pherylacetic acid $2.50. A few declines have 
come under review including a drop of $1 a pound in 
eugenol; a decline of 25 cents in domestic benzylacetate, 
while cinnamic aldehyde is 25 cents lower; terpinyl acetate 

Dae 


a 
has declined 25 cents and linalyl acetate $2.75 a pound. 


OX od 


Natural Perfumery Products 


A fair business has been passing in menthol, now that 
consumers are able to purchase the product at as low as 
$8 to $9 a pound for spot. Offers have been freer, particu- 
larly from an operator who was caught on the recent ad- 
vance and is now desirous of liquidating his stocks. De- 
clines to $38 have been recorded in Tonquin musk in grains 
and $23 in pods, at which levels the consuming demand 
appears to be showing a noteworthy increase. With the 
edge off thymol for the time being, as this is not the season 
of active demand, prices have weakened somewhat and 
offers are made as low as $4 a pound and less. Extensive 
buying continues in evidence in the market for ethyl-alcohol 
with cologne spirits held at $4.77 to $4.87 a gallon. 


Vanilla Beans 


Firm conditions continue to prevail throughout the mar- 
kets for vanilla beans. Consumers are paying from $10 to 
$12 a pound for the Mexican varieties and from $3 to $4 a 
pound for Bourbon vanilla. Only about 150,000 pounds of 
Mexican vanilla beans were available from the last crop 
sufficient only to supply one-third of the normal consuming 
requirements of American users. Those consumers who 
find the price too high have turned to Bourbon beans. The 
important distributing cities in Mexico are being scoured 
for additional supplies of vanilla. 

While estimates as to the growing crop of Mexican vanilla 
have little weight because it is as yet too early to form 
any accurate opinion, it is reported that between 180,000 
and 200,000 pounds of Mexican vanilla will be put on the 
market this year. This would include about 125,000 pounds 


of whole beans and 30,000 to 35,000 pounds of cuts. Condi- 
tions for the growing crop in Mexico are regarded as favor 
able with cool and rainy weather which makes for a bette1 
quality of vanilla. Curers in Mexico are paying the equiv- 
alent of $60 American currency per thousand for green 
vanilla beans which when cured produce ten pounds of cured 
vanilla beans. New York vanilla importers expect that the 
earliest arrivals of low grade windfall Mexicans this year 
will not be before March-April at the earliest. 

Only because of their disinclination not to cry wolf have 
handlers of Bourbon vanilla beans refrained from emphasiz- 
ing the reports of shortage in the French crop this season. 
If reports from Marseilles which state that it would be prac- 
tically impossible to execute orders for as much as 15 tons 
at this time are correct the situation may be regarded as 
truly alarming, especially in view of the shortage of Mex- 
can Just what the influence of Germany’s policy in 
placing an embargo against the importation of French prod- 
ucts will be on Bourbon vanilla remains to be seen. Buying 
on the part of extract manufacturers both of Mexican and 
Bourbon vanilla been running along at a satisfactory 

Consumers have entertained some uneasiness on the 
f supplies and have in some instances antici- 
pated requirements for several months ahead. 


beans. 


has 


score oT Tuture 


FOREIGN CORRESPONDENCE 


(Continued from page 562) 


various markets of the world, which must range between a 
maximum price of 28 


sucres and a minimium price of 22 
sucres per 100 pounds. There is a general surtax of 1 per 
cent for drafts for necessary imports. 

The 


an additional surtax of 20 per cent: 


following, classed as “luxury goods,” are subject to 
ine soap in individual 
boxes, perfumes of all kinds, rice and other face powders. 
These articles are exempt from this extra‘tax: talcum pow- 
toilet 


Importation of saccharin, except by 


der, toilet soaps, tooth pastes and powders; water, 


common and scented. 


pharmacists for medicinal purposes, is prohibited. 


FRANCE 


NEw COoeEFFICIENTS OF INCREASE.—New coefficients of in- 
crease in import duty rates have been fixed for a long list 
of articles, among these being: White wax, 1.5; pure olive 
oil other than that for soap-making, 2.8; distilled glycerine, 
2.4; soaps other than perfumery soaps, 2.9; paraffin can- 
dles, 4. 


GREECE 


OLiveE O1L Propuction.—Consul-General W. L. Lowrie, at 
Athens, says: Official figures of the olive-oil production by 
districts for 1921-22 follows, in gallons: Corfu, 
5,505,000; Leukas, 1,025,750; Paxos, 242,450: Lacedemon, 
684,455; Canea, 2,900,750; Candia, 746,000; Preveza, 196,- 
188; Margariti, 248,791; Filiates, 96,188; total, 11,645,572. 

A Government decree permitted the exportation of 29 
per cent of the crop; the remainder was reserved for home 
consumption. Stocks on hand from the 1920 crop were 
about 18,000,000 gallons. 

The 1922 olive oil production of Greece, according to final 
reports received, is estimated to be about 22,313,803 gallons, 
says Vice-Consul C. M. Corafa, Athens. 


are as 


ITALY 


REMOVAL OF PROHIBITION ON Precious ARTICLES IN 
Maits.—Announcement has been made by the Italian Post 
Office Department that money, precious articles, and securi- 
ties may again be transmitted in registered letters to Italy. 





Soap 
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CONDUCTED BY Or. E.G. THOMSSEN 


TARIFF EFFECTS ON SOAP TRADE 


Ever since the Tariff Act of 1922 became effective efforts 


have been conducted by interests identified with the Ameri- 


can vegetable oil and fat industries, which include 


primarily 


1 


ap trade, to cultivate a sentiment in favor of lower 


tes t was alleged orjginally that the Underwood 
ld accomplish three objects 
industry; (2) protect 


use nut butter made from 

are supposed to compete with 
eet the wishes of 
who were desirous of having copri 
while placing a duty on copra oil 


eing utilized for fertilizer 
and allied trades are concerne 
sound 
adopted in 


standards of the 


is deemed sufficient or 
*s which wert 

domestic intet 

volved. 

makers is that the duties on for- 


The attitude of s ap 


¢ 
I 
1 
1 


eign vegetable oils merely interfere with the orderly con- 


duct of the manufacturing routine of American vegetable 


oil industries and through interference with the ibility 


of their supply of raw materials effect sale 
in export markets. Already the importation of soya bean 


oil, which carries a duty of 2% cents per pound, has been 


practically discontinued, while there has been a large in- 
crease in the volume of importations of tallow from South 
America, following the imposition of a duty of % 
1,000 tons of tallow have 


been imported from South America in the last thirty days. 


cent a 


pound on that product. Over 


Developments of the last few months bear out the original 


contention of the American vegetable oil and fats indus- 
tries that if the supply of raw material necessary for the 
conduct of an export business is forced to around 
America through the existence of tariff barriers competing 
nations can use the same to turn the wheels of their in- 
dustries and supply export markets which would otherwise 
have been supplied by .American industry. In fact, it is 
now pretty well demonstrated that unrestricted importation 
of foreign oils and fats would have led to substantially 
increased exportation of American manufactured products 
of an oleaginous nature and more business for American 
industry. 

Steady restriction of the amount of materials that are 
available for use in soap making has been experienced 
over a period of recent years, however, and the 1922 tariff 
law has emphasized the situation. A few years ago coconut 
oil was used most for soap making, but today it is used 
in large quantities for edible purposes. The same situation 
may develop with respect to palm kernel oil in the course 
of another few years, when all of it is expected to be 
diverted to edible uses. In the case of cotton seed oil which 
was so substantially protected under the tariff it is gener- 
ally agreed that there was very little competition between 
this and soya bean oil as only cotton seed oil foots are 
used for soap making to any great extent. Formerly a con- 


pass 


1 oil production was ex 
to Europe. , European buying accounted for 
ipproximately 10 per t of o roduction of this oil. To- 


lay Europe is no uyiIng cot 


seed oil here because 
tic oils, especially soya 
ce of American competitive bid 
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V-priced 
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own prices. 
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was effective 
<O, 41, and . tembDer I » which as- 
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a gallon, 
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ind pea- 
il trade 
soya bean 
European 
under the 


sessed 


-export to 


tely killed 


adown 
vegetable oils an fat i 4 which same Ik vel 
portable surpluses must be sold. 

It is generally alleged that laundry soap, which is a 
basic f ilized life and is 
in its sale and manufacture, is dis 
the recent tariff which increases 
materials which go into its 
are scattered from Maine to California, and as there is no 
territorial division of markets, understandings, agreements 
or regulation of volume of business, etc., each maker must 
give the consumer the lowest possible price consistent with 
the quality and size of the cake. The soap industry of 
the United States has been built up and developed in re- 
liance upon free raw materials. The cost of the raw 
materials which go into it is more than six times the cost 
of salaries and wages which ‘are paid to workers and 
others identified with making it. Today there is not avail- 
able in the United States, except in a limited way, a supply 
of basic raw materials for the manufacture of soap because 
as rapidly as soap makers have developed sources of raw 
materials, particularly vegetable oil and nut oils, the in- 
crease in the world and domestic consumption of fats and 
oils as food has taken such commodities partly or entirely 
away from the soap kettle. 

Up to within comparatively recent date no action had 
been taken by leading soap manufacturers in the matter 
of advancing prices to correspond with the increased price 
of raw materials forced under the Tariff. Now, however, 
in view of the jump in tallow and practically all other 
raw materials prices are being advanced. Prior to the 
war laundry soap could be bought for 3% to 5 cents per 
cake, while during the war the price was 6% to 10 cents 
per cake, depending on size and quality. Even when 
prices were at their peak, however, it was possible to buy 
laundry soap in the large cities at as low as 8 cents per 
cake. This situation was made possible through econ- 
omies in the matter of glycerine recoveries and the fact 
that we had access to imports of foreign oils and nuts 


necessity of ci highly competitive 
‘iminated against in 
the cost of all the raw 
production. Soap factories 
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which ruled at materially lower prices than our own 
domestic oils and fats. 

This situation is now reversed and if American soap 
makers are to maintain their position as exporters they 
must have access to raw materials which will enable them 


to compete with soap makers the world over. Small 
wonder, then, that soap makers who at considerable ex- 
pense developed sources of raw materials in foreign coun- 
tries are adverse to having foreign countries reap the 
benefits of their investments and development. They did 
not ask excessive protection against the importation of 
common soap into the United States for the reason that 
they did not want this country to be retaliated against by 
foreign ‘ountries. However, just ‘+h a situation is de- 
veloping. | ico has already raised the import duties 
on laundry soap from 10 to 12 centavos per kilo and re- 
ently to 20 ¢ entavos per kilo. This is equivalent to $3.66 
per box, which leading soap makers deem sufficient to kill 
our exportation of the product to Mexico. Tariff bar 
rier likewise being raised in all other parts of the 
for our own high rates. Under re- 
reaty negotiations with Spain we received 
as most favored nation treatment. It ap- 
that while we enjoy minimum duties under 
extends special rates providing for still 
| countries which means substanti 
red products are shut out. 
ns of the Underwood law the 
raised from 10 to 15 per cent; 
ained at 30 per cent; unperfumed 
in 10 to 3U per cent; medicated soap 
laundry soap fri 5 to 15 per cent, 
from 5 to 1 per cent Let us see if 


influence of the tariff has been on our 


rket for toilet soaps to date Before the war 

during the fiscal year 191; aps to the value 

In the last year of the war, 1918, we 

567,614 worth of all kinds of soap, while right 

in 1919, our exports jumped to $6,034,23( 

year, 1920, was almost as big with an ex- 

| l t ap valued at $5,839,146 In 1921, however, 

our exports dropped to $2,822,927. The exports of toilet 

soap since the 1922 Tariff became effective have been run- 

ning about on a par with 1921 in spite of the tariff, but 

some of our largest customers, including, Canada, 

Mexico, Cuba, rgentina, British India < ritish East 
\frica, are buying less 

the other hand, foreign countries are having just 

as hard a time in retaining their hold on the American 

consume! example, duty free foreign castile soap 

| of 4,833,269 pounds was imported here dur- 

t} year ending 1913, while in the calendar year 

ending it had dropped to 1,559,270 pounds. From a 

total [ me 400,000 pounds of foreign castile soap 

brought in on a dutiable basis during 1913 the imports 

dropped to 204,917 in 1921. Imports of foreign soaps other 

than castile have shown a noteworthy increase, however, 

those entering duty free in 1919 having totalled some 

665,029 pounds, while in 1921 1,343,294 pounds were 

brought in on this basis. In 1913 $403,734 worth of duti 

able soaps came into the country, while during the years 

1918-1919 and 1920 average ee were only about $200,- 

000 worth. The last figures of which there is any record 

show that imports are back to something approaching pre- 

war levels 


As a result of the disadvantageous position in which the 


American soap industry, as well as the American vegetable 
oil trade, now finds itself, due to the influence of the 
tariff, it is complied to seek lower costs of operation. The 
first step taken in this direction is the cultiv = of senti- 
ment in favor of lower duties under the flexible provisions 
of the Tariff Act of 1922, which delegates + i tax-making 
powers of Congress in respect to the levying of tariff duties 
within fixed limitations to the President of the United 
States. The President has the power to change duties, 
although the fact finding and advisory body is the Tariff 
Commission. The latter body takes into consideration, so 
far as possible, differences in conditions of production, 
including wages, costs of materials, and other items in 
costs of production in the United States and competing 
countries. Parties interested may be heard under such 


rules and regulations as the Tariff Commission sees fit to 

adopt. No authority is given, however, to transfer an 

article from the dutiable list to the free list or vice versa 

The Commission is now able to proceed in a restricted way, 

and as the flexible provisions of the tariff law may be 

applied to oleaginous materials, sentiment is crystallizing 

more and more in favor of speedy action toward obtaining 

reduced rates. 

\ list of the possible rates of reduction on oleaginous 
materials is appended: 

Point to which 

rate can be cut 

Rate under flexible 

Act of 1922 tariff 


2c lb. 


provisions 
Coconut oil 
Soya bean oil 2! 
Cotton seed pa 3 
Peanut oil . Ae 
Tallow 

Herring oil 

Menhaden o 

Whale oil 

Seal oil . 

lish oils N 

Hempseed o1 

llydrogenate 


l 
> Ib. l 
| 


“Ib. 
Ib 


Rape Se¢ d oil 
| inseed 


STATISTICS OF FATS AND 


The Department of Commerce announces that, according 
to census returns, the factory production of fats and oils 
(exclusive of refined oils and derivatives) during the three 
month period ended December 31, 1922, was as foll 

20,765,264 
pounds; animal fats, 542,640,805 pounds, and grease, 98,702,- 
262 pounds, a total of 1,416,445,409 pounds. Of the several 


kinds of fats and oils covered by the inquiry the greatest 


Vegetable oils, 754,3 37 37,078 pounds ; tish oils, 


production, 503,441,768 pounds, appears for cottonseed oil 
Next in order are edible and neutral lard with 438,322,627 
pounds; linseed oil with 158,752,986 pounds; tallow with 
102,050,816 potinds; cocoanut oil with 50,460,158 pounds, 
and corn oil with 28,963,763. 

The production of refined oils during the period was as 

follows: Cottonseed, 396,848,990 pounds; cocoanut, 41,- 
126,079 pounds; peanut, 1,291,640 pounds; soya-bean, 
900 pounds; corn, 21,116,262 pounds, and palm-kernel, 207,- 
078 pounds. The quantity of crude oil used in the produc- 
tion of each of these refined oils is included in the figures 
of crude consumed 


SOAP NEWS IN OTHER DEPARTMENTS 
Readers of this section will find soap news scattered 
liberally through other departments of this issue. In our 
Trade Statistics will be found figures of the foreign soap 
trade during 1922, with the chief items of domestic ex- 
ports for November. In our Washington Correspondence 
is mention of the hold-up of the tariff-ruling on olive oil 
foots and other matters. The Trade Notes, as usual, con- 

tain news of interest about members of the industry. 


Monthly Bulletin on Fats and Oils 

We have received the first issues of the Oils and Fats 
Economic Review, which is being published monthly by the 
Bureau of Raw Materials for the American Vegetable Oils 
Industries, which has its headquarters in the Munsey Build- 
ing, Washington. The subscription price is $1 a year and 
the information given is well worth more than this nominal 
fee. In addition to other material there are charts show- 
ing the trend of trade. Tariff matters naturally receive 
the attention which their relative importance deserves. 
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THE TECHNOLOGY OF THE FISH OILS* 


By “OMEGA” 


Oils may be obtained from all fish, the quantity varying 
with different species, the oil often predominating in a par- 
ticular region of the fish. The 
tained from the menhaden, 
t 


main fish oils are 
sardine, salmon, herring 
known bemg tunny, mackerel, 
whiting, sturgeon, and sprat. Fish of th 
haddock type give liver oils, the 

bli ubber oils. 

Within recent years, the fish oil industry has made vast 
strides, as the result of experiments conducted by the vari- 
ous Governments, notably that of India. In 1909 there was 
but one fish oil factory we r the Madras Government 
Fishery Department. At the outbreak of war there wer 
sixty-five factories, producing oil and guano from fish, mainl 
from the Indian sardine (Clupen longiceps). The crud 
native method of oil extraction, where the fish is allowed 
to putrify and the exuding oil collected, is still much 
vogue. The more modern method is to boil in cauldrons, t 
skim the oil away, and to dry the residue for use as a f 
tilizer. ‘Latt 


terly there has l 
for the fat industry, 


those ob- 
and dab, 


ie lesser saith, 


pilcher, 
skate, and 


and turtle, 


cod. 


seal, whale 


been a demand for a finer grad 
and in some cases for conversion into 
le products. For this purpose a modern plant has be 
installed at Tanur for the extraction and re 
oil. The use of fish oils for 
many difficulties due to the persistent odor, but many c 
have been made by various patentees, that all 
can be eliminated on hardening by means of catalytic agents 
Miller (7. Unt. Nahr, Genussen, 1919, 38, p. 194) found 
after conducting a number of feeding experiments on human 
beings, that hardened whale oil of M. P. 36 degs. C., is an 
efficient substitute for animal fats. The principal areas 
the fish oil industry are, the east and west ports of America 
and Canada, Japan, India, Norway, and to a lesser extent 
Great Britain. The largest area of the American fish oil 
industry is in the Chesapeake Bay district, and consists ot 
about fifty factories. The fishing operations are conducted 
during the latter eight months of the year, the chief catch 
being the menhaden fish, which contains about 4 per cent 
of oil. During 1920, the average amount of oil obtained 
was six gallons per 1,000 fish, the year’s production being 
interest to note that 


over ten million gallons. It is of 
during the war period, the German Government prohibited 
the supply of fish to the trade, except in a decapitated 
form, the heads being treated for the extraction of oil and 
albumen, the latter being treated by chemical methods and 
rendered available for human consumption. 


1 


ning of t 
soapmaking is attended with 
' 
laims 
and odor 


taste 


Extraction of Fish Oils 


Fish oils are obtained from the body fat of the cod, herrin 
sardine, salmon, sprat, etc., by treating the fish in bo 
water in a tank with a perforated grid to support the fish. 
A process of disintegration takes place, the oil coming to 
the surface, when it can be drawn away. This operation 
is conducted as expeditiously as possible, a prolonged treat 
ment being detrimental to the finished oil. In the extraction 
of the oil, it is desirable that the fish should not have been 
allowed to commence putrefying, as the decomposition prod- 
ucts are difficult to separate. The introduction of high- 
speed steam and petrol-driven boats into the fishing indus- 
try materially prevents undue delay in contact with put id 
material. Modern methods of fish refrigeration 
efficient preventives against putrefaction are 
The product obtained in the initial stages of fish boiling 
is a high grade oil, pale in color. The usual procedure is 
to dry the fish mass after a short boiling and then extract 
the residue with benzine, when a dark oil is obtained, which 
is subsequently refined to mitigate the rank odor which is 
characteristic of a low grade fish oil. According to Turren- 
tine (Bull. U. S. De pt. Agric. No. 2 Bureau of Soils, 1913), 
the methods adopted at the Rhode Island Fish Oil Factories 
is to first heat the fish for a few hours in a — of steam, 
when the oil and moisture are separated by expression in 
large hydraulic presses, the residue being dried in a stream 
of hot air. Inclined rotating drums are used, so that the 
material takes a continuous downward course due to gravita- 


which are 
also applied. 


.* - . . 
From the Chemical Trade Journal and Chemical Engineer. 


tion, finally 
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The Norwegian method is first to 
yy hand, and then expose t the sun 
vhen the oil melts and — in troughs 
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he fish are nov until land 
us method of oil ion has found applica- 
» more modern Norwegian factories is that by which 
mashed fish substance is treated in > bottom chambe 
a cylindrical vessel, the oily and aqueous extract being 
forced upwards through su ive layers of calcium chloride 
and asl ich < ‘forated diaphragms 
t yutlet at a high 
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otation methods, advantage being tak 
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wate! ter is separate 

fish mass can be ried and used as a ferti 
Japanese method was first to boil the fish and 

over a perforated plate water and oil being coll 


tanks below, the 


press 
cted 
fish mass being sun dried. The more mod- 
ern Japanese method is the fish mass to a treat- 
ment with superheated ste: in an inner perforated revolv 
ing cylinder containing [ ird propelling arrangement 
The aqueous and oily lavers are drawn off continuously by 
means of an outlet in the stationary chamber, the mass on 
emerging being passed 1 a hydraulic roller press, 
combining a rotary an yratory motion, which extracts a 
further quantity of oil. The vertical re volving motion pro- 
motes its removal continuously dc ywnw ards, material 
can be finally extracted without interrupting the operation, 
ifter : { Ant ther 
method is to treat the macerated fish in a revolving chamber, 
first with an organic solvent, after 
and solvent are drawn away, the fi 
steam to displace the resid 


which it is passed through a drying chamber 
| 


extracted 
being treated with 
which is recovered. 
used for the extraction of liver oils have 
reached a high degree of perfection. The modern treatment 
is first to thoroughly clean the fish livers. extract the oil 
under vacuum at a temper of 90 degs. F. 
agitation, and then pass through acuum filter-press, the 
residual matter being pressed for a lower grade oil. Exclu- 
sion of air during treatment has vastly improved the quality 
of liver as according to Moller, the revolting flavor of 
cod liver oil is due to oxidation during treatment. In some 
of the American factories the livers are initially primed’ by 
means of common salt over the course of forty-eight hours, 
a device which not only disintegrates the cells, but also has a 
solvent action on some of the nitrogenous compounds of the 
oil, to the presence of which—according to Mitchell—the oil 
owes its therapeutic qualities. LLewkowitsch is of opinion 
that it is due more to the character of its unsaturated 
glycerides, which are said to be more easily assimilated than 
those of other oils. 


which the 
sh mass 
1al solvent, 


The processes 


with continued 


oils, 


Blubber oils are obtained from the whale, seal, and turtle 
by boiling the blubber after separation of the flesh. Large 
vessels are used. separation of the oil being effected by a 
skimming or displacement method. By far the greater 
quantity of blubber oil is produced from the Greenland or 
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“right” whale (Balena misticetus) which gives the highest 
yield of oil, about 180 barrels per animal. The largest whale 
oil producing country is Norway, which has an annual out 
put of over a million gallons, 


Treatment of Fish Oils 


Various methods have been adopted in the refining of fish 
oils, so as produce a product of a good color, odor, and 
consistency Che crude oil is generally colored and has an 
offensive odor, due to the presence of trimethylamine to- 


A primi- 
by heating 


gether with 


nitrogen and phosphorous compounds. 
tive native method of deodorizing fish oils 


was 


the oil in the presence of cypress and cedar leaves and saw- 
dust, filtering and exposing to sunlight. Numerous patents 
have been granted for their treatment, so as to convert them 
into white and odorless substances of tallow-like consistency. 
Among the chemical means proposed ar: Treatment with 
dilute acids g., sulphuric and nitrous acids, boiling with 
small quantities of caustic soda or lime, which promotes 
the coagulation of the impurities which eventually subside 


Cold oxidation processes have been proposed—viz., utilizing 
acidified solutions of potassium bichromate or permanganate, 
also means of chlorine, hydrogen peroxide, and ozone 


Recently refining by colloidal methods has found consider 
able application, the principal agents being silica, china clay, 
fullers’ e: aluminum or iron salts, copper hydroxide 
and charcoal. For the neutralization of the free fatty acids, 
Ekenberg in a Swedish patent proposes treating the oil at 
100 degs with excess of an alkaline solution of glycerine, 


the latter promoting the separation of soap. In the refining 


arth 





of fish oils, the operation generally consists of first chilling 
the oil, separating the solid stearine, a chemical treatment 
to eliminate the free fatty acids, decolorizing, deodorizing, 
and hardening According to Weiss (German Patent No 
294,136 sh oils may be completely deodorized by treatment 
with a fine jet of am in the presence of an alkali. Flem 
ing (U. S. Patent No. 749,925), suggests vigorous agitation 


by means of carbon dioxide in the presence of borax, and 
inally atomizing the mixture by forcing it through a fin 
orifice The mixture is allowed to stand and the oil sepa 
rated. The of emulsions gives much difficulty in 
this pre 

\ later patent 
oil is allowed to 
alternately of glass and metal, a current of electricity being 


production 


electrical method where the 
of baffle plates mad 


an 
over a series 


prop ses 


run 


passed through the latter and the whole operation being 
conducted in an atmosphere of hydroge n \ Norwegian- 
German firm has been formed recently to exploit this 


} 
the 


Hapsland Falls being utilized to generate the 
\ French method due to Wefling suggests emulsify- 


process, 


power. > 
ing the oil with alcohol by a double atomization. Atter 


removal of the excessive alcohol, the residual solvent is ex 
tracted by a hot aqueous treatment of the deodorized oil, 
the latter being dried, and decolorized by means of alumi- 
num-magnesium-hydro-silicate. A somewhat similar process 
is due to Hayden, where the oil is heated to 40 degs. C, in 
a tall cylindrical vessel, a stream of alcohol being introduced 
at the base. At the end of the operation the alcohol is 
drawn away and the oil washed with water, dried and 
treated with charcoal. In German Patent No, 202,576 Hol- 
stein claims that fish oils may be decolorized and deodorized 
by heating a mixture of the oil, bone charcoal, and chalk 
in vacuo. the operation being completed by a final treatment 
with superheated steam. It is stated that a mechanical action 
ensues, the sudden expansion of the steam forcing the im- 
purities into the interstices of the charcoal. A process due 
to Nieken, which has found application in Newfoundland 
for the bleaching of whale oil, consists in emulsifying the 
oil with a cold aqueous solution of an oxidizing agent, 
allowing to stand for a few hours, and finally heating to 
liberate *the oxygen. 


Improvements in Hydrogenation Processes 


The treatment of fish oils so as to render them of a tal- 
lowlike consistency—i. ¢., to raise the melting point, is tech- 
nically termed hardening, and is a process which has 
attracted much attention within recent years. As commer- 
cially conducted, the oil is heated and mixed with a porous 
medium, impregnated with finely divided nickel, the whole 
being agitated by means of a current of hydrogen, the nickel 
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acting as a carrier between the hydrogen and the fat. 
Rapid improvements have been made in hydrogenation pro- 
cesses, particularly towards the production of a continuous 
operation. Martin (English Patent No. 139,239) describes 
a process in which the heated oil after contact with the 
catalyst is allowed to run slowly through a heated conduit 
chamber where the oil meets a counter current of hydrogen, 
the excess of being recovered and the oil filtered by 
means of a press. Elder (in U. S. A. Patents No. 1,331,- 
905/6/7), suggests various means of revivifying the spent 
catalyst. Oils may also be hardened electrolytically, by 
treatment in an atmosphere of hydrogen at a low pressure, 
whilst subjecting to the influence of the electric discharge, 
the oil being exposed in thin layers, and given a slight oscil 
lating movement. The hardened product is separated at a 
low temperature by filtration. Sandberg claims that a 
hardened oil ‘Suif d’huile de poisson,’ which is used in 
candle manufacture, is prepared by treating whale oil with 
a mixture of nitrous and sulphuric acids, at a temperature 
of 60 degrs. C., reducing the iodine value below 50, which he 
states is an essential feature for the production of an odor- 
less product. It is also affirmed (Chem. Zcit., 1920, 44, p 
66) that hydrogenized fish oils differ in their physical and 
chemical relationships, compared with those of natural 
the density and refractive index are higher than the 


gas 


fot 
als 


Ce Key 
calculated values he hardening process also appears to 
take place in stages, at any of which the process may be 
arrested. The ultimate result of hardening appears to de- 
crease the iodine and refractiometer value, but to raise th 
solidilication point, the saponification value being left un- 


changed 
Uses and Applications of Fish Oils 
Fish oils 


have found 








service in various capacities, for 
soap and linoleum manufacture, leather tanning and dress- 
ing, illumination, lubrication, tool hardening and edible pw 
poses. These oils are now used in the leather trade as a 
substitute for linseed oil, and it is claimed they render tl 





leather more pliable than when linseed oil alone is used 
The favored oil for leather enameling is that obtained from 
the menhaden fish. The medicinal of the liver oils 
are well known, they having found a wide application 
therapeutics, consequent on their ease of digestion and as 
similation, possibly due to the presence of the biliary com 
pounds. Drummond (in Biochem. J., 1920, 14, p. 668/669) 
states that extended refining of fish oils tends to impoverish 
them medicinally, due to the of vitamine “A.” The 
principal objection to the use of fish oils for edible purposes 
appears to be the possible recurrence of the odor on storage, 
but modern methods of treatment have now successfully 
overcome this objection. Physiological tests have proved 
conclusively that hardened fats are not detrimental to the 
human body, Of all the 


uses 


loss 


fish oils, menhaden and sardine 
oils are favored by paint manufacturers, and in admixturt 
with linseed oil make an excellent drier. Lusskin in his re- 
port to the 8th International Congress of Applied Chemistry, 
1913, records unsuccessful attempts at drying herring oil 
even when encouraged by the presence of powerful “driers, 
menhaden and porpoise giving excellent results under similar 
conditions. Blown herring oil has proved a_ serviceable 
constituent of smoke stack and boiler front paints, and also 
where it is necessary to counteract the corrosive effects of 
sea-air. A treated American menhaden oil has found ap- 
plication in printers’ ink, manufacture of tarpaulins, temper 
ing steel, and for lubrication purposes. As an exterior paint 
vehicle, fish oils may replace linseed oil up to 75 per cent, 
the “winter bleached” menhaden oil, giving the more satis- 
factory results, when used in conjunction with a tungate 
drier. When applied to hot surfaces, the fish oil should be 
first heated with litharge to a temperature of 220 degs. 
According to Toch (Jour, Ind. Chem., 1911, 3, p. 627) a 
mixture of linseed and fish oils is capable of digesting a 
larger proportion of red lead than when linseed oil alone 1s 
used. With a suitable mixture, red lead may be added up 
to 33 pounds. per gallon without setting. When used as a 
constituent of ‘printer's ink, the oil is previously oxidized 
at a temperature of 200 degs. C., the resulting viscous prod- 
uct being treated with a tungate drier. 

The fish oil industry, which is now being conducted on a 
very extended scale, the fishing being regulated by Fishery 
Boards with the collaboration of the scientific advisers of 
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the 


various Governments, now holds a very prominent posi- 
tion amongst the commercial and industrial understakings 
of the world. Scientific research has been the means of 


bringing about a large number of improvements in the meth- 
ods of fishing, preservation by refrigeration, extraction, re 
ning and the hardening of the oils. Within recent years, 
a very fruitful channel of research in connection with the 


sh oil industry has been that of the study and treatment 
of the oils from the vantage point of colloidal chemistry. 
The American team method of attacking fishery problems, 


the combined services being enlisted of 
engineer, and chemist, has much t 
and is an innovation which is being applic 


igation of problems in all 


the biologist, 
» commend it, 
widely in the 
undertakings 


physicist, 


large 


invest 


TOILET SOAPS IN MEXICO 


The Mexican Senoritas apparently prefer Spanish and 
American soaps, for in 1921, 46 per cent of all toilet soaps 
were received from Spain, 43 per cent from the United 


States, 6 per cent from France and 5 per cent from Germany 





and England. 

Although Spain leads in the supply of toilet soaps, it is 
for the most part pure castile soap, the specialty of the 
Spanish manufacturer. American soaps are said to be grow- 
ing in favor, says Consul T. D. Bowman, Mexico City, in 
a report to the Department of Commerce 

The French, Spanish and Germans excel the Americans, 
he says, in ‘the character of their .containers. They use 
very elaborate boxes and wrapping of embossed paper. 
They also make a specialty of individual boxes, with one 
eake of soap to the box. Some of the boxes are plush-lined 
and expensive. 

In the Mexican market, the fancy container is an aid 
to sales. The practice of giving soap as gifts ladies is 
general in Mexico and a fancy box is desired. Mexican 
duties on imported toilet soaps may be obtained from the 


Foreign and Domestic Commerce, Ds 


Washington, D. C 


Bureau of 
Lommerce, 


partment of 


American Soap Stock for Washing Wool 





Thirty years ago American cottonseed muci (the 
residue left from cotton-oil refining) was shipped to Eng- 
land and made into soap, according to a report from Trad 
Commissioner Hugh D. Butler, at London This soap 
was used chiefly in the washing of raw wool. The soap 
produced from this mucilage contains from 65 to 68 per 
cent free fatty acids and is called cotton-oil soap stock. In 


recent years this soap has been made in the United States 
and, due to the fact that the American demand in 1921 
did not leave any surplus quantity for export, the trade 
was supplied by a firm in Liverpool, which used a mucilage 
similar to that formerly brought from the United States. 
This mucilage was derived from the manufacture of West 


African seed oils. From reports received lately in England, 
t appears that this vear’s supply of soap for washing wool 


will be furnished from last vear’s sources, and for the 
same reasons as obtained in 1921. 
France Endeavoring to Produce Grapeseed Oil 

Trials have been made by a co-operative mill at Nimes, 
France, to extract oil from grape seeds. In France the oil 
extracted from grape seeds, it is claimed, varies from 15 to 
17 per cent when the seeds are dried, and from 10 to 13 
per cent when wet. The oil extracted is green if the pips 


(seeds) are treated as soon as the grape gathering is com- 
pleted, but brown if the seeds are 3 or 4 months old at 
the time of extraction. The solvent used for extraction 
was trichloral ethylene, reports Clerk Edward Dogny, at 
Consul Edward A. Dow’s office, Algiers, Algeria, to the 
Department of Commerce. 


Features to Be Found on Other Pages. 


Readers of the Soap Section may find items of interest 
to them in our Trade Notes pages, as well as in Patents 
and Trade Marks and Foreign Correspondence. 


THE AMERICAN PERFUMER 








3569 


FEATURES OF SOAP MATERIAL MARKET 


(Continued from next page) 





i 
Olive Oil Foots attracted much attention when Keb 
ruary 7 it was reported that the Treasury Department 
ordered a duty at the rate of 10% ad valor upon the 
imports of Foots, to become effective within thirty days 


\lthough many are protesting aturally 


against it, 
stimulated buying for and | 


February 14, 1923 1. H. H 


Spot ebruary arrivals 


RNER, 


Industrial Chemicals 





Of paramount interest in the market for industrial chem 
icals utilized by the soap and allied trades has been the 
gradual appreciation of all products of German extraction 
growing out of the uneasiness accompanying the French in- 
vasion of the Ruhr. Replacement costs are in almost every 

















ce higher than the actual spot market and there are 
irs that a number of the potash salts may actually be cut 
ff again The improvement in the position of the German 
mark and the ability of Germany to obtain fuel supplies 
through British sources are all of th deepest concern in 
the chemical markets, re trading while irregular and 
spotty as customary at this season is sh¢ some signs 
of revival transportation difficul — which were the 
principal handicap to a more comprehensive business during 
December and January are not giving so toad concern at 
the moment because there is an improvement in the move 
ment of freight cars. The leading soda products continue 
to receive prompt attention. Caustic soda is reported as 
lificult to obtain in standard brands, although there are a 
number of free sellers. Difficulties are rey bor in the mat 
ter of shipping light soda ash from the work ks, although n 
change is recorded either in spot valuations or in the contract 
market \n extensive business has been booked in sul- 
phuric id the first six months of the current year at 
Dp S iin from $9 to $12 for the 60 degrees, and $14 
to $16 for the 66 degrees. ‘Higher spot prices for caustic 
ind carbenates of potash were as interesting a feature as 
iny to our trades 
Other Soap Making Materials 
The approach of Spring finds buying of rosins on the part 
of the soap and allied trades on the increase. Statistically 
the position of rosins is nearly as strong as a year ago, for 
the three principal distributing points in the South only hold 
about 12,000 barrels more than they did a year ago at this 
time. The sudden turn in the European situation has tem- 
pora rily dampened hopes of the development of big export 
markets for naval stores, but the volume of domestic trade 
is high ily encouraging and predictions are going the rounds 
that February may witness a substantial augmentation of 
takings on the part of domestic consumers. A noteworthy 


feature has been the enlarged demand for stearic acid and 
red oil following the levying of an assessment of 10 per 
cent on olive oil foots by the Secretary of the Treasury, 
ilthough the order later was held up. Both red oil and 
stearic acid, which are competing products, are now show- 
ing a tendency to advance in consequence. 


WHY SOAP SOLUTIONS BECOME EXHAUSTED 


When soiled goods are passed through a soap solution, 
the soap hangs on to the dirt particles, which is equivalent 
to the soap being taken out of the water, as the solution 
is made very much weaker. The suds soon disappear, as 
the absorption increases, until all its cleansing properties 
are lost. Soap dissolved in water produces alkali in small 
quantity: (a) To neutralize acid dirt; (b) to dissolve al- 
bumins. Soap dissolved in water lower§$ surface tension: 
(a) To emulsify mineral oils, etc.; (6) to rapidly wet or 
penetrate. Soap solutions from suds: (a) To indicate 
acitine soap; (b) to lubricate and cushion cloth layers; 
(c) to carry oxygen; (d) to remove agitation and buoy- 
ancy. The colloidal action of soap dissolved in water: (a) 
Valuable on grease-free and oil-free dirt; (b) stabilizes 
emulsion and suspension.—Canadian Colorist. 
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MARKET REVIEW ON TALLOW, ETC. 


TALLOW 


Written Specially for This Journal) 


during the ihree and four weeks 


have changed very little. 
The latest sales of New York Extra Grade at 834 cents 


prices past 


Market 


per pound ex producers plants, and simultaneous sales at 
8% cents delivered to buyers establishes the market rather 
firmly at this level, and shows that values have moved but 
slightly during the past month 


Greases are quite strong, ranging from 8'g cents for 


high acid to &3% 
Pale 


cents for choice low acid House 


Yellow 


very 


Grease, with Grease selling at Extra Tallow 
price. 
In the middle west and west, the markets are still frac 
tionally higher than in the East with an insatiable demand. 
The long expected readjustment of selling values between 


Tallow 


show any 


lower grade fats and good quality has not yet ar- 


rived nor do indications signs that this will 


come about during the next few weeks. 

Soapers are not over loaded with raw material, for which 
reason there is a steady purchasing power in the market 
sustaining prices. 

February 15, 1923. 


Tosias T, PERGAMENT. 


GLYCERINE 
(Written Specially for This Journal! 

Since our letter of January 16, the quotation for Chem- 
ically Pure Glycerine in bulk, has remained at 18% cents, 
although one refiner has raised his price to 19 cents and 
some of the others claim to be asking that figure, in certain 
cases. There has lack of Refined 
Glycerine, during the past month, particularly for Dynamite, 


been a demand for 
in spite of which Crude values have shown little change. 
The drop in French and Belgian exchange, permitted pur- 
chases of Dynamite in those countries, at a very low cost, 
landed here, duty paid, but afterward the franc advanced 
34 cent from the low price, thus making further purchases 
out of the question; later, the franc dropped again, but in 
the meantime quotations had been advanced on the other 
side, as a result of which the cost figures out today, higher 
than domestic goods can be bought at. There is a report 
current, that members of the British Producers’ Association 
are seeking a market here for some of their large stocks, but 
this has been denied and their quotations are much above 
our level. There should be a better demand by the first of 
March, but if it does not come, there is a chance of some 
decline. We look for a good year generally and expect 
prices to be higher later on than they are today. 
February 15, 1923. W. A. Stoprorp. 


VEGETABLE OILS 
(Written Specially for This Journal) 

Some Vegetable Oils during the last month were very 
active while others were quiet. 

Only a few small lots of Cocoanut Oil changed hands 
during the last two or three weeks, and as a result of this 
the market has sagged slightly. None of the 
importers or domestic crushers, however, seem to show any 


inactivity 


signs of weakness and it is expected that this inactivity will 
be followed by a good consuming demand shortly. 

Palm and Palm Kernel Oils, on the other hand, have 
been very active, and there still is a good inquiry for these 
Palm Oils 
soap-makers during the past six weeks, and as a result it 


oils. Several thousand tons of were sold to 
is ‘difficult to secure firm offerings on any quantity of either 
Lagos or Niger grades, particularly for early arrivals in 
this country. Palm Kernel Oil has just commenced to at- 
tract quite a little attention, and while sales were made 
last week at 8.40c per pound, it is now quoted at 85c to 
834c per pound for early shipments from England. 

Crude Cottonseed Oil in the South is steady at around 
10c, while Crude Corn Oil sold today at 10%c f. 0. b. Mid- 
dle Western mill. 


higher figures, comparatively speaking, than the Crude Oil, 


Refined Corn Oil has been commanding 


and therefore producers who generally sell Crude, are turn- 
ing out their present production as Refined. Offerings of 


Crude Oil are very light. 


(Continued on preceding page) 


SOAP MATERIALS 
Tallow and Grease 


Tallow, New York, Special, .08'4c. 
O09%c. Yellow grease, New York, 
grease, New York, 10%-.10%c. 

Rosin, Savannah, Feb. 15, 1923. 
Common to good 4.75@4.85c, 

4.75@4.85c. 
4.75@4.85c. 
4.75@4.85c. 

weve ee 475@4.85c. 

4.75@4.85c. 

Pearl, per 100 Ibs soe oe @$3.10 
powdered, per 100 lbs @ 3.00 
acid, single pressed, per : @ 13% 
Stearic acid, double pressed, per Ib 13% 
Stearic acid, triple pressed, per Ib ; 15% 
Glycerine, C. P., per 18Y%@ 19 
Glycerine, dynamite, per A7YZ@ 17% 
Soap lye, crude, 80 per cent, loose, per Ib., 1134,@ 12 
Soap lye, saponification, 80 per cent, loose 

13% 


Edible, New York 
O8@08%c. White 


Starch, 
Starch, 
Stearic 


Cocoanut, edible, per Ib 
Cocoanut, Ceylon, Dom., per 
Palm, Lagos, per Ib 

Palm, Niger, per 

Palm, Kernel, per lb., nominal 
Cotton, crude, per lb., f. o, b. mill. 
Cotton, refined, per lb., New York 
Soya Bean, per lb 

Corn, crude, per Ib 

Castor, No. ', per 

Castor, No. 3, per lb 

Peanut crude, per Ib 

Peanut, refined, per Ib 

Olive, denatured, per gal 

Olive Foots, prime green, per Ib 


09% 


0814@ 
.09%4@ 
124%@ 
12 @ 
11Y%@ 
134@ 
124%@ 
13Y%@ 
164@ .17 
1.05 @ 1.10 
0934@ 09% 


Chemicals 


Soda, caustic, 76 per cent, per 100 lIbs.... 

Soda Ash, 58 per cent, per 100 lIbs...... 

Potash, caustic, 88@92 per cent, per lb., 
ee ee i 

Potash Carbonate, 80@85 per cent, per Ib., 
a A ; 

Salt, common, fine, per 100 Ibs........ 

Sulphuric acid, 60 degrees, per ton 

Sulphuric acid, 66 degrees, per ton 

Borax, crystals, per lb 

Borax, granular, per 

Zine Oxide, American, lead free, per lb... 


0%@ | 
05%4@ 6 
06 @ 08 
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World’s largest manufacturers of 


Chem. Pure—Water Free (Bone Dry) 


TERPINEOL 


Essential Oil Company 


Executive Offices Plant 
297 Fourth Ave. Mulberry and New York Ave. 
New York City Trenton, N. J. 


Stock carried for prompt delivery with 


NEUMANN-BUSLEE & WOLFE, Inc. 
321-323 N. Sheldon St. 
Chicago, Illinois 
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| SCHMOLLER & BOMPARD | ‘ 


GRASSE, FRANCE 
LEADERS IN NATURAL PERFUME MATERIALS OF SUPERIOR QUALITY 


New Shipment Just Arrived 
ROSE & JASMIN FLOWER OILS— 


Can offer at attractive prices 


FRANZ FRITZSCHE & COMPANY 
HAMBURG, GERMANY 


sept > AUBEPINE 
Ge HELIOTROPINE 


- ee _ (Alpha, Beta-Methyl) 


MARIO DE PASQUALE 
MESSINA, ITALY 


TERPENELESS 


As well as all other Italian Terpene- 
less and Handpressed Oils. 


D. M. BAKARDJIEF, KARLOVO, BULGARIA 
OTTO OF ROSE 


As it comes out of the still 


AROMATIC CHEMICALS AND SYNTHETIC FLOWER OILS OF OUR OWN MANUFACTURE 
Citronellol Narcissus Oriental M Jacinth Rose 
Citronellol Acetate Geraniol Rose (American Beauty) Jasmin White 
Rhodinol Geranyl Acetate Linalool Syringa 

Rhodinol Acetate Gardenia Linalyl Acetate (70% Wistaria 

Lilac Sweet Heliotrope Fleur and 90%) 


Address all inquiries to Sole U. S. and Canadian Representatives 


<4 


J 


SPECIALTY 
MANDARIN 


COMPAGNIE DUVAL 


32 CLIFF STREET NEW YORK 


I, 
\ 


Our Chemists Are at Your Service for Any Information That You May Desire at Any Time 


Free of Charge. 










e 
Qypwess hucury and will add 


distinction to your products 


( dyn al br be pretfiumer: whotus 
the keenedl apyureciation of the 
prossibililies, thal are inherent 


in the fit oducl. 


rr The STANLEY MANUFACTURING CO. 
DAYTON, O. 








(Actual Size) 


‘The most practical 
of double compacts 


with STANLEY’S 


Embossed Metal 
Top Decoration. 


NO SAMPLE CASES MAILED 


Get in touch with our nearest representative or write direct 


MR. S. WOODSON HUNDLEY . New York City Representative 
aoe W. gend Street, Phone Riverside 9330, NEW YORK CITY, N. 


MR. CHARLES A. RINDELL * +: Middle Western a 
1399 North Clark Street, Phone Randolph 2460, CHICAGO, ILLINOIS 
MR. R. F. STIDHAM California Representative 
P. O. Box : 141. OAKLAND, CALIFORNIA 
MR. RICHARD HOFMANN Southern California Representative 
1407 Detwiler Bldg., Phone 64158, LOS ANGELES, CALIFORNIA 
MR. LAMBERT J. MILES... . Boston and Vicinity Representative 
WAVERLEY, MASSACHUSETTS 
CLEVELAND NOVELTY COMPANY . . . Cleveland Representative 
820 West Superior Avenue, CLEVELAND, OHIO 


PINTO & MALABEL . . Southern Representative 
524 Jefferson County Bank Building, ‘BIRMINGHAM, ALABAMA 


The STANLEY MANUFACTURING CO. 


of DAYTON, OHIO 


See other side for Samples of Stanley Labels. 
Members of American Manufacturers of Toilet Articles Association 





STANLEY 


VANITY CASES 
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COMPACTS © 4 
LIPSTICKS 


EYEBROW. 
PENCILS 
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439 West 55" Street [ 
New York. 
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American 
Synthetic Aromatic Chemicals 


and 


, Perfumers Raw Materials 

















Progress 


ORE real progress has been made by 
M the American manufacturer of per- 
fumes and toilet articles within the 

past few years than in the twenty-five (25) 
years previous; and while the development 
of the perfume industry in America has made 
tremendous headway, the educational side of 


the use of perfumery must be considered in 
the stage of infancy. 


During the five (5) years in which great- 
est progress was made in American per- 
fumery, we were cut off from many of our 
sources of supply of raw material. The 
American chemist was thrown on his own re- 
sources, not only to supply the demand for 
synthetic organic materials existing at that 
time, but to supply the increased demand of a 
newly extended market. During that time 
the American chemists faced a great many 
difficulties in the way of training chemical 
workers, obtaining raw materials, etc., but 
they succeeded in supplying the demands of 
the manufacturers of perfumery. To-day 





raw materials are available, at prices which 
are reasonable, and in view of this we again 
have instituted a new line of research, which 
has now borne fruit. 


PHLOX 


Having created a new perfume base, 
Phlox, we are using this method in introduc- 
ing our product to the American manu- 
facturer. A blotter impregnated with our 
new product, Phlox, has been mailed. — If 
you have not received our perfumed blotter, 
advise us and a blotter, as well as a sample 
of our product will be mailed to you immedi- 
ately. 


In announcing our new product, Phlox, 
we want to thank our friends for having 
co-operated with us in the past, and assuring 
our fullest co-operation with every user of 
chemical perfume products in America, we 
are, 

Yours for progress, 


VAN Dyk & Co. 
4-6 Platt Street New York, N. Y. 


In making perfumes with Denatured Alcohol, insure the quality by specifying Van Duk & Co.'s 


brand Diethyl Phthalate. 
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H. W. Eddy, The Bond Man 


M’ SERVICE, which is given with- 
out cost to my patrons, includes: 
1. The proper drafting of applica- 


tions for permits and supplemental 
forms from time to time as required. 


2. The annual preparation of re- 


newal applications, all ready for sig- 
nature. 


3. Answering inquiries for informa- 
tion under the prohibition laws the 
day they are received. 


4. My Service Department is a clear- 
ing house for all difficulties experi- 


These difficul- 


enced by permittees. 


Let H. W. Eddy 


Prepare Your 
Application 


for Permit Under the Federal 
Prohibition Laws—Also Supple- 


mental Forms and Bond! 


The many details to be complied 
with and the difficulties encountered 
under the Prohibition laws present a 
task for an expert. 


No charge is made for the extensive 
service I render patrons. The price 
at which bonds are sold is the same as 
others charge. 


ties are tabulated and when the line 
of procedure is once defined, same is 
available for use in similar instances. 


Practically all questions which have 
arisen under the prohibition laws have 
been answered by my office. 


From the Atlantic to the Pacific, and 
from Canada to Mexico, busy execu- 
tives of large firms find my services 
indispensable. 


me between $30,000 and 
$40,000 per year to gratuitously render 


It costs 


this service to my patrons. 


Over 12,000 firms have obtained their 
bonds of me and enjoyed my service. 


H. W. Eddy—The Bond Man 


St. Louis, Mo. 
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FOR YOUR CONVENIENCE 
AND PROFIT— 


We specialize in the manufacture of high grade 
Toilet products on which you can be proud to put your 
name. 


Lemon Cream, Massage Cream, Cold, Vanishing, 
Dental and Shaving Creams; Hair Tonics, Shampoos; 
face and Talcum powders; Toilet Waters and Perfumes. 


These are our leaders—But we can supply anything 
you may need in the line of toilet preparations or spe- 
cialties. 

And we will give you service, “As You Like It,” sup- 
plying either in bulk or in beautifully attractive finished 
packages—at truly astounding prices! 


Unless you have an_ elaborately 
equipped Laboratory, with a minimum 
overhead, we can, because of quantity 
production, turn out this class of mer- 
chandise to better advantage and much 
more economically than you. 


Why not write us about it! Doing so 
puts you under no obligation—And no 
order is too large or too small. LA 


We Can Save You Money. 


Prices, Samples and 
Full Details on Request. {Your BRAND NAHE }} 


COMMERCIAL LABORATORIES, Inc. 
NEWARK, NEW YORK STATE 
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Natural Products Co. ° 
PRESENTS 
















NETS 


| 


Sample Mailed on Application 
“NATURAL PRODUCTS @ | «+: 
FINE BASIC ODORANT MATERIALS ; 
75 FIFTH AVENUE 
NEW YORKUSA. { 






“Che Perft tme Makes Phe Difference" 


y 


yy 
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T| | BEESWAX 
Bleachers and Refiners 


WHITE SUN-BLEACHED BEESWAX 


Pure Crude Beeswax 
Refined Yellow Beeswax 
Powered Carnauba 
Bleached and Crude Carnauba 








Ceresine, all colors 
Paraffine 
Figure Wax 
Spermaceti—Stearic Acid 


Mineral White Oil, all grades 
Pure Country Beeswax 
Palm and Rose Wax 
Bayberry Wax 


Our products are endorsed by 
the most discriminating trade. 





WRITE FOR SAMPLES AND PRICES 














} 258 Broadway New York City 
Factory FRANK B. TRACY, Agent 
ELMSFORD 918 Hartford Building 
New York Chicago, III. 


| 
E. A. BROMUND CoO. 
| 
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“4d Business Built on Recommendation” 


COMPACTES 


Poudre Rouge 


Hand made by French Plastic Method 
or Machine Compressed on 


Patented Metal Plates, Glass or Porcelain 


COSMETIC SPECIALTIES 


Supplied in Bulk or put 
up under your own Name 


INSTALLATION OF PLANTS 


for the manufacture of 


wines enveneuesnneneannssuensenenis 


Poudre Compactes— Rouges 
Eye Brow Pencils, Lip Rouges 


Joseph L. Stummer, B. Sc., Ph. G. 


Manufacturing and Consulting Chemist 
Office and Laboratories: 


201 Fulton Street, New York 


(Opposite Hudson Terminal) ) 


Telephone Cortlandt 2327 Cable Address: “Cosmetic’ 





CAPES -VISCOSE 


(TRADE MARK) 


HE growing popularity of Capes-Viscose 
with leading manufacturers is due to the 
all-round service given by this capping. 


Not only is it possible to reproduce the color 
of the contents or the label of your container 
but the possibilities for new and striking color 
combinations are almost limitless. 


Capes-Viscose are hoods of cellulose which are 
applied moist to the bottle economically and 
without machinery. They dry quickly forming 
an absolutely sanitary, non absorbent and dur- 
able seal over the stopper, lip and neck of the 
bottle, making it impossible for the contents to 
leak or evaporate. They are so strong that it 
is impossible to twist or slip a properly fitting 
cap. 

Those who have tried other cappings now 
demand Capes- Viscose. 


—_-——FT—————-—-—o0w".*—*.—._—>—r——oOoO@Wa 
—————— 


(Name of product illustrated furnished 
on application) 


Sole Selling Agents for 
CAPES-VISCOSE—"The Ideal Capping Material” 


ANTOINE CHIRIS CO. 


147-153 Waverly Place, New York 
American Works: Delawanna,N. J. 


Candian Office: 489 St. Paul St., West, MONTREAL 


T, CAMILLE 











GERANIOL—CHIRIS 


The supremacy of the Rose among all the blossoms of 
the earth has made it a subject of intense study, not only by 
the floriculturist, who has profited by its extreme adaptability 
to variation in form and color, but by the chemist who has 





successfully reproduced its various types of fragrance. 


GERANIOL is practically indispensable in the com- 
pounding of Rose and other odors, where a_ rose-like 
character is desired and in its pure form gives the desired 
effect without discordant notes. 


GERANIOL—Chiris, is a colorless liquid, absolutely 
pure, possessing a sweet rose-like odor, and can be readily dis- 
tinguished from ordinary qualities on account of its lower 
specific gravity, and greater solubility in dilute alcohol. 





The Same Since 1768 


CAMIRIS 


Antoine Chiris Company 
147-153 Waverly Place, New York 
American Works—Delawanna, N. J. 
Canadian Office: 
489 St. Paul St., West 
MONTREAL 





Plain White 
Vials 

Hand made of 
heavy glass with 
stoppers and rods. 
Ground _ tight. 
Capacity 3cc (9-10 
vials will hold 1 
ounce). 


Ideal for Sampling 


Deliveries 
Immediate from 
Stock 


Colored 
Striped 
Perfume Vials 


Complete line of 
colored . striped _per- 
fume vials in numer- 
ous styles, colors and 
sizes. 


Non refillable perfume 
vials—a new creation 
to build sales for your 
perfumes. 
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GLASSWARE AND APPARATUS FOR 


Filling 
Apparatus 


We specialize in 
the manufacture 
of apparatus for 
Small Vials and 
Bottles. 
Style 300, 
complete, $10 
Style 350, 
complete, $12 
Special styles or 
sizes desired made 
to order or speci- 
fication. 
Write for full 
information. 


PERFUMERS 


Srrit S00 Stne 350 


Sealtight Capping 
Material 


Watertight, airtight, im- 
mune to alcohol, ether, oils 
or grease. Easily applied, 


low in cost. 


Laboratory Glassware 


Full line of laboratory 
glassware and apparatus 
of all descriptions. 


Write for Samples 


SCIENTIFIC UTILITIES CO., Inc. 


18 East 16th Street, New York, N. Y. 


HAMBURG 


BERLIN 
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Manufacturing Chemists! 
Quality Products 


“THE STANDARD BY WHICH ALL OTHERS ARE JUDGED” 


KREMOL 


Registered 


A pure white mineral oil of exceptional quality especially refined for use 
in manufacturing COLD CREAMS, NOSE and THROAT SPRAYS and 
general pharmaceutical purposes. Made in two grades—LIGHT and 


~  MEDICOL 


Registered 
A medicinal white mineral oil of super-quality. Manufactured especially 
for Internal Use. Made in five grades—LIGHT, MEDIUM, HEAVY, 
EXTRA HEAVY and SPECIAL HEAVY. All grades more than con- 
form to the requirements of the U. S. P. 


SHERPETCO 


Registered 


PETROLATUM 
AMBER U.S. P. LILY WHITE U. S. P. 
EXTRA LIGHT AMBER U.S. P. WHITE SUPERFINE JU. S. P. 
CREAM WHITE U. S. P. SNOW WHITE U. S. P. 


Manufactured from stricly PENNSYLVANIA CRUDE, filtered for 
COLOR, TASTE and ODOR. 


SHEROLINE 


Registered 


A synthetic petroleum jelly, snow white in color, used as a base for COLD 
CREAMS, CAMPHOR ICE, SALVES, OINTMENTS, etc. 


SHERWOOD PETROLEUM COMPANY, Inc. 


General Offices 
BUSH TERMINAL, BROOKLYN, N. Y. 


§ Sunset 8049 Eastern Works, 
| Sunset 7862 Brooklyn, N. Y. 


Refinery, 
Coraopolis, Pa. 


Telephones: 








\ 
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Service and 


Quality 


F your powder or rouge is of the highest quality 
—and you pack it in a beautiful container—then 
complete the package with an Alva compact puff. 


Alva compact puffs are made of pure Lambs wool, 


Eiderdown, Wool-Fabric and Velour. They may be 
had with satin, chamois or leather backs in any color 
to suit your color scheme. 


Low operating costs enable us to quote most attrac- 
tive prices. 


Send us your puff—we will be glad to yuote on it. 


ALVA MANUFACTURING CO. 


Lindenhurst, Long Island 


N. ¥. 
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The Goal 


T has long been the goal of 
the alcohol manufacturers to 
satisfy the exacting demands of 
the perfumer. The perfumer 
requires alcohol to be odorless. 
Odor carrying bases are the per- 
fumers’ own field, he adds them 
to suit each individual product. 
He also demands that on long 
standing the alcohol be com- 
patible with the many valuable 
bases to which it is added. 
To meet these severe require- 
ments the progressive alcohol 
distiller has utilized every pos- 
sible means at his disposal. 
What is the result? Year by 
year the quality of the finest 


spirits was bettered until the 
limits of careful distillation 
were reached. Trained chemi- 
cal engineers then assumed the 
burden. Today a discriminat- 
ing clientele of perfumers are 
using a chemically pure alcohol 
in their finest creations. The 
normal minute impurities pres- 
ent in even the finest cologne 
spirits have been completely re- 
moved. 


The goal has been reached at 
last. Chemically Pure Alcohol 
is entirely free from any sub- 
stances which would impair its 
odor, or, react with his bases on 
standing. 


It is safe for the finest work of the Perfumers’ Art 


U. S. Industrial Chemical Co. 


27 William Street 


New York City 
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Powder Puffs 







for all sizes and styles 
of compact boxes 


Q| Puffs that beautify your package 
and completely fulfill their purpose 
—to take up and apply powder 


effectively. 


Q| Made only of the softest, purest 
lamb’s wool, woven into plush on 
ourown looms at New Rochelle,N.Y. 







Q) Orders are being booked now 
tor 1923 Spring deliveries. 


F 
MAURICE LEVY 
HYGIENOL BUILDING 
120-122 WEST 41st STREET 
NEW YORK 
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“GO SAFE” 
MAILING BOXES 


PATENTED 












The Most Efficient Mailer on the Market 


Mail Your Samples 
Mail Your Advertising 
Mail Your Orders 


In a Mailer that combines Neatness, 


Durability and Economy 





Attractive Designs 
and Color Combinations 


make our Set Boxes Unusual 





Write us today 


Young Brothers Displayologists 


New York Office, 130 W. 42nd Street R. I. 
Bush Terminal Sales Building (4th Floor) Providence, 
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4 Imperial Metal Mfg. Corpn. 
81-85 Sunswick Street 
} Long Island City, N. Y. 


ORIGINATORS 
| OF 

LEAK PROOF 
SPRINKLERS 






{} 
i 


S 
Boon 
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FU 8&8 Ss 


Unirorm QUALITY 





Patented 


July 7, 1914 Beautirut DESIGN 





Excettine WORKMANSHIP 


Su PERIOR DECORATING 


Atlantic Manufacturing Co. 


46-56 Nassau Street 
Newark, N. J. 


WESTERN REPRESENTATIVE 


I. D. Fapen 
186 N. La Satie St., Cutcaco, IL. 
PHONE DEARBORN 2736 
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‘Ghe WEPPIO 4omaic 
Combination folding and Clippino Machine 


for 


Collapsible lubes 


Doubles your 
production. 


Cuts your operating 
expense. 


50 Tubes per Minute 
Actual Working Speed 


Diameter of tubes, as spe- 
cified. 

Adjustable for length, 2 
to 6 in. tubes. 

All sliding blocks, bronze. 

All gears 34 in. face bronze 
bushed. 

Roller Chain Drive. 

Motor complete’ with 
switch, cord and plug, 
1-3 H.P. 

Height of table from floor, 
31 ins. 

Size of table, 21 x 40 ins. 

Size of clip tray, 8 x 30 ins. 

Total height, 53 ins. 

Floor space, 39 x 40 ins. 

Net weight, 500 Ibs. 

Gross weight, 700 lbs. 


Write us. 


We have a machine 
to fit your 
requirements. 


The WEPPIO Manufacturing Gmpany 


735-737 North Grpener St. Chicago,]]linois 
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cA Popular Type 


The crimped edge, dome top, round paper 
box as a container for face powder has 
won deserved popularity. 


Given a distinctive design and the artistic 
finish found in all ROWELL paper boxes, 
this style readily finds companionship with 
costly accoutrements on Milady’s dressing 
table. 


E. N. Rowell Co., Inc. 


) ‘iii 


Pencil Box-—one of our many specialties 


é é a, 









IE.IN. ROWELL Ca, IINC., WG 
Paper Box Mférs. 
Batavia, N.Y. 





- Peer 





a 


F OR the handling of large quantities of 
small boxes of every description for the 
Drug and Allied industries, our Factory is 
equipped with modern, automatic machinery 
that is the last word in paper box manu- 
facture. 


But the mechanical features of our work are 
no more important than the quality of our 
service. 


E. N. Rowell Co., Inc. 


Batavia, New York 
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Filling Machines 


for cold cream—vanishing cream— 
salve— paste— etc. 


can fill an 


A girl is unusually skillful if she 


average of 20 doz. jars an hour by hand. But 


that same girl with a Karl Kiefer Filling Ma 


1 


chine will fill 50 to 300 doz. jars an hour (de 
pending on the size of the machine used. 


With this saving of labor,’ packaging costs 


are cut to a mere fraction of the cost of hand 


work, and the money invested in the machine 


is quickly returned. 


With Kiefer machines, the filling is perma- 


nently clean and accurate—the result of fine, 


accurate construction of a!l operating” parts 


Acid-resisting metals which will not affect.the 


product are used. 





Above is the Automatic Mono-Piston Filling 


Machine—capacity 100 to 125 doz. jars an hour. 


It fills a solid pack from the bottom up 


the \ 


city 175 to 300 doz. jars an hour. 


Below is isco Filling Machine—capa 
[t is wonder 


fully accurate, clean and simple. 
We also make Jar Levelers, Screw Capping 


Machines, Belt Conveyors, Jar Rinsers, Driers, 


etc. Write for catalogs. 


The Karl Kiefer Machine Co. 


Cincinnati, O. 
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Read 3-Speed Emulsitier 


~. 


~ 


> 


Mixing is a highly important 
operation which is all too 
frequently done in the wrong 
kind of a machine. You can 
waste a lot of money in ex- 
cessive power and_ repair 
costs. You can waste still 
more in the quality of product 


that follows inefficient mixing. 


READ MIXERS 


are made to suit all kinds of mix- 
ing problems. Whether your 
product is a dye or a drug—you 
will find that there is a Read 
Mixer that will handle it. 


You should carefully investigate 
the qualities of Read Mixing 
Machines. The savings you can 


make through its use are real. 


Write for Catalog 


READ MACHINERY COMPANY 


YORK, PA. 


MIXING MACHINERY OF ALL KINDS 
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Capacity 
60 to 100 
Jars per 


Minute 


The “Superior Type Filling Machine 


PATENTED DEC. 27, 1921 


FILLS DIRECT OR FROM THE BOTTOM UP 
Hand Filler for —_— 
smaller capacities One of our many models designed to fill such products as 


Vanishing Creams 
Stuffs the Pastes Salves 


product and All Semi-Solid Products 


contaiver 
from the 


bottom Special attachments for scraping off jars level, 
7 and special metal used for acid products 


THE FILLER MACHINE CO., Inc. 
PHILADELPHIA, PA. 


Original Inventors and Manufacturers 


Does away with the spatula. New York Office: 8B. F. ADAMS, Mgr. 799 BROADWAY 
Write for details. 





26 Court ST.. 
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The construction and operation of the Houchin-Aiken Continuous 
Dryer for soap, unlike all others on the market, utilizes BOTH sides of 
the dryer aprons, thus increasing the capacity of the machine very 
much. The aprons are made of perforated steel, and will never wear 
out. 


The design of the dryer makes possible a much more economical 
distribution of heat, and a consequent saving in steam, while it has a 
positive circulation of warm air currents, with the incoming cold air 
chilling the warm, dried chips before being heated and drying soap. 


The machine is adapted for drying both laundry and toilet soaps, 
direct from kettles or crutchers. 


The capacity may be made according to purchaser’s requirements, 
the machine being constructed in sections. 


HOvUCHIN-AIKEN Co. Inc. 


ENGINEERS & MACHINISTS 





BROOKLYN, N.Y. 
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¢® " Three Star N i 7 
, ree Star Non-Beverage Grain Alcohol. 
* ————$= = = - = | 
of 
* * 
. HREE STAR Non-Beverage Grain Alcohol, made under 
our own patented process, combines absolute freedom F 
” from objectionable odor with the utmost purity. It is * 
* double-distilled. * 
* Denatured with diethyl phthalate of the highest grade, * 
. our 39B and 39C formulas are not only an ideal solvent x 
for perfumes and toilet waters but they are also tax free. 
* - ‘ . . * 
Will be pleased to furnish sample of Specially De- 
m natured Formulas on request. 7 
x * 
x + 
* a * 
* * 
| The GEORGE WIEDEMANN CO. | 
* Incorporated * 
x Newport, Kentucky * 
x * 

















Commonwealth Chemical Corporation 


Benzoate ot Benzoic Acid 
_ soda 
Coumarin Benzaloehyde 


Products 


Finest Quality 


COUMARIN 


e i Large and Small Crystals 
A white and lustrous product 


o}) of rich, fragrant odor 


Thc MATHIESON ALKALI WORKS Yc 


25 WEST 43" STREET NEW YORK CITY 
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NEUMANN 


BUSLEE 
WOLFE 
in ©. 


os 
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KAOLIN 
SPERMACETI 
STEARIC ACID 
i WHITE BEESWAX 
:  GUMTRAGACANTH 
= ESSENTIAL OILS 
AROMATIC CHEMICALS 


= CERTIFIED FOOD COLORS | 


PERFUME SPECIALTIES 
VANILLA BEANS 
ZINC STEARATE 
CASTILE SOAP 
RICE STARCH 
ZINC OXIDE 
CHALK 


321 
NORTH 
SHELDON ST. 
CHICAGO, ILL. 
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Beauty 


is only skin deep 


BUT 
for VALUE in Boxes 


Look Under 
the Surface 


5 ky 
ARE YOU GETTING 
YOUR MONEY’S WORTH? 


os 
+ 


Ferdinand Buedingen 
Company 
ROCHESTER - NEW YORK 


BOX BUILDERS 
FOR EVERY NEED 


New York Office and Showroom 
152 WEST 42np STREET 


Chicago Office 


38 SOUTH DEARBORN STREET 
ROSE LABEL AND BOX COMPANY 


Satisfaction Guaranteed 



































THE AMERICAN PERFUMER 


DAY Lightning Packer 
for High Speed Work 


The DAY Steel Frame Packer is designed es- 
pecially for speeding up the output of your plant 
and for heavy duty. In the home office files of 
The J. H. Day Company are unsolicited letters 
from many of the largest manufacturers of toilet 
goods preparations and other products in the 
country telling of the remarkable speed and en- 
during qualities of the Lightning Packer. Whether 
it is a half ounce or a six-pound package you wish 
to fill, this DAY equipment will do the work. If 
your needs are special, DAY will build a special 
machine to suit your needs. 


Equipped With Automatic Feeder 


The work of the Lightning Packer is facilitated 
by the use of this feeder. It can be connected 
with a bin or hopper above and adjusted so as to 
keep the same amount of material in the hopper 
at all times, insuring uniformity of work and sav- 
ing a great deal of time spent in handling material. 

Write for a copy of our Catalogue of Special 
Machinery. 


The J. H. Day Company | 


Cincinnati, Ohio 


New York Boston Buffalo Philadelphia Kansas City Chicago 
Columbus Milwaukee Minneapolis Pittsburgh | 
n Francisco St. Louis Atlanta 







































For Manufacturers of Tooth Paste, Shaving Creams, 
Face Powders, ete. 
We Specialize in the Production of Powdered and 


Chip Soaps for This Purpose. 









POWDERED NEUTRAL SOAP FOR TOOTH PASTE 

SPECIALLY IMPORTED SPANISH CASTILE SOAP, POWDERED 
PURE WHITE CHIP SOAP 

POTASH SOFT SOAPS 








Most Tooth Paste Troubles Originate in the Soap Used. 
We have solved many such problems for our customers. 


L. M. GOLDSMITH 
321 Broadway New York 
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“Manufacturing 
Chemists 


FACTORY and MAIN OFFICE 
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Selling Agents: 


VIETOR 
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160 Pearl St. N 


Hanover 1040 








ew York 








SPECIALISTS -— 
Small. Fine 
Paper Boxes 


MAIN OFFICE, 
540 SENECA STREET, 
BUFFALO, N.Y. 
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IMPORTERS AND GRINDERS 


Prime LEE MOOR, Bolted Grade of 
ENGLISH CHINA CLAY (KAOLIN) 


Foreign— TALC —Domestic 


FULLER’S EARTH (Genuine English) 


INFUSORIAL EARTH STEARATE OF ZINC 
PRECIPITATED CHALK PARIS WHITE 
PREPARED CHALK WHITING—AIl Grades 


HAMMILL & GILLESPIE, INC. 


Founded A. D. 1848. 
240 and 242 FRONT ST., NEW YORK 
Chicago Representatives 


A. C. DRURY & CO. 
420 Rush St. Telephone Central 2349 





Alexander Compact Rouge Machine 


for Making Any Sized 
Compact 


SP EBACE SF 2 








FORMULAE Formulae for Com- 
pacts, including new 
furnished for toilet preparations, | French type, furnished 


ad free to clients. 
perfumery, liquid soaps, pharma- 





ceuticals, etc., especially designed ROUGE AND POWDER 





to meet requirements for De- | COLORS 
Geranium Red A-790— 
natured Alcohol Permit. | "a nee 


French Washed Ocher, 
Peach Base 
Ultramarine Blue— 
Indian Red 









Consulting Service on Yearly Contract 


A. ALEXANDER 1123 Broadway New York 


Telephone Chelsea 3186 
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Attractive, Well-made Boxes 





| 
: 4 
: PERFUMERS & JEWELERS Box Co. ; 
' 214-216 West 14th Street : 
: NEW YORK ' 
i 


| 





ANAL Aff 


OIL JASMIN SYNTHETIC TERPENELESS 
OIL NEROLI SYNTHETIC OILS 
OIL ROSE SYNTHETIC ORANGE AND LEMON 
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OIL SANDALWOOD E. I. 
PRODUCTS WELL WORTHY OF YOUR ATTENTION 


H. Cc. RYLAND 


Importer and Exporter IC 
ESSENTIAL 52 LAIGHT ST. AROMAT 


OILS NEW YORK CHEMICALS 


Chicago Office: 2704 Greenview Avenue 
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A WASHER THAT PAYS 


The wide variety of sizes that can be 
washed on the U. S. Automatic Bottle 
Washer and Rinser is only one of its 
values. 

The heavy construction guarantees a 
longer life. 

The solid bronze and brass fittings and 
vital parts guarantee freedom from water 
corrosion. 

Special strainer and separator valves 
keep out all foreign matter. 


Hot or cold water or steam can be uti- 
lized at will. 


Price very reasonable. 


A complete analysis of this machine sent on 
request 


U. S. BOTTLERS MACHINERY CO., 4017-4031 N. Rockwell St., Chicago, Il. 


Eastern Office and Display Room, 15 Murray St., New York City, N. Y. 








t_ 


Wm. S. Briefer & Co. 


58 W. 38th Street New York City 


Beautiful Vanity Puffs — Cosmetics 


ET us figure with you on your 

requirements for Vanity Puffs, 
Lipsticks, Eyebrow Pencils and Cos- 
metique. 


We have engaged the ablest talent 
available—men experienced both here 
and abroad—to manufacture these for 
you under your own name—and our 
prices and service will appeal to you. 


Samples submitted upon request. 


€ 
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To retain, and even improve 
your business in tooth-powder, 
in the face of tooth paste popu- 
larity, it is necessary to modern- 
ize the package. 


; Write for sample. 
CLOSED 


Designers and manufacturers of 


Telescope Top Sheet Metal Specialties—such 
for Tooth as caps for talcum and tooth- 


powder cans and jars in Brass— 


Powder Cans Polished Nickel Plated, etc.— 


and other metals. 


BRASS GOODS MFG. CO. 


345 ELDERT ST., BROOKLYN, N. Y. 








CITRONELLOL Prima 
$7.00 per Ib. 


Special price for quantities 


Quality: “P. F. W. Standard” 





If you use Citronellol Polak’s Frutal Works, Inc. 
it is well worth while 180 Lafayette St., 


to write for a sample 


—~TODAY-— New York City (Canal 4160) 
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ESTABLISHED 
1840 


Shipkoff’s Pure Otto of Rose 


Main Offices: 


Shipkoff & Co., Ltd. 
Sofia, Bulgaria 
Branch Office: 

Kazanlik, Bulgaria 
Model factories: 

In all main centers 

of the Rose District. 
Highest Awards 

Including four Grand 

Prizes. 





Nature’s loveliest flower creation is the 
Rose, and Nature’s richest basic odor is 
the odor of the Damask Rose. Nature, 
the mother of all art, never creates a per- 
fume in a flower, without using a fair 
fraction of the Damask Rose Basic Odor, 
to give it that round, harmonious perfect 
finish, that charms. Follow Nature’s 
example and never create any perfume 
without using a fair part of the richest 
and foremost basic rose odor which can 
be got only from Shipkoff’s absolutely 
pure Otto of Rose. The real value of Otto 
of Rose lies entirely in its absolute purity. 


Always use Shipkoff’s Otto of Rose. 


American Office 


INCORPORATED 


1922 


Distributing de- 
pots: Paris, London, 
Hamburg and in all 
main perfumery cen- 
ters. 


Montreal Depot: 
41-43 Youville Place. 


London Depot: 
5 Gettspur St. 
Newgate St. 
= G.I 

Original packages: 
4, 8, 16, 24, 32, 40, 48, 
56, 64, 72 and 80 ozs. 
each. 





SHIPKOFF & CO., Inc. 


219 PEARL ST., NEW YORK, N. Y. 
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Appearance Can Arouse Desire 
THEREFORE THE DISPLAY OF A PLEASING BOX PRODUCES 
A DESIRE FOR THE GOODS IT CONTAINS. 


We Specialize in Round Face Powder Boxes 
Write before placing your next contract. 


The Randolph Paper Box Co., Inc. 


_1307- 1313 Ross St. Richmond, Va. 
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Announcing 


ROSEOL J. M. 


A new, powerful and sweet 
synthetic Rose Base for 
Powders, Creams, Soaps 
and Perfumes. A truly 
maximum rose for mini- 
mum price. 


$6.00 per Ib. 


Quantity price quoted on request. 


Made in U.S. A. 
Citronellol Linalool 


Linalyl Acetate 
Geraniol S. Citral C. P. 


Terpeneless Oils 


Orange — Lemon — Limes 
Bergamot am 5 uniper. 


These oils are completely 
terpeneless, as proved by 
their complete solubility in 
2 volumes of 70% alcohol. 


Industrial Aromatic Co. 
Manufacturers 


4020 TENTH AVENUE 
NEW: YORK CITY 





Guaranteed Not 
to Peel or Crack 


Pure Tin or Lead 
Plain or Decorated 


WHEELING STAMPING COMPANY 


Factory Eastern Representative 


WHEELING, W. VA. GEO. K. DILLER 
B. E. STOVER, Sales Mgr., 90 West Broadway, New York 











Solar Laboratories Are the 
Largest Manufacturers of 
Hand-Made Rouge in the 
U'nited States 


What is HAND MADE ROUGE: 


It is a French process of manufacturing, 
consisting of ingredients that cannot be in 
corporated in the ordinary machine-mads 
rouge. It is softer and yet stronger than 
the machine-made product. 


lt contains more coloring matter. 


It spreads on the face better. 


It adheres to the skin longer and alto- 
gether presents a most natural appearance. 


Many concerns which originally sold 
modest quantities of our HAND-MADE 
rouge have in a short time developed a sur- 
prisingly large demand tor both our hand 
made rouge and powder. 


We manufacture them for you under your 
label and trade name. A sample will con 
vince you—ask for it. 


We also manutacture machine-made 
compacts. 


SOLAR 
LABORATORIES, Inc. 


329 East 29th Street, 


New York, N ¥. 
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THE NEW HOME OF THE 
Pallas Manufacturing 
Co., Inc. 


7° take pleasure in announcing to 
the trade that we are now located 
in our new home at 459-463 East 133rd 


Street, New York City, where our manu 
facturing facilities have been trebled. 
Our new quarters have been equipped 
with the very latest and most modern 
machinery. 

With the added facilities made available 
in our new home we will be in a position 
to make prompt and satisfactory deliver 
ies, as well as supply our customers with 
the latest designs and most attractive 
finishes in all kinds of metal vanity boxes 
and powder puffs. 


Pallas Manufacturing Co., 
Telephone: Mott Haven 4254 
459-463 E. 133rd Street, New York City 











THE AMERICAN PERFUMER 99 


Fre Hoo = S86 SSS SSS] =e. ===> 


Pure and Denatured 


ALCOHOL 


FOR MANUFACTURING, INDUSTRIAL, SCIENTIFIC AND 
TECHNICAL PURPOSES 


U. S. Industrial Alcohol Co. 


Executive Offices: 27 William Street, New York 


Branch: Sales Offices and Distributing Warehouses 


NEW YORK BALTIMORE ST. LOUIS NEW ORLEANS 

BOSTON CINCINNATI KANSAS CITY, MO. ST. PAUL, MINN. 

PHILADELPHIA CHICAGO PEORIA, ILL. PITTSBURGH 
CLEVELAND DETROIT 
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For Toilet Powders 


PLYMOUTH STEARATES 
of 


ZINC—MAGNESIA—ALUMINUM—CALCIUM 
ZINC OXIDE—JAVA RICE STARCH 








For Toilet Creams 
PLYMOUTH REFINERY PRODUCTS 


COLD CREAM OILS—PETROLATUMS 


IMPORTED STEARIC ACID 
SUN BLEACHED WAX—CERESENE WAX—PARAFFINES 
Exports—M. W. PARSONS—Inmports 


and 


Plymouth Organic Laboratories New York 
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THE HOME OF PEERLESS TUBES 


And Peerless Tubes are all their name implies in perfection of manu- 
facture, in decorating and cleanliness. May we send you samples? 


THE PEERLESS TUBE COMPA NzyY 
48 Locust Avenue, Bloomfield, N. J. 


Chicago Representatives: MEADOWS & TOWER 82 West Washington St. (Phone Central 5299) 
Pacific Coast Representatives: GEORGE W. SMITH & SONS, 83 Natoma St., San Francisco, Calif. 








For Face Powders -- 


Stearate of Magnesia 


Light. Great Adhesiveness. Pure White. Immeasurable 
Fineness. Heavy if desired. Dusts out under the puff like 
the finest pollen. 


Stearate of Zine 


Odorless. Impalpable. Pure White. Water-Resisting. 
Great Adhesiveness. Light or Heavy as desired. 


We are manufacturing the foregoing on a large scale. 
At present our output is 100 barrels daily. Deliveries in any 
quantity from one barrel to a carload. Prompt shipments. 


WRITE FOR SAMPLES AND PRICES. 


FRANKS CHEMICAL PRODUCTS COMPANY 


55 Thirty-Third Street BROOKLYN, N. Y. 


Office and Laboratories 
Bush Terminal Building 
No. 9 
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CORPORATION 
401-405 hon cepa ST., HOBOKEN ,N. J. 


YY 


“ Identified by their Beauty of 


Design and Workmanship.” 


“The Tube of Mechanical 


Perfection” 


MANUFACTURERS OF 
PURE TIN AND LEAD-ALLOY COLLAPSIBLE TUBES 
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EVERGREEN CHEMICAL CO. 


Blenders of Conc Flower Oils and Colors 


Established 1898 


9 CHURCH ST., NEW YORK 


Try these few, Extra Quality and Value. 
FOR GREASE- 


Rose “E,” ‘Ib. $25. Lemon Cream Oil, Lilac No. 100— OIL 

4 oz. to 100 Ibs. lb. $12. 6 to 8 ozs. per Ib. $9. lb. $7. Guarantee 

A Cream “Seller” to 100 Ib. Will not 6 ozs. to 100 lbs to produce odor 

and Advertiser. oxidize or burn Successful for 15 of the imported 
the skin. years 


Full assortment of odors, various grades, for Creams, Face and 1] 
all Toilet Preparations 


We are Headquarters for 


Blended Conc Flower Oils 


€o, Booklet of Toilet Formulae, and complete price list on application; also if you have any 
% difficulties to overcome, write us, we may be able to assist you. No obligations. 


Y 
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Samples Are Ready | 
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a 
We are sole agents in this country 

for the exclusive Keller-Dorian, 
Silvin and Company line of French 
wrappings and box coverings. A 
daintiness of coloring and design 
being obtainable only in these im- 
ported papers. 


Yours on request 


Patterson Company // 
! d 


ncorporated 


Consignation 









Importation 





MUSC 
DE CHINE 


(CIVETTE - CASTOREUM ) 


Tonquin Beans, Gum Benzoin 


AMBRE GRISetNOIR 
ESSENCE pve ROSES 


DE BULGARIE-DISTILLERIE A KARLOVO 


MARQUE “LA ROSE PURE” 








alt, 
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Raw Products for Perfumery 


Victor HASSLAUER (Established 1869) 


8, Rue Pavee — PARIS 


Telegr. ; Ambergris'— Paris Teleph. : Archives 40 - 44 
Code A B C, Sth Edn. 
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Cut Down Operating Costs 
With the HALLER 


More efficient production means 
more profits. 


Haller automatic rotary and bench 
filling machines materially reduce 
operating costs and at the same time 
increase the volume and uniformity 
of output. 


No matter what your output is, we 
can reduce your operating costs. 
Write for full information. 


This cut shows our improved Six Tube Bench 
Filler for Any Size and Shape Bottles. 


McKenna Brass & Mfg. Co., Inc. 


First Avenue, Ross and Water Streets en 


Pittsburgh, Penna., U. S. A. November 2, 1909 
December 13, 1910 








GATTEFOSSE PRODUCTS 


SOME OF OUR LEADERS 


LYFLOR SERIES (100% Pure Natural Essence)........... ... $ 9.25 per oz. 
SUR FLEURS-L (Blend of Natural and Synthetic)......... . 2.75 per oz. 
2,000 (Extract Concentrated in vacuum)............... ae 2.75 per oz. 
| TAYLOR (Synthetic by Special Process).............. ..---- 1425 per Bb. 
SPECIAL ORIENT (Synthetic with Oriental Tone)............ 8.25 per Ib. 
| 
At your service with a wide range of odors in each of these series, also special 
Fixatives for same. It is a pleasure to send you samples. 
4 l, Our CLARY SAGE at $6.00 per oz. will give your products that natural 


flower tone so much sought for. It is simply remarkable in its effect. 


SOCIETE FRANCAISE DE PRODUITS AROMATIQUES | 


Sole Agents for United States & Canada: | 
COIGNET CHEMICAL PRODUCTS CO., INC. 
17 State Street, New York City 
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MASCULINE PERFUMES 


There is sex in perfumes. Lilies and Roses for instance suggest femininity. A perfume 
for a man’s use should be pungent or aromatic rather than sweet and cloying. 


EAU DE QUININE AROMATIQUE 


is a man’s perfume with a kick in it. It is pungent and spicy yet extremely agreeable. Let 
us send you a sample, or better, take a trial ounce for a dollar or a pound for ten with 
which we will send you a practical, tried and tested formula for a perfect Quinine Hair Tonic. 
If you do not think our EAU DE QUININE AROMATIQUE the most delightful and ap- 


propriate odor for the purpose you ever saw, or smelled, you do not need to keep it. 


UNITED LABORATORIES 


Perfumers, Analytical and Consulting Chemists specializing in Perfumes and 
Toilet Preparations, Manufacturers and Dealers in Perfume Materials. 


11 South William Street New York, N. Y. 


Western Representatives 
F. H. Holman & Co., 186 No. La Salle St., Chicago, III. 








YES, THERE ARE MANY TYPES: GOOD, BAD AND INDIFFERENT. BUT, THE GLO- 
RIOUS RED ROSES OF BULGARIA ARE STILL THE STANDARD OF THE PERFUMER 
TO-DAY, AND THAT IS WHY WE ARE MAKING A SPECIAL EFFORT TO TELL YOU 
OF OUR ROSE ROUGE, WHICH IS THE RED ROSE TYPE OF ODOR, SO MUCH IN 
FAVOR TO-DAY. 


AS A BASE, ROSE ROUGE IS EXCELLENT AND SHOULD THE SAME TYPE BE DE 
SIRED, BUT THE COST LESS, THE ADDITION OF GERANOIL C, P.. PHENYL ETHYL 
ALCOHOL, ETC., WILL PRODUCE WONDERFUL RESULTS. . WE TRULY BELIEVE 
THAT A TRIAL OUNCE OF ROSE ROUGE WOULD PROVE VERY INTERESTING TO 
YOU, AND IF YOU WOULD JUST DROP US A LINE WE WILL BE MOST PLEASED TO 
SHIP YOUR ORDER PROMPTLY, SO THAT A THOROUGH TEST MAY BE MADE IN 
YOUR OWN LABORATORY. 


Per oz. $2.10 Per lb. $32.00 


“THE USE TEST IS THE ONLY TEST” 


——————=E=EEEE 


COMPAGNIE PARENTO, Ince. 


NATURAL AND SYNTHETIC RAW MATERIALS FOR THE PERFUME AND SOAP MANUFACTURER 


General Offices: Works: Western ae 

505 Fifth Avenue 410 So. Michigan ve. 
NEW YORK CITY CROTON-ON-HUDSON CHICAGO, ILL. 
Tel. Vanderbilt 4736 New York Tel. Harrison 7207 
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VICTOR 
COLLAPSIBLE 


cor A little more care; a little more intimate in- 


the tube benutiful terest—little things in themselves, but they go 





far in the making of a fine tube. 


WHETHER YOU WANT to keep your present design and color- 
scheme, or make a change, we believe we can show you an 
improvement, 

\ND IF YOU WANT a new design, we will without charge, make 
up a model for you in the form and colors of the finished 
tube — something especially designed for you — designed to 
attract and sell. 

Victor Metal Products Corp’n, 188 Diamond Street, Brooklyn, 
N.. ¥. 





BUTYRIC ETHER 


(ETHYL BUTYRATE) 











Ethyl Valerate 
Methyl Benzoate 


Iso-butyl Acetate 
Iso-butyl Butyrate 





ESTABLISHED 


THE NORTHWESTERN CHEMICAL CO. 


The Largest Makers of Butyric Ether in the World 
WAUWATOSA WISCONSIN 


1882 
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The Plant Behind the Service 


HEN your cork requirements must be filled regularly and 
promptly with goods of uniform, dependable quality, you will 
find the Armstrong plant equipped to serve you immediately and well. 


This huge factory is the outgrowth of sixty-two years of close co- , 
operation with thousands of customers, and an intimate study of their . 
cork requirements. Among the millions of corks it turns out each year, 
you will find stoppers of every size, for every purpose. 


There is the utmost satisfaction in dealing with a concern that 
has such specialized knowledge of corks, and ample facilities for pro- 
duction. A postcard or letter will bring further details of how it can 
serve you profitably. 


ARMSTRONG CORK COMPANY 


139 Twenty-third Street, Pittsburgh, Pa. 
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= Quality Papers 


The business of this house was founded some seventy- 
five years ago to manufacture Surface-coated, Embossed and 
Art papers of the highest quality for perfume and toilet prep- 
aration Box Coverings. We shall be glad to have our branch 
representative call and help you select papers best suited to 
your requirements. 


May we serve you? 


LOUIS DEJONGE & CO. 


69-71-73 Duane Street 
NEW YORK 
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THE HENDERSON LITHOGRAPHING Co., CINCINNATI, OHIO, U.S.A. 
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‘MODERN plant and organization, equipped 
with up-to-date machinery and advanced 
methods find us ideally fitted for the production, 
lithographically, of an unsurpassed quality of ex 
quisite labeis and package dressings for perfume, 


. ° } ° ] ° 
toilet preparations, soap and kindred lines 


The greal number of years which we have 
specialized in and devoted to the perfection of lith- 
ography of a superior character, insures every order 
which is entrusted to us, of expert attention from its 


inception until completion. 


Our Service Department is at your disposal 
for the submission of quotations and such other 
information as you may desire in connection with 


your requirements. 


The Henderson Lithographing Company 


Station H, Cincinnati, Ohio, U.S. A. 
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AUGUST GIESE 


& SON 
162 William Street 
New York 


Ga 3) 


FRENCH 
FILTER 
PAPER 


HEAVY SOFT 
WHITE 


20 IN. DIAMETER 


(a | 


In Stock in 
New York for 


Spot Shipment 
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ie of a 
experts mn designing and _ producing 
paper boxes, to facilitate your package 

ig problems 


MONARCH : NUSBAUM 


PAPER Box Co. INc. 
BUFFALO,N.Y. 


LUA 
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ADVERTISING LITHO DISPLAY CO. 


DEPT. D, 799 BROADWAY, N. Y. CITY 


TELEPHONE STUYVESANT 9430-31-32 


LITHOGRAPHED 
PACKAGE CARRYING a peng nll ony 
DISPLAYS ) 


AMADE YR ANY SEZE pic pe a 
| aay ) 


Our Service 


AO TN ‘ Stone 
Is From ae | b 5 NA Printing 
the Sketch Lithodraphed Ceti as 
to Delivery Display , oy Offset 
of Display Vea fl . wy" OTs Printing 
to aus | , . ‘ WINDOW 
Your Dealer Te eee Aly Sei 


Bietasg 


and on Time mere ' > "ae F aS 


Process 
Printing 


Quality—Service—Reasonable Price 





ROUGH SKETCHES AND CONSTRUCTIONAL IDEAS FURNISHED . REQUEST 
Leeann . ili 





Fills Any Bottle—Sprinkler or Ordinary Top | 


The original vacuum filling ma- 
chine— perfected and _ brought 
within the reach of all makers of 
perfumes, extracts, etc. Works 
equally well with any liquid or 
semi-liquid. Used in over 
plants. 


Rejects all cracked and broken 
bottles. Prevents overflowing. 


Fills 1 dram to 1 gallon. We 
also build larger machines to fill 
several different liquids at one 
time; also to handle bottles of 
different size and shape at one 
time. 


International Filler Corp. 
Factory 


PETERSBURG, VA. 


St. Louis Representative: Cleveland Representative: New York Office: 
Corliss Machinery & Mfg. Co. A. K. Einstein 207 Water Street 
St. Louis, Mo. Union Bldg., Cleveland, Ohio Phone, Beekman 6480 
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SCOVILL BOTTLE TOPS of BRASS 


WHICH RIVAL GOLD IN APPEARANCE AND WORKMANSHIP 
LEND BEAUTY AND FINISH TO ARTICLES OF MERIT. 


HE rare beauty of BRASS finds its best expression 
in articles which bear the mark of SCOVILL 


craftsmanship. Let us help make your visions come true. 
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BRASS MILL PRODUCTS MANUFACTURED GOODS TO ORDER 
_ — ] 


ESTABLISHED 1802 New York, Chicago, 
Re a8 eee C OV | i | | Cleveland, Boston, Phila- 
WATERBURY, CONN 


WUneamusneeiotna|  delehia. San Francisco 
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HAND TUBE 


HAND TUBE FILLER 
oe Diameter 14” 
f 3 FOLDER. 





Capacity 


Height 29” 

HOT WATER Folds from 0 to 
BASE clips. Weight, 5 he 
Fills from 15 

to 20 Tubes 

per Minute 

Tubes % to 

1%” Diameter 


Electric Driven 


Power Crimping Machines THE CLIP THAT DOES NOT 
CUT THE TUBE 
HEIGHT 12 INCHES WIDTH 7 INCHES 
Use Clip Numbers when 
LENGTH 14 INCHES WEIGHT 95 Ls. Use pore wee 
CRIMPS 0 T0 8 carried in stock 


, Nh Larger sizes furnished 
Ye H. P. MOTOR—RUNS FROM ANY LAMP SOCKET promptly 


Tube, Jar or Powder Labor Saving Filling Machinery 


Send for catalog of full line of hand and power equipment. 


GEORGE G. RODGERS, Springfield, Ohio 
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The Lorscheider-Schang Company 


45 ANDREWS ST., ROCHESTER, N. Y. 1133 BROADWAY, NEW YORK CITY 


me ete, nist 


Specialists in Fine Boxes 


FOR 


Complexion Powders and 
Perfumery 


This Company has for 
many years held a 
leading position in 
manufacturing boxes 
for the Toilet Goods 
Trade. 


We solicit inquiries from responsi- 
ble concerns in this line. 
Actual width 9% inches over all 





RUTH GLASS CO. ; te 
Wain Ofce and Factory, consHoHOCKEN, PA. || Filter Your Liquid Soap 
QUALITY AND MOST ATTRACTIVE PRICES | The quickest and most economical 


method of filtering Liquid Soap is by 
means of a 


SHRIVER 


Filter Press 





This method assures a clear, brilliant ma- 
terial which is very attractive. 

If you are desirous of learning more 
about the filtration of liquid soap by 
means of a filter press—write us. We 
maintain a Service Bureau for just such 
a purpose. 





| Above are but a few of the large and varied T. SHRIVER & co. 


line manufactured complete by us 890 Hamilton St., Harrison, N. J. 


* The filter cloth used is just as important as the filter press. 
GEORGE G. McCASKEY, Rep We are in a position to supply filter paper or filter cloth 


Phone: Barclay 0518 especially woven for filter press work, at very close prices. 
Ask us to quote on your filter cloth requirements. 
53 Park Place New York, N. Y. 
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AMERICAN 
PERFUMERY. 
TOILET ARTICLES 
& SOAP 
EXPOSITION 


7152 REGT. 
ARMORY 
Nae) aaa 


APRIL 9-14,1923 


METHYL ANTHRANI- 
LATE C. P. 






4 DIETHYL PHTHALATE 
C. P. 










100% Crystals 


Why pay an excessive duty on im- 
ported Coal Tar Products? 







Denaturing Quality. Specify our 
product for your 39B alcohol. 





Firorasynta Lagorarorics. Inc. 


MANUFACTURING CHEMISTS 
EXECUTIVE OFFICES AND WORKS 


UNIONPORT, NEW YORK 








ISO BUTYL INDOL 
A Powerful Organic Product 
A Fixative of Quality 
WILL NOT DISCOLOR 








BENZYL ACETATE C. P. 


Of finest quality and flowery 
character. 


THEODOR LEONHARD WAX CO., Inc. 


Haledon, Paterson, N. J. 


ESTABLISHED 1852 


BLEACH HOUSES f 
T.L. WAX CO. yl S 
1-10) ae ele ey 


wan Down Powder 


(ALL STYLES) 


Specialties Vanity Wool Rouge Puffs 


Pure White Sun Bleached Beeswax about 1%4” in diameter 
Pure Refined Yellow Beeswax ROLFT puffs—their exquisite appearance and 
quality will help the sale of your compact. 


Specify “T.L.” Brand Pure White Sun PARFE puffs—the extra flat puff with its ribbon 














Bleached Beeswax. Guaranteed un- guaranteed never to tear off. 
der Food and D Act, June 30, 1906. - AMECOUSEMA AMERICAN 
wan Ju = TRADING HOUSE 


é 25 Rue St. Augustin, Paris (2) France. 
Write for samples : Cables :—AMECOUSEMA PARIS.” ‘ 
All codes. 


Long Distance Tel. Lambert 8183 
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COLLAPSIBLE TIN AND LEAD TUBES 


Plain and Decorated 
Sprinkler Tops, Essential Oil Cans, Screw Caps 


We are not large advertisers—you get the benefit in prices 
WRITE FOR SAMPLES AND PRICES 


CONSOLIDATED FRUIT JAR CO. 


A Ce 
_ DELIVERED ee 


SUPERFINE SHAMPOO BASE 


We have the finest Cocoanut Oil Base made for making shampoo. Complete 
formula with sample for the asking. 


We also have a full line of White Mineral Jellies, Petrolatums, White Oils, 
etc. Write for samples and prices. 


PENNSYLVANIA OIL COMPANY 
412-420 N. Western Ave. CHICAGO, ILLINOIS 


LET US TELL YOU 


How Finger Nail Clippers 
can help build sales for you 


ny 
if, ! CORDING 
a ¥ NN 
f ‘ 
‘ INDICATING CONTROLLING 


temperature instruments 


Each Tycos installed means another temperature Actual Size, Gem Jr. 


problem solved. Request our general industrial catalog. Write for full Pardlonler 
‘Ss 


Kaylor Instrument Companies THE H. C. COOK COMPANY 
ROCHESTER N.Y. 


Ansonia, Conn. 
Theres a Tycos or Taylor Temperature Instrument for Every Purpose 
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MIRRORS 


for 


VANITY BOXES 


PROMPT DELIVERY 


WE are the largest 


makers of _ special 
size mirrors for Vanity- 
boxes and other toilet ar- 
ticles and guarantee all our 
mirrors against defects of 
any character. 
Specially packed for 
shipment out of town and 


guaranteed against breakage. 


Actually Prompt 
Deliveries 


ROY AL MIRROR WORKS 


187 MERCER STREET 
NEW YORK 
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| FROSTING LIQUID 


produces a most beautiful velvety, frosted clear finish—a very simple process—immersion from 
three to five minutes is required—no expense to install plant—cost of frosting at least 75% 
less than your additional cost of frosted bottles—process is absolutely non-hazardous and no 
drying up—therefore, always ready for use. 
Special prices on contract. 
Trial quarts, $3.00; Single gallons, $7.50; 10 gallons or more, per gal., $6.00 
Packing Charges Extra. 
L. REUSCHE & CO., 34 Union Square East, New York City 


EST. 1881 















Camel Hair Brushes, Glass Rods with Cork or Cap 


Writ E for samples NUMEROUS de- 

of our New per- signs in stock or 
fume applicators. made to order to fit 
Various new popular your needs. Figures 
styles, in colors or 3 and 5 in illustration 
plain. Help Sales of have rubber stoppers. 
Perfume in Vials. 












Write for Samples . P Write for Samples 


BENTON, HOLLADAY & CO., 368 W. 30th St., New York, N. Y. 











We Make a Specialty of These Soaps 


UNIFORMITY of your LIQUID TOILET LIQUID SHAMPOO 
SOAP and SHAMPOO will enable you to in- SHAMPOO BASE SOAP 


crease your business. : 
SHAMPOO P = 
BUCKEYE BASE SOAP will produce a liquid LIQUID eaanare aia 
soap or shampoo that will be uniform in every , . P 
respect. An exacting chemical analysis insures TOILET BASE SOAP 


the uniform composition of these soaps. SURGICAL GREEN SOAP 
WRITE FOR SAMPLES AND PRICES 


THE DAVIES- YOUNG SOAP COMPANY 


DAYTON, OHIO 





Labeling Pastes | Glyzzerol B 


TIP-TOP WHEAT PASTE POWDER. Made 
into a Paste with Cold, Hot or Boiling Water. 
TRY ISPHINX PASTE—For high grad 
or high grade 
labels to glass or paper. A SUBSTITUTE 
fae eed, )=6T I NNOL—For plain or lacquered tins. 
= MACHINE GUM—For wood or paste- FOR 












board. 
CONDENSED PASTE POWDER—1 


REG. U. & PAT, OFF > a. 9 nad alla paste P. GLYCERINE 


For further particulars write 


The Arabol Mfg. Co, ‘COWHRLIAMSTREET New York 
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PFALTZ & BAUER, Inc. 


300 Pearl St. New York City 














AGENTS FOR 


E. de HAEN, CHEMISCHE FABRIK “List,” 
AROMATIC AND SYNTHETIC CHEMICALS 





E. SACHSSE & CO., 


ESSENTIAL OILS AND AROMATIC CHEMICALS 


DR. F. RASCHIG, CHeEm. Fasrik, 
MUSCS 


ALBERT SCHOLTZ, CHEMIscHE FABRIK, 
SAPONINE 


WOLL WAESCHEREI & KAEMMEREI, 
“GOLDEN FLEECE” LANOLINE 


THE 


All Milk Rolling Massage Cream 


also 
Cold Cream and Greaseless Cream 
Fine Quality—Better Price 
Send for price list. 


AMERICAN PERFUMERY CO. 
188 Grand St. New York, N. Y. 





Put some 
of your 
m an utac- 
turing cost 
into PROFIT. Write 
for Production Plan “B” 


enclosing sample of your 


product 
output. 


Mohan & Co., Inc. 


LABOR SAVING MACHINERY 
New York City 


and monthly 


59 Pearl Street, 
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Specially Denatured 


ALcono] 





Formula 39A 

39B 

| sé 39C 
| - 40 and others | 
| Pure Cologne Spirits—Triple Distilled | 
(French Still) together with carefully | 
prepared Denaturants made in our own | 
| laboratories. 


M. De Mattia Chemicals 


INCORPORATED 


136 LIBERTY STREET 


New Wowk. 





CLARENCE —, 


MORG: AN 


& COMPANY 
Manufacturers Representative 
Essential Oils, 


for account of 


Belgian Trading Co. 


Stearic Acid, 


for account of 


Emery Candle Company 
Vanilla Beans 


for account of 


Thurston & Braidich 


Deliveries from Spot Stocks 
355 W. ONTARIO STI. 


CHICAGO 


L___.SUPERIOR8870 
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CLASSIFIED 
ADVERTISEMENTS 


The rate for advertisements in tnis section is 900, per line per in- 
sertion. Please send check with copy. Address all communications te 
PERFUMER PUB, CO., 14 Cliff St., New York, 


BUSINESS OPPORTUNITIES 
Vegetable oil plant for sale, 22nd street, between 5rd and 
4th avenues, Brooklyn, 3 story building, 75 x 115; com- 
plete modern oil equipment. Price $75,000. Address, B. O. 
No, 1055, care of this journal. 
NEW LINES WANTED 
\n old established concern with ample manufacturing 


An Exquisite 
‘ facilities and traveling one hundred salesmen, desires to add 
Final Touch! one or two new lines. Would be willing to buy out small 


Mv’c# of the attention—and sales-value business manutacturing toilet articles and specialties, per- 
fumery, spices or bulk flavoring extracts, provided business 


- of toilet products depends on their ; . Soins : ‘ 
artistic appearance. Note the final touch was fairly well established and had some distribution. Will 


of richness that The Melba Mfg. Co. have : t sails A Minicaiaal tapas! Tee ais 
added to their product (here illustrated), ing to pay a fair price for inventory and willing to take 
by tying it with Heminway Package Silks. owner and any salesmen into our employ, provided they 

could show ability and could sell goods Address, B. O. 


Made to match any shade of G ity an 

packing; fi ’, general use as well No. 1056, care of this journal. 

as for perfumes. Sample. ) , indi 

five didenees qualities . iets, Wanted.—Manutacturer or individual to market on royalty 
basis most exceptional rouge. Merits have been thoroughly 


sent on request. 
THE H.K.H. SILK COMPANY tested among women, and unusually suitable name copy- 
of N. Y., Inc. righted. Unlimited possibilities if properly exploited is opit 


120 E. 16th Street, N. Y. City ion of competent minds. Would consider selling formula. 
Dept. T \ddress, B. O. No. 1057, care this journal. 
EXPERIENCED SALES ORGANIZATION DESIRES 
PAPER BOX, COLLAPSIBLE TUBE AND SIMILAR 
ACCOUNTS FOR NEW YORK DISTRICT ON COM- 
MISSION. HAVE OUR OWN OFFICE. BEST OF 
REFERENCES, ADDRESS, B. O. NO. 1058, CARE OF 
THIS JOURNAL 
(Continued on page 118) 


DIMM re 


WS >. <> a a 7 a oe 
Ses. ATM MNO CONT 


= 


me MTOM ee OTT CUT OO 


Te 


JOT 
<< vy 
UU CTT Te Pe TTT Ta 2 


OE Pe ET 


L. A. Van Dyk “Floriol” 


Locust Blossom V. D. for greaseless cream 


<— ><> 


MT CE EEE 


To the manufacturers of high quality creams I offer this 
fascinating Locust Odor. 4 to 6 ounces to the 100 Ibs. of cream. 


UUUDANNLNLUEEDOCUOAARLAU TEE 


Trial ounce $1.60. Pound $24.00. 


Let me mail you a sample. 


L.A. VAN DYK 


Manufacturing Chemist 


110 West 14th Street 1114 State -Lake Bldg. 
New York Chicago 
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Nature Cannot 
Be Improved Upon 


Soft downy lamb’s wool, just as Nature made it, 

is the ideal material for Milady’s powder puff. 
Specially treated and sterilized on the leather for 
powder puff purposes, our Naturelle puffs 
are flexible, soft and practically everlasting. 
They have powder-carrying qualities pos- 
sessed by no other puff. Made in various 
color sifk backings to harmonize with your 
package, they lend the finishing touch. 

Samples and quotations on request. 


Capacity 950 gross per day 


Valmont Manufacturing Co. 


INCORPORATED 
35 York Street Brooklyn, 5, a 


“4 REPEAT ORDERS 


FOR OUR STOCK LABELS 
Le a eG 


ENGRAVED LETTERING GIVES 
THAT DISTINCTIVE LOOK 


TRE JARDEN LITHO.CO. 
308-312 N. |OT ST. PHILA.,PA. 
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(Continued from puge 116 
—_____ ._________ |} 


HELP WANTED 


Salesman High ere de toilet goods manufacturer seeking 
services high class man with fo illo wing. Have exceptional 
proposition, State experience, references and salary expect- 
ed. Address, H. W. No. 1059, care of this journal 


Important essential oil house seeks representation Canada 
and Pacific Coast. R: ire opportunity Preference will be 
given to live individuals or selling organizations having 
established connections. \Vrite in full confidence. Ad- 
dress, H. W. No, 1066, care of this journal 











SITUATIONS WANTED 


Manutacturing chemist pharmaceuticals and toilet goods 


PRIVATE BRAND open for engagement. Address, S. W. No. 10600, care of this 


journal, 


i Ss ; ; , 
We make the highest grade, reasonably Chemist wants position with reliable firm: experienced in 
priced products. manufacturing, distillation of essential oils, terpeneless oils, 
“ a's thymol, acetates, oleo resins, et Address, S. W. No. 1063, 
Toilet—Medicinal—Dog 1} care of this journal. 


Tar (Pine and Birch) Perfumer and chemist. American citizen, educated in Ger- 


Shaving Sticks many; twenty years’ experience, thorough knowledge of 

Shaving Cakes manufacture of soaps ¢ and toilet preparations ‘ reator of new 

P . and attractive products ; can furnish very fine references 

Laundry umice here and abroad. Speaks French, German, Spanish and Eng- 

= lish. Desires position, Address, S. W. No. 1061, care of 
asenenmes cai —— —— ae this journal, 

FINEST QUALITY WHITE FLOATING | siacndal idesauaiie eae ae - 

— Perfumer, French, thirty-nine years of age, married, 

Christian, American citizen, speaking and writing French, 

PENNSYLVANIA SOAP co. Spanish and English. Six years’ experience with some very 

Lescutes, Pe. good houses, capat le of manuf: actu ing every toilet prepara- 

tion; possessing ability to select packages; desires position. 


a Address, S. WW. No. 1062. care of this journal 








Bama NA i CT 


ESTABLISHED 1890 


be A po 
KAOLIN SOAP POWDER 


ZINC OXIDE ZING: STEARATE © 
MAGNESIA CARBONATE _ PREPARED CHALK 


PRECIPITATED CHALK 


Light, Medium, Heavy, Dense and Free Flowing 


STARCH ' INFUSORIAL EARTH 
WHITTAKER, CLARK & DANIELS, INC. 


- IMPORTERS AND EXPORTERS 
New York 


oe 
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~ SOAP SPECIALTIES 


SHAMPOO BASE SOAP SURGICAL GREEN SOAP U.S.P. 
eanich OLIVE OIL, BASE SOAP SHAVING CREAM 
emical LIQUID SHAMPOO SOFT Pt ITASH SOAPS 


SHAMPOO PASTE AUTOMOBILE SOAP 








LIQUID TOILET SOAP CASTILE SOAP U.S. P. 


WHITE FLOATING SOAP BARS AND POWDERED | 


115 NINTH ST., BROOKLYN, N: Y. Write for Samples and Quotations 


AMOLE PRODUCTS 


Have given the trade the utmost in satisfaction for over 35 years. Selection of the highest types in 
raw materials combined with formulas of long proven merit enable us to supply products of a very 
superior quality. Full description of quality and prices on the following sent you on request. 


LIQUID SHAMPOO—PASTE SHAMPOO — LIQUID SOAP —SOAP BASE— 
PRIVATE BRANDS OF SHAVING AND TOILET SOAPS—BULK SHAVING 
CREAM, TOOTH PASTE, COLD CREAM, ROSE CREAM. 


AMOLE SOAP CQO. _— TIPPECANOE CITY, OHIO 


EAU DE QUININE RIVIERA $10.00 LB. 


French Type—Possessing the flowery fra- Lorelo Bouquet “A”, a new creation of ours, 
grance you are looking for. $65.00 lb. 


Ez >» Ouinine c — rade—will not _ : 
Eau de Quinine —- not fade—will no Lorelo Bouquet “B”, very fine for compacts, 
ere ; powders, etc., $20.00 Ib. 
Dry form $10.00 Ib., liquid form $8.00 gal. ny ee 
Lilac “P” $6.00 lb. The greatest value ever Rose Centifolia, $36.00 Ib The demand for 
offered for the price For Toilet Waters, Face this Rose has exceeded our anticipations. Let 
Creams, ete. us send you a sample. 


RIVIERA PRODUCTS CO., 27 W. ILLINOIS, CHICAGO 


Dealers and Manufacturers’ Agents in Essential Oils, Colors, Flower Compounds, Lanolin, Beeswax, etc. 











Let Us Expedite Your Imports and See That | | A P E R B O a E S 

Your Classification Is Correct for P E R FU M E R ~ 

CUSTOM HOUSE BROKERS 
and 


FOREIGN FREIGHT FORWARDERS Distinctive Designs for 
Face Powders, Toilet 
Preparations and Perfumes. 


LO CURTO & FUNK }|2>2¢ve" ROBERT NEUMANN 


Telephone: Bowling Green 16286 1401-1411 Plum St. Cincinnati, Ohio 


HAND and MACHINE MADE 
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LAUNDRY BAR SOAPS 


A superior convenience 
for washing bottles, flasks 
or test tubes. 


Fits on any faucet in- 
stantly. Water is turned 
on by raising to perpen- 
dicular position, and is 
shut off by lowering to 
horizontal, as illustrated, 


The Will Bottle Washer 
will wash more bottles per 
hour, in a more thorough 
fashion and_ with - less 
effort, than old style 
methods. 


\ trial will show you that The ‘Proctor’ Continuous Truck Dryer—a won- 
even an_ inexperienced derfully efficient system of drying all Laundry 
operator can wash a gross Bar Soaps. The bars of soap on trucks are auto- 
of bottles by this method matically run through the dryer. Perfect sur- 
in one-quarter the ordinary time face drying is obtained with the least possible 
’ loss of weight. Saves time, space and _ labor. 
Send for our catalogue, 


11015—Bottle Washer only PROCTOR & SCHWARTZ, INC. 


11017—Bottle Washer with attachment for smooth faucet.. 1.5 Formerly The Philadelphia Textile Machinery Co., 
11018—Bottle Washer with attachment for threaded faucet 1.40 Philadelphia, Pa. 





Write Department 


99 


Discount in quantities 


WILL CORPORATION 


Products for Every Laboratory 
Guaranteed Without Reservation 


Rocnester ,N ¥ 


FILTER FAST Soll Slice 


WITH THE 


Compacts 


Over 50 Times faster than Good 


Funnel Method. i] 
1000_ Pounds | Puffs 


Pressure | Help 


used against the liquid in SS J 
the No. 1 size filter—300 
Ps So SE QUALITY POWDER PUFFS in 


s your Compacts—for the price of in- 
Mr aikiin es This great pressure is ferior ones. Espiem Powder Puffs are 
LIQUIO created by the Vacuum pump | QUALITY. 
attached to every Vaccu- 
Filter, which explains why Can be had in Lambs’ wool or Eider- 
they are down. Tops of Chamois or high lustre 


The FASTEST FILTERS in the WORLD | Satin. Your name or trade-mark attrac- 


tively stamped in black or gold on the 


of a Portable Type. we 
Filter paper or Felt is used as the filtering medium. | satin ribbon. Every puff carefully sewed 
and well finished. Used by leading manu- 


Paper cannot break and spoil liquid already filtered. , é 
facturers. Write for samples and prices. 





= 





PRICES: 


Size No. 1 $8.00 complete. Papers cut to fit 1.00 Per 100 Rock Bottom Prices 
Felts cut to fit 1.00 for 20 | ; 
Size No. 2 $15.00 complete. Papers cut to fit 2.00 per 100 


Pat” Sot 8 Ae Sa | The ESPIEM COMPANY 


For sale by all laboratory supply dealers or direct from us. 


Write for new circular. Manufacturers of Quality Powder Puffs 


ALSOP ENGINEERING CO. | 153 West 15th Street New York 


Dept. “‘K”’ 157 Water St., New York City 
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PRIVATE BRAND 
ONE QUALITY ONLY 









THE 
TWITCHELL PROCESS 


THE STANDARD METHOD OF 
DEGLYCERINIZING 


THROUGHOUT THE WORLD 






Kontakt Saponifier 


FOR HIGH GRADE FATS 


Kontakt D. P. Saponifier 


FOR LOW GRADE FATS 






MANUFACTURERS 


ROUGE and FACE 
POWDER COMPACTS 


LIP ROUGE, LIP POMADE, 


NAIL POLISH 
(Cake form) 


IN METAL and PAPER BOXES 
Centrally Located for Quick Shipments 


ABONITA COMPANY, Inc. 
134 S. CLINTON ST. CHICAGO 
































The Twitchell Process Co. 


CINCINNATI, OHIO 















KNICKERBOCKER “MADE-RIGHT” 
SAMPLE CASES 
Bring Bigger, Better, More Orders 


The Best Materials and Work- 
manship in Paper Box 
Construction 





SERVICE QUALITY 


Buy Baxter Boxes Becat SE Best 











Write for Pictorial Catalog 80. 
| KNICKERBOCKER CASE COMPANY | 


Specialists and Original Designers 


} 224 N. Clinton Street Chicago | 









General Office: Brunswick, Maine 
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GLASS VIALS (1) 


Automatic Machine Made, Are Uniform 7 
in Capacity, Corkage, Height and Width 


Especially Adapted for the Perfume Trade 


KIMBLE GLASS COMPANY 


VINELAND, N. J. CHICAGO, ILL. NEW YORK, N. ¥. | 








THE 


_iwvo rowin were moe COLLAPSIBLE TUBES 


(ALL SIZES) 
Plain and Decorated 


Special Tubes for Catarrh and Eye Remedies, Pile Pipes, ete. 


STANDARD SPECIALTY AND TUBE CO. 


’ NEW BRIGHTON, PA. 
THE “STANDARD” TUBE CLOSING MACHINE 


For Edging Powder Puffs Perfectly 
— Use the Merrow Machine — 


EVEN STITCH—HIGH SPEED—COMPACT—HANDY—DURABLE 
EASY TO OPERATE 
Write for Full Information. 


Merrow Sales Corporation desen eae New York 
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STOKES TUBE & JAR FILLER 
| 3 > Sy pe 3 vill keep your 
Headquarters || 2 " Rane 
q Boo OPERATOR 
Beeswax eae 
Witch Hazel 


Stearate of Zine 
"fling 


Os Pi 7 ™—=ES 
Magnesia Carbonate Yih fet NO | aie belies 


spattering 


Inquiries solicited. Fills Accurately 
+ Easily Adjusted 
Easily Cleaned 


A. C. Drury &» Co. | . Handles ALL Pastes, 


| LIGHT d HEAVY 
“Waxes, Gums Hea) Chemical, — | ogo 
‘Dnigs, essential Oils CIC. y Bi Closing ond Clipping 
a = > Machinery 


420 Rush Street | x 
Chicago, Illinois F. J. STOKES MACHINE CO. 


6112 Tabor Road, Olney P. O., Philadelphia 
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on meavesr rer Co., INC. 


12 South Marshall St. 
THE QUALITY LABEL COMPANY PHILADELPHIA 
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REG 


THE QUALITY WHITE MINERAL OIL 


Absolutely Colorless, Tasteless and Odorless 


Our representative will call on request 


; U.S.PAT.OFF. 


address only 
CHEMICAL PRODUCTS DIVISION 
STANDARD OIL COMPANY (NEW JERSEY) 
44 BEAVER STREET, NEW YORK 





HARRAL SOAP COMPANY, Inc. 


132 TO 136 HAVEMEYER STREET 
246 TO 250 SO. FIRST STREET 


BROOKLYN. N. Y. 


SHAMPOO BASE POWDERED SOAP 
LIQUID SHAMPOO U. S. P. CASTILE BARS & 
LIQUID TOILET SOAP POWDERED 
‘SURGICAL GREEN SOAP SHAVING POWDER 


NEARMPEERS OF SCenruRy ae ae ; a oer AND BATH SOAPS 











ee palte and Toiet Pena” |! || ALCOHOL U.S. P. 
| | Cologne Spirits 


Denatured Alcohol All Formulas 


Fenestra. Transparent. Strong. Air- | 
tight. Moistureproof. | 











Keeps your package neat and tidy. 








James A. Webb & Son 


121 West 17th St INCORPORATED 
BIRN & WACHENHEIM new York, N. Y. 27 William Street Phone—Broad 7330 N. Y. City | 
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“ssential Oil Company 
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“ederal Products Co 
“iller Machine Co., 
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Fox & Clarke 
Foxon Co., Ine., The ... 
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114 
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Giese & Son, August 
Givaudan & Co., L. . 
Globe Collapsible Tube ¢ 
Goertz & Co., In¢ Aug 
Goldsmith, L. M 


Groléa and Sordes 


eee . 


. K. H. Silk Co 

ammill & Gillespie 

arral Soap Co. 

asslauer, Victor . 

> &c . Insert between 24 

Henderson L ithogr: iphing Co 

Insert between 106 and 
Henry, Ira In, & Co 
Hopkins & Co., J. L 
Houchin-Aiken Co 
Hugues Aine 


Illinois Glass Co 
Imperial Metal Mfg 
Industrial Aromatic 
International Filler C 
Innis, Spe ide on & 
Ising Corp., C. 


Co. 
Co 
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Jarden Litho Co., The 


Kiefer Machine Co., Karl 
Kimble Glass Co. 

Klar, Adolph " wee 
Knickerbocker Case Co 
Kolmar Labys 

Kranich Chemical Co 
Krause, Richard M 


Laning, E. M., ¢ 
Lautier Fils aad 
Lemoine, Inc., Pierr 
Leonhard Wax Co., The 
Levy, Maurice 
Limbert & Co., J. N 
LoCurto & Funk 
Lorscheider-Schang Co 
L. —_ ‘rs & Co., George 
L. & Co., Inc a0 

Insert between 40 and 


KOLMAR Laboratories 


MILWAUKEE, U. S. A. 


‘* Second-to-none 


COMPACTS 


FACE POWDER 
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LILAC 


FOR YOUR PARTICULAR 
REQUIREMENTS 


We make a specific Lilac for every product. 


Our prices are designed to meet your require- 


| ments. 


Read our list. Select one or two that you 
could use. 


Let us send you samples. 


Alex-Lilac No. 3, $2.50 Ib. fail. “SSN 
Alex-Lilac No. 2, 3.50 Ib. tiie ce 
Alex-Lilac No. 12, 3.00 |b. 


Fx inexpensive 
Li c preparations, 
Cre: Toil 

ters Powders, 

tions, et 


Alex-Lilac No. 11, 4.00 Ib. — = ee 
ters Powde Le 


tions etc. 


Alex-Lilac No. 1, 14.00 Ib. «: hens prion 


‘or use in Poilet 
Waters as well as 
Creams 
Alex-Lilac No. 50, 18.00 bb. Marbers’ Sup p fee 
ouses and others us 
ing alcohol Formul 
39-A 


Alex-Lilac No. 23, 26.00 Tb. isi pein shi 


like preparations 


| Alex-Lilac Lily May, 30.00 Ib. Sc" Satye' oeer | 


prominently and _ is 
very lasting. 


Alex-Lilac Extra, 36.00 Ib. Ouissse' hey aths | 


very distinctive and 
delicate odor. 








Write for samples and our complete price list 
of Synthetic Flower Oils. 


Alex. Fries & Bro. 


312-314-316 E. 2nd St. Cincinnati, Ohio 
Established 70 Years 








Aluminum Case 


Elongated 


Uniformity. 


Superior to 





Man’f'd by 
E. J. CALLAHAN & CO. 


16 W. BARRE ST., 





40 John. Sroct 
New Yorks 


DUM grades of 
VANILLA. BEANS 


M 

GUMS M 
Arabic Tragacanth M 
Crude Powdered M 
POWDERED KARAYA GUM 
M 

M 

M 

N: 

N 


PETITES N 


1%,%,and % oz. 
Capacity p 


Ground 


Glass 
Stoppers 





Quality 


Europe’s 
best. 





BALTIMORE, MD. 
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~« HENASOAP=" 


REG. U. S. P. OFF. 


EGYPTIAN HENNA SHAMPOO 








HENASOAP SHAMPOO is a combination of the HENASOAP SHAMPOO gives a rich, creamy 
active coloring principles of Hopkins Egyptian : : 
Henne with Hopkine Nowtral White lather, cleanses the scalp—gives a glint to the 
Soap—delicately perfumed. hair and makes satisfied customers 


HENASOAP SHAMPOO is sold to manufacturers only 
Send for Sample and Quotation 


J. L. HOPKINS & CO. 


100 WILLIAM STREET IMPORTING DRUG MERCHANTS NEW YORK CITY 
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You can get better results with 


COUMARIN-MONSANTO 


Yhe Original American Coumarin 
Manufactured by 


onsanto Lhemical Works 
St. Louis, U.S.A. 


NEw YORK CHICAGO 
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THE AMERICAN PERFUMER 


No. 8 Paste Mixer 


MOTOR DRIVE 


SPECIALLY adapted for 

the mixing of Tooth Paste, 

Toilet Creams, Paints, Ink 

and various materials in Paste 
Form. 


All gears are machine cut and 
substantially guarded. 


Send for our catalogue fully illus- 
trating our full line. 


Arthur Colton Company 


MANUFACTURERS ¢ OF @ PHARMACEUTICAL #@ MACHINERY 


2604 


Battery of Pfaudler Tanks used in the process of manufacture 
of tooth paste. The Kolynos Co., London, England 


Mail the analysis coupon! 


The PFAUDLER CO. 


The World’s Largest Makers of Glass Lined Steel 
Equipment 


ROCHESTER, N. Y. 


New York City Chicago 


London, England 
J ) 


San Francisco 
Sydney, Australia 


East Jefferson Avenue, Detroit, Mich. 


KOLYNOS 


AT LONDON 


The Kolynos Company have a plant at London 
which is the equal of anything in America for 
the handling of tooth paste. They use six 
large tanks which hold glycerine and alcohol 
in the process of making their tooth paste. 


Our leading makers of tooth paste, perfumes, 
essential oils, shaving cream, etc., use Pfaudler 
equipment for many of their plant operations. 
You will find Pfaudler equipment ready to 
meet the requirements of your product. 


THE PFAUDLER CO., Rochester, N. Y. 


Gentlemen: 


We ercccece 
Would be interested in een whether your equip- 
ment has been used in our field. Send literature and 
available data, 


manufacture 


Chemical nature of product handled is.... 


Name .. 
Address 








THE AMERICAN PERFUMER 
COMPACT INFORMATION NO. 12 
Service and Quality 


@ In these days when you need Rush 
Service, are you mindful of the 
Quality of your Compacts? 





@You can always depend on the 

high quality of our Compacts, Large | oe tr Xe) 

and Small, whether it is rush or i = O& Sea CoM TT 
| ; V7] 


wait, since we only know the best. OU CL, 


qt will pay you to use our Service 
and Quality. 


@ You cannot go wrong. 


OXZYN COMPANY 
154—11th Ave. New York City 


Originators of NATURAL ROUGE for 
Brunettes, Blondes and Olivettes. 


Lip Rouge :: Cosmetique :: Eye Brow Pencils 


ow: RITCHIE X 
THURSTON & BRAIDICH AND ‘COMPANY 
i 


27 CLIFF STREET 


ane Eien. 6a 5b Rey.Ccee, 
Established 1866 
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L.Sonnesoan Sons, Inc. 





TECHNICAL 
WHITE OIL 


COLORLESS ODORLESS TASTELESS 
FREE FROM BLOOM 


cot LUN 


HIS specialty is an important 
product of our refinery. 


It has for many years met the ex- 
acting requirements of the most crit- 
ical manufacturers of cold creams 
and cosmetics. 


The superior quality of this oil has 
likewise induced its use for a great 
variety of other purposes. 


SUPERIOR PRODUCTS REQUIRE 
QUALITY RAW MATERIALS 


SADCODANATD 


OAM 


General Offices: 114 Fifth Ave., New York 


Refinery: Petrolia, Penn. Manufacturing Plant, Nutley, N. J. 
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STOCKS CARRIED IN PRINCIPAL CITIES 
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Standardization 





standards wherever possible for floral essences, vol- 

atile oils, aromatic chemicals, and other perfume 
materials, it is absolutely essential to consider whether 
the resultant revision of qualities will be upwards or 
downwards. 


|: discussing the desirability of establishing definite 


The stand of Ungerer & Company on this question 
is unequivocal. We believe there is danger that any 
set of standards adopted will necessarily be in the 
nature of a compromise, and will represent qualities 
measurably below those which we have always main- 
tained in the past and will continue to maintain in the 
future. 


Any official or semi-official standard is likely to 
represent an average quality. Ungerer standards rep- 
resent not the average but the highest quality pro- 
ducible. Before a perfume material is allowed to bear 
an Ungerer label not only must its physical and chem- 
ical characteristics be correct, but it must pass the more 
exacting nose test. 





We were the first to advocate standardization over 
twenty years ago and are enthusiastic advocates of it 
wherever practical but we believe in it only when the 
highest quality and not the average quality is selected 
as the standard. 


Ungerer & C 





eee 





| 


(STS ABD ul 
recepORT:! - 


er ee 


AH. WIR. > Z., Inc. 


EST. i836 


CHESTER, PENN. 


| COLLAPSIBLE TUBES a= “SPRINKLER TOPS. 


SEE PAGE li. 
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